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The war has brought real opportunities for Webster dealers to 
sell more carbon paper and typewriter ribbons than ever before. 
By intelligent selling, you can Open up many big accounts. Con- 
sider these advantages you enjoy: 

I. W ebster products are available to all essential business. New 


allocation and use control assures your replacements. 


2.( ompetition is less keen, and the Webster selling organization 


remains intact. It is available for quick and efficient service. 


Be You have Webster stocks on hand. Thus you can provide prompt 


delivery to all your customers. 


4, W ebster products are famous for quality and quality products 


are in special demand. Use these leaders to win a larger share of 


the carbon paper and typewriter market: 


F. S$. WEBSTER CO. 
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A NEW OPPORTUNITY 
FOR WEBSTER DEALERS 










ei 
{ aroons VU 





13 AMHERST STREET 
CAMBRIDGE, MASS. 
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{OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, of- 
fice furniture, office supplies 
and the complete range of 
commercial stationery. Its 
comprehensive news reports 
of the industry and its valu- 
able special articles upon 
subjects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial furniture, 
commercial stationery deal- 
ers and many of the largest 
corporations in the United 
States. It also reaches some 
dealers in forty-eight other 
countries who deal in Amer- 
ican office equipment. 


{No person, firm or corpo- 
ration either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions to 
which it will give prompt 
and earnest consideration. 





Office Appliances 


(To the Whrld's Principal Market Places) 


Founded by George H. Patterson and Developed Through Thirty-Four Years 
by Evan Johnson. 








Published on the first of every month by The Office Appliance 
Co., 600 West Jackson Boulevard, Chicago, Illinois. Cable 
Address: Applico, Chicago, Telephone Canal 3454 
2 
ESTABLISHED 1904: Succeeding and embodying American 
Stationer, New York, established 1873; Typewriter Trade 
Journal & Office Systems, New York, 1904; The Office, Frank- 
linville, N. Y., 1904; The Office Appliance Journal, Chicago, 


1905; Business Equipment Journal, Chicago, 1908; Office Out- - 


fitter, Chicago, 1908; the original National Stationer, New 
York, 1909. 


John A. Gilbert, President; Charles H. Everly, Vice-President, C. F. Malatesta, 
Secretary and Treasurer. 
Evan Johnson, Contributing Editor; John A. Gilbert, Business Manager; 
Walter S. Lennartson, Editor; Nevin I. Gage, Associate Editor; Herbert L. 
Sime, Western Advertising Department; Benjamin C. Wallsten, Copy 
Department Manager. 
NEW YORK OFFICE: 
G. C. Wheeler, Eastern Manager, 418 Pershing Square Bldg., 100 E. 42nd St. 
Phone Ashland 4-8319. 
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National Stationers Association Sounds High Note 








Throughout Thirty-Seventh Annual Convention 11 
Doing Business With Government Representatives 61 
The Sales Slant in Service 62 
Servicing “Refugee” Typewriters 63 
Visit Defense Organizations for Added Office Furni- 

ture Business 64 
Office Furniture Gifts on Display 65 
Business Builders 66 
Office Appliances Information Service Under the 

Emergency 70 

Sov the’ Flows 
John Uden Joins Gallups 76 
Allan Murray New Victor General Sales Manager 78 
UEF Announces Organization Changes et 
Davidson Now a Director of Smith-Corona 79 
Stationers Loose Leaf Company Moves New York 

Office 79 
Karl Castle Joins Smead Staff 79 
Monroe High Point Club Elects Officers 79 
Canadian News Notes 80 
Benedict Retirement Ends Outstanding Career 88 
Ames Employees Respond to War Bond Drive 88 
Bruce Named General Sales Manager of Standard 

Duplicating Machine Corp. 90 
Bratton Celebrates Thirty-Fifth Anniversary 110 
Royal Appoints Three Branch Managers 110 
Pacific Northwest News Notes 114 
Seen and Heard in Southern California 118 
Northwest Travelers Notes 126 
Brazilian Office Machine Dealer in U.S. 130 
Great Lakes Travelers Notes 157 

Departments and Classified Vow 
Editorial 68 News and Miscellany 78 
Engagements 154 Office Furniture, Wood and Steel 64 
For Our Country 133 Other Lands, In 80 
Quest Book 77 Passed Away 141 
Here and There 69 Ol’ Doc Stork 154 
Meetings, Dinners, Conventions 82 Business Opportunities 8 
New Machines and Devices 72 Patents 9 
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{SUBSCRIPTION RATES 
in the United States and its 
possessions and Mexico—one 
year, $2.00;two years, $3.00; 
three years, $4.00. Canada— 
one year, $2.50; two years, 
$4.00; three years, $5.50; 
Foreign — one year, $3.00; 
two years, $5.00. Remit- 
tances may be made by 
personal checks, drafts on 
New York or Chicago, Post- 
office of Express Money Or- 
ders, or in American Postage 
Stamps or currency, if sent 
by registered mail. Single 
copies, twenty-five cents. 
{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. Notice re- 
ceived before the fifteenth 
of the month will permit 
delivery of next issue at 
new address. Both old and 
new addresses must be given. 
{CONTRIBUTIONS are in- 
vited upon any topic of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 
fADVERTISING RATES 
upon application—only ar- 
ticles of office equipment 
or directly related products 
eligible. 

{Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIL, 
under Act of March 3, 1879. 
‘Office Appliances” is regis- 
tered in the United States Pat- 
ent Office, Washington, D.C. 
{COPYRIGHT. Contents 
covered by Copyright, 1942, 
by the Office Appliance 
Company. 











4 he hy 
Pik 
4 


AW AS Oe i ee A Oe) BD 








These advertisements present the products of the leading manufacturers in each division of the industry. Because of the ground 
for honest differences of opinion, the publishers obviously cannot undertake to guarantee transactions between advertisers and 


customers. 


Acco Products, In 
Ace Fastener Corp 
Aeme Safe Co 


Acme Staple Co 


Acme Visible Records, 


Aigner, G. J., Co 
Allen & Co 
Amer. Hair & Felt C« 


Amer. Number. Machine 
Amer. Pad & Paper Co 
American Passbook C 
American Photo Laboratories 


Amer. Writing Mach. Stores Div 


Ames Supply Co 


Anderson-Hickey Co., 


Art Metal Constructio 


Art Steel Sales Corp 


Artility Metal Products 


B 


Bankers Box Co 
Barkley, C. L., & Co 
Bates Mfg. Co., The 
Beach Publishing Co 
Bentson Mfg. Co 
Bethel Mfg. Co 
Bolens Products Co 
Boorum & Pease Co 


Bright Chair Co 


British Staty. Exporter 


J,rowne-Morse Co 


Buckeye Ribbon & Carbon 


Business Efficiency Aid 


Cc 
Clarotype Co., The 


Codo Mfg. Corp. 


Colonial Office Furniture C 


Columbia Rib. & Car. 


Conover, The Seymour, 


‘ontinental Ink Co 
‘ook, The H. C., Co 
Copy Right Mfg. Cor 


Corona Typewriter 
Corry-Jamestown Mfg 
Cotterman, I. D 


Cramer Posture Chai: 


D 


Daco Card & Index Ce 


Darnell Corp., Ltd. 


Dawn Mfg. Corp., The 


Dayton Stencil Worl 
Dick, \ B., Co 


Dictaphone Corp 


Diebold Safe & Lock C 


Dixon, Jos Crucible 


Downey, C. L., Co 


E 


Eaton Paper Corp 


Ehrlich Upholstery Works 


Esterbrook Pen Co., The 


through the journal. 


I “M 
Fair Furniture Co 131 Mailer Service & Equipment 
Farber, Louis H 178 Co 
Finch & MeCullouch L8¢ Manifold Supplies ( 
G Markilo Co 
General Fireproofing Co The Markwell Manufacturing C 


92, 93 M ek, Frank, & Co 


Globe-Wernicke Cx The 89, 127 MeDonald Products Corp 
Graff, Geo. B., Co 162 Meilicke Systems, Ine 
Gregory Fount-O-Ink Co 129 Melind, Louis, Co 
Guide System & Supply ( 16 Metal Specialties Mfg. Co 
Gunlocke, The W.H., Chair Co.156 Metalstand Co 
Hi Meyer & Wenthe, Inc 
Harding, Milo, ¢ 195 Miami Systen Corp 
Harter Corporation, The 202 Michigan Desk ( 
Heyer Corporation, The 205 Mimeograph, The 
Higgins Ink Co., Ine 192 Mittag & Volger, In 
Hoosier Desk Co 195 Moore Push Pin Co 
Hotchki Sales Co 114 Morri Bert M., Co 
Hunt, C. Howard, Pen Co 185 Mutschler Bros. Co 
I 
N 

Ideal System Co., The 161 

National Blank Book Cx 
Imperial Desk Co 110 

Nat Brief Case Mfg. Co 
Imperial Mfg. Co 164 . . 

National Desk Co., Ine 
Imperial Methods C« 124 : 

National Engraving Co 
Indiana Desk Co 199 : 

Nat'l FiberstoK Envelope 
Ink Specialties Co., In« 11 


Neva-Clog Products, Ine 
Inter-State Ribbon & Carbon Co. 200 


New Indiana Chair Co 


Nucraft Furniture Product 
Jasper Chair Co 152 
" 0 
Jasper Desk Co 126 
x : : Oakville Co., Div. Scovill 
Jasper Office Furniture Co 179 ‘ : 
5 s Office Furniture Contractors 
Jasper Seating Co 141 
K Old Town Ribbon & Carbon 
Kilian Mfg. Corp 154 
' Oxford ling Supply Co 
Kisco Company, Ine 171 heen = , 
Koh-Il-Noor Pencil Co., In¢ 14¢ P 
1 Pacific Cb. & Ribbon Mfg. C 
Leopold Co 184 Parker Pen Co., The 
Little, A. P., Ine 170 Peerless Key-Imperial Mfg. Co 
Lyon Metal Products, In¢ l Peerle Steel Equip. Co 





THE SERVICE BUREA 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. In the execution 
of its various commissions this bureau calls upon 
practically every member of the staff. It answers by 
personal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, pre- 
pares advertising copy, furnishes list of desirable 
agents and dealers in nearly every country, aids for- 
eign dealers in securing U. S. A. lines, and in many 
other ways performs useful service, all without charge. 
Subscribers in every land have made, and are making, 
good use of this bureau; manufacturers in every sec- 
tion of the field have evidence of its proved value. 
Subscribers’ requests for catalogues to bring their files 
up to date, or to replace the file in case of fire or 
other form of destruction, are broadcasted in a bulle- 
tin which is mailed frequently to leading manufac- 
turers, 








They do, however, offer their services in resolving any disagreements which result from relations established 


Perfect Rubber Seat Cushion 


Co. 153 
Phillips Proce Co., Ine. 174 
Photo Materials Co. 170 
Polar Mfg. Company .. 96 
Prevue-Radsell Co. 162 
Pronto File Corp 148 

Q 
Quality Park Envelope Co 172 
R 
Rand McNally & Co 183 
Red Feather Products, Ltd. 191 
Rite-Rite Mfg. Co. 203 
Rivet-O Mfg. Co 201 


Roberts Numbering Mach. Co...166 


Roberts, Weldon, Rubber Co. 201 


Rockwell-Barnes Co 128 
Royal Typewriter Co 91 
-. 

St Johns Table Co 189 
Security Steel Equip. Corp. 115 


Sengbusch Self-Cl. Instand Co. 121 


Shaw-Walker Co 140 
Sheaffer, W. A., Pen Co. 112 
Sheppard, C. E., Co 177 
Sikes Co., The 139 
Smith, L. C., & Corona Type- 
writer, Ine 87 
Speed Key Mfg. Co 200 
Speed-O-Print Corp 187, 188 
Speed Products Co. 155 
Stationers Loose Leaf Co. 192 
Storms, H. M., Co. 184 
Sturgis Posture Chair Co 173 
I 
Taylor Chair Co., The 167 
Technygraph Co., The 198 
Toledo Metal Furniture Co. 196 
rriner Seale & Mfg. Co 182 
t 


Underwood Elliott Fisher C 
Back Cover 


[ S. Typewriter Ribbon Mfg 


( 153 

| S. War Bonds—Stamp 204 
V 

Vail Mfg Cx 111 

Van Dyke Industries 100 


Victor Safe & Equipment Co...132 


Vogel-Peterson Co 190 
Ww 

Wagemaker Co 165 

Warshaw Mfg. Co 158 

Webster, F. S., Co 2 

Weis Mfg. Co 103, 4, 5, 6 

Wilson Jones ( 85 

Wonder Lock 200 
’ 

Yawman and Erbe Mfg. C 120 








'LASSIFICATIONS 





For the benefit of the subscribers the lines advertised are here classified. Many of the requirements of the modern business office 
are represented. Should subscribers be interested in any article of office equipment not listed here, they are cordially invited to 
communicate with the service bureau, through which the information will be promptly and cheerfully furnished by letter, without 


Adding Machine Parts 
Amer. Writing Mac! Store Div 
Ames Supply 

Adding Machine Rolls & Paper 
Rockwell-Barnes Co 


Adding Machines 


Amer. Writing Mach. Stores D 
Smith lL. ¢ & Corona Type 
writers 


Adding Machines, Rebuilt and Used 
Mailers’ Service & Equipment Ce 


Adding Typewriters 
Underw 1 Elliott Fisher..Back (C« 


Adhesives 
(See Inks, Adhesives 


Air Circulators 
Kisco Compar Ir 


Arch and Clip Board Files 


Globe-Wernicke ¢ | 
Rockwell-Barnes (< 
Shaw-Wa r ¢ 





Yawman and Erbe Mf ( 


Ash Trays & Smoking Stands 
Conover The Sey! t ‘ 


McDonald Products ¢ 


Atlases 
Rand MeNally & ¢ 


Autographie Registers 


Miami Systems ¢ 


Ball Bearings for Drawer Slides, Ete 
Kilian Mfg. Corp 


Bankers Note Cases 
Art Steel Sales Cory 

General Fireproofing C¢ The 12 

G Wernicke Co., TI 

Victor Safe & Equip. ¢ 





Binders, Catalogue and Periodical 


Binders, Permanent Storage 
tankers Sox 
Sheppard, The ¢ I ‘ 


Binders, String 
Sankers Box Co 


Biank Books 
Soorum & Pease Co 
National Blank Book ¢ 
Rockwell-Barnes 
Wilson-Jones Co 


Blue Print and Plan File Cabinets 
Anderson-Hickey ¢ 
Art Metal Construction ¢ 
Art Steel Sales Cor 
trowne-Morse (« 
estown Mfg. Cory 
General Fireproofing ¢ rhe 2 
Globe-Wernicke Ce Mhe 8 


Peerless Steel 


Corry-Jat 





Pionto File Corp 
Shaw-Walker (C¢ 
Yawman and Erbe Mfg. ¢ 
Bond Boxes 
Art Steel Sales Cory 


General Fi 





Globe-Wernicke Co., The 89 
Book Cases 
Art Metal Constr " { 
srowne-Morse Ce 
n Mfg. ¢ 
e} ofing ¢ | 9 
ke ( rl S 





Michigan Desk Co 
Nucraft Furniture Product 
Peerless Steel Equip. ¢ 
Shaw-Walker (¢ 
Weis Mfs ( 
Yawman ar Erbe Mf ( 
Bookkeeping Machines 
Underwood Elliott | ! Back ¢ 
Box Letter Files 
Art Steel Sales ¢ 4 
Globe-Wernicke ¢ } ‘ 
Rockwell-Barnes Co 
Weis Mfg. ¢ 
Brief and Zipper Cases 
Mashek, Frank, & ¢ 
National Brief Case Mf ( 
Stationers Loose Leaf ¢ 
Calculating Devices 
Meilicke Systems I 
Calculating Machines, Used 
Mailers Service & Equipr 


obligation. 

















Carbon Papers Cuspidor Mats Erasers, Rubber 
See R " I Carbons Polar Mfg Co uM Dixon, Jos., Crucible Co. 173 
Card Index Boxes and Trays Dating Stamps Koh-I-Noor Pencil Co., ine 146 
; : =~ Roberts, Weldon, Rubber Co 201 
Art Metal Construction Co 101 Amer. Numbe M ( 18 
Art Steel Sales Corp 142, 143 Bates Mfg. Co : 147 Expense Books 
Ber n Mfg. Co 157 Melind Louis ( lit Beach Publishing Co. 200 
: y-Jamestown Mfg. Corp 1 Meyer & Wenthe, | rs Eyelets & Eyelet Fasteners 
Farber Louis H Lis Rivet-O Mfg. ¢ 20 . ‘ ° 
Pai Wienndnath r rhe 19 93 Bates Mfg Co.. 147 
Globe-V\ ke ( The 39. 197 Desk Bumpers Oakville Co., Div. Seovill 203 
: ats Polar Mfg ( M Rivet-O Mfg. Co 201 
( idle S ter and Suppl tr 
I erial Methods C¢ 124 Desk Lamps File Boxes, Collapsible Corrugated 
Peerless Ste Equip. ¢ 191 Dawn Mf ( a8 Bankers Box Co 118 
I File Cory 148 Van Dyke l $ Loo Barkley, C. L., & Co 130 
s t St Eq Corp 1] Globe-Wernicke Co., The 89, 127 
Shaw-Walker (C¢ 140 Seek: use = ear 109 Guide System & Supply Co. 163 
Wagemaker C<¢ 165 te : rr en hes : 1 oe Oxford Filing Supply Co 97 
W Mf 158 ag r a ; ; 186 Pronto File Corp 148 
Wi Mt ‘ 103, 4, 5, ¢ Pol oa Mf > ° Weis Mfg. Co 103, 4, 5, 6 
’ ; eM : ais Wagemaker ¢ lf File Boxes, Metal 
Cash Boxes Desk Pen & Ink Sets Art Metal Construction Co 101 
\ > s s Corp 142, 14 : : Art Steel Sales Corp 142; 143 
; Gregory Fount-O-Ink 29 
Genet Fire] fing Co., The 92,9 ne inal ae toa pee 176 Corry Jamestown Mfg _Corp 113 
Casters, Caster Bearings, Slides Sengbu Self. ¢ Inkstand Co... 121 oe ween . poh rhe vag 
“eit Gans 129 Sheaffer W ... Saeed 112 Peerless Steel Equip Co. 191 
kK Mi ‘ ‘ 154 Pronto File Corp 148 
Desk Trays Rockwell-Barnes Co. 128 
Celluloid Envelopes Aigner, G E.% 109 Shaw-Walker Co 1-0 
See Er s, Ce Art Metal ¢ . ction Co 101 Victor Safe & Equip. Co 132 
Chair trons Art Steel - les ( — 142 + Weis Mfg. Co 103, 4, 5, 6 
Bolens P Co 150 } - stown Mls } ‘ vent Filing Cabiret Ball & Roller Bearings 
Chair Mats Wernicke ¢ T 89, 127 Kilian Mfg Corp 138 
Polar Mfg. ¢ " sl Met ( 124 Filing Cabinets, Insulated 
Chairs, Folding Furniture Products a on Waites baa ‘ : po 
I » Metal Produ ins ITS s Steel Equip. Co 191 Victor Safe & Equip. Co 132 
, weet ii Filing Cabinets, Metal 
Chairs, Office Mf : ‘ ! : ; Anderson-Hickey Co 145 
; atoll Sitaeaee as - i an me ; ” Art Metal Construction Co 101 
I Chair Co Ate Desk Work Distributors Art Steel Sales Corp 142, 143 
Posture Chair ¢ 200 Art Steel Sales Corp 142, 148 Bentson Mfg Co 157 
} I te Works Lil Globe-Wernicke The 89, 127 Browne-Morse Co 168 
( I proofir ( Tl 2,9 Polar Mf ( a Corry-Jamestown Mfg. Corp 113 
( i I WH ( ( Th Victor Safe & I p. ¢ 132 General Fireproofing Co., The 92, 93 
H rter » 202 Desks Globe-W ernic ke : Co., The 89, 127 
: Peerless Steel Equip. Co 191 
S : +1 Art Metal ( ‘ ’ Pronto File Corp 148 
M Desk ¢ 5 Art Steel S$ ( 142, 14 : : 
sshapeaciony Ft , arte Security Steel Equipment Corp 115 
v1 Cha ‘ 199 . , Shaw-Walker Co. 140 
" Walk . 140) re Morse ( 168 Victor Safe & Equip. Co 132 
Sik I 13% “ee ’ makes Mf orp 11 Yawman and Erbe Mfg. Co 120 
s P Chair 17: General Fireproofing Co., The......92, 93 
Taylor Chair ¢ The 167 Globe-Wernicke ¢ The 89, 127 Filing Cabinets, Wood 
roledo Metal Furr Co 19¢ Hoosier Desk ¢ 195 Art Metal Construction Co 101 
Imperial Desk ¢ 110 Art Steel Sales Corp 142, 143 
Chairs (Posture) Indiana Desk Co 199 Business Efficiency Aids 203 
Artili Metal Products, Inc 13¢ Jasper Desk (« 126 General Fireproofing Co., The 92, 93 
B t Chair Co 178 Jasper Office Furn. ¢ 179 Globe-Wernicke Co The 89, 127 
Cramer Posture Chair ¢ 200 Lec | rl 184 Imperial Methods Co. 124 
General Fireproofing ¢ The 92, 9 Michigan Desk ¢ 5 Indiana Desk Co 199 
Gunlocke, The W. H., Chair Co Lit National Desk (¢ Ine 201 Michigan Desk Co 95 
Harter Cory 202 Office Furniture Contract Ino Peerless Steel Equip. Co 191 
y Ct ( 152 Peer! s Equip. € 191 Security Steel Equipment Corp 115 
Jasper Seating Co 141 Security Steel Equipment Corp 1! Shaw-Walker Co 140 
Si Walker (« 140 Shaw-Walker (¢ 140 Victor Safe & Equip. Co 120 
Sikes ¢ The 13 Victor Safe & K« I cm 132 Wagemaker Co 165 
Sturgis Posture Cha ( 173 Wa ike ( 165 Weis Mfg. Co 103, 4, 5, 6 
Taylor Chair Co The 167 Yay an and Erbe Mf ( 120 Yawman and Erbe Mfg. Co 120 
let ' Lue 
™ : ; Dictating Machines Filing Supplies 
Chairs, Tablet Arm Dietaphone Cory 07 Acco Products, Ine 133 
Tasner ( sir ( 152 Aigner, G. J Co. 109 
la per Seating Co 141 Olepmay Weeks Art Metal Construction Co 101 
N Indiana Che ( 19 Oak ‘ D - “ <0) tarkley, ¢ L & Co 130 
2 : Browne-Morse Co 68 
Check Covers & Passbooks sare neage — + sant 9 Corry herent Mfg. Corp +t 
Ameri Passbook Co 202 Columbia Rib. & Carb. Mfg. Co... 144 Daco Card & Index Co 202 
Checks, Stamped Metal Dick, A. B., ¢ 1 General Fireproofing Co., The.....92, 93 
Dayt Ste Works 20) Hard M ( 193 } »-Wernicke Co The 89, 127 
Mi & Wenthe. 1 Heyer Corpora . The 4) Guide System & Supply Co 163 
Ink Special ( 117 Imperial Methods Co 124 
Clip Boards Manif Supplies ( @ Nat'l FiberstoK Envelope Co 196 
See A nd Clip Board Files Mimeograph, The 8 Oxford Filing Supply Co 97 
Coin Bags, Trays and Wrappers Mittag & Volger, I 18 Pronto File Corp 148 
Art Stee Sales Corp 142.14 Old Town Ribbon & Carbon Co 0 Quality Park Envelope Co 172 
1) ( I Co | Red Feather Pro t Ltd ) Rockwell-Barnes Co 128 
A Smith. L. ¢ & « . Tw 87 Shaw-Walker Co 140 
Copyholders anal Se pat 187. 188 Victor Safe & Equip. Co 132 
\ 1" Ir Technygrap! The 198 Warshaw Mfg. Co 158 
( R t Mf Cort x2 \ tor Safe & Eat sory 139 Weis Mfe Co 103, 4, 5, 6 
D Mfg. ( Phe 8 d Yawman and Erbe Mfg. Co 120 
Costumers ype ag Bn. ong bse PS 9n0 Filing Tables 
I Furniture ¢ ——F ~ Toledo Metal Furniture Co 196 
G Wernicke (C¢ The 89, 127 Envelope Openers Finger Pads 
Peerless Equip. - Oakville ¢ D 7 : 20 Melind, Louis, Co. 116 
y ( ; Envelopes Speed Products Co 155 
' ‘ 
GI be-Wernicke Co Phe 89, 127 Folders (See Filing Supplies) 
cragen Md Gu , 2 “ " sans ny “ Fountain Pens 
Dix Cru le ¢ ; “ os at Esterbrook Pen Co The 186 
Cushions and Pads. Chair Envelopes, Celluloid Parker Pen Co.. The 135 
Fair Furniture ¢ 123] Markilo ¢ 20 Sheaffer, W. A., Pen Co 112 
Perfect Rubber Seat Cushion ¢ 1 Eradicators, Ink THE CLASSIFICATIONS 
P Mf ( Heyer Corp rr 2) (Continued on page 6) 





THE CLASSIFICATIONS 


(Continued from page 


Gummed Cloth Rings 
Graff, Geo. B., Co 
Warshaw Mfg. Co 


Gummed Tape Sealing Machines 
Metal Specialties Mfg. C« 


index Card Signals 
Cook, H. ¢ Co 
Graff, Geo. B., Co 
Victor Safe & Equip. ¢ 


Index Tabs 
Aigner Gg J Co. 
Barkley, ¢ L., & Co 
Globe-Wernicke Co The 8 


Guide System & Supply Co 
Markilo Co 

Melind, Louis, Co 
Shaw-Walker Co 

Sheppard, The ©. } ( 
Speed Products Co 

Vietor Safe & Equip. Co 


inks, Adhesives, Ete. 
Continental Ink Co 
Higgins Ink Co., In 
Ink Specialties Co 
Melind, Louis, Co 
Parker Pen Co The 
Rivet-O Mfg. Co 
Sheaffer, W. A Pen Co 


inkstands 
Senghbusch Self-Cl. Inkstand Co 


Labels 
Imperial Methods Co 
Oxford Filing Supply Co 
Warshaw Mfg. ¢ 
Weis Mfg. Co 103, 4 


Ladders, Library, Store & Vault 


Cotterman, I. D 


Leads for Mechanical Pencils 
Dixon, Jos Crucible Co 
Rite-Rite Mfg. Co 
Sheaffer, W A Pen 


Leather Goods 
Mashek, Frank, & Co 
Nat'l Brief Case Mfg. (« 


Leather Upholstered Furniture 
Bright Chair Co 
Ehrlich Upholstery Works 
Gunlocke, The W. H., Chair Co 
Jasper Chair Co 
New Indiana Chair Co 
Letterheads 
National Engraving Co 


Letter Trays (See Desk Tra 


Library Equipment 
Art Metal Construction (¢ 


Art Steel Sales Corp 142 
Corry-Jamestown Mfg. Corp 

General Fireproofing Co The._92 
Globe-Wernicke Co The ao 


Peerless Steel Equip. Co 
Security Steel Equipment Corp 


Shaw-Walker Co 
Yawman and Erbe Mfg. Co 


Lockers and Storage Cabinets 
Anderson-Hickey ¢ 
rt Metal Construction Co 
Art Steel Bales Corp 
Browne-Morse (Cc 
Colonial Office Furniture Co 


Corry-Jamestown Mfg. Corp 


General Fireproofing Co., The qs 


Globe-Wernicke Co The go 
Lyon Metal Products, Ine 

Pronto File Corp 

Security Steel Equipment Corp 
Shaw-Walker Co 

Yawman and Erbe Mfg. Co 


Locks, Drawer, Showease, Ete 
Wonder Lock 


Loose Leaf Books & Systems 
Aigner G J Co 
toorum & Pease Co 
National Blank Book Co 
Sheppard, The C. E., Co 
Stationers Loose Leaf Co 


Wilson-Jones (¢ 


Loose Leaf Sheet Covers, Celluloid 
Markilo ( 

Loose Leaf Metals and Devices 
Sheppard, The C. E., Co 
Wilson-Jones Co 


Mail Distributors 


Globe-Wernicke Co The 89 
Victor Safe & Equip. Co 
Map Tacks 


Graff, George B., Co 
Moore Push Pin Ce 

Maps, Globes, Ete 
Rand MeNally & Co 

Matched Office Suites 
Art Metal Construction Co 
General Fireproofing Co., The_9 
Globe-Wernicke Co The tr) 





Leopold Coa. 
Shaw-Walker Co 





Memorandum Books 


American Pad & Paper Co 
Boorum & Pease Co R¢ 
National Blank Book Co 1 


Rockwell-Barnes Co 28 


Wilson-Jones Co g 
Memorandum Devices 

Sates Mfg Co 

Finch & MeCullouch 


Prevue-Radsell Co Ie 


Mending Tape 


Warshaw Mfg. Co ® 


Metal Badges, Checks, Tokens, Ete 
Dayton Stencil Works 
Meyer & Wenthe, In 
Moisteners 
Metal Specialties Mfg. Co a 
Rivet-O Mfg. Co 
Sengbusch Self Cl. Inkstand (<« 


Numbering Machines 


Amer. Numbering Machine ( x 
Bates Mfg Co 
Melind, Louls, Co ¢ 


Roberts Numbering Mach. Co 


Office Partitions and Railings 
Globe-Wernicke Co The Ru 


Pads, Figuring 
American Pad & Paper Co 


sjoorum & Pease Co 180 
National Blank Book Co 119 
Rockwell-Barnes Co 2s 
Wilson-Jones Ce x5 
Paper 
American Pad & Paper ( } 
Katon Paper Corp 19 
Rockwell-Barnes Co. 128 


Paper Clamps 


Acco Products, Inc 

Esterbrook Pen Co Ine Nt 
Hunt, C. Howard, Pen Co 18 
Nat'l FiberstoK Envelope Co 

Oakville Co Diy Scovill 20) 

Paper Clips 

Acco Products, In¢ 

Cook, H. ¢ Co 158 
Graff, Geo B Co 162 
Oakville Co Div. Seovill 20) 


Vail Manufacturing Co 


Paper Fastening Machines 
Ace Fastener Corp 
Aeme Staple Co 2()2 
tates Mfg Co 147 
Hotchkiss Sales Co ! 
Markwell Mf; Co 
Neva-Clog Products, Inc 12 
Speed Products Co 


Victor Safe & Equip. Co 32 
Paste (See Inks, Adhesives, Et 


Pencil Sharpeners 
Graff, Geo. B Cc 
Hunt, C. Howard, Pen Co 8 
Koh-I-Noor Pencil Co 


Pencils, Mechanical 
Parker Pen ( The 1 
Rite-Rite Mfg. Co 94 
Sheaffer, W \ Pen Co. 12 


Pencils, Wood Cased Lead 
Dixon, Jos Crucible Co 
Koh-I-Noor Pencil Co 


Penholders 
Dixon, Jos Crucible C¢ 17 
Esterbrook Pen Co Ine Rf 


Pens, Steel 


Esterbrook Pen Co In IS 
Hunt, ¢ Howard, Pen Co 18 
Sengbusch Self Cl. Inkstand Co 2 


Pins and Pin Containers 


Oakville Co Div Scovill 20 
Vail Mfg. Co 

Platens, Typewriter 
Amer. Writing Mach. Stores D 
Ames Supply Co ] 


Postal Scales 
Triner Scale & Mfg. Co a2 


Presentation Covers 


Oxford Filing Supply Co 
Publishers 

British Stationery Exporter.194 
Punches 


Acco Products Ine 
tates Mfg. Co 


tjoorum & Pease Co 180 

Globe-Wernicke (« The 89, 12 

Metal Specialties Mfg. Cx 9 

National Blank Book Co | 

Wilson-Jones Co ‘ 
Push Pins 

Moore Push Pin © 

Oakville Co Dis Sco 


Ribbons and Carbons 
Aller AN Co 2 
Amer. Writing Ma Stores Div 
Ames Supply Co. 
tuckeye Ribbon & Carbon ( 





( imbia R. & ¢ Mfg 
Inter-State Ribbon & 
Little Ee y In 

Manifold Supplies ¢ 
Mittag & Volger, Ir 
Old Town Rib. & Car 
Pacific Carb. & Rib 





Peerless Key-Imperial 
P} Process ¢ 
Royal Typewriter Co 
Storms, H. M ( 


Underwood Elliott } 
I S. Typewriter Rib 
Webster } s Cr 


Rollers, Vuleanized (Addr 


Mch.) 
Bethe Mfsz ‘ 


Rubber Bands 
Robert Weldon, BR 


Rubber Stamps 


Melind [auis ( 
Meye & Wenthe In 
Safes 


Art Metal Constructio 
Diebold Safe & Lock 
General Fireproofing 
Globe-Wernicke Co 


Security Steel Equipment 


Shaw-Walker Co 
Victor Safe & Equip 


Yawman and Erbe Mfg 


Safes, Used 
Acme Safe Co 


Scrapbooks 
Globe-Wernicke C¢ 
Weis Mfg Co. 


Secretary Desks 


Art Metal Construction 


General Fireprooting 
Globe-Wernicke 
Peerless Steel Equip 


Shaw-Walker Co 


Shelving 


Art Metal Construction 


Browne-Morse Co 

Corry-Jamestown Mfg 
General Fireproofing 
Globe-Wernicke Co 
Lyon Metal Products 


Shaw-Walker Co 


Stamp Pads 
Bate Mfg. Co 


Mi ! Louis Co 
Meyer & Wenthe In 
Phillips Process ( 


Rivet-O Mfg Co 
Rockwell-Barnes (<¢ 
Victor Safe & Equip 


Stands for Office Machines 


Ame Supply Co 
Anderson-Hickey C« 
Art Steel Sales Corp 
Fair Furniture Co 
General Fireproofing 
Globe-Wernicke Co 
Harter Corp 





stand Co 
ss Steel Equip 
Sturgis Posture Chair 


Toledo Metal Furniture 


Staple Extractors 


Ace Fastener Corp 
Metal Specialties Mf 


Staples and Stapling Machines 


Ace Fastener Corp 
Acme Staple Co 
Bates Mfg. Co 
Hotchkiss Sales ¢ 
Markwell Mfg. ¢ 
Metal Specialties Mfg 
Neva-Clog Products, Ir 


Oakville Co., Div Se 
Speed Products Corp 
Vail Manufacturir ( 


Stencils, Brass 


Dayton Stencil Work 


Stenographer’s Note Books 
American Pad & Paper ¢ 






National Blank Book 


Rockwell-Barnes ¢ 


Stools 
Harter Corp 
Met tand (< 


Toledo Metal Furniture 


Storage and Transfer Ca 
Art Metal Construct 
Art Steel Sales Corp 
Rankers Box Co 
tarkley, ¢ L., & Ce 
Bentsor Mfre ( 
Browne-Morse (« 
Corry-Jamestown Mfg 


General Fireproofing 
Globe-Wernicke (e 
G e System & Sup 


Imperial Methods ( 








Tax Accounting Systems 


Telephone Accessories 


irity Steel Equipment 


Typewriter Cleaning Material 


Typewriter Cushion Keys 





Typewriter Cushion Knobs and Bases 


Typewriter Parts and Tools 


Typewriters, Rebuilt and Used 








_WANTS AN 


The rate for classified advertisements is 


SITUATIONS WANTED 


MAN NOT LIKELY TO BE CALLED for military service looking for contacts. Age 
15, married, two children Over 25 years’ selling experience, 19 years with 
present employer (nationally known anufacturer) in charge of government 
contract and school departments for last six Address L-119 care Office 
Appliances, Chicago. 





years 


SALESMAN WITH SIXTEEN YEARS experience calling upon dealers in New 
York and vicinity is open for new connection in similar capacity. A capable 
producer with an excellent Always has held the esteem and good will 
of the commercial stationer While experience has been 
restricted to writing materials, can give good representation to any product sold 
through stationery Address L-120, care Office Appliances, 
Chicago. 


record 


Convincing references 


establishments 


MECHANICS WANTED 


TYPEWRITER MECHANIC also combination mechanic salesman, out of draft, 
excellent chance for right in, permanent connection with leading Royal dealer 
in best coast city. lete record first letter. Business Equipment Co., 
735 San Diego, Calif 





Give cor 





35 Broadway, 


TYPEWRITER-ADDING MACHINE MECHANIC-—capable repairing all makes to 
take charge of well established business in Central Iowa. Salary and Commis- 


sion. Reynolds & Iversen, Ames, Iowa 


TYPEWRITER MECHANIC 
covers several counties. Service 
adding 
Appliances, 


WANTED by Pennsylvania dealer. Working area 
work principally on typewriters. includes some 
nformation to Z-243, care Office 


machines as well Send complete 


Chicago. 


Must be 


expected 


capable of 
Peter Paul 


machine and typewriter service men 
Send a photo, also 
2167 I ith St., Cle 


WANTED: Adding 
repairing all 
Mechanical Service, 


makes state salary 


WANTED ONE EACH: Mechanic—Salesman—Combination Mechanic with sales 
ability for complete line Business Machines. Good proposition. Muncie Type- 
writer Exchange, Muncie, Indiana 


rVPEWRITER MECHANIC WANTED: Experienced on all makes. Highest salary. 


Commission and bonus. Teeter-Warsh Co., 849 North d St., Milwaukee, Wis. 


TYPEWRITER MECHANI( 


make $40 to $50 ner week 


WANTED 
Must he 


Prefer one who is draft exempt. Our men 
good on all makes Address Z-241, care 


Office Appliances, Chicago 
ADDING MACHINE MECHANIC, also Typewriter Addressograph. Multigraph 
Mechanic. Good salary. Pruitt Office Machines, 425 N. LaSalle, Chicago. 


rates and service. Peter Paul 


Ohio 


WANTED: Man to take charge of Dictaphone 


Mechanical Service, 2167 East 4th St., Cleveland, 


REPRESENTATIVES AVAILABLE 


WANT GOOD MAIN or 
and office equipment firn t. H 


sideline, Pacific Coast Now selling largest stationers 
I 


Levitt, 827 Rimpau, Los Angeles. 


SALESMEN WANTED 


SALESMEN WANTED—Well-known manufacturer of bank passbooks and check- 
cases offers unusual opportunity to a limited number of bank supply 
and stationery salesmen. Use of patented machinery permits quoting low prices 
on super-quality line. We make all styles of passbooks including N.C.R. and 
Burroughs machine: also all styles of checkcases Impressive sales portfolio 
and selling plan will enable vou to produce results immediately. Write today 
for complete information. Address Z-240, care Office Appliances, Chicago 


sideline 


WANTED: Dynamic sale 
nation wide distribution of 

aterials used Opportunity unlimited for the 
Office Appliances, Chicago. 


set up dealer organization and direct 
new, visible filing device No critical 
right man. Address Z-245, care 








WELL ESTABLISHED COMPANY witl fied ne of commercial stationers’ 
goods has opening for capable salesr to cover several states west of the 
This is a desirable opening for vith necessary experience and 
1 


Send full particulars to Z-242, care Office Appliances, 


versi 








Mississippi 
1 qualifications 
Chicago 


person 





4 REAL OPPORTUNITY for a high class mechanical distributor or 
salesman for Atlanta - xperienced in selling office, shipping room and 
ndustrial equipment Write details Addres Z-247 care Office Appliances, 
Chicago 


specialty 


territory € 


photo and 


SALESMEN WANTED To ell a most complete line of albums for 
T Write for 


purposes hese are most attractive and low in price. 


Amberg File & Index Company, Kankakee, Illinois 


commercia 





complete details 


RETAIL BUSINESS FOR SALE 


OFFICE SUPPLY & EOUIPMENT STORE FOR SALE—REAL OPPORTUNITY FOR 
SOMEONH Well established office supply and equipment store for sale. Sale 
includes franchise on Royal Standard and Portable 1 , Allen Wales Agency 
and many other exclu . Store is 100 miles from Chicago, in Ilinois, 
and is exclusive 1 Stock inventories at 
8,000.00. Mu yn into service. Will help 









and in quite a large area 


»xpected in 









with store until « clean, staple, eable merchandise Employ 
two clerks, have t present I ge repair and service income 
Small rental overhead ‘ Stih, 815 First St., LaSalle, Illinois 


MANUFACTURING BUSINESS FOR SALE 


PROMINENT OFFICE CUSHION MANUFACTURER must sell. Small investment 
Owner drafted Address Z-246, care Office Appliances, Chicago 


J 


DEe): ayia 


eight cents a word, minimum charge, $1.60. 


TRADE SCHOOLS 


W EBER TYPEWRITER-MECHANICS SCHOOL. A simplified Practical Homestudy 
Course. Our students now operating their own business. Division 2, Canton, 
Ohio 





SALES LETTERS 





LETTERS WILL BUILD SALES: For years I have built letters that pull sales. 
You need them more than ever now. Send me your data for new letters, or 


unsuccessful letters for reshaping. Particulars on request. Address H. M. Gold- 
thwait, 1659 Broadway, Denver, Colorado. 


FOUNTAIN PEN REPAIRING 


ALL MAKES Pens, 


service. 


Pencils, 


Desk Sets, ete. Repaired—Usually 12 to 24 hour 
Standard prices. 


Welty Pen & Repair Co., 38 So. State St., Chicago. 


ADDING MACHINE PARTS, TYPE, ETC. 
LARGE STOCKS 


able. Quotations furnished on specific parts upon request. I. 
101st Ave., Oakland, Calif. 


of new and used Adding and Calculating Machine Parts avail- 
A. Dehn, Jr., 1643 


FOR SALE AND WANTED TO BUY, USED EQUIPMENT 


ELLIOTT-FISHER, Burroughs, Moon Hopkins, Adding-Calculating Machines, 
Dictaphones, Ediphones, bought and sold Chicago Office Appliance Co., 529 
S. Wells St., Chicago 


ELLIOTT-FISHER Machines, Adding Machines, Comptometers, Burroughs and 
Monroe Calculators, Typewriters and all office machines bought and sold. Teeter- 
Warsh Co., 849 id St., Milwaukee, Wis 


BURROUGHS, MOON HOPKINS, Elliott-Fisher Bookeeping Machines, Comp- 
tometers, all makes calculators bought and sold. Dorrell-Markel, 93 S. 11th, 
Minneapolis, Minn 


BURROUGHS——Duplexes, Moon Hopkins, Bookkeening Machines, Kardex. All 
types office machines bought and sold. Fort Pitt Typewriter Co., 644 Liberty 
Ave., Pittsburgh, Pa 


BURROUGHS, MOON HOPKINS, Elliott-Fisher, Remington Accounting Machines, 
and everything in the office machinery line. State model, serial number and 
we will quote highest cash prices. International Office Appliances, Inc., 326 
Broadway, New York City 


ELLIOTT-FISHER machines, 
equipment, bought and 
Milwaukee, Wis. 


calculating machines, adding machines—all office 
sold. W. J. Crowley Company, 434 Caswell Bldg., 





DICTAPHONES——EDIPHONES—Foremost specialists in 
purchases of dictating equipment Write for catalog. 
chine Co., 235 Fifth Ave., New York, N. Y 


rebuilding, sales and 
American Dictating Ma- 


KARDEX, ACME, all makes used visible filing equipment. 
tioned cabinets, panels, books, always on hand, 
dealers for purchase or sale. Get our quotations. 
Broadway, New York 


Thousands of recon- 
Special service and prices to 
Chas. S. Nathan, Inc., 548 


KARDEX, ACME, POSTINDEX, ete., 
and sold We 


Commercial Card System, 1 


visible filing equipment of all types bought 
field and offer full cooperation to dealers. 
35 Grand St., New York City. 


specialize in this 


GUARANTEED REBUILTS, KARDEX, other visible systems, attractively refin- 
ished, thoroughly rebuilt for years of additional service, moderately priced. 
Used equipment also bought and exchanged. Universal Office Equipment Co., 
561 Broadway, New York, N. Y 


FOR SALE POSTINDEX Model 1 Duplex 
inch visibility; practically new, by owner. 
Smith, Rowley, Iowa 


Rapid Stack, Style 0662A, quarter 
Interested in cash offer only. Bert 


VISIBLE EQUIPMENT bought, sold and exchanged. We specialize in rebuilt 
Kardex, Acme and International Visible Factograph cabinets, as well as other 
makes. We can ipply new improved brass shift rods (that will not break), 
for International cabinets, also cards and card holders. Have available credit 
authorization equipment in one line tube panels, and 5x1! pocket panels, for 
reasonable prices. Write and tell us what Visible Equipment you need or have 
for sale. Snecial prices to Dealers. E. H. Heineman, 4 North Eighth Street, 
St. Louis, Mo 


ADDRESSOGRAPHS, Duplicators, Dictaphones, Multigraphs, Sealers, Folders, 
Typewriters, Adding Machines, Write for FREE Money Making Circular. Pruitt 
Office Machine 527 Pruitt Bldg., Chicago 


BILL PRINTING ADDRESSOGRAPH FOR SALE BY PUBLIC UTILITY. Change in 
system makes available Model 3700, automatic Form-Printing Addressograph. 
Seven subject to ordinary use for about two years, subsequently used 
auxiliary and standby Now adjusted to print and address a bill with three 
ibs Services of factory experienced man available for converting machine 
requirements For further details address Z-239 care Office 
Appliances, Chicago 


vears old 








to meet your 


WANTED TO BUY—Friden Calculating Machines, G. L. Rogers, Inc., 407 South 
Dearborn Street, Chicago 





FRIDEN CALCULATORS badly wanted 
108 Union National Bank Bldg., 


Highest cash prices paid. R. B. 
Houston, Texas. 


Brady, 








WANTED TO BUY FOR CASH—International Payroll Machines. Address Z-238, 
care Office Appliances, Chicago. 








OFFICE APPLIANCES 





NEW TRADE LITERATURE 





‘Catalogues, pamyhilets, broadsides, folders and other public 


materials recently released) 


The Belimore Sales Book Company, 1182 Broadway, New York, N. \ 
just issued a new wholesale price list on its stock restaurant check \t 
iched to the price list are samples of the checks. In addition the con ny 
Uneek”’ restaurant check system is illustrated and described. Co 


the new list are available to dealers on request 











Codo Manufacturing Corporation, Coraopolis, Penna., has just ‘ 
new eight-page catalogur m the Codo line of carbon paper and inked 
ribbons The book is trated throughout Included in it are the ne 
Codo super-treated paper and the Cleartex super-fiber ribbor 
copy of the book may be had by addressing the Codo Manufact 


Corporation, Coraopolis, Penna., or the firm’s Chicago or New York off 


The Imperial Methods Company, Forest Park, Ll., has issued 


tlogue and price list, No. 45, effective November 1, 1942 It es b 
inches and containing fifty-six pages exclusive of cover the catalog 
effectively presents the Imperial line of filing supplies, desk tray ca 
ibinet et Jacketed in medium blue cover, imprinted in t 
italogue irries an interesting pattern of light blue ink on ev 
page The factory is pictured on page one and from there on the 
items in the Imperial line are presented in text and pictures, in the compa 
f price informatior An interesting and helpful feature is found on page 
4 to 37—a comparative folder number chart Folder lines on the market 
today are listed in one column and the corresponding folder in the Imper 
line is shown In an adjacent) column Copies of the new catalogue 
ivailable to dealers on request 

Omaha Printing Company... Described as a “few minutes ‘tour 
ing retail institution i new mailing piece has been created by the Omat 
Printing Company, Omaha, Neb It is a four-page folder whicl whet 
opened, measure 7 by 22 inches. In addition to containing large pictur 
of the company’s store, the folder impresses the reader with the fin 

ind importance by tually listing well over a thousand iter 
stock, from Acco binders to yard books. It is a fine piece of printing 
t high-grade paper ind is worthy of inspection by dealers everyvwl 
Copies are available n request to the company at Thirteenth and | 
street Oral 
Trussell Manufacturing Company 1 new, four-page folder picturing 
describing its new Victors ring book ha been mailed out t 
trade by the Tn ‘ Manufacturing Company Poughkeepsie N \ \ 
iccompanving etter expla that W orcer to cooperate wit! the 
forces seeking vital metals. the company, in designing the new unit 
replaced steel witl bstitut iterial Copies are available t 
> 


STATEMENT OF THE OWNERSHIP. MANAGEMENT, CIRCULA 
rion, ETC KRFOUTRED BY THE %CTS OF CONGRESS 
OF AUGUST 24, 1912 AND MARCH 8, 1938 
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BUSINESS OPPORTUNITIES 


New Dealer Store Needs Catalogues...Harry H sgrandt has recently 
pened the Ypsi Typewriter & Supply Company at 40 North Huron street, 





silanti, Mich., and, as a meat f building up a complete file of manu 





\ 
f irers’ literature, desires to receive catalogues and price lists from 
Ke equipment ind peciaities The new organization is the 
kind in the Michigan town and is located close to the 
¢ bomber plant 





Wants Catalogues.—(larke & Courts, well- 


Dealer, Revising Files, 
now! ind stationery store of 1210 West Clay street, 


office equipment 


H tor lex is revising i italogue file and wishes to receive new 
t ind catalogue from manufacturers in the industry This 
iteria hould be addressed to Sales Manager L. B Apperson 


New Dealer Organization Asks for Catalogues...The Typewriter Clinic, 


I Frederick, Okla., ha been established for the purpose of 


g office machines and handling office appliances and supplies. The 
letors would like to receive t gues and price lists from the manu 
f items used bank d small offices 
a 





MISSING MACHINES 





The following companies ask dealers everywhere to be on the lookout for 
office machines (described and numbered beside the firm’s name) which 
are reported lost, stolen or atrayed. Information concerning the where- 
abouts of these machines should be forwarded to the company concerned 


the earliest opportunity 


Shawnee A-C Typewriter Company, 15 West Ninth Street, Shawnee, 
Okla... Corona portable typewriter, No AQI768 Missing since July 15 
Any word concerning the whereabouts of this machine should be. sent 

I ove, in care of Vice-president J. W 


Pay-As-You-Earn Tax Program Needed to Aid 
Price-Wage Stabilization 


inti-inflation program, embodied in the Office 





} ! j vend not only on placing © price and 
id n dron of purchasing power, but also on 

ing ttention to the heat of federa pending that causes the boiling, 
Henry H. Heimann, executive manager f the National Association of 
Credit Men. declare n the association’s Mid-October Review of Business 
Pointing t that the irrent rate of I S. spending is around 
five billion a Mr Heimann savs that even after 

issage of the pending tax | the federal tax colleetions will be 

ne-third of federal spending 

Present federal collection i pproximately seventeen billion do'lars 
be nereased by eight billit vhen the new tax bill is adopted,’ 


tate and local collections amount to some 





hy n dollar Phe t ting total of thirty-four billions cor 
tute ibout ne-third ir t national income 
It hould be lear b now that the income tax portion of such a 
y must inevitably he I i pay-as-you-earn basis 
I) iring that the American peoy ire not complacent, Mr. Heimann 
that the iv by iv evidence f their ready willingness t carry 
t é I i finan ind burde reveal itself as n it 
&°¢ iraging timate victory 
Wi her it b 1 | t sever taxation, man-power cor 
t ning I ‘ the pect Ve Vii find that success is de 
n re ynit f ! tablished need, clear public expositior 
the nature f the progratr i pted ind oa fair distribution of the 
nad bene t 
— 
Current Corporation Reports 
Marchant Calculating Machine Company has declared a regular quarterly 
dend of 37} ents a } ‘ npavable October » to stock of reeord 
September 0 Oakland (Cal.) Post-Inquirer, September 23, 1942.) 


The Royal Typewriter Company for the fiscal vear ended July 31, 1942 
reported fter dividend requirements on the 





ed net profit of $2,474,559, equal afte 
ent preferred stock, to Ss. share on the common, In the preceding 
t was $2,723,s s i share. The 194 il year earnings were 
te ter federal tax a vances, based on the 1941 revenue wt 
( y Dai New Octol { 
Net income of the W. A. Sheaffer Pen Company for the six months period 
vy August ifter esti ted pr ons for Federal, income and excess 
fit taxes of $1,580,000, and after provision for possible contingencies of 
‘ 000.00, amounted to $327,808.40, equivalent to $2.07 plus per share of 
tock. For the same per la vear ago the estimated tax provision 
S200.000.00 and the net rie ifter tane was Ss 2.62, equivalent 
* plus per share of n stock 


The Underwood Elliott Fisher Company and domesti 


ter ¢ 1 September $502,237 r 6s cent mmor 
t d for the nine months ending on that date, net of $1,139,082 
: i share. In the like 1941 p i ju net w $925,012, or $1.98 a 
hare and for the nine mont $ f r &3.48 a shar Taxes thi 
ea vere computed acecors the $ evenue act is passed by the 
H é Chicag Dail Ne October 4°) 
The Wilson-Jones Company, | rt for the f il vear ended Aug 
{ eported net earnings of S894,16s, « to $1.49 a share on the capita 
t ne. é vear, net was S411 r 3 
Net . r the te é br rll re rds, the tot f 
i in increa | t the preceding period Chica 
N Oct ] 





NOVEMBER, 1942 9 
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Copies of patents shown here can be obtained 

from the Commissioner of Patents, Washington, . 

D. C., for ten cents each in cash, postoffice = adeataies ‘ 4 _ —— 

money orders or certified check. Stamps and a 2296472 2296526 

personal checks not accepted. 2,296 245 2,296,276 2296455 : 
2,296,245 Filing Element. Raymond C. Finel 

Jamestown, N. Y¥., assignor to Art Metal Constructior 

Company, Jamestown, N. Y wporation of Massa | -—- wo 2 

chusetts Application Decemt 1941, Serial No ‘ ae 

122,692 Granted September 1942 a tBu 

2, 29¢ A Calculating Machine. Walter T. Gol : “ge 
witzer Euclid Ohio assignor to Addressograp! 55 | P| 

Multigraph Corporation, Wilmington, Del., a corpora oul 

tion of Delaware. Application January 9, 1940, Serial 2.297145 

No. 313.146. Granted September 22, 1942 , 

2,296,455 Pereil or Crayon. Willard E. Schroe 
ler, Dunmore, Pa. Application March 1, 1941, Seria 
No. 381,351 Granted September 2 1942 

2,296,472. Duplicating Apparatus. Stepher AK k 

Chicago, Il assignor to D Incorporate ( Z 

eago, Il a corporation of West Virginia App 1 

tion July 31 1941 Serial No 404,827 Granted sR | 

September 22, 1942 1 ee 

2,296,526 Loose Leaf Binder. Joseph Kahn - -~ 2a | 
Chicago, Hl. Application December 10, 1941, 8 \ tL 00792 ae ~~ seen J 

0. 422,347. Granted September 22, 1942 pos - = pMrcde 

be : 7958 

2,296,551. Cclendar. Hilario V. Ylio, Brookly 22977 229 
N.Y. Application January 16, 1941, ‘Serial 2297180 2.297682 297743 
74,648 Granted September 22, 1942 

2,296,574 Stapler. William F Rodgers Phil 
adelphia Pa Application August 2s 4t Serial . 

354,493. Granted September 22, 1942 ad 

2,296,865 Autographic Register Kenneth P , a. 

Morse Dayton, Ohio, assignor to The Standa { a : . ¥ 

Register Company Dayton, Ohio, a corporation of } “ 

Ohio Application August 8 1940 Serial N . t PO 

S51, 878. Granted September 29, 1942 ” els 

2,296,923. Seale. Marius H. Hansen, Chicago, I 
i gnor to Hanson Scale Company Chicago, Il oa 5 = 
corporation of ois. Application March 28 1940 <= | y- ‘ 
crial, NO. $26,404. Gremed September 29, 1942 pa} _' “ 2298024 

2,297,072 Banding for Tops of Desks and Other 2297989 2,298,000 
Furniture. Mayn ird H. Raggio, Chieago, Il. Ap : 
plication I ] Serial oO 64,526 

(;ranted Sept 4 42 

2,297,145. Memo ‘Pad Iuaex and Hinge Therefor. ? 

John H. Groat and Luther L Adcox, Portland Se ar '* 

Oreg.; said Groat assignor to said Adcox Applica $ ~~ ———. {~~ 
tion January 22, 1940, Serial N 15,052 Granted ; P 

September 29, L942 a 

2,297,181 ——— Word Counter. Ed 1 ; } f= 
Arthur Wals! Jamestowr N ,) Application : 

1941, Sertal No. 405,403, ‘Granvea Septe £206,927 2.298520 ! 
29, 1942 2,298290 8555 
2.297.682. Visible Index and Progressive Signal &29 229 
Means. (Charles E. Attwood, Chicago, Ill assignot 

Acme Visible Records, Im Chicago, Ill a se 

poration of Delaware Application March 14 ) te * 
Serial No. 383.297 Granted October ¢ 1942 te ! , 

2,297,7 Paper Feeding Device. Fred M. Car ms 2 a tt rn ‘ othe. 
nd Derk J. Oldent Binghamton, N.Y ij pee fotos ee ae ayy 
signors to isteraational Business Machines Cor] i ya a! bt! 

New York, N. Y., a corporation of Ne York t t. 4 al 

Application August 22 193¢ Serial No 17,372 H 
Granted October 6, 1942 } 22938590 2298601 2298610 2298,705 

2,297,806. Magnetic Holder for Pencils or the 2298571 
Line waul J. Smitt Canana Nebr Application Q ‘ 

April 14, 1941, Serial Ne 88,456 Granted Octo ul 
ber ¢ 1942 / 

2,297,958 Loose Leaf yg ee gene Victor Have o, » 

Chicago, Ill, assignor i il mesne a P ¥ ,* ‘ ‘ - 2.298721 
ments, to L. L. Paper Products Inc., Chicago, Il ro oom 4 Sgedain “? : 
4 corporatior of Illinois Applicatior Marcel lf Fre. gy - ( 
1942, Serial No. 434,973. Granted October 6, 1942 > C) C \ . 
S 2 297 89. Pong 3 ba a ™ hese treme 2298,742 oy Sg { >. “3 
Look Company Holyoke, Mass a corporatic i] a: «idl Ay 
Massac..u \pplicatior September y. 194 7 as pera? 22988 7 'q a / J 2.298991 
Serial No 111,957 Granted October 6, 1942 netete3 rye” Ay &. 2298886 a v 
2.298.000. Compass. Floyd G. Eubanks, Pasadena 2298760 P av * ca h ey 

Calif assignor of forty-seven and one-half per cent 2.298,889 

») Francis E. Vaughan, Pasadena, Calif., and _ five 2.298805 

¢ to Robert M. McManigal, Compton, Calif 

Apr tion February 2 1942, Serial N 152,00 
Granted October 6, 1942 

2,298,024 Envelope Opener Pasqua Vallarelli 
Leavenworth Kans Applicatior April 15 1942 : 
Serial Ne 1 7 Granted October ¢ 1942 . See . ~~ c=> 

2,298,128 Ca d File. Joseph M. Hurl St. Paul } 

int = sei ans 3 May 27 0, Seria Ni i.4 133878 133,881 

i October ¢ 4 2.299.014 ; 
198 201 ———- ‘Calculator. Lorir Pickeris 

Crosman, Maplewood, N. J., assignor to Monro 133,941 134003 
Calculating Fa ahin, Company Orange N J a 
orporatior f Delaware Application October 18 
1938, Serial No. 235.673. Gra | f 42 a ; : 

2 908 944 vaittent File. “ ns 2,298,601. Mailing Piece. Verne K. Tremblett 2,298,480. File for Papers and the Like. Louis 
York, N. Y. Application Septen es Winnetka, Ill. Application May 31, 19 Serial No L. Kearney, Oakland, Calif., assignor to American 
N 109.407. Granted October 6. 1942 8,119. Granted October 13, 1942 Smelting and Refining Company, New York, N. Y., a 

1 298.990. Visible Record System Maveiie r 2,298,610 Typewriter Carriage Return Device orporation of New Jersey. Application September. 8 
H a ( hic in i nesters heme ¥ : Re Culbert tower Salt Lake City Ltal Application 1941, Serial No. 409,98] Granted October 13, 1942 
It ce} aT s corporatios * Delaware Ay May 29, 1941 rial Ne 395 R41 Granted October 2 998. 99] Record Card for Use in Card Filing 

cation January 1¢ 1941. Serial N 13, 1942 Systems. Roscoe L. Van Nostrand, Freeport, N. Y 

, 13. 1942 2,298,705. Price Marking Tag. Frederick Kohnk Application July 2 1941 Serial No 400 847 

. i Dayton Ohio, assignor to The Monarel Marking Granted Octob« 13. 1942 
Counterpack Re ister Cla t } arante y te : 
cae “py pte ons i Wha Meee Wid System Company, Dayton, Ohio, a corporation of 2,299,014 Transfer Duplicating Sheet. William 
Davtor Ohi 1 corporatior Ohio Application July 30, 1940, Serial No iN, 41¢ DD. Foster Mineola, N ’ assienor to Manitold 
cation No ember 12 1940 8 1 wN (rrante 1 Oct ber 1 142 Supplies Company, Brooklyn, N. Y., a corporation 
Reanted October ) », 298,721 Crayon Holder. Frank V Orling of New York Application December 1, 1939, Serial 
298 Caleulating Machine Timer H ith Falls, Ores Application October | 4] No. 307,067. Granted October 13, 1942 
> , Cent oe th be , 0 113,848 Granted October 1 42 
5 one + : f : 12. Attachment for Typenetters Anr M DESIGN PATENTS 

g° 1936. Serial N Larose, The Pas, Manitoba, Canada Appl or 133,878. Design for a Holder for Inkwells and 

1949 October 14, 1940, Serial Ne 61,16 Granted Oct Pens. William M Gallagher, Oklahoma City, Okla 

Max \ | be l 942 ‘ Application May 5 1942 Serial No 106.801 

p P , 2,298,760 Inking Pad Renjamir D. Gilbert Granted September 22, 1942 

rs New York, N. Y. Application September 4, 194 133,881. Design for a Pencil or Similar Article. 
S , \ Serial N 109.519. Granted On r } 1942 Sylvester G Lipic St Louis Mo Appileation 

| 49 2,298, 80 Differential Letter Spacing for Type January 19, 1942, Serial No 105,304. Granted Sep 

1s Mechanical Lead Pencil. | RK writers. Charles W. Norton, West Orange, N. J ember 22, 1942 

Fa Beverly H Calif. Ay n Septer assignor to Ralph ©. Coxhead Corporation, New 133,941 Design for a Typewriting Machine. 
) Seria No. 29% re Grant oO Ye Y n poratior f Delaware Apt atior William J. O'Neil, Atlantic Beach, N. ¥ annignes 
J 23, 1939, Serial N ZS0, 708 Granted October to Underwood EHiott Fisher Company New York. 
: . Docke 1942 : ae 1 corporation of Delaware. Application Jan 
H i | I ao oe ee — insert Pocket =, 298,50 Erasing Shield ed ice Sout tary 20, 1942, Serial No. 105,335. Granted Sep 
m : Soa ae F . Inge N J Appl tt em be 20) 4] tember 29, 1942 
I S W er Comp M ke l 1 11 19 . r sak 
f Ml 4 , . 1 No. 411,619.) Gran 194 134,003 Design for a Pedestal for Typewriting 
S No 800. Granted O *S,.886. Chair Back. g, Grand Machines. Lurelle V. A. Guild, Darien, Conn., 
or ; a s Mict assignor Furniture assignor to Underwood Elliott Fisher Company, New 
~~ " ——— isenonters Wood ird B mpany, Grand Rapi rporation of York, N. Y a corporation of Delaware. Application 
- paige i I MI Ate ‘ Michis ur Application I Ni July 29, 1942, Serial No. 107,744. Granted October 
), Serial N 284 2. Granted October 13, 1942 17 Granted October 1942 
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Secretary and General Manager 
Washington, D. C. 















WILLIS LOWE 
Vice-President, Distributors 
Division 
E. L. White & Co. 
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WALTER C. GUY 
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trial Division 
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THOMAS STAGG 
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E. B. HEALY, PRESIDENT 


Santa Fe Book & Stationery Company, Santa Fe, N. Mex. 
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H. J. WALSH 
Vice-President, Field Division 
Ace Fastener Corp. 
Chicago, Ill. 


A. R. SKIBBE 
Vice-President Wholesalers 
Division 
Associated Stationers Supply Co. 

Chicago, Ill. 














J. W. TAMANY 
Vice-Chairman, Manufacturers 
Division 
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Division 
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Washington, D. C. 
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Division 
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NATIONAL STATIONERS ASSOCIATION 
Sounds. High Note Throughout 
37th ANNUAL CONVENTION 


HE largest number of 

dealers ever present 
at an N.S.A. conclave at- 
tended the Thirty-Sev- 
enth Annual Convention 
of the National Station- 
ers Association, held as 
a “Wartime Conference,” 
at the Palmer House in 
Chicago, October 5, 6, 
and 7. From 39 states 
came considerably more 


than a thousand _ sta- 
tioners, manufacturers, 
and their  representa- 


tives, intent upon coop- 

eration to meet’ the 

critical problems of the industry 
and sustain their efforts in pro- 
viding the Government and Amer- 
ican industrial enterprises with 
the office utilities essential in the 


New Officers 

New Regional Governors 

Day by Day Account of Convention Proce 
The Declarations 

Convention Speakers 

Field Division Meeting 

Manufacturers’ Conference 

Convention Registration 
Entertainment Activities 

Ladies Program of Activities 

The Annual Banuet 

Marine Color Guard at the Banquet 
Five Centuries of Progress Exposit 
Pictures of Convention Exhibits 
Annual Golf Tournament 
Convention Interludes 

Special Extracts from Addre 
Convention Addresses 

The President's Annual Report 


The Addresses 
Free Enterprise in a Post-War Wor 


Prof. Louis Wirth, University of Chicag« 


University of Chicago, and Dr. Melch 
of Wisconsin 


Considerably Over a Thousand 
Partiupate —39 States Represented 
— Supplying National Needs the 
Chick Thome of All Sessions and 
Group Meetings —President §. B. 


Healy. he-£locted 


many phases of winning the war. 
Total attendance was declared the 
largest in history, and the general 
consensus of opinion was that it 
was the “best convention ever.” 


INDEX TO CONVENTION REPORT 


10 The Stationer-Print 
1Z, is Blade Printing & 
. is The Production 
17 War Production 
17 “General Max W 
18 B. Hammen, Bus 
29 tion, Washington 
<) What's Ahead for 
ra dent, The Charl 
4 \ Stationer Sees Two 
95 ident, The Hoskir 
26, 27 How to Sit in Wart 
2s Domore Cl} ro 
The \r i Re 
{ Assor ti ( 
{ Wha ay ( 
Leaf, Lt 
Discussion | It é. ‘ 
of. R. W. Stone na ‘ 
ily University Busine ! Wasl 
°6 Chamber €f Con 


nning on the 


More Government 
speakers addressed this 
convention than any pre- 
vious assembly, enhanc- 
ing the manifestation of 
patriotism which pre- 
vailed throughout the 
sessions. The presence 
of these officials was not 
only evidence of Gov- 
ernment approval of this 
convention, but they con- 
tributed greatly to en- 
lightenment on various 
war problems related to 
the industry and _ its 
members as American 
citizens. The major output of the 
office equipment industry is now 
going into the war effort. Its 
classification among essential in- 
dustries is expected when ratings 


in Wartime—By L. S. Crowl, President, 
Paper Company, Toledo, Ohio 40) 


Requirements Plan—By Norman Duehring, 
Board, Washington, D. C 433 


Inflation Front—By Charles 


iness Analyst, Office of Price Administra- 
as <> . 45 
Stationer’?—By Earl Kochheiser, Pres- 
Ritter Company, Mansfield, Ohio 49 
World Wars—By Thomas Stagg, Pres- 
Company, Philadelphia, Penna. 51 
me By Seymour Walcott, Vice-President, 
ympany, Elkhart, Ind 54 
Cro By Marx Hartman, A. F. Radio 
Il 56 
anada”? By J. S. Luckett, Luckett Loose 
Ont., Canada 56 
‘lar By Arthur Gunderson, United States 
ce, Washington, D. C 58 
g By Henry Fowler, United States 
Washington, D. C 58 
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RALPH B. PFLEEGER 
Pflieeger Business Equipment, Inc. 
Utica, N. Y. 
District No. 2 








Cc. P. HANES 

The Office Equipment Co., Inc. 
Tampa, Fla. 
District No. 4 





THOMAS STAGG 
The Hoskins Co. 
Philadelphia, Penna. 
District No. 3 


GEORGE R. HAYES 
Thomas Groom & Co., Inc. 
Boston, Mass. 
District No. 1 








The men pictured on this and the oppo- 
site page are substantial contributors to 
the advance of the commercial stationery 
industry. Giving freely of their time and 
talent, they serve their fellow stationers 
“for the good of the cause.” They are asso- 
ciation minded, and the skill that led them 
to success in the conduct of their own 


enterprises, is applied with equal whole 
heartedness to the larger work of associated 


activity. 


are announced in the near future. 

Other representatives of the 
Government, including officers of 
the Army and Navy, viewed the 
manufacturers’ exhibits in the ex- 
position held concurrently with 
the convention. 

The “show,” like the convention, 
‘attracted unusual interest this 
year because of the raw material 
situation and consequent short- 
ages. Utilities available for civ- 
ilian use drew special attention. 
Both the dealers and manufac- 
turers reported satisfaction over 
their talks on available merchan- 
dise, much of which is now mak- 
ing appearance in the form of al- 
ternates. These contacts were also 
helpful in giving the stationers 
an outlook on future sources of 
supply. The 73 colorful displays 
comprised an exhibition that one 
could not help regarding signifi- 
cant of the enterprise and in- 
genuity which the stationery and 
office equipment manufacturers 
are applying in making the neces- 
sary adjustments to serve the 
trade and nation in wartime. 

Maximum price regulations, in- 





























flation, and the WBP production 
requirements plan were subjects 
highlighted in the convention ses- 
sions. Topics covering a _ wide 
range of interests included the 
University of Chicago Round Ta- 
ble discussion on “Free Enterprise 
in the Post-War Period,” and ad- 
dresses by prominent dealers on 
problems confronting the printer- 
stationer in wartime, together 
with specific suggestions to enable 
the retailers to carry on effec- 
tively. 

To conform with Government 
policy, this year the association 
compressed its usual four-day 
convention into three days. Social 
activities were subordinated. But 
there was no let-down of the 
friendliness and high spirit of 
confidence —come what may 
which characterizes all N.S.A. 
gatherings. The program for each 
of the many meetings was stream- 
lined to wartime business con- 
siderations. The convention, how- 
ever, was appropriately rounded- 
out by interjection of talks in be- 
half of purchasing war bonds, the 
American Red Cross, and the 


JOHNNY WRIGHT 
Story-Wright Printing Co. 
Tyler, Tex. 
District No. 9 


E. G. HOPPER 
Intermountain Prtg. & Staty. Co. 
Grand Junction, Colo. 
District No. 10 


armed forces of the United States, 
represented by an officer of the 
U. S. Navy. 

Featured speakers from outside 
the industry included the follow- 
ing: C. B. Hammen, business an- 
alyst, Office of Price Administra- 
tion, Washington, D. C.; N. C. 
Duehring, Production Require- 
ments Plan specialist, Consumer 
Durable Goods Branch, War Pro- 
duction Board, Washington, D. C.; 
Henry Fowler, Department of the 
Manufacturer, and Arthur Gun- 
derson, chairman of the Domestic 
Distribution Committee, United 
States Chamber of Commerce, 
Washington, D. C.; Marx Hart- 
man, A. F. Radio Association and 
The American Red Cross; and Lt. 
J. M. Jontry, U. S. Navy. The 
three members of the University 
of Chicago Round Table were: 
Melchior Palyi, international au- 
thority on economics and visiting 
Professor of Finance; Raleigh W. 
Stone, Professor of Industrial Re- 
lations; and Louis Wirth, Profes- 
sor of Sociology. From Canada 
came J. S. Luckett, Luckett Loose 
Leaf Ltd., of Toronto. 
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REGIONAL GOVERNORS —1942-1943 














ARTHUR FONTAINE 
Decker’s, Inc., 
Anderson, Ind. 
District No. 5 








HOMER JACQUIN 
Jacquin Co., 
Peoria, Ill. 
District No. 6 











CHARLES REGAN 
Globe Publishing Co., Inc., 
South St. Paul, Minn. 
District No. 7 

















LEONARD B. WILCOX 

Roberts Prtg. & Staty. Co., 

Hutchinson, Kans. 
District No. 8 








J. L. COOKE 
Cooke Stationery Co., 
Salem, Ore. 
District No. 11 


No less important were the ad- 
dresses and discussions by mem- 
bers of the industry. These pro- 
vided many with a better under- 
standing of what might be done 
to meet their own situations. 


E. B. Healy Re-elected 


In the election of officers, E. B. 
(Dick) Healy, Santa Fe Book & 
Stationery Company, Santa Fe, N. 
M., was returned to the presi- 
dency for a second term. Mr. 
Healy’s popularity and directness, 
backed by eighteen years of fa- 
miliarity with the association’s 
objectives, well qualify him for 
continued leadership of N.S.A. 
during this emergency period. 

The entire slate of the nomi- 
nating committee was unani- 
mously adopted in the closing ses- 
sion. There were six changes 
among the vice-presidents repre- 
senting the various divisions of 
N.S.A. Two of these represent two 
new divisions created by the con- 
vention—the Dealer-Manufacturer 
Relations Division and the Post 
War Industrial Division. A third 
new division, in name only, is that 


E. H. WOBBER 
Wobber’s, Inc., 
San Francisco, Calif. 
District No. 12 


termed Stationer-Printer Divi- 
sion, supplanting the Manufactur- 
ing Stationers Division. 

The new vice-presidents are as 
follows: Thomas C. Stagg, Hos- 
kins Company, Philadelphia, Pa., 
Dealer - Manufacturer Division; 
Walter Guy, Arkansas Prtg. & 
Lithographing Company, Little 
Rock, Ark., Post War Industrial 
Division; L. S. Crowl, Blade Print- 
ing & Paper Company, Toledo, 
Ohio, Stationer-Printer Division; 
A. G. Frost, Esterbrook Pen Com- 
pany, Camden, N. J., Manufactur- 
ers’ Division; A. R. Skibbe, Asso- 
ciated Stationers Supply Company, 
Chicago, Ill., Wholesalers’ Divi- 
sion; H. J. Walsh, Ace Fastener 
Corporation, Chicago, Ill., Field 
Division. 

Five division officers retained 
were: Willis Lowe, E. L. White & 
Company, Fort Worth, Texas, 
vice-president, Distributors’ Di- 
vision; R. D. Latsch, Latsch Broth- 
ers, Lincoln, Nebr., vice-chairman, 
Distributors’ Division; J. W. Tam- 
any, Boorum & Pease Company, 
Brooklyn, N. Y., vice-chairman, 
Manufacturers’ Division; C. R. 





District No. 








LOUIS CARACCI 
The Nor-Wood Co., 
New York, N. Y. 
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Kendrick, Kendrick-Bellamy Sta- 
tionery Company, Denver, Colo., 
vice-president, Office Furniture 
Division; and Horace B. Van Dorn, 
Joseph Dixon Crucible Company, 
Jersey City, N. J., vice-president, 
Sales Managers’ Division. 

Treasurer W. E. Stockett, Jr., of 
Stockett-Fiske Company, Wash- 
ington, D. C., and Auditor Wood- 
son P. Waddy, of Everett Waddey 
Company, Richmond, Va., were re- 
elected to their posts which they 
have filled commendably for sev- 
eral years. 

In addition to these officers, the 
convention elected the regional 
governors who had been nom- 
inated at their respective district 
conventions held in_ recent 
months. Their names and por- 
traits are presented on page 12 
and 13 of this issue. Pictures of 
the officers will be found on page 
10. 

A resolution of significance to 
the association, which was passed 
in the nature of a declaration, au- 
thorized the association to set up 
an active Wholesalers’ Division. 
The content of this and other 
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declarations are presented on page 
15. 

In the closing session, General 
Manager Charles P. Garvin re- 
ported that over 700 dealers and 
another 300 or 400 visitors and 
manufacturers were present at the 
meetings. 

Emphasis upon the high per- 
centage of dealers who partici- 
pated is by no means intended to 
minimize the importance of man- 
ufacturers’ part in the organiza- 
tion. The commodities around 
which the industry is built are 
creations of manufacturers. But 
grouping thousands of the com- 
modities at thousands of points of 


ee 


_. 
Cen, ee 


convenience for establishing them 
in service for users is the dealers’ 
equally important part in building 
the industry to its great place in 
U. S. commercial enterprise. 

Other reports revealed the con- 
tinued healthy growth in mem- 
bership and sound financial con- 
dition of the association. Eighty- 
three new members were added to 
the roster of N.S.A. during the 
past year. District No. 6, compris- 
ing the states of Illinois, Wiscon- 
sin, and the northern peninsula 
of Michigan, was awarded the 
Morris B. Hansell trophy for larg- 
est increase in membership. 

As to whether a convention will 


oe 


5 co 
a 
z = 
~ 
= 
* ‘ lend ; 
es 4 Pe me 
= bs 





OFFicCr APPLIANCES 


be held next year, the question re- 
mains partially open for the pres- 
ent. In President Healy’s board 
meeting following the convention 
on Thursday, the board decided 
that if the Government will per- 
mit conventions to be held next 
year the National Stationers As- 
sociation wil hold its regional con- 
ventions and the annual conven- 
tion. Mr. Garvin declared that 
plans have already been started 
for the regional meetings. He re- 
ferred to plans under way for the 
Sixth Regional convention to be 
held again in joint meeting with 
the Illinois Book Sellers and Sta- 
tioners Association. 





AT THE PRESIDENT’S BREAKFAST.—Starting with the president and reading clockwise: Dick Healy. president NSA. Santa Fe 
Book & Staty. Co.; Harold Hampton, Indianapolis Office Supply Co.; Chuck Kendrick, Kendrick-Bellamy Staty. Co., Denver; 
Walter Guy. Arkansas Ptg. & Litho. Co., Little Rock: George Hays. Thomas Groom & Co., Inc., Boston; Andy Maish, Den- 
nison Mig. Co.; Jim Cooke, The Cooke Staty. Co., Salem, Ore.; Fred Fenne, Associated Stationers Supply Co.; John Wright, 
Story-Wright Ptg. Co., Tyler, Tex.; Dan MacDougall, Stationers Loose Leaf Co.; A. J. Walker, Farnham Staty. & School 
Supply Co., Minneapolis, past president NSA; Willis Lowe, E. L. White & Co., Fort Worth, Tex.; Horace Van Dorn, Joseph 
Dixon Crucible Co.; J. S. Sprott, The Globe-Wernicke Co.; Bob Latsch, Latsch Bros., Lincoln, Nebr.; G. Guy Lowe, Office 
Supply Co., Jackson, Miss.; Les Crowl, Blade Ptg. & Paper Co., Toledo; M. H. Chute, Bainbridge, Kimpton & Haupt, Inc.; 
W. H. Patterson, Johnstown Office Supply Co., Johnstown, Pa.; Ed Conlon, Rockwell-Barnes Co., vice-president NSA; Ivan 
Allen, Ivan Allen-Marshall Co., Atlanta, Ga.. past president NSA; Rose Cushman, NSA headquarters: Charles P. Garvin, 


general manager NSA. 


Day by Day Account of Convention Proceedings 


CTIVITIES in connection 

with N.S.A.’s biggest annual 
convention began on Sunday, a 
day ahead of the official opening. 
The functions were limited to the 
usual preliminaries and the an- 
nual golf tournament. By thus 
scheduling the golf meet a busi- 
ness day was saved. 

Advance registrations made 
with Washington headquarters 
were the largest in history, and a 
substantial crowd arrived on Sun- 
day. Thence through half the 
week, until the climax of events 
with the great banquet on Wed- 





nesday night, the stationers and 
their ladies made the most of the 
occasion. Old friendships were 
renewed and new ones formed. 
The corridors, meeting places, ex- 
hibition hall, and private rooms 
were scenes of sociability. The 
Palmer House, already pressed by 
the wartime hotel shortage in 
Chicago, found its facilities taxed 
to capacity before the week was 
over. 

At 10:30 Sunday morning in the 
convention headquarters, Presi- 
dent E. B. Healy presided over a 
meeting of the executive commit- 


tee. Meanwhile the exhibiting 
manufacturers put the _ final 
touches on their merchandise dis- 
plays. 

In the afternoon, from 1 to 5 
o’clock, the Five Centuries of 
Progress Exposition was opened to 
the convention early arrivals. 


Monday Morning 


Convention registration hours 
had begun at 10:00 a.m. on Sun- 
day, but the desks opened at 9:00 
a.m. on Monday and the succeed- 
ing days. 

At 8 o’clock the annual “Presi- 
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done. 


work this year. 





The Declarations 
Adopted. at. the Jhirty-Seventh Annual National 
Stationnrs Association (Convention 


FROM THE FIELD DIVISION: 
BE IT DECLARED that for this past year we have a debt of gratitude to pay 
to our dealers who remained loyal to our houses and who have understood the han- 
dicaps we have worked under in our efforts to serve them. 
BE IT FURTHER DECLARED that to our houses and our sales managers, 
we say “Thanks” for the great support given us and for the grand job they have 


BE IT FURTHER DECLARED that N.S.A. has been of great help to all of 
us, and a big vote of thanks goes to President Dick Healy, General Manager Charlie 
Garvin and the staff of officers and governors who have carried on association 


* * * 


FROM THE EXECUTIVE COMMITTEE: 


BE IT DECLARED that the association adopt the following slogan submitted 
by Mr. Fred Seymour of Horder’s, Inc.: 
WE EXPECT THE OPPORTUNITY TO CONTINUE EARNING A LIVING. 

BE IT FURTHER DECLARED that the association canvass the dealer mem- 
bership with a view toward preparing a list of those stationers considered the whole- 
sale stationers of the country and to set up definitely an active wholesalers division. 

BE IT FURTHER DECLARED that the vice-president representing the Man- 
ufacturing Stationers Division be a man who can represent the stationer-printer. 


DECLARATIONS COMMITTEE 
Thomas C. Stagg, Chairman 
William J. Diehl 
Morris E. Hansell II 


C. C. Shee 








dent’s Breakfast” was held for the 
executive committee and board of 
control. Following the breakfast, 
the board met in executive ses- 
sion. 

The exposition was formally 
opened to the members and vis- 
itors at 8:30 a.m. As in past years, 
the gates were closed at 1 o’clock 
for the convention meeting, but 
opened again at 5:00 p.m. for the 
evening. The exposition hours on 
the other two days were from 5:00 
p.m. to 10:30 p.m. on Tuesday and 
9:00 a.m. to 5:00 p.m. on Wednes- 
day. 

Monday Afternoon 


Before an assembly that filled 
the grand ballroom, General Man- 
ager Charles P. Garvin officially 
opened the convention shortly af- 
ter 1:30 p.m. Following brief, en- 
thusiastic remarks in which he 
said this was probably NS.A.’s 
largest convention, Mr. Garvin 
turned the gavel over to President 
Healy. 

Mr. Healy proceeded at once to 
give the annual report of the 
president. It was a pertinent mes- 
sage summarizing the year’s ac- 
tivities, with special reference to 
the publication services of N.S.A. 
President Healy praised the valu- 
able work done by members who 
had given special cooperation. 


The president’s report and the 
other addresses of the convention 





are presented in full in this issue 
of OFFICE APPLIANCES. 


Following the president at the 
microphone, Mr. Garvin suggested 
as “the leading thought of this 
convention” an earnest desire on 
the part of every one to measure 
up to his individual opportunity 
and responsibility in this time of 
national stress. His idea was in- 
spirationally epitomized in verse 
which he had written. Entitled 
“A Businessman’s Prayer,’ the 
versatile general manager read 
the following: 


Oh, Lord, give me courage when 
some men go yellow; 

Let me be calm while pessimists 
bellow; 

Let me have vision to see past the 
cloud; 

Don’t let me be just one of the 
crowd. 


God, give me strength to fight out 
the battle; 

Lift me above the whine and the 
prattle 

Of those who are beaten and sink 
to the knee. 

How can a quitter expect help 
from Thee? 


Oh, Lord, make me worthy of my 
place on earth; 

Make me do my part and show I 
am worth 

Something beside my own daily 
bread. 

Lord, make me keep on keeping 
my head. 


Mr. Garvin then led the audi- 
ence in singing “America,” offer- 


ing the accompaniment at the 
piano himself. He followed with 
a short speech on the tremendous 
wartime accomplishments of 
American industry, which he said 
has confounded its critics. Secre- 
tary Garvin singled out the office 
equipment industry as doing a 
great part essential to the suc- 
cessful prosecution of the war, 
and alluded to the large number 
of stationers and their kin now in 
the armed forces. He closed with 
emphasis on the importance of 
preserving the industry for their 
return after the conflict. 

L. S. Crowl, president of the 
Blade Printing & Paper Company, 
Toledo, Ohio, was the next 
speaker. Mr. Garvin introduced 
him as “one of the best men in 
our profession.” Mr. Crowl meas- 
ured up to the appellation in a 
comprehensive address on the 
problems of “The Stationer-Printer 
in Wartime.” Every manager in 
the business will find interest in 
this constructive talk, printed on 
other pages. Mr. Crowl covered 
the general problems peculiar to 
the stationery-printing business 
in peacetime and wartime, and 
made helpful suggestions for both 
the stationery and printing de- 
partments. 

After Mr. Crowl’s talk, the pres- 
ident appointed the committees 
listed below: 

Budget—R. A. Maish, Dennison 








16 


Manufacturing Company, Fram- 
ingham, Mass.; Herman Price, 
Eagle Pencil Company, New York 
City; Fred D. Pitt, Wilson-Jones 
Company, Chicago, Ill.; Walter 
Guy, Arkansas Prtg. & Litho. 
Company, Little Rock, Ark.; A. J. 
Walker, Farnham Stationery & 
School Supply Company, Minne- 
apolis, Minn. 

Declarations Thomas Stagg, 
Hoskins Company, Philadelphia, 
Pa.; Wm. J. Diehl, Diehl Office 
Equipment Company, Columbus, 
Ohio; M, E. Hansell, I, F. F. Han- 
sell & Bro., Ltd.; New Orleans, 
La.; C. C. Shee, The Oakville 
Company, Oakville, Conn. 

Nominating—Omar E. Boyd, Sta- 
tioners Corp., Los Angeles, Calif.; 
Les Crowl, Blade Printing & Paper 
Company, Toledo, Ohio; G. S. 
Thorn, Paul Anderson Company, 
San Antonio, Texas; Louis M. 
Brown, Eberhard Faber Pencil 
Company, Brooklyn, N. Y.; H. L. 
Fellowes, Bankers Box Company, 
Chicago, Ill.; Johnny Wright, 
Story-Wright Printing Company, 
Tyler, Texas. 

Necrology—C. H. Everly, OFFICE 
APPLIANCES, Chicago, Ill.; Mortimer 
Chute, Jr., Bainbridge, Kimpton 
& Haupt, New York City; R. B. 
Pfleeger, Pfleeger Business Equip- 
ment, Inc., Utica, N. Y. 

Credentials—E. L. Little, Wa- 
bash Cabinet Company, Wabash, 
Ind.; H. L. Nichols, Weis Manu- 
facturing Company, Columbus, 
Ohio; Harry Tehan, Higgins Ink 
Company, Inc., Brooklyn, N. Y. 

Sergeant - at - Arms Fred O. 
Fenne, Associated Stationers Sup- 
ply Company, Dallas, Texas. 


Two appeals were then made to 
buy War Bonds. Ed Little, sales 
manager of Wabash Cabinet Com- 
pany and N.S. A.’s popular magi- 
cian, presented a new trick for his 
annual audience. From two pieces 
of paper bearing the Swastika and 
Japan’s Rising Sun, which he 


tore up, Mr. Little produced an 
appeal to buy American Defense 
Bonds. 

When the applause subsided, A. 
C. Van Horn, Eberhard Faber 
Pencil Company, Chicago, gave an 
urgent plea in behalf of War 
Bond and Stamp sales. Repeating 
the theme of his talks at mid- 
western regional conventions, Mr. 
Van Horn ably called upon every 
firm not flying the blue Minute 
Man flag to make all possible ef- 
fort to institute the payroll in- 


vestment plan without further 
delay. 
Before introducing the next 


speaker, the general manager read 
a telegram of greetings from the 
Stationers Association of North- 
ern California. 

Mr. Garvin then spoke of “some 
swell fellows in Washington who 
are doing a grand job.” He said, 
“We feel a distinction has been 
bestowed upon this association by 
the fact that a great part of the 
program this afternoon is given 
over to men who are bringing a 
message from the Government.” 
Concluding with assertion of his 
belief that because people were 
present from all over the country, 
this was one of the “finest forums 
you can get in the United States,” 
Mr. Garvin presented Norman E. 
Duehring, of the WPB Consumers 
Durable Goods Branch. 


Outlining the “Production Re- 
quirements Plan,” Mr. Duehring 
told of the increase in monthly 
production of war products three 
and one-half times since last No- 
vember, and the consequent prob- 
lem in raw material shortage 
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which has developed. He ex- 
plained the need for shifting from 
the priorities system to that of al- 
location. The key is to determine 
the supply, find the demand, and 
cut the demand to the size of the 
supply. “That means selecting the 
most essential users,” Mr. Duehr- 
ing declared. We commend his six 
suggestions, reprinted on other 
pages, as helpful guides to the 
manufacturers. 

The next speaker was Charles 
B. Hammen, Business Analyst of 
the Office of Price Administration, 
from Washington. Formerly in 
the manufacturing end of the sta- 
tionery business, Mr. Hammen 
was able to present his difficult 
subject ‘“ ‘General Max’ Winning 
on the Inflation Front,” in terms 
of understanding to his audience. 
The first portion of this extensive 
address dealt with the importance 
of inflation control from the na- 
tion’s standpoint and what the 
Maximum Price Regulations are 
accomplishing. 

In the second half of his talk 
Mr. Hammen explained the pro- 
visions of the new Maximum Price 
Regulation No. 225, applying to 
printing and publishing. Many of 
the products covered by this regu- 
lation are handled by the printer- 
stationer. When he had finished, 
Mr. Hammen invited the members 
to come forward as he gave away 
valueless German Marks in fabu- 
lous amounts, reminiscent of the 
disastrous inflation which victim- 
ized the German people after 
World War I. He declared it was 
his motive in dispensing these 
souvenirs to persuade the audi- 
ence to cooperate with our Gov- 
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CONVENTION SPEAKERS 


1. L. S. Crowl, The Blade Printing & Paper 
Co., Toledo, Ohio, vice-president of the 
Stationers-Printers Division of N. 5S. 

2. A. C. Van Horne, Eberhard Faber Pencil 
Co., Chicago, Ill. 

3. Norman E. Duehring. Production Re- 
quirements Plan Specialist, Consumers 
Durable Goods Branch, War Production 
Board, Washington. D. C 

4. Charles B. Hammen, Business Analyst. 
Office of Price Administration, Washing- 
ton. D. C. 

5. Earl Kochheiser, The Charles Ritter Co., 
Mansfield, Ohio. 

6. Thomas Stagg. The Hoskins Company. 
Philadelphia. Penna., vice-president. 
Dealer-Manufacturing Relations Division. 
N. S. A. 

7. Lt. J. M. Jontry, U. S. Navy. 

8. Seymour Walcott, Domore Chair Co. 
Elkhart, Ind. 

9. Max Hartman, A. F. Radio Association, 
Chicago, Ill. 

10. J. S. Luckett, Luckett Loose Leaf Ltd.. 
Toronto, Ont., Canada. 

ll. Arthur Gunderson, U. S. Chamber of 
Commerce, Washington, D. C. 

12. Henry Fowler, U. S. Chamber of Com- 
merce, Washington, D. C. 

13. Chicago Round Table—Prof. R. W. Stone 
and Prof. Louis Wirth. University of 
Chicago, Chicago, and Dr. Melchior 
Palyi, Visiting Professor of Economics, 
University of Wisconsin, Madison, Wis. 


ernment’s inflation control meas- 
ures. 


At the same time the members 
filed behind the speakers’ plat- 
form to receive specially assem- 
bled loose leaf portfolios of the 
various Maximum Price Regula- 
tions and amendments, issued to 
date, of interest to the stationery 
trade. Mr. Hammen brought a 
large number of these from Wash- 
ington for distribution at the con- 
vention. An insert indicated they 
were presented by James A. Per- 
kins, Price Executive of the Paper 
and Paper Products Branch, OPA. 


Mr. Hammen’s second helpful 
address at a stationers’ meeting 
(the first having been at the East- 
ern Wartime Conference last 
June) prompted General Manager 
Garvin to suggest a motion be 
passed that the convention send 
a message to OPA Administrator 
Leon Henderson, expressing ap- 
preciation of Mr. Hammen’s con- 
tribution. This was moved by 
Morris E. Hansell, II, F. F. Han- 
sell & Bro., New Orleans, and 
John A. Brown, J. R. Weldin 
Company, Pittsburgh, Pa. 

Concluding the Monday after- 
noon program was a stimulating 
discussion on ‘Free Enterprise in 
the Post-War Period,” by a three- 
member Round Table of the Uni- 
versity of Chicago. While the 
transcript of their exchange of 
views is given in other pages, 
readers will be interested in 
knowing something of the back- 
grounds and connections of these 
distinguished gentlemen. 


Dr. Melchior Palyi is advisor to 





financial institutions in Chicago 
and a visiting professor of eco- 
nomics at the universities of Chi- 
cago and Wisconsin. He was born 
in Hungary, educated in Switzer- 
land and Germany, and has de- 
grees from the universities of 
Munich and Goetigen. Dr. Palyi 
was Professor of Finance in Ber- 
lin University and served on in- 
ternational commissions in Europe 
before coming to this country. 

Dr. R. W. Stone is Professor of 
International Relations at the 
University of Chicago. Born in 
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Portland, Ind., he served as a cap- 
tain of infantry in 1917, was for- 
merly Professor of Economics at 
the University of Iowa and Chief 
Investigator of the National In- 
dustrial Conference Board. Dr. 
Stone participated in the Round 
Table at the convention last year. 

Louis Wirth, Professor of Soci- 
ology, University of Chicago, is 
consultant to the National Re- 
sources Planning Board and an 
associate director of the American 
Journal of Sociology. 

After the educators had talked 
at some length on the pros and 
cons of free trade, the meeting 
was opened to questions from the 
floor. Among other things, the 
justification of fair trade laws, 
which Dr. Stone opposed, came in 
for considerable exchange of opin- 
ions. 

Late in the afternoon President 
Healy called for adjournment un- 
til the next general session Tues- 
day afternoon. 


Tuesday Morning 
The Field Division Meeting 


Close to fifty members of the 
Field Division were present at the 
annual meeting called to order 
Tuesday morning by Fred Fenne, 
Associated Stationers Supply Com- 
pany, vice-president in charge of 
the division. With Stan Griebel, 
Yawman and Erbe Manufacturing 
Company, functioning at the 
piano, the group stood to sing 
“America.” 

After Fred Schaefer, Sanford 
Ink Company, was appointed act- 
ing secretary and Herb Morgan, 
Associated Stationers Supply Com- 
pany, sergeant-at-arms, Mr. Fenne 
gave an oral report of Field Divi- 
sion activities during the past 
year. Several problems peculiar 
to traveling salesmen, such as gas 
rationing, new car purchases, re- 
treads for tires, railroad and bus 
accommodations, etc., were dis- 
cussed. An interesting develop- 
ment referred to was the fast 
changing personnel in retail 
stores, which makes it incumbent 
upon manufacturers’ salesmen to 
do educational work among retail 
salesmen. 

Herb Walsh, Ace Fastener Cor- 
poration, and Ralph Maneval, 
A. W. Faber, Inc., were nominated 
as candidates to succeed Mr. 
Fenne as head of the Field Divi- 
sion. Mr. Walsh received the 
majority of the votes and was 
duly elected. 

After a standing vote of thanks 
to Mr. Fenne for his work during 
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the past year, General Manager 
Garvin was received. He spoke 
briefly but enthusiastically about 
the contribution Mr. Fenne made 
to N.S. A. while serving as a vice- 
president. He also commented 
about the remarkable executive 
meeting of dealers being held con- 
currently in the Grand Ballroom. 

While waiting for President 
Healy to arrive, several members 
made impromptu speeches and 
then Chet Smith, Codo Manufac- 
turing Company, jas awarded 
$5.00 in war stamps as an attend- 
ance prize. 

When Mr. Healy put in an 
appearance he thanked the trav- 
elers for their cooperation and 





1. Franklin Rising. manufacturers’ representative; Guy D. Hills, Seneca 
Falls Rule & Block Co.; Bill Ridley and John J. Whalen, American 


Pad & Paper Co. 


2. Dave D. Hunting. Metal Office Furniture Co.; W. P. Kelly. Office 5. 
Equipment Co., Louisville. Ky.; John H. Millar, Stow-Davis Furni- 
ture Go.; Jules Roos, Coates, Gregg & Millar, Inc., Pittsburgh. 

3. Karl Castle, Weis Mig. Co.; M. D. Hasty, Sengbusch Self-Closing 6. 
Inkstand Co.; Chet Smith. Codo Mig. Co.; Ray Hammond, National 


Blank Book Co. 


urged them to carry on the good 
work. His remarks were followed 
by unanimous approval of a res- 
olution of thanks to the N. S. A. 
officers, manufacturers and deal- 
ers from the Field Division. Mr. 
Fenne then turned the gavel over 
to Mr. Walsh, who responded fit- 
tingly, and the meeting was 
adjourned. 


The dealers’ conference held 
Tuesday morning in the grand 
ballroom was a closed _ session, 
with President Healy presiding. 


Manufacturers’ Conference 


While the Field Division and 
dealer meetings were in session, 
Tuesday morning, the manufac- 


turers held their conference in the 
Crystal Room. J. S. Sprott, The 
Globe-Wernicke Co., Cincinnati, 
Ohio, then N. S. A. vice-president 
representing the Manufacturers’ 
Division, presided. 

As the first order of business, 
Mr. Sprott appointed the nomi- 
nating committee for the Manu- 
facturers’ Division officers to serve 
during the coming year. The com- 
mittee comprised the following: 
R. A. Maish, Dennison Manufac- 
turing Company, Framingham, 
Mass., chairman; Herman Price, 
Eagle Pencil Company, New York 
City; George T. Breen, The Mosler 
Safe Company, Hamilton, Ohio. 

J. M. McConnell, of the local 


Pencil Co. 


office of the War Production 
Board, was introduced by Mr. 
Sprott to give a short talk on the 
Production Requirements Plan 
which was being revised. He cov- 
ered some details on the quarterly 
allotment rulings and, in connec- 
tion with ratings, he said there 
was no plan for basic ratings but 
that industries would be rated 
according to their importance to 
production of war goods. 

During his talk there was much 
discussion, and Mr. McConnell de- 
clared that many questions aris- 
ing can be answered by local 
board officers but that serious 
matters beyond local jurisdiction 
should be taken to the industry 
head at Washington. He urged 
that all manufacturers read the 
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Government instructions carefully 
and become familiar with them. 
Mr. McConnell assured the mem- 
bers that they would find the 
Government officials desirous of 
being of service in matters not 
conflicting with the war effort. 

Following Mr. McConnell, Gen- 
eral Manager Garvin spoke briefly. 
He complimented the manufac- 
turers on their performance un- 
der prevailing conditions. Assur- 
ing them that the dealers would 
be in business a year from now, 
he stated that as the Government 
had sent its representatives to 
this convention it was definite 
evidence of Government interest 
in the industry. 


we ee | -) : 
ames | URHUDISE 
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4. Earl Mason, manufacturers’ representative; Hugh Reeves. Jacquin 
& Co., Peoria; Rube Baxter, manufacturers’ representative: C. H. 

Kleinkopf, C. H. Kleinkopf Staty., Burlington, Iowa. 

R. C. Stampp. Fulton Staty. Co., Houston, Texas; F. E. Berry. 

E. R. Conner Co., Fort Worth: J. P. Ford, Apex Staty. Co., Dallas; 

Burl Stilwell, Fulton Staty. Co., Houston. 

Carl Schutz, Eagle Pencil Co.; Leo Gassenheimer, Mercantile Paper 

Co., Montgomery. Ala.; Herman Price and E. L. Thompson, Eagle 


Mr. Sprott, referred to the im- 
portance of constructive talk in 
the industry, calling attention to 
the good that can be accomplished 
by the things we say. He recom- 
mended that the manufacturers 
spread the gospel of “the good we 
can do by the things we say,” and 
so sustain morale, rather than 
break it down by adverse com- 
ment or gossip. 

The chairman then proposed a 
number of questions for discus- 
sion. These included such matters 
of general interest as transporta- 
tion curtailment and the possi- 
bilities involved, the standardiza- 
tion of products, and the question 
of offering substitutes for or the 
discontinuing of items. Other 
questions were: Does the industry 
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sanction selling practices that 
disrupt fair business practices? 
Do post exchanges rate as retail- 
ers? As to salesmen sharing their 
cars to conserve gasoline and 
tires, this matter was referred to 
the Field Division for attention. 

A general discussion followed 
on the necessity of priority num- 
bers on critical materials and 
products. The importance of “end 
use” of products was pointed out, 
because of the value for future 
reference of an intelligible pat- 
tern of business. 


The problem of helping dealers 
in non-defense areas was also 
given attention. Stress was placed 
on the need to keep manufac- 
turers’ salesmen advised as to 
what can be done in helping to 
carry the additional dealer load 
when located in non-defense trade 
areas. 

Another exchange of views cen- 
tered upon the L73 order and pos- 
sibilities for improvement in its 
construction. 

Mr. Sprott was then extended 
a vote of thanks for his service 
to the division. He expressed his 
appreciation of the sentiment and 
gave voice to the belief that the 
Manufacturers’ Division had done 
more for him then he had done 
for it. The retiring vice-president 
urged the members to keep striv- 
ing for improvement, to be help- 
ful to distributors and to each 
other. In closing, Mr. Sprott 
pointed out that there was still 
work to be done and a need for 
realization of the responsibilities 
involved. 

At noon the members and guests 
again enjoyed the fellowship of 
one of the N.S. A. stag luncheons 
which have been popular features 
of conventions in recent years. 
Held in the foyer to the Grand 


1. Woodson P. Waddy. Everett Waddey Co., 
Richmond, Va.; R. Boswell, Roanoke Book 
& Staty. Co., Roanoke, Va. 

2. Bill Hughes, Weis Mig. Co., oldest mem- 
ber of organization in point of service; 
Erwin T. Weis, president and son of one 
of the founders. 

3. Dan Consodine, Richard Best Pencil Co.; 
Bill Goff, Bill Goff Office Supplies, Madi- 
son, Wis., formerly a professional ball 
player in the American Association and 
earlier in the Texas League. He quit 
professional baseball in 1931 but con- 
tinued as semi-pro until two years ago. 

4. Dick Healy, president NSA; H. J. Negge- 
smith, McDonald Products Co. 

5. Colonel George W. Lee, Kansas City 
Quartermaster's Depot; Ed F. McClure, 
Cramer Chair Co. 

6. Thomas L. Stagg, The Hoskins Co., presi- 
dent Philadelphia Stationers Association; 
George Wustner, Wm. F. Murphys’ Sons 
Co., secretary Philadelphia Stationers 
Association. 

7. Bill Pickering and Bill Bohart, Eberhard 
Faber Pencil Co. 

8. Dick Healy. president NSA; Charles Everly, 
Office Appliances. 

9. S. Graff and F. M. Sargent, Speed-O-Print 
Corp. 
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Ballroom, the crowd was so great 
that several tables had to be set 
in the Grand Ballroom to accom- 
modate the overflow. 


Tuesday Afternoon Session 


The second general session of 
the convention opened at 2:00 
o’clock Tuesday afternoon, with 
President Healy in the chair. 


In the absence of Treasurer 
W. E. Stockett, Jr., Secretary Gar- 
vin was called upon to present 
the treasurer’s report. As in the 
past several years, the report of 
the sound financial condition of 
the association brought forth a 
spontaneous response of applause. 
Erle O. Kistler, of the W. H. Kist- 
ler Stationery Company, Denver, 
Colo., moved the adoption of the 
report. L. S. Crowl, of The Blade 
Printing and Paper Company, 
Toledo, Ohio, seconded the motion. 

Woodson P. Waddy made short 
work of presenting his report of 
the auditor, with his usual face- 
tious pretension that it would be 
long but actually confining it to 
the single assuring statement, 
“Everything’s all right!” 

Mr. Garvin then, at the sugges- 
tion of R. D. “Bob” Latsch, of 
Latsch Brothers, Lincoln, Nebr., 
read another of the general man- 
ager’s rhythmic meditative crea- 
tions, entitled “To the God of 
Business.” Mr. Garvin explained 
that Mr. Latsch reminded him 
that he had presented this at the 
Eighth Regional District meeting 
in 1932, during the depression, 
and that the thought expressed 
might be of interest today. 


Earl Kochheiser, of The Charles 
Ritter Company, Mansfield, Ohio, 
was the first of the afternoon’s 
featured speakers introduced by 
President Healy. “He has always 
done a fine piece of work,” said 
the president in referring to the 
fact that Mr. Kochheiser had 
talked at several previous con- 
ventions. 


His subject, “What’s Ahead for 
the Stationer,” intrigued the large 
audience from the start. Mr. 
Kochheiser prefaced his address 
with a commendation of the Chi- 
cago Round Table discussion of 
the previous afternoon. He said 
that if he had benefited no more 
from the convention than from 
what he received from the Round 
Table, he would feel well repaid 
for his trip. Mr. Kochheiser then 
launched upon a practical an- 
alysis of the tremendous changes 
which have come about almost 
over night, requiring radical ad- 
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justments by the stationer. On 
this premise he presented ten 
meaty points to which the sta- 
tioner should give thoughtful at- 
tention in his operations. These 
included invaluable suggestions. 

The next speaker was Thomas 
Stagg, president of Hoskins Com- 
pany, Philadelphia, Pa., who at 
once put smiles on the faces of the 
assembly and made the members 
wear them most of the time dur- 
ing his observations on the subject 
“A Stationer Sees Two World 
Wars.” While the substance of 
his address was of a serious na- 
ture, his presentation was that 
of a professional who knows how 
to sustain the interest of his audi- 
ence by interspersing his remarks 
with homespun philosophy and 
humorous allusions. Among his 
many comparisons between condi- 
tions existing during World War 
I and those of today, Mr. Stagg 
paid a tribute to American in- 
genuity which he pointed out was 
exemplified by many of the com- 
modities exhibited by the manu- 
facturers at the convention. He 
cited instances of changes in con- 
struction that in numerous cases 
practically eliminated the use of 
critical war materials. “We want 
to thank the manufacturers for 
what they have done and are 
doing for us,” said Mr. Stagg. 

One of the convention’s high 
notes of patriotism was sounded 
at this time in the inspiring talk 
given by Lt. J. M. Jontry, of the 
United States Navy. Lt. Jontry 
won the hearts of his listeners by 
his dynamic address and likeable 
personality. His references to the 
accomplishments of the Navy, now 
spread all over the world, brought 
applause, and every one realized 
his own responsibility when the 
lieutenant emphasized the need of 
backing up the men with war 
equipment and materials. 

“Keep your faith in the Navy, 
the Marines, the Army, the Coast 
Guard,” he urged. “They will not 
fail you, and they will win the 
war, but they need your help,” 
Lt. Jontry declared. 


Seymour Walcott, vice-president 
of Domore Chair Company, EIk- 
hart, Ind., gave the last address 
of the afternoon, on “How to Sit 
in Wartime.” Mr. Walcott’s treat- 
ment of the ramifications of the 
subject was impressive for its di- 
rectness and brevity. He summa- 
rized the importance of correct 
posture on the efficiency of war 
workers in the following state- 
ment: 


“Today, time is such a vital ele- 
ment in the winning of this war 
that we cannot afford to ignore 
any single thing which will help 
speed us to victory.” 

General Manager Garvin then 
expressed elation over the after- 
noon’s addresses, and said that 
while industrial plants are given 
the letter “E’” for excellent war 
production he thought the letters 
“USA” should be flown above this 
group. Referring to President 
“Dick” Healy, Mr. Garvin added, 
“It is fine this year that we have 
at the head of the association a 
man who has made a fine record 
in the United States Marines.” 


Following the award of the 
afternoon’s attendance prize of 
five dollars’ worth of War Stamps 
to Chet Smith, of Codo Manufac- 
turing Company, Chicago, Presi- 
dent Healy adjourned the meeting. 


Wednesday Morning 


Meeting of the Dealers 

The second conference of the 
Manufacturers’ Division, sched- 
uled for Wednesday morning was 
not held. The dealers, however, 
convened in the Grand Ballroom 
for further discussion of matters 
in their interest. 

Mr. Healy again presented 
Charles B. Hammen, of the OPA, 
to elaborate more upon the Maxi- 
mum Price Regulation No. 225, 
containing the new pricing pro- 
visions applying to printing and 
publishing. Mr. Hammen had re- 
mained at the convention after 
his talk on Monday to do this. He 
included the comment that he 
liked the stationers because they 
are curious and alert, wanting to 
know the law and to live up to it. 
A memo, he said, was going into 


1. Roland M. Kyle and George T. Breen, 
Mosler Safe Co.; Walter E. Rossow, 
H. H. West Co., Milwaukee. 

2. R. C. Strafford, III, J. B. Summers, Jim 
Cooper, all Victor Safe & Equipment Co. 

3. G. B. Tapner and S. R. Adamson, In- 
dustrial Tape Corp.; Parle Cooley. Bates 

Co. 

4. Irving Kramer, National Desk Co.; Jim 
Wallace, Jasper Office Furniture Co.; 
Harry Lakow, Samuel Lakow & Sons, 
Inc., New York. 

5. Lou Buhrows, Commercial Furniture Co.; 
E. W. Doepke, S. J. Olson Co., Milwau- 
kee; O. W. Pechman, Denver Staty. Co., 
Denver. 

6. H. P. Frederick, All-Steel-Equip Co.; 
George C. Dunnett, McFarland Office 
Equipment Co., Rockford, Ill.; B. G. 
Wiley. All-Steel-Equip Co. 

7. Ed Conlon, Rockwell-Barnes Co.; Chuck 
Kendrick. Kendrick-Bellamy Staty. Co.. 
Denver; Harry Morton, Indianapolis Of- 
fice Supply Co. 

8. Charlie Roth, Roth Office Equipment Co.. 
Dayton, Ohio; Fred Coggin, Sun Rubber 
Co.; William E. Bayly. Seaoniean W. Price 
Co., Lima, Ohio. 

9. Harry A. Glynn and Dorothy J. Bailey 
of the C. L. Downey Co. 

10. Warren Rogers, Allan Murray, John B. 
Summers, Victor Safe & Equipment Co. 
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the office at Washington that the 
stationers are behind the OPA. 

Willis E. Lowe, of E. L. White & 
Company, Fort Worth, Texas, fol- 
lowed Mr. Hammen in presiding 
over a discussion period on a wide 
range of other subjects. 

At noon, the second stag lunch- 
eon was held. 


Wednesday Afternoon Session 


The final session of the conven- 
tion was called to order by Presi- 
dent Healy at 2:15 p.m. Wednes- 
day. 

First among a group of commit- 
tee reports was that of the Cre- 


with the Budget Committee’s re- 
port. The amount set for the com- 
ing year is less than last year’s 
budget, and also below last year’s 
actual expenditures. 

In the initial address of the 
afternoon, Marx Hartman, of the 
A. F. Radio Association, outlined 
the far-reaching services of the 
American Red Cross at home and 
abroad. He presented an intimate 
description of the Red Cross 
morale sustaining activities among 
our soldiers in other lands. He 
said there will be sixty stations 
for the boys in the British Isles 
by Christmas. 
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business men are operating. He 
also made a special point of indi- 
cating the appreciation of the 
Canadian people for the consider- 
ate treatment given Canadian 
soldiers in the United States. 

In warmly thanking Mr. Luckett 
for his message from Canada, Mr. 
Garvin told the members they had 
been listening to one of their own 
organization, for Mr. Luckett holds 
membership in the N. S. A. 

The Clegg Trophy was then 
awarded by L. S. Crowl, on behalf 
of the committee of judges. This 
trophy was offered by W. C. Clegg, 
of The Clegg Company, San An- 





1. R. E. Wilkerson, R. E. Wilkerson & Co., Jackson, Miss.; Alex 4. An Esterbrook gro 
Szafir, E. Szafir & Son Co., Beaumont, Texas; E. A. Keeling, Art 
Metal Construction Co.; Harry Heath, Richard Best Pencil Co.; 
A. M. Carrow, Speed Products Co.; Dan Consodine, Richard Best 5. A. Mittag & Volger group. 
Pencil Co.; Herb Hooks, Moore Push Pin Co. ; 


Brown Brothers, 
Bob Wood. 


“Doc” Wilson, W. H 


land; Stan Bennett and Alf Daly. 


Dick Gin 
Toronto, Connie, distributors; A. G. Frost, 


C. N. Murray. R. A. Stark, V. G. Stark. 
Baldwin, T. G. Forbes. 


2. M. K. Taggart, Cramer Chair Co.; H. M. Bretz, Archie Sherer Co., 6. Burl Stilwell, Fulton Staty. Co., Houston, Tex.; A. S. Perry, Jr.. 


Dayton; Herb Johnson, Kendrick-Bellamy Staty. Co., Denver; Ed F. 


McClure, Cramer Chair Co. 


3. M. T. Weingaertner, Egyptian Staty. Co., Belleville, Ill.; Art Frey, 
The Globe-Wernicke Co.; A. Garrigan, Typewriter & Equipment Co., 
Springfield, Ohio; Clarence Hamilton, The Globe-Wernicke Co. 


dentials Committee, which was 
made by Secretary Charles P. 
Garvin. Its substance has already 
been mentioned, Mr. Garvin de- 
claring that an accurate count of 
attendance was unavailable be- 
cause they had run out of regis- 
tration supplies when the crowd 
exceeded expectations. He set an 
estimate at around ‘1000 to 1100 
or more.” 

At this point the attendance 
prize for the afternoon was 
awarded to C. A. Kennedy, of 
William J. Kennedy Stationery 
Company, St. Louis, Mo. The prize 
again was War Stamps. 

Thomas Stagg, chairman, was 
then asked to give the report of 
the Declarations Committee, which 
was adopted. The declarations are 
printed on other pages. 

Chairman R. A. Maish followed 


Houston; A. C. 


In the absence of Chairman 
Elmer Boyd, the secretary was 
asked by the president to read the 
report of the Nominating Com- 
mittee. The district governors 
came first and then the officers. 
The complete slate was unani- 
mously elected. Names of all offi- 
cers and governors are presented 
on other pages. 

President Healy accepted the re- 
election modestly, with a request 
for the same kind of wholehearted 
cooperation which the members 
accorded him last year. 

“What’s Doing in Canada” was 
the subject of an interesting ad- 
dress given by J. S. Luckett, of 
Luckett Loose Leaf, Ltd., Toronto. 
Mr. Luckett expressed a goodwill 
greeting from the Stationers Guild 
of Canada and described the war 
conditions under which Canadian 


Carpenter Paper Co., Xansas City. Mo.; G. S. Sickinger, S. S. 
Stafford, Inc.; Jesse Mallory, formerly John H. Harland Co., Atlanta, 
now United States Air Force; R. b. 


Stampp. Fulton Staty. Co., 


Lampkin, manufacturers’ representative; Fred 
Deutsch, manufacturers’ representative. 


tonio, Texas, a past president of 
the association. It was given for 
the best idea of sales promotion 
or advertising used by any mem- 
ber for the year of October 1941 
to October 1942. The Office Equip- 
ment Company, of Louisville, Ky., 
was the winner, with its sales pro- 
motion campaign combining the 
use of its house organ, “Tips and 
Topics,” and other mailing pieces. 

Honorable mention in the con- 
test was given to the Indianapolis 
Office Supply Company, Indianap- 
olis, Ind.; Everett Waddey Com- 
pany, Richmond, Va.; and Thomas 
Groom & Company, Inc., Boston, 
Mass. The entries were displayed 
in Room 16. 

(After the convention, Mr. Clegg 
told OFFICE APPLIANCES that he will 
offer another trophy this year, 
again for the “best idea in adver- 
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tising promotion to stimulate busi- 
ness,” He said the rules will be 
laid down by N:.S.A.) 

Arthur Gunderson, chairman of 
the Domestic Distribution Com- 
mittee, United States Chamber of 
Commerce, next was introduced 
by the president for brief remarks 
about the inventory reports to be 
required by the Government. 
While the full information was not 
yet available, he said retailers, 
wholesalers, and manufacturers 
doing a business of $100,000 or 
more, or having inventories of 
$25,000 or more, will be required 
to make these reports. 

President Healy requested Gen- 
eral Manager Garvin to announce 
the winner of the Morris Hansell 
Membership Cup, awarded annu- 
ally to the district earning the 
most points by increase in mem- 
bership. As previously mentioned, 
the trophy was won this year by 
District No. 6 with 50 points. The 
number of points made by the 
other districts were as follows: 

District No. 1, 14; No. 2, 7; No. 3, 
33; No. 4, 44; No. 5, 33; No. 7, 16; 
No. 8, 34; No. 9, 30; No. 10, 6; No. 
11, 12; No. 12, 10; and No. 13, 6. 

Mr. Garvin asked Charles H. 
Everly, of OFFICE APPLIANCES to re- 
ceive the trophy for District No. 6 
and turn it over to Governor A. J. 
Markelz, of The Book Shop, Joliet, 
Ill., who was not present. 

The last address of the conven- 
tion was delivered by Henry Fow- 
ler, of the Department of the 
Manufacturer, United States 
Chamber of Commerce. In intro- 
ducing Mr. Fowler, Mr. Garvin 
spoke highly of both the speaker 
and others associated with the 
chamber at Washington. 

Mr. Fowler briefly covered the 
various phases of the newly passed 
Anti-Inflation Law and the Presi- 
dent’s executive order for stabiliz- 
ing the national economy, which 
established the Office of Economic 
Stabilization in charge of former 
Justice Byrne. Mr. Fowler al- 
luded to the general order. stabil- 
izing prices, wages and salaries 
affecting the cost of living, and 
providing such stabilization on the 
basis of the September 15 level as 
far as possible. 





AT THE WEDNESDAY AFTERNOON SES- 
SION.—Top: Bill Kelly. The Office Equip- 
ment Company. Louisville, Ky., holding the 
Clegg Trophy awarded to his company for 
outstanding sales promotional and advertis- 
ing activity since the 1941 convention. Bot- 
tom: E. Y. Horder, Horder’s Inc., Chicago. 
picking out a number from a hat held by 
N. S. A. President Dick Healy during one 
of the general sessions. 





JOHN CARROLL, TEMPLE & CARROLL, 
GALESBURG, ILL.. AND BETTY CARROLL. 
with the flag in the Dennison booth in the 
background. An earlier issue of this journal 
carried a story of Colonel James B. Carroll. 
brother of John, who built training camps 
for our rapidly growing armed forces in 
Rantoul, Meridian, Savannah and elsewhere. 
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Succeeding Mr. Fowler at the 
rostrum, the general manager 
summed up the extraordinary ac- 
complishment of the convention 
and praised the members for their 
participation. He gave assurance 
of a convention next year if one 
can possibly be held. 

In an impressive tribute to those 
who had been taken by death 
during the year, Charles H. Everly 
presented the report of the Necrol- 
ogy Committee, at the close of 
which the assembly stood at at- 
tention as the names were read. 

So inspiring and fitting for the 
occasion was the message deliv- 
ered by Mr. Everly, that, at its 
conclusion President Healy called 
the convention to adjournment 
with but a sentence, and “Until 
next year, then, Adios.” 

* * 

During the convention various 
sectional meetings were held in 
the interest of the members from 
those areas. A special time was 
set for breakfasts on Tuesday 
morning for separate gatherings 
of the stationers from Indiana, 
Michigan, and Ohio. 

* oe ~ 

The high character of the con- 
vention—its constructive sessions, 
smoothly operating schedule, and 
entertainment features—reflected 
equally high credit upon the as- 
sociation headquarters and the 
various committees sharing the 
responsibility. These included the 
Chicago Convention Committee, of 
which J. Edward Conlon, Rock- 
well-Barnes Company, was chair- 
man; the Chicago Committee for 
Ladies Entertainment, headed by 
W. H. Cox, The Carter’s Ink Com- 
pany; the Chicago Ladies’ Com- 
mittee, under the co-chairman- 
ship of Mrs. W. H. Cox and Mrs. 
Hy Lynden; the Golf Committee, 
under the leadership of George 
Cormack, Wilson-Jones Company; 
the N. S. A. Housing Committee, 
headed by Ben Powell, A. W. 
Faber, Inc.; the Banquet Seat- 
ing Committee, of which Ed- 
ward L. Little, Wabash Cabinet 
Company was chairman as in 
many years past; and the Chicago 
Publicity Committee, headed by 
C. H. Everly, OFFICE APPLIANCES. 


Convention Registration 


A Agnew, 

Abrams, A. B., “Modern Sta 
tioner,”” New York. 

Adams, F. K., S. G. Adams Co., 


Indianapolis, Ind. 
Ahlquist, 
Envelope Co., St. Paul, Minn. 


F., Stewart's, Inc., Chicago, IIl. 


F., Quality Park 


Allen, Ivan, Ivan Allen-Marshall 


Alexander, J. M., Murray Engrav- Co., Atlanta, Ga. 
ing Co., Chicago, IIl. 
Allen, A. M., American Lead Pen 


Allen, W. B., Joseph Dixon Cru- 
cible Co., Chicago, III. 


St. Louis, Mo. Aigner, A. C., G. J. Aigner Co cil Co., Hoboken, N. J. Amey, Frank W., Ream’s, Inc., 
Adams, William R., Gibson Art Chicago, III. Allen, Claude, The General Fire- Lancaster, Pa. 

Co., Cincinnati, Ohio. Aigner, George, G. J. Aigner proofing Co., Youngstown, Ohio Anderson, Birch, Howe Prtg. Co., 
Adamson, S. R., Maxwell and Gadsden, Ala. 


Industrial Tape Co.. 
Co., New Brunswick, ‘ Aigner, 


Chicago, III Allen, E. M., Jr., 
, Bruce Co., Nashville, Tenn 


G. J. Aigner C 


(Turn to page 158, please) 
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Entertainment Activities 


TREAMLINED like the conven- 

tion itself, due to the war and 
its consequences, the entertain- 
ment program this year was lim- 
ited to the annual golf tourna- 
ment, the annual banquet, and 
three luncheons, a bingo party 


and a matinee for the ladies. Pic- 
tures and a report of the golf out- 
ing appear on other pages. 

The ladies program was ar- 
ranged by W. H. Cox, The Carter’s 
Ink Company, chairman of the 
Chicago committee for ladies en- 
tertainment, with the assistance 
of members of his committee. Mrs. 


AT THE ANNUAL BANQUET AND JUST BE- 
FORE.—1l. President E. B. Healy and Mrs. 
Healy, with beautiful silver service set pre- 
sented at the dinner. 2. Harold Hampton and 
Charlie Garvin placing gift to the Healys be- 
fore Mr. Healy after presentation. Mrs. Healy 
is in the right foreground. Beyond Mr. Healy 
are Mrs. Garvin, W. C. Clegg, past president 
NSA, J. S. Sprott, The Globe-Wernicke Co., 
and others. 3. Ed Littles. Wabash Cabinet Co.. 
selling banquet tickets. with Bill Dalton, ad- 
vertising. Jack Kern, manufacturers’ repre- 
sentative. and Herb Walsh. Ace Fastener 
Corp., as customers. 4. Ed Little, Wabash 
Cabinet Co., and his friend Werner Dorntield, 
entertainer and professional master of cere- 
monies who supplied a touch of humor for 


the banquet. 


Cox and Mrs. Hy Linden, as co- 
directors of the ladies committee, 
managed the event during the 
convention. 

On Monday, luncheon was en- 
joyed in the Pump Room of the 
Ambassador East Hotel. This was 
somewhat in the nature of a de- 
mand performance. Last year the 
ladies were so pleased with the 
Pump Room experience that going 
there this year seemed the obvi- 





















ously right thing to do. The event 
lived up to advance billing. 

Tuesday’s luncheon was in the 
Chicago Athletic Association’s club 
rooms. After a delightful repast, 
the ladies played bingo with en- 
thusiasm. 

The famous Empire Room of 
the Palmer House was the scene 
of the luncheon on Wednesday. 
It was followed by attendance at 
a matinee performance of “Best 
Foot Forward,” at the Studebaker 
theatre. 


At each event prizes were 
awarded in the form of war 
stamps. Nearly 150 ladies partici- 
pated in the activities and many 
of them shared in the prizes. 


The Annual Banquet 


One reason why Ed Little of the 
Wabash Cabinet Company is asked 
every year to be chairman of the 
banquet seating committee is be- 
cause he is a magician. His feats 
of legerdemain are known to al- 
most everybody in the industry, 
but his skill at finding satisfactory 
seats for everybody at the annual 





banquet is even more mystifying. 
Rumors that some tables would be 
located out in the foyer proved 
false, because Mr. Little managed 
to get more than 1,200 people 
comfortably seated in the Grand 
Ballroom. 

Scheduled for seven o’clock, the 
thirty-seventh annual banquet 
got under way not too much later. 
The Strollers, a group of musi- 
cians, played in the foyer and 
helped to get the crowd into the 
banquet hall. Inside, they led the 
great group in singing the Star 
Spangled Banner. During the din- 
ner the Strollers sang and played 
a number of times and then the 
glee club of the Frederick Post 
Company, attractively uniformed, 
presented some choral numbers. 

Just before the dessert course 
was served, a sound of drums was 
heard in the foyer. Past-President 
Harold Hampton appeared at the 
door and signaled to get the at- 
tention of Master of Ceremonies 
Charles P. Garvin. In response to 
Mr. Garvin’s inquiry as to what it 
was all about, Mr. Hampton said, 
“There are some fellows out here 
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in uniform who want to come in 
and perform some sort of cere- 
mony.” 

As there seemed to be nothing 
else to do, permission was granted 
and a Marine Corps color guard 
entered, presented their colors and 
stood at attention while the Strol- 
lers sang the Marine Hymn. Fred 
Fenne, vice-president of the Field 
Division, asked for the privilege 
of saying a few words. With ap- 
propriate phrases, he presented a 
beautiful silver service set to Mr. 
and Mrs. Healy as a token of ap- 
preciation from friends in the in- 
dustry. The Marines had re- 
sponded willingly to the invitation 
to participate in the presentation 
ceremonies because President 
Healy served in the Marine Corps 
during World War I. 

With the silver set went a beau- 


tiful little book which, in some 
ways, will be even more precious 
to Mr. Healy because it contains 
the signatures of all those who 
shared in making the gift. 

Choked with emotion, Mr. Healy 
responded with a few heartfelt 
words and then Mrs. Healy was 
persuaded to go to the micro- 
phone. She seconded her hus- 
band’s words and then sat down 
amid applause. 

As the color guard marched 
from the room, everyone stood at 
attention while the Frederick Post 
Glee Club sang the Star Spangled 
Banner. 

Werner Dornfield, known pro- 
fessionally as “Dorny,” was intro- 
duced and entertained with stories 
and sleight of hand tricks. As an 
old friend of Ed Little, Dorny was 
present at the banquet last year. 
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He made such a hit that he was 
invited to return this year. 

The Palmer House dessert cere- 
mony was a partial victim to pri- 
orities this year. For a long time 
it has been the custom to have the 
waiters march in, while the lights 
are dimmed, carrying the dessert 
mounted on ice mounds lighted 
from within. Shortage of electric 
batteries eliminated the individual 
lighting, but colored spot lights 
were used to good effect, especially 
when they were trained on an 
American flag, an American eagle, 
and a V for Victory made of ice 
and carried by three of the wait- 
ers. 

Following the banquet the ball- 
room was cleared and the rest of 
the evening was devoted to danc- 
ing. 





THE MARINE COLOR GUARD WHICH POSTED THE AMERICAN FLAG AND THE MARINE LEAGUE FLAG BEFORE THE SPEAKERS’ TABLE IN 
HONOR OF PRESIDENT HEALY, A MARINE IN WORLD WAR I. 





AT THE REGISTRATION DESK.—Doris Menick, Shirley Saulich and Kath- 
erine Chew of the National Stationers Association headquarters staff. At 
the far end is C. H. Everly of Office Appliances rendering assistance. The 
young ladies are to be complimented on the efficient manner in which they 
handled the details of registering the great crowd of delegates. With 
smiling smoothness they took care of any situation that arose. 
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Five Centuries of Progress Exposition 


Sarge Crowds Visit the Seventh Offering of 
Groat NSA Business Show 


EEMING to cater to a crowd 

larger than ever before, the 
seventh “Five Centuries of Prog- 
ress’ as the NSA business show and 
exhibition was tabbed, was written 
into the records as one of the best 
attended in the history of the 
organization. 

In previous years the atten- 
dance at the first and last sessions 
has been more or less scanty, but 
this time the exposition, held in 
the famous exhibition hall of the 
Palmer House, was jammed to ca- 
pacity at each of the three days of 
the conclave. The hours which 
were reserved for visiting the 
big event were as follows: 

Monday, 8:30 a.m. to 1 p.m., and 
5 p.m., to 10:30 p.m. Tuesday, 
5 p.m. to 10:30 p.m., and Wednes- 
day, 9 a.m. to 5 p.m. 

Visitors began receiving sou- 
venirs as soon as they stepped 
inside the gate. Just a few feet 
within were representatives of the 
Weis Manufacturing Company 
who, armed with a stapling ma- 
chine, pinned a 10-cent war 
stamp bouquet on the lapels of 
the gentlemen and the dresses of 
the ladies. Walking around the 
aisles the visitors collected sub- 
stantial bundles before they again 
reached the gate. 

From the J. L. May Company 
came a tricky puzzle which, if any- 
one could work it in ten seconds, 
brought a $25 defense bond. The 
Dennison Manufacturing Com- 
pany gave away large, red apples 
and a box of poker chips, and the 
Bankers Box Company presented 
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BONNIE MAY NESS, a combination of artist 
and model, who drew excellent sketches in 
the booth of Louis Melind Co. 





V-MAIL PROMOTERS AT THE SHEAFFER 

EXHIBIT.—Fred Jones, advertising manager, 

Horders’, Inc., Chicago; Grant Olson, adver- 

tising manager, W. A. Sheaffer Pen Co.; 

Upton Close, famous Far-Eastern authority 
and radio commentator. 


DESCRIPTIONS OF EXHIBITS 


(Pictures on following two pages) 


booth visitors with a neat little 
flashlight to which was attached 
a lapel cord and button. The C. L. 
Downey Company donated a 
leather combination card case and 
memo book, and from the Murray 
Engraving Company came printed 
copies of the “Allegiance.” 

Other companies and their sou- 
venirs were as follows: 

S. S. Stafford, Inc., bottles of 
glue and furniture polish; Eaton 
Paper Corporation, air mail folder; 
Quality Park Envelope Company, 
ration book cover; Markwell Man- 
ufacturing Company, miniature of 
a gentleman of Asiatic descent 
hanging by the neck, and Reyburn 
Manufacturing Company, match 
book case. 

As usual, Harry Tehan, sales 
manager, Higgins Ink Company, 
did a first-rate job of running the 
exhibition hall and displayed his 
perpetual good nature while an- 
swering questions and directing 
people to the various exhibits. 
Likewise the men in attendance at 
the booths exhibited an enthusi- 
astic desire to explain and demon- 
strate their products. 

Another feature this year, and 
one which will most likely be 
maintained from now on, was the 
absence of admission tickets to 
the show. Previously it had been 
found necessary to maintain two 
or more hotel employees at the 
gate to take up the visitors’ tickets, 
but this year the barrier was 
swung wide open and those who 
inspected the booths found their 
entrance and exit completely un- 
hampered. 


Acme Visibile Records, Inc., Chicago, Ill..-A complete display of Acme stubs; pencil-and-knife gift sets; pen knives; plastic match cases and 
Conservation models of visible equipment. Those present included D. R the Calendaire, a desk piece containing a perpetual calendar, thermometer 
Pinney in charge of dealer sales; W. 8S. Mix, E. Smith and W. G, and humidity indicator. Sales Manager H. E. Dressel in charge. 


Cassady of the dealer sales department 


Aigner, G. J., Company, Chicago, tll. Exhibition of desk pads, regular 
indexes and Aico Grip tabbing and a special i 
which materially 
Art Specialty Company, Chicago, Ill. Featuring 


on jobs, landed by stationers, 


fluorescent industrial desk lamps, including 


idjustable drafting lamps in fluorescent as well as 
Arthur and Robert Nattenberg were in attendance 
Automatic Pencil Sharpener Division of Spengler-Loomis Manufacturing 


display of case histories 
assisted the war effort. 


record storage filing 
transfer file which 


the Litemaster line of dent H. L. Fellowes; 
company’s new Flexo Folger Fellowes; F. 8S 
incandescent lighting Jr., Frank Rising, Jr., 


purposes. 
‘builds its own steel shelving,’ and Liberty perma- 
nent storage binders for 
Secretary-treasurer W. J. Nickel; 
Sorenson; District Representatives Jim W. Cooper, 
Charles T. 


Bankers Box Company, Chicago, I1l.Displayed three products for 


Liberty storage boxes, Staxonsteel, the 


all loose leaf forms. In attendance were Presi- 
Sales Manager 


Schnell and R. C. Strafford IL. 


Bates Manufacturing Company, The, Orange, N. J.—This booth was a 


meeting place for Bates’ 
Cooley, Mid-West representative, was in charge, assisted 
York office manager, and Ralph Henriques, sales 


friends and dealers without any display of 


Company, Chicago, tll._A fine display of the firm’s products, including products. Parle 

the latest models available to business houses of the nation. Sales by Charles Linn. New 

Manager Frank W. Hughes was in charge assisted by Sales Representa representative in an eastern territory. 
tives John Ramma and E. A. Denton 


Autopoint Company, Chicago, Ill. 
for “Real Thin,’’ standard and thick leads 
graph); perpetual 


colors with a magnifying blade and calendar 


smokeless ash tray which has four-way 


openers in transparent 
handle; 
extinguisher for lighted cigarette 


calendar memo cases; letter 


This exhibit included pencils equipped fined its display to : 
. colored and hekto many new styles and 
from the factory, Dan . 
Boorum & Pease Company, Brooklyn, N. Y.—Showed an extensive line 
(Turn to page 174, please) 


memo cases; 


Best, Richard, Pencil Company, Irvington, N. J.—This company con 
small but comprehensive showing of pencils in 
grades, In attendance were Harry M. Heath, 


Consodine, Chicago. 








Seventh "Five Centuries 
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Automatic Pencil 
Sharpener Co. 


Bainbridge, Kimpton 
& Haupt, Inc. 


Bankers Box Co. 
Codo Mfg. Corp. 
Dennison Mfg. Co. 


Diebold Safe & Lock 
Co. 


Domore Chair Co. 
Eaton Paper Corp. 
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Higgins Ink Co. 
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Miami Systems Corp. 
E. W. A. Rowles Co. 
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Speed-O-Print Corp. 
Victor Safe & Equip- 
ment Co. 

F. Weber Co. 

The Wessel Co. 
Wilson-Jones Co. 
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Golf Tourney Uncovers a Real Champion 
Paul Strauch Strokes a 72 for an All Jima Record 


N SUNDAY morning preced- 
ing the convention, the day 
scheduled for the annual golf 
tournament to save a_ business 
day, the sun shone long enough to 
lure nearly a hundred NSA golfers 
out to Olympia Fields. Then it 
rained a bit, but not enough to 
dampen spirits. 
The course was soggy, adding a 
few strokes to most scores, but 
conditions don’t seem to bother 


Paul Strauch of Kessler Office 
Supplies, Grand Rapids, Mich. 
Slight in build, unassuming in 


manner, Paul smacks the ball with 
amazing strength and accuracy. 
Playing practically errorless golf, 
he turned in a score of 72. That 
makes him champion not only this 
year, but for all the years that 
NSA golf tournaments have been 
held. As a symbol of his skill he 
now possesses the Wis-Ill Cup, 
awarded each year by the Great 
Lakes Travelers Club to the sta- 
tioner with the low gross score. 
When the cup was first awarded, 
the Great Lakes group was known 
as the Wis-Ill Club, hence the 
name of the cup. 

Early in the evening dinner was 
served and then prizes were 
awarded. First, however, George 
Cormack, Wilson-Jones Company, 
chairman of the golf committee, 
asked Ted Caswell, F. S. Webster 
Company, to lead in singing the 
Star Spangled Banner. Mr. Cor- 
mack then called on J. E. Neary, 
Geyer’s Topics, and Chicago Con- 
vention Committee Chairman Ed 
Conlon, Rockwell-Barnes Com- 
pany, for brief comments. The 
rest of the proceedings Mr. Cor- 
mack placed in the capable hands 
of Harry Balch, Quality Park En- 
velope Company. Earlier in the 
evening, Mr. Balch, with the help 
of the remaining members of the 
golf committee, Clark Roland, 
Marshall-Jackson Company; Fred 
Jones, Horder’s, Inc.; R. B. Ging- 
land, Esterbrook Pen Company; 
Leonard Rose, National Blank 
Book Company, and Herbert 
Walsh, Ace Fastener Corporation, 
had worked on the scores turned 
in and placed them in order. 


After Paul Strauch had been 


given the Wis-Il] Cup, $20 in war 
stamps, and a deserved ovation, it 


was announced that Joe Pritchard, 
Pritchard Stationery Company, 
Chicago, and Bill Diehl, Diehl Of- 
fice Equipment Company, Colum- 
bus, O., were tied for second place 
with gross scores of 81. They also 
received war stamp books quite 
well filled. 

The Buffalo Cup, won each year 
by the stationer with the low net 
score, figured on the Peoria sys- 
tem, was awarded to Joe Meyer, 
Standard Office Supply Company, 
Pittsburgh, Penna. His gross was 
82, his net 64. He received $20 in 
war stamps. 

The low score for the day, a 62 
with a handicap of 56, earned $20 
in war stamps for Jim Bradley, 
Higgins Ink Company. Walter 
Waldvogel, National Blank Book 
Company, came in with the sec- 
ond low net, 63 with a 42 handi- 
cap. He was awarded $15 in war 
stamps. 

All the rest of the prizes, con- 
sisting of war stamps in $2.50, 
$5.00 and $7.50 amounts, were 
awarded under the Peoria system 
mentioned above. Following is the 
list of winners in the order they 
were called to the head table to 
receive their prizes: 


Fred Jones, Horder's, Inc.; Jack John- 
stone, Wallace Pencil Co.; Len Rose, Na- 
tional Blank Book Co.; H. V. Bittman, 
A. W. Faber, Inc. Chuck Kendrick, 
Kendrick-Bellamy Stationery Co.; Ted 
Caswell, F. S. Webster Co.; A. G. Frost, 
Esterbrook Pen Co.; Harry Nichols, Weis 
Co.; Joe Sunderland, Universal Paper 
Products Co.; Jim Montgomery, Higgins 
Ink Co.; E. E. Long, Marshall-Jackson 
Co.; Ernie Lessard, Lessard Printing & 
Stationery Co., St. Louis, Mo.; W. D 
Meister, Rockwell-Barnes Co.; R. N. 
Wood, Esterbrook Pen Co.; G. E. Beau- 
gereaux, National Blank Book Co.; Har- 
old Atwood, manufacturers’ representa- 
tive; Harry Yager, David Kahn, Inc.; 
Harry Levy, Silver Stationery Co.; 
George Kuhfuss, Horder’s, Ine.; Bill 
Tynan, S. S. Stafford Co.; Erle Steinbeck; 
J. A. Crowe, Hall Stationery Co.; Jim 
McShane, Jr., Northern Indiana Station- 
ery Co.; Bill Boyd, Acco Products, Inc.; 
R. Janovsky, Wilson-Jones Co., J. L 
Siegenthaler, Wilson-Jones Co.; C. C. 


Shee, Oakville Co.; R. H. Palmer, Eaton 
Paper Corp.; M. W. Drake, Drake Co.; 
Bill Oliver, Eaton Paper Corp.; E. J 
Jawnis, National Blank Book Co.; H. C. 
McPike, Weis Manufacturing Co.; Peyton 
Barkley, C. L. Barkley & Co.; P. S. Baird, 
Geo. E. Baird & Son; Arnold Hedman, 


Horder's, Ine Proctor Gilbert, Sears- 
Roebuck & Co.; Julius Kahn, David 
Kahn, Ine.: H. F. Allen, Eaton Paper 
Corp.; K. W. Wiggins, Hall Stationery 
Co.: Ray Hammond, National Blank 
Book Co.; Bob Sainberg, Sainberg & Co.; 
Ralph Maneval, A. W. Faber, Ine., Joe 
Kral, Buckeye Office Supply: Ben Powell, 
A. W Faber, Inc.: Hy Linden, Ace 
Fastener Corp.; Bob Krumwiede; Bob 
Vojta, Frank Mashek & Co.; C. S. Roland, 
Marshall-Jackson Co.; R DD. Latsch, 
Latsch Bros.; Harry Balch, Quality Park 
Envelope Co.: H. Pinch, U. of Chicago 
Book Store: H. J. Stephens, Rockwell- 


Barnes Co.; W. A. Rogers, Victor Safe & 


Equipment Co.; 


Walter Lennartson, Of- 


fice Appliances; G. J. Aigner, G. J. Aig- 


ner 
Equipment Co.; 


Co.; R. Achtner, Office Stationery 
George Tapner, Indus- 


trial Tape Co.; S. Bennett, Brown Bros., 


Toronto, Canada; L. 
Krumwiede, G. J. 


Comstock and E. 
Aigner Co. 
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13. 


20. 


21. 


22. 


. Harry Allen, Bill Oliver 


. Stan Bennett, 


G. J. Aigner, G. J. Aigner Co., Bob 
Krumwiede; Elmer Krumwiede, G. J. 
Aigner Co. and Art Steel Co.; Proctor 
Gilbert, Sears, Roebuck & Co.; Harold 
Atwood, manufacturers’ representative: 
Bob Vojta, Frank Mashek & Co. 


. Earl Collins and Ed Conlon, Rockwel’- 


Barnes Co.; Chuck Kendrick, Kendrick- 
Bellamy Staty. Co., Denver; C. F. Cody. 
C. F. Cody Co., Dubuque, Iowa; Ted 
Caswell, F. S. Webster Co. 

H. U. Bittman, Ben Powell and Ralph 
Maneval, A. W. Faber. Inc.; Hy Linden, 
Ace Fastener Corp. 


. Jack Johnstone, Wallace Pencil Co.: 


Frank Cooper, Codo Mig. Co.: Ray Ham- 
mond, National Blank Book Co.; Parle 
Cooley, Bates Mig. Co. 
, Frank Palmer, 
Eaton Paper Corp. 
Brown Brothers, Ltd., 
Toronto; Bob Wood and Dick Gingland. 
Esterbrook Pen 


oO. 
. Erle Steinbeck, Erle Steinbeck Asso- 


ciates; Bill Tynan. S. S. Stafford, Inc.; 
Joe Pritchard, Pritchard Staty. Co., Chi- 
cago. 


. Paul Strauch, Kessler Office Supplies. 


Grand Rapids, Mich., peerless golfer 
among stationers, who turned in a gross 
72 score at the tournament. 


. Dan Benner, Kessler Office Supplies, 


Grand Rapids, Mich. 


. George Tapner and A. L. Schomp, Jr., 


Industrial Tape Corp. 


. Warren Rogers, Victor Safe & Equipment 


Co.; Peyton Barkley, C. L. Barkley & 
Co.: Arnold Hedman, Horder’s Inc.; Bill 
Boyd, Acco Products Inc. 


. B. L. Beeler, The J. L. Hanson Co.; Joe 


Kral, Buckeye Office Supply Co., Cleve- 
land; H. J. Stephens, Rockwell-Barnes 
Co.: Fred Jones. Horder’s, Inc. 

Harry Balch, Quality Park Envelope Co.:; 
Harry Nichols, Weis Mig. Co.; Joe Sun- 
derland, Universal Paper Products Co.; 
E. J. Lessard, Lessard Ptg. & Staty. Co.. 
St. Louis, Mo. 


. Henry Levy, Silver Staty. Co., New 


York; George Griffith, Noesting Pin 
Ticket Co.; Harry Yager, David Kahn. 
Inc.; Ray Urmston, J. S. Staedtler, Inc. 


. Joe Meyer. Standard Office Supply Co.. 


Pittsburgh; H. . McPike, Weis Mfg. 
Co.; Bill Diehl, jr., Diehl Office Equip- 
ment Co., Columbus; J. L. Siegenthaler,. 
Wilson-Jones Co. 


. Bob Latsch, Latsch Brothers, Lincoln. 


Nebr.; Fred Pitt, Wilson-Jones Co.; Paul 
Baird, George E. Baird & Son Co., Kan- 
sas City; . V. Drake, Drake Co., 
Shreveport, La. 


. Jack Crow, Hall Staty. Co.. Topeka; 


George Kuhfuss, Horder’s Inc.; K. ; 
Wiggins, Hall Staty. Co.; Jim Bradley, 
Higgins Ink Co. 


. Ray Eichenlaub, Service Steel Products 


Co.; Lee Comstock; D. S. Passmore and 
Harry Pinch, University of Chicago 
Bookstore; W. D. Meister, Rockwell- 
Barnes Co.; W. S. Lennartson, Office 
Appliances. 


. Ray Achtner, Office Staty. & Equipment 


Co., Chicago; Walter Waldvogel. George 
Beaugureau,. Jannis, National 
Blank Book Co. 

C. C. Shee, Oakville Co.:; Bob Sainberg. 
Sainberg & Co., Inc.; Ray We'ssenborn. 
National Pencil Co.; Julius Kahn, David 
Kahn, Inc. 

Charlie Jones, C. L. Barkley & Co.; 
Leonard Rose, National Blank Book Co.; 
Clark Roland and Emery Long, Marshall- 
Jackson Co. 

Tracy Higgins. Higgins Ink Co.; A. W. 
Daly. Brown Brothers, Ltd., Toronto; 
A. G. Frost, Esterbrook Pen Co.; Jim 
Montgomery. Higgins Ink Co. 
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The end of the convention marked the 
birthday of President Healy and Mrs. 
Garvin. In honor of the occasion the 
Palmer House donated a special birth- 
day cake. To make the situation more 
realistic. Dan MacDougall of Stationers 
Loose Leaf Company and Ted Warkentin 
of Southwestern Stationery Company, 
Lawton, Okla., went on a shopping ex- 
cursion on State street buying suitable 
gifts, the best to be had at the Five 
and Ten. 

x*x*«e* 

Lou Wingert and Karl King felt the 
need of a bracer during the second after- 
noon of the convention. They went to 
the cocktail bar of the Petite Cafe of the 
Palmer House, each one putting away a 
tall milk shake, after convincing the 
man in the white apron that milk shake 
was what they wanted. 

x*wr 

John Duncan of The Advocate Printing 
Company, Newark, Ohio, had every in- 
tention of attending the convention but 
instead was obliged to put in the time in 
a hospital. A couple of blood trans- 
fusions, a little rest, and he again was 
fit as a fiddle. 

xk 

Upton Close, famous Far Eastern au- 
thority, historian and NBC commentator 
who appears each Sunday afternoon on 
the ‘World News Parade” of the W. A. 
Sheaffer Pen Company, !ent his efforts 
at the stationers convention to promote 
wide use of Uncle Sam's new V-Mail. 

In cooperation with the Army postal 
service, Mr. Close endeavored to create 
interest among the stationers in V-Mail 
so that in many cities of the country 
merchants will be able to furnish the 
public complete information as to the 
service and how they can take advan- 
tage of it. 

Under the guidance of H. E. Waldron, 
vice-president and general sales man- 
ager of the W. A. Sheaffer Pen Company, 
and Grant Olson, advertising manager, 
many stationers were introduced to Mr. 
Close at the Sheaffer exhibit, and they 
came away with a clean-cut conception 
of the need of promotion of V-Mail. 

xk 

After the Clegg trophy was awarded 
to the Office Equipment Company, Louis- 
ville, Ky., for having presented the out- 
standing sales promotional idea in the 
past year, it was discovered that the 
man responsible for the winning idea 
was J. K. Morley, merchandising man- 
ager. In consequence, he received many 
telegrams and letters of cangratulation 
from fellow-stationers. He asks us to 


here express his thanks and gratitude 
to the whole industry for the distinction 
and the compliment. 
xk 
Just before the Great Lakes Travelers 
Club luncheon at the convention Jack 


Convention 
Interludes 


o 


Johnstone, Wallace Pencil Company, and 
Parle Cooley, Bates Manufacturing Com- 
pany, were engaged in pleasant conver- 
sation. Jack suggested getting a cup of 
coffee beforehand. Maybe he had a 
premonition that the scrambled eggs he 
ordered at the luncheon would not be 
served to him until everybody else had 
had dessert 
x * * 

Jim Montgomery, of the Higgins Ink 
Company, had to take Mrs. Montgomery 
to the hospital because of a strep throat 
infection on Saturday just before the 
convention. She recovered nicely but 
missed the activities. 

x* * 

Mrs. W. J. Woodhouse, Woodhouse 

Stationery Company, Washington, D. C., 


tripped during the convention and 
sprained her ankle. Her movements were 
considerably impeded, but she still got 
a lot out of the convention. 

xn 


Dan MacDougall, Stationers Loose Leaf 
Company, had the misfortune to be as- 
signed the room occupied by Governor 
Dwight Green of Illinois. There was 
nothing else for him to do but wait until 
the Governor decided to leave before he 
could settle into his convention home. 

xk 

On Tuesday a telegram came to the 
headquarters hotel addressed to Charles 
G. Virgin. After a little search it was 
discovered that Charles P. Garvin was 
the intended recipient. 

x** 

Wednesday, October 7, was a great 
day for Sue and Jim Parrott of Waterloo, 
Iowa. Besides being the day on which 
the annual banquet was held, it was 
their forty-fifth wedding anniversary 
Congratulations and the best of luck to 
you, Sue and Jim, from friends through- 
out the industry. 

xn ® 

Paul Burbank just couldn't stay away 
from the convention. He was accom- 
panied by Mrs. Burbank. It wouldn't be 
a complete convention without them, 
even though Paul is no longer in the 
field. He is now in the business of 
"Keep ‘em Flying.” 

x*x* x 

It's a secret to many people, but Mr. 
and Mrs. Harvey Rockwell are proud 
grandparents. Another reason for pride 
is that their son is doing technical work 
for the government. 

x*k 

Among the manufacturers from a dis- 
tance attending the council were Messrs. 
Powell and Boling of High Point, N. C 
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When desks and chairs are featured they 
are generally on the job to see develop- 
ments and check on what is needed to 
keep pace with the times. 
x*r 
The colored waiter employed by the 
Art Metal Construction Company was a 
real entertainer. His sleight of hand 
performances made most of his specta- 
tors a bit popeyed. 
x * x 
It looked natural to see Art Lawless 
roaming about the convention hotel 
again this year. He is back in the field, 
connected with the Advance Paper Com- 
pany of New York. 
a rR 
Distribution of MacIntosh apples at 
the Dennison booth has become a tradi- 
tion. Every conventionite is glad that 
Andy Maish is the kind of farmer who 


grows apples. 
xk 


Three Canadians represented our 
neighbor to the north at the convention: 
Stan K. Bennett and Alf W. Daley of 
Brown Brothers, Ltd., and J. S. Luckett 
of Luckett Loose Leaf, Ltd. All three 
came from Toronto. 


x xk ® 


The General Fireproofing Company 
dinner Tuesday evening, a link in a 
long chain of G. F. convention dinners, 
was one of the special pleasures of the 
company’s guests. These annual gather- 
ings of G. F. dealers and other old 
friends, which President George Brainard 
of the company has termed ‘Bill Hoge’s 
party,” are folksy events. As reported 
by an attendant, “It was a grand affair, 
with Bill at his best from start to finish.” 
This may have been due in some meas- 
ure to inspiration of the presence of 
William H. Foster, chairman of the board 
of The General Fireproofing Company. 
Tuesday being the anniversary of the 
chairman's birthday made opportunity 
for a special toast of fine sentiment to 
which response was one of spontaneous 
acclamation. 

In happy rejoinder Mr. Foster stated 
that everyone there had of course re- 
ceived and appreciated felicitations of 
friends upon occasion but this was the 
first time he had ever been complimented 
by a real King. (Although like others 
he had at times, he said, fared well by 
holding Queens and even Jacks.) The 
toast was proposed by Karl King of The 
Office Engineers, South Bend, Ind. 

Mr. Brainard’s absence was regretted 
but unavoidable. His many duties in 
connection with our war effort hold a 
monopoly on his time in Washington and 
elsewhere. This was the first of these 
annual affairs he has missed in a number 
of years. 

Mr. Hoge in his remarks following a 
delightful dinner stated that in the past 
he had refrained from bringing up seri- 
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ous business problems at 
gathering. This time he was breaking 
the precedent for good reasons. 
tion Order 


5. 


this annual 


Limita- 


L-13, he stated, presented about 








oe a es 


AT THE GENERAL FIREPROOFING COMPANY DINNER. 


. Mrs. William Diehl, Sr., Columbus, Ohio; William C. Clegg. The 


Clegg Co., San Antonio, past president NSA. 
Ken Knickerbocker, Acme Visible Records, Inc.; Charles P. Garvin. 


. Walter Guy. Arkansas Ptg. & Litho Co., Little Rock, Ark., governor 


eighth district; NSA President E. B. Healy. 

Ed Little, Wabash Cabinet Co., demonstrates his rope trick to the 
satisfaction of Bill Hoge, while Mrs. Hoge and Mrs. Bell look on in 
amazement. Mr. Foster apparently finds greater interest in a white 
carnation. Actually the flower is on his lapel and he is examining 
a bit of the rope cut off by Mr. Little in performing the trick. 


Past Presidents William C. Clegg and B. J. Bristoll. 


many new problems. It abruptly stopped 
thirty-four per cent of the dealer's vol- 
ume. He said he had no serious concern 
the manufacturing 
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faced the problem of preserving as much 
as possible of the sales force serving 
the company’s dealers and users and 


facilities but protecting the dealer's investment. Deal- 


Mrs. Lynn B. Emery, Detroit; Don Crile, The Office Equipment Co., 
Canton, Ohio; Mrs. Crile. 

Seated: Mrs. Frank Zeller, Karl King, Mrs. King. Standing: William 
Koch and Frank Zeller. 


. Front row: Mrs. Tolman Burns, Mrs. D. L. Burns, Mrs. J. A. Gilbert. 


Rear:Tolman and D. L. Burns, Mansfield Office Supply, Co., Mans- 
field, Ohio. 


. Four Barkleys—Charles, June, Pate and Myrtle. 

. Mrs. W. E. Hoge, William F. Foster, Mrs. R. M. Bell. 

. Mrs. R. M. Bell, Bill Hoge. Mrs. B. J. Bristoll. 

. Mrs. C. A. Thom; C. A. Thom, Gregory, Mayer & Thom Co., Detroit; 


Mrs. C, W. Roth; R. M. Bell. 








SOME OF THE CONVENTION DELEGATES.— 


In the Sheaffer exhibit. W. W. Garrison, advertising counsel; H. E. 
Waldron; Joe Popple, Zaiser’s Inc., Des Moines; J. 


1. 


tw 
bo 


ers, he said, had an investment of sev- 
eral million dollars in General Fireproof- 
ing products in building customer con- 
tacts and in other ways. He told of the 
company’s change to wood desks and 
files to inermember with the thousands 
of installations made by G. F. dealers. 
That was to protect both the dealer's 
investment and the company’s. He went 
on to say the company had been manu- 
facturing office furniture forty-two years 
and that the same engineering principles 
apply to metal as to wood. The line is 
the best obtainable in its price range 
and is about to be expanded, he stated. 

There is a real market, he said, for 
afford to 
If we 


good furniture. We cannot 
mark time until the war is over. 
have defeatism at home, we shall see it 
on the fighting front. Some think they 
should sell cheap wood lines. We have 
our investment We have 


thousands of dollars invested in creative 


to protect. 








HEAVY CONCENTRATION IN THE 
GENERAL MANAGER'S OFFICE.— 


Seated: Charles P. Garvin; Rose 
Cushman; John Jarrett, Postindex 
Division. Standing: Roy E. Wells, 


Grant Olson. 


. Jim Cooper, William Boyd. R. C. Strafford, III. 


Inc. 
. General Manager Charles P. Garvin; J. 
Wernicke Co. 


S. Sprott, The Globe 6. J. 


work. Let us remember that we are in 
business. In closing he stated that we 
are associated with an essential indus- 
try. If we make ourselves worthy of 
that association, we will be back a year 
from tonight. 

Being called upon by Mr. Hoge for a 
few remarks, Mr. Foster said he was 
proud of The General Fireproofing Com- 
pany’s family of dealers and proud of 
Bill Hoge. He called attention to Charlie 
Thom, of Gregory, Mayer & Thom Com- 
pany, Detroit, the first agent G. F. ever 
had; also to George Moore, of Pound & 
Moore Company, Charlotte, N. C., with 
whom he has done business for some 


The General 


said, was 


thirty-five or more years. 
Fireproofing Company, he 
struggling hard to take best care of the 


men in the field. He touched briefly on 


the company’s extensive war effort, stat- 
ing that it was trying to do everything 
possible in the interest of freedom 


4. Seated: Bob Fleming. Leopold Co.; Sterley Jerue, 
Hedman Co., St. Paul; Russell Carpenter, Sanford Ink Co. Stand- 
ing: Jack Johnstone, Wallace Pencil Co.; Paul Buckwalder, National 
Bank Book Co. 

5S. W. L. McCullouch, Finch & McCullouch; J. K. Martin, Globe Furni- 
ture & Staty. Co., Chicago; Paul Cheney, Southworth Co.; George 


Graham Orr 


all Acco Products 
Douglass, 
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Winding up in a lighter vein, Mr. Hoge 
called upon Ed Little of Wabash Cabinet 
Company, who entertained the visitors 
with some of his mystifying sleight of 
hand performances. For years Mr. Little 
has provided entertainment for this spe- 
cial occasion. 

x *k * 

T. G. Forbes, president, Mittag & Vol- 
ger, Inc., hooked up the convention with 
his initial trip to a number of the com- 
pany’s branches west of Chicago. During 
exhibition hours he found time to partici- 
pate with other Mittag & Volger men at 
the company’s booth, where many friends 
stopped for brief visits. 

xk ® 

In the contest conducted by the Miami 
Systems Corporation, Cincinnati, O., at 
the NSA Convention exposition, the first 
place award of a $25.00 war bond went 
to Jim Callender of Decker’s, Inc., Ander- 
son, Ind. 


Postindex Division; Norman Cun- 
ningham, Arch Cunningham 4 Co., 
Boise, Idaho; Harold Hampton, In- 
dianapolis Office Supply Co., past 
president NSA; E. R. Rodriquez. 
LaSalle Products Co. 


McClain & 


inch & McCullouch. 
K. Boling, Myrtle Desk Co.; C. F. Evans, Sanford Ink Co.; 


Egon Weiss, B. V. Joern, Eau Claire Book & Staty. Co. 
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“HOT” IDEAS FROM N.S. A. SPEAKERS 


Never at an N.S. A. convention was there said so much of impor- 
tance as at the recent one. For there never was a time of such 
consequence. All the talks were contributive. Because of the 
suggestions for definite action to help meet today’s problems, 
excerpts from three addresses are repeated below. 


SUGGESTIONS FOR THE 
STATIONER-PRINTER 


By L. S. Crowl, President, The 

Blade Printing & Paper Co., To- 

ledo, Ohio. From Mr. Crowl’s ad- 

dress on “The Stationer-Printer in 
Wartime.” 


E ON the lookout for new 

trends. Wartime breeds fads 
and fancies. A demand for “time 
passers” is verging upon us again 
as our people begin to spend more 
and more time at home. 

Remember also that a_ great 
amount of buying will be done for 
boys in the service. 

Constant thought must be given 
to promotion of sales in merchan- 
dise classifications where there are 
no replacement difficulties. Con- 
tests, bonuses and special commis- 
sion rates on this type of mer- 
chandise will help sales morale as 
it transfers the salesman’s mind 
from what he can’t sell to making 
sales of unrestricted items. 

On items of merchandise which 
is restricted, inventories should be 
carefully guarded so that sales are 
made to those from whom priority 
assistance can be secured. Follow 
all instructions with regard to the 
maintenance of “end use’ records 
so that you can furnish an accurate 
pattern of your “end use” to your 
suppliers. 

Of utmost importance is this sug- 
gestion: Seize every opportunity to 
demonstrate that the _ stationery 
business is absolutely vital to our 
war effort. Promote this truth in 
window displays, in all forms of ad- 
vertising and in conversation. 

In order to secure every avail- 
able bit of volume, check your cus- 
tomer lists and study those who are 
converted to defense work and are 
no longer manufacturing their 
peacetime products. Suggest some 
printed literature designed to tell 
their regular customers how to 
maintain their regular products in 
order to get long and trouble-free 
service. This type of printing helps 
our war effort and is encouraged by 
the government. The Treasury De- 
partment recognizes it as necessary 
advertising and will allow such an 
expense as a cost to be deducted 
before taxes. 

If there ever was a time when 
house organs can serve a useful and 
productive purpose, this is it. The 
main difficulty now is to get some- 
one to accept the responsibility to 





edit a worthwhile magazine and 
some printers have found it profit- 
able to employ one or more writers 
to serve as editors for several 
house organs, and the printer takes 
care of the entire project for his 
customer. 

We all hate to face an unpleasant 
task of retrenching. Sometimes 
we disregard facts for months hop- 
ing for a change of conditions. 
There are no signs of such a change 
in sight now, and dawdling on im- 
portant decisions may be fatal. The 
stationer-printer in wartime should 
emulate the military and make de- 
cisions with precision and snap. 

“Keep Your Business in War- 
time Fighting Trim.” 

> 


HINTS FOR MANUFACTURERS 
OPERATING UNDER ''PRP" 


By N. E. Duehring, Consumers 
Durable Goods Branch, WPB, 
Washington, D. C. From Mr. 
Duehring’s address on the “‘Produc- 
tion Requirements Plan.” 


IRST, set up a material record 

completely, not only a _ per- 
petual inventory of raw and semi- 
raw material, but a use record. The 
board would want to know how 
much of any one material goes into 
any one product. They are asking 
you how much is going into product 
A, product B and product C, and 
that requires a different type of 
perpetual inventory record based 
upon use. If I were a stationer, I 
would have available an inventory 
system of this nature, and urge 
others to use them. 

Second, I would set up a purchase 
control record. Our system of 
priorities contemplates’ granting 
certain kinds and amounts of mate- 
rial to certain applicants, and a rec- 
ord must be kept, first, how much 
is granted, and then how much he 
has already ordered from time to 
time. 

Third, I would use the services 
of the WPB field officers in any 
priority problem. These men are 
capable, and they have had good 
training, and now they are in posi- 
tion to give you information right 
in your own towns, and if they do 
not have it, they can get it quickly. 

Fourth, I would know the branch 
that has to do with my particular 
industry, and keep in touch with 
my trade organization and trade 
journals. Priorities are important 


to you, if you use any of the 
metals and some industry branch is 
charged with taking care of your 
industry. 

Fifth, if I were a metal manu- 
facturer, I would convert to war 
products, or try to have my prod- 
ucts move to some place in the 
war effort. 

Sixth, I would make an effort to 
substitute less critical materials 
for those more critical. 


——— 


GUIDES TO ACTION FOR 
THE STATIONER 


By Earl Kochheiser, The Charles 
M. Ritter Co., Mansfield, Ohio. 
From Mr. Kochheiser’s address on 
“What's Ahead for the Stationer.” 


NE way to get on is to find a 
better way to do things. 

Every stationer should study and 
know the intimate details of his 
business as he has never known 
them before. 

Above’ all, advertise. If you 
haven’t got merchandise to sell, try 
“Good Will—Cheer—and Morale 
Builders.” 

Guard your inventory with the 
necessary priorities or future reg- 
ulations, but go forward with the 
ball to win. 

Keep those salesmen as long as 
possible. Without cars, we can walk 
within reasonable distances, using 
trolleys, busses and trains when 
necessary. 

The telephone is a most impor- 
tant factor, and should be used 
advantageously. 

Bulletins and house organs should 
be stepped up, to direct the buyer 
toward those things you have to 
sell, as well as the means by which 
he can buy, or you can sell. 

Girls can be had to sell the con- 
ventional stationery items as well 
as do a good job of systems work 
if properly trained. 

Remember to concentrate on 
those that have the right to buy 
rather than sell yourself short. 

As early as possible, it should be 
advisable to discount bank loans, 
watch accounts. receivable, and 
maintain the highest quick cash 
ratio possible. 

Know what you can buy, where 
you can buy, and what you can sell 
at a profit. 

Hard work, sweat, determination 
and the will to win should be every 
stationer’s daily prayer. 
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CONVENTION ADDRESSES . 


Presented in the Sequence of Their Order on N. S. A, Convention Program 





The President's Annual Report 
Regional Moectings. Well Attended: Swwey Figures. Requested 


By E. B. HEALY 


Santa Fe Book & Stationery Company, Santa Fe, N. Mex. 


HEN I found myself with this job at the close 

of the last convention, I realized that I had a 
real job on hand, because heading a great trade asso- 
ciation in war time was something that had me 
somewhat dizzy and doubtful as to whether I had 
what it takes. During the year I have found what I 
am sure other presidents have learned, and that is 
to be president of this association brings something 
into a man’s life that remains there and is bound to 
mean a great deal to him all through the years. 

I don’t know if many of you stationers realize the 
tremendous scope and size of this association. I know 
that I’ve been going to conventions for many years 
and although I’ve tried to take an interest in the 
association and have always had a heap of friends in 
it, I was amazed as I went from city to city and at- 
tended these Regional War Time Conferences. I then 
realized what an extraordinary business we have and 
what a tremendous thing this business of ours does 
for our government, for our country, for the people 
in it and for the communities in which the various 
members are situated. 

This has been a great experience. I’ve enjoyed get- 
ting around the country, have covered a lot of meet- 
ings in the various sections and have found stationers 
everywhere getting closer together in these unusual 
times to do the types of jobs they can do, are doing 
and have been doing. To meet with these people was 
an opportunity indeed, because no one can meet with 
stationers in every part of the United States and not 
receive a lot of fine information and grand coopera- 
tion, as well as a new group of lasting friendships. 


All Meetings Are Worthwhile 


I attended a lot of meetings this year and I want 
to say right now that every single one of them was 
worth while. Looking back, here’s a list of them: St. 
Paul, March 16 and 17; Kansas City, March 20 and 21; 
Denver, March 23 and 24; Los Angeles and San Fran- 
cisco, March 26th to April 1st; Portland, April 3rd, 
Seattle, April 4th; Jackson, Mississippi, May 18th and 
19th, and Atlantic City, June 18th and 19th. I was ex- 
tremely sorry that I was not able to attend the meet- 
ing at Toledo. Attending these meetings 
meant a lot of travel, but no man can go 
to them, meet with stationers from 
everywhere and make all the friendships 
that one makes and not get a huge kick 
out of it, notwithstanding the fact that 
I was, and still am, gun shy. In addi- 
tion to all that, of course, the thing that 
I haven’t spoken about yet is the busi- 
ness benefit. It seems to me that a man 
who has attended a number of business 
meetings like these, gets a benefit that he 
is never going to lose, no matter how 
long he stays in business. Then traveling 
with the troupe is an experience, too. 
These men give up their time, travel 
from one end of the country to the other 
and are always willing to step in and do 
a job. It doesn’t make any difference 
what the job is, they’re in there pitch- 











MR. HEALY 


ing, and the job that they do is always outstanding. 

Of course, it’s a little bit trying traveling around 
with a sailor like Ed Conlon, because sailors and 
marines, while they may be great friends, have to 
show some signs of hostility, else the public doesn’t 
believe that the legends are true. But I look back to 
Ed Conlon, Ted Caswell, Fred Fenne, Al Skibbe, Ed 
Little and Harold Hampton. These names may not be 
complete and I hope to the good Lord that I haven’t 
overlooked anybody because it won’t mean that I’ve 
forgotten them, I couldn’t forget any of this gang, but 
simply that in the hustle and bustle of making up this 
report I haven’t had time enough to settle down and 
do the amount of thinking on it that I would have 
liked. 

The national association is a wonderful organiza- 
tion. Charlie Garvin has said to me many times that 
its greatest wonder is the number of members who 
are always ready to get in there and pitch, and that 
is noticeable in the meetings. It’s a sure shot that 
these men who put on these meetings and participate 
in the programs couldn’t be hired to do the kind of 
work that they do for the national association. It 
only takes a trip to the office to realize that thousands 
of letters are being answered and that these letters 
ask all kinds of questions. The office gets requests 
for information as to where a firm stands in relation 
to wages and hours, how priorities and allocations 
apply, what can be done about the cost of operation, 
what to do about employment and where can we find 
some new men, the latest situation on particular com- 
modities, addresses of people in the trade, where can 
certain commodities be bought. These and many more 
are just daily routines. Charlie and his efficient staff 
are taking care of such matters in an expeditious and 
intelligent manner. 


Another Valuable Activity 

Then, this year the association has been publishing 
the “Priority Digest’ and looking back over the months 
I have about come to the conclusion that of all the 
publications in Washington on priorities, the one 
really most valuable to us by far, has been N.S.A.’s 
“Priority Digest.” When one considers 
that to buy this kind of service, and 
many times not nearly as good a service, 
| would mean an expenditure of two to 


three or four times the amount of dues 
that a member pays into the association, 
then we ought to appreciate what a 
splendid job our association has done in 
keeping us acquainted with what is hap- 
pening on priorities and allocations and 
what the last word is. 
This year we published another issue 
of the N.S.A. Line Roster which, as you 
know, is a book on “Who Makes It and 
Who Sells It.” This book does not at- 
tempt to cover every dealer in the land, 
nor does it attempt to cover every manu- 
facturer, only those of whose lines infor- 
mation was sent in. This book, in itself,isa 
marvelous aid to the dealer who wants to 
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get a quick picture of what lines are being sold, by 
whom and where. 

The monthly survey has been going on month after 
month, and to the man who wants to know how his 
business compares with the general business, the 
monthly survey fills a great need. Sometime during 
this convention Charlie Garvin is going to talk to us 
about the cost of operation for 1941. By the way, you 
will note that Charlie isn’t on the program. I asked 
him about this and he said that he’d rather not be 
on it this year. He’s somewhat of the idea that people 
get tired of listening to him. Besides not being on 
the program he isn’t committed to any time, so he 
can make all the speeches he wants as they happen 
to occur to him and not be limited to any one small 
concentration. 

We could call your attention to the meetings of the 
Manufacturers Council, several of which were held, 
where manufacturers had the opportunity of talking 
to one another and in a group in reference to what 
was going on. I hope that these meetings will be 
continued during the coming year as they are a real 
help to the whole situation. They help the dealer, 
as well as the manufacturer. 

A few things which I think every member of the 
N.S.A. should remember to do. 


Not enough members send in their figures for the 
cost of operation report. Take advantage of this 
service; it’s valuable information. 

Don’t you men, in say the 250,000 and 500,000 
brackets and all brackets for that matter, want to 
know how your delivery costs stack up on a com- 
plete cross country survey? Isn’t it of some value to 
you to know what per cent of gross sales stationers all 
over spend in advertising? These are only a couple 
of the many helpful things you get from the cost 
of operation report. 


Figures Necessary for Survey Work 


A great many more members should send in their 
figures for the monthly sales survey. These figures 
are current, they show what is happening to business 
and what the sales are in each district. We can’t 
do the kind of job we want to do on these figures 
unless the members send them in. Some districts 
send in too few figures to make the district figures 
worth while. Send in your figures for the sales survey 
and cost of operation report. 

It is needless for me to remind you of the im- 
portance of these meetings. This is a war time con- 
ference and I’m sure that not a single member will 
want to miss any portion of the important subjects 
that are to be discussed. We shall try to run these 
meetings on schedule, so please be on time. 

I cannot close this report without again saying in 
all sincerity how much I have enjoyed working with 
you and how I value your friendship. I pray to God 
that we all can.continue to face these trying times 
with our chins up and that we’ll all be together again 
in October, 1943. 


l. W. S. Beeken, Bainbridge, Kimpton & Haupt, Inc.; E. Y. Horder, 
Horder’s, Inc.; W. A. Rucker, Parker Pen Co.; W. H. Wallace, 
Bainbridge, Kimpton & Haupt, Inc. 

2. Seated: C. E. Reynell, Oxford Filing Supply Co.; Steve Luckett, 
Luckett Loose Leaf Co., Toronto: B. V. Joern, Eau Claire Book & 
Staty. Co., Eau Claire, Wis. Standing: L. C. Goodhand, Oxford 
Filing Supply Co.; C. E. Storey, Storey-Kenworthy Co., Des Moines; 
Ed Manning, Stein Bros. Mig. Co. 

3. Ted Caswell, F. S. Webster Co.; Harold Hampton, Indianapolis 
Office Supply Co.; Guy Norman, Hoosier Desk Co.; John Reinecke, 
Wood Office Furniture Institute. 

4. Seated: Conrad Netzhammer, Northwestern Furniture Co., Milwau- 
kee; Lionel Colomb, Weis Mig. Co.; J. L. Myers, Standard Office 
Supply Co., Pittsburgh; Walter Nichols, Weis Mig. Co. Standing: 
George Moore, Pound & Moore Co., Charlotte, N. C.; Harry Nichols, 
Weis Mig. Co.; Karl Kiesel, Carter’s Ink Co.; Harry Balch, Quality 
Park Envelope Co. 

5. Bill Brass, W. C. Brass & Associates, Indianapolis; R. G. Henriques, 
Bates Mig. Co.; J. A. Bertha, City News & Book Store, Muncie, Ind.; 
Charles Linn, Bates Mig. Co. 

6. Seated: Harold Reincke, Moore Push Pin Co.; John Krueger, F. S. 
Webster Co.; F. H. Sidman, Sidman Office Equipment Co., Indian- 
apolis; Herbert J]. Walsh, Ace Fastener Corp. Standing: Will Hcrms, 
Business Equipment Co., Peoria; George Hanson. Boorum & Pease 
Co.; Walter Pierce, Midland Staty. Co., Minneapolis; John J. 
Whalen, American Pad & Paper Co. 

7. Larry Hamm, The Pierce Co., Fargo, N. D.; Charles Schnell, Bankers 
Box Co.; Bert Eadon, C. Howard Hunt Pen Co.; Otis Steele, Joseph 
Dixon Crucible Co. 
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Free Enterprise in the Post-War Period 
Problema Facng Business Ably Discussed 
Chicago Round Table Comments by 


PROF. LOUIS WIRTH 


University of Chicago 


ROF. WIRTH: We ought to agree that before we 

can talk about the future of enterprise after the 
war, as to the certain outcome of the war, for what 
will happen after the war will be determined in con- 
siderable degree by the actual events of this war, as 
well as the attitudes that develop out of it. 

PROF. STONE: We shall assume that we will have 
an unconditional victory. 

PROF. WIRTH: Another thing we should get straight 
is that much depends on how long the war lasts. If it 
were to last so long that we should be economically 
exhausted, or that the rest of the world should be, 
then obviously, little of our free enterprise system 
would be left to go into the post-war period. 

PROF. STONE: Control of an authoritative char- 
acter would become more strongly entrenched, if the 
war would last for a long period of years. 

PROF. WIRTH: If we are agreed on this prelimi- 
nary, what about this premise? In the war as it is 
being fought certainly a great deal of our free enter- 
prise has had to be curtailed, and that means we do 
not have free enterprise in any conception of that term 
to which any economist will agree. With prices and 
production and labor controlled, we can not talk about 
free enterprise. 

PROF. STONE: Irrespective of what happens during 
this war period, we still will be able, if we win the war, 
to remake the system in any way we please. Sooner or 
later we can restore something like free enterprise, if 
we want to. 

PROF. WIRTH: The question we should turn to is 
what kind of a system do we want? Do we really want 
a free enterprise system to operate in this country 
after the war? One major competition would be eco- 
nomic competition; another would be social competi- 
tion. 

DR. PALYI: We want a kind of system that will be 
productive of a good living and also of a good way of 
life. 

PROF. STONE: I assume most people look forward 
to a free contract system. Perhaps we should go be- 
yond that and say what we mean. A free enterprise 
system would have competition as one of its elements: 
that is, there should be competitors bidding against 
one another for the privilege of production, of acquir- 
ing capital and of rendering the service the com- 
munity needs. 

DR. PALYI: There should be freedom from monop- 
oly of all sorts, whether governmentally or privately 
exercised. 

PROF. STONE: Another thing I would say we want 
in that system of free enterprise is that it must be 
freedom to the masses, freedom to make their own 
choices. 

PROF. WIRTH: 
hold property. 

PROF. STONE: Also responsibility for making mis- 
takes. That the one making mistakes shall assume 
responsibility for them. 


Right to Both Profit and Loss 


PROF. WIRTH: Yes, he would not only be entitled 
to the profit, but to the loss. If we are going to depend 
upon private initiative for the creation of the national 
income, as well as for its distribution, it not only must 
be democratic in that the risk may be taken by any- 
body, coupled with the responsibilities, but it would 
have to be democratic in the sense that the average 
individual, whether worker, consumer or entrepreneur, 
should be sufficiently powerful to have his voice heard. 

PROF. STONE: Then there must be an open road to 
the control of such a system. 


Freedom to make contracts and to 


PROF. R. W. STONE 


e University of Chicago 


DR. MELCHIOR PALYI 


University of Wisconsin 


PROF. WIRTH: No segment of the economic system 
must be so powerful as to be able to squelch a minor 
group. No individual worker should be so thoroughly 
disfranchised economically that he should not have 
anything to say about conditions of employment, etc. 
No retailer should be so under the thumb of large 
organizations of wholesalers or jobbers that he could 
not have some leeway; that the consumer should not 
be entirely at the mercy of the large corporations. 

DR. PALYI: He must have more than legal freedom 
to accomplish these ends. I mean actual freedom. 

PROF, WIRTH: Yes. Everyone is free to sleep under 
bridges, but only the rich do not avail themselves of 
that. I mean where political power is coupled with 
economic power to make the individual heard. 

DR. PALYI: It might be a system where even a faint 
voice might be heard. 

PROF. STONE: You want it so this man’s voice 
shall be heard, even though faintly. 

PROF. WIRTH: I do not think we would call a 
system a free enterprise system if the dominant con- 
trol over the fluctuations of the market were to be 
exercised by a few individuals sitting in a private room, 
without consulting the stockholders of the corporation, 
the workers in the industry, and the consumers that 
consume its products. You might say they would be 
driven out of business if they didn’t do the thing right, 
but there are many things that make it undemocratic. 

PROF. PALYI: What do you mean by democratic? 

PROF. WIRTH: It is the antithesis of autocratic. 
We haven’t in the past had the opportunity where a 
worker as an individual could sit down with his fellow 
worker and his employer and negotiate a contract. 

PROF. STONE: Let us go on to the third factor. 
One of the things we would want the system to be is 
productive. If it didn’t produce the goods and services 
people want, it would not be desirable. We want our 
system to produce the best possible standard of living, 
and we should not forget that item of cost. 

DR. PALYI: Does Jesse Jones operate his Federal 
Loan Agency for the benefit of the government, or for 
the benefit of the whole economic system of the United 
States? 

PROF. WIRTH: He is not loaning the money to any- 
one but local governments and private enterprises that 
should be kept going. 


N. S. A. HUSBANDS AND WIVES—ON THE OPPOSITE PAGE 
Mr. and Mrs. E. B. Healy. 


l. 

2. Mr. and Mrs. Ivan Allen, Ivan Allen-Marshall Co., Atlanta. 

3. Ebenezer Wallace and Mrs. Wallace, Southern California Sta- 
tioners, Los Angeles. 

4. Mr. and Mrs. Fred L. Coggin, Sun Rubber Co. 

5. Mr. and Mrs. Jack C. Kern. 

6. Mr. and Mrs. Jim Parrott of Waterloo, Iowa, at the dinner which 
occurred on their forty-fifth wedding anniversary. 

7. K. M. Wiggins, The Hall Staty. Co., Topeka: Mrs. Wiggins; Mrs. 
Jack Crow; Mr. Crow, The Hall Staty. Co. 

8. Mrs. H. C. Dick, Cincinnati; Mr. Dick, Redeker & Dick, Inc.; Mrs. 
Redeker; George C. Redeker. Redeker & Dick, Inc.; Mrs. Claude 
Allen; Mr. Allen, General Fireproofing Co. 

9. Seated: Mrs. Ed Klebba, Mrs. John Gilbert, Mrs. Homer Jacquin. 


Mrs. O. W. Pechman. Standing: Ed Klebba, Klebba’s, Royal Oak, 
Mich.; Homer Jacquin, Jacquin & Co., Peoria: O. W. Pechman, 
Denver Staty. Co. John Gilbert, the missing husband, was on the 
other side of the camera when the picture was taken. 

10. W. E. Cox, chairman of the men’s committee on ladies’ entertain- 
ment; Mrs. Cox and Mrs. Hy Linden, co-chairmen of the ladies’ 
committee on ladies’ entertainment; Mr. Linden. 

ll. Al Aigner, G. J. Aigner Co.; Mrs. Aigner: W. G. Blankenhagen, 
Hancock Insurance Co.; Mrs. Blankenhagen; Tony Dopke. Peerless 
Key-Imperial Mfg. Co.; Mrs. Dopke. 

12. Howard Sanders, Stationers & Publishers Board of Trade, and his 
bride of three weeks. 

13. Mr. and Mrs. Harry Morton, Indianapolis Office Supply Co. 

14. Edgar R. Hooper, Stuart-Hooper Co., Chicago; Mrs. Hooper. 

15. Mr. and Mrs. Ralph Maneval, A. W. Faber, Inc. 

16. E. R. Manning, Stein Bros. Mfg. Co.; Mrs. Manning. 
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PROF. PALYI: But he competes with bankers. _ 

PROF. STONE: If the government were to engage in 
similar action in other fields, private enterprise would 
be circumscribed. If we built up a tremendous system 
of government enterprises, it will be difficult to get 
rid of them. 

PROF. WIRTH: What do you mean? 

PROF. STONE: Take the government going into the 
housing situation. The government has done that, not 
to compete with private investment and landlords, but 
rather to reach a market not reached by private land- 
lords who cannot give adequate housing at a low price. 

DR. PALYI: You say, reach a market. You mean a 
group of people. They can’t reach the market because 
the price is too high. 

PROF. WIRTH: No, the private investor has not 
been able to meet the cost. There are some people in 
our society who cannot get the necessary minimum 
standard of living through competing in the economic 
system, and we must go to some pains to see they are 
taken care of. 

PROF. STONE: We all believe in low cost, good 
housing, but I do not say the government should go 
into housing. But here is a demand, and private 
enterprise as now constituted, which is not entirely 
free, cannot meet it. 

DR. PALYI: Perhaps with mass production in the 
post-war period we may be able to get into low cost 
housing. 

PROF. STONE: One of the principal barriers to free 
enterprise is our method of taxation, the method of 
discouraging private enterprise. 

PROF. WIRTH: But something is always left over 
after taxes. 

DIP. PALYI: But new enterprise becomes impossible 
if the tax rate is very high. There should be something 
left to encourage new enterprise. 

PROF. STONE: We must have full employment, 
and if we do anything to prevent full employment by 
taxing business too much, that will defeat our object. 

PROF. WIRTH: Do you agree that what we want is 
a taxation system that will pay for the governmental 
cost, and debt service, but not use it as a means to 
make social advances. 

DR. PALYI: If the cost of government is too high, 
you can either tax or go in debt. 

PROF. STONE: What is your taxation for? 

PROF. WIRTH: It is to render certain governmental 
services, but they should not tax so high as to inter- 
fere with free enterprise. We agree the governmental 
services should be rendered at as low a cost as pos- 
Sible, but I do not want taxes to interfere with free 
enterprise. 

PROF. STONE: One of the obstacles to free enter- 
prise has been an unequal distribution of wealth and 
income. 

Distribution Inadequate 


PROF. WIRTH: We have not been able to distribute 
to the mass of people the products that our enterprise 
has been able to produce. If a few people or a small 
number of people get a substantially larger proportion 
of the national income, and hold a larger proportion 
of the national wealth, which does not allow wealth 


1. Seated: Don Donisthorpe, Mrs. Tom Gillice, Mrs. Ed Conlon, Mrs. 
Tom Salsman, Mrs. E. Fitzgerald, M. E. Zook. Standing: Earl 
Collins, Tom Gillice, Tom Salsman, Hollis Stephens, Ed Conlon. 
all Rockwell-Barnes Co. 

2. Walter Ruedy, S. G. Adams Co., St. Louis; Chet Williams. Yawman 
and Erbe Mig. Co.; T. J. Barthel, Boorum & Pease Co.; Roy E. 
Wells. Postindex Division; D. C. Wax. Wax Office Equipment Co., 
Portland, Ore.; Miller Huggins, Miller Huggins Co., Anderson, Ind.; 
Duncan Conklin, Boorum & Pease Co. 

3. O. A. Wilkerson, Jr., Security Steel Equipment Corp.; H. P. Fred- 
erick and B. G. Wiley, All-Steel-Equip Co.; Jim Pryor, Wilson- 
Jones Co. 

4. A. R. Skibbe, Associated Stationers Supply Co.; Fred Downs, 
Downs-Randolph Co., Tulsa, Okla.; William Schmiederer, Buxton & 
Skinner Ptg. & Staty. Co., St. Louis; Herb Morgan, Associated. 

5S. Frank M. Weeks, Allied Carbon & Ribbon Mfg. Corp.; Arne Skag- 
seth, Skagseth Staty. Co., Miami, Fla.; R. H. Schmidt, Modern Staty. 
& Ptg. o., Baltimore; George Demaree, Demaree Staty. Co., 
Kansas City. 

6. Gerald and Irving P. Favor, Koh-I-Noor Pencil Co.; Eberhard Faber 
and Jack McWilliams, Eberhard Faber Pencil Co. 

7. Walter Ruedy, S. G. Adams Co., St. Louis, Harry Tehan. Higgins 
Ink Co.; Francis Adams and Walter Wiehe, S. G. Adams Co. 

8. Bill Sahm, Eagle Pencil Co.; Harry Horder, Horder’s Inc., Chicago: 
Earl Kochheiser and W. C. Hegnauer, The Charles Ritter Co., Mans- 
field, Ohio; Sam Goltzman, Mutual Staty. Co., New York. 

9. Jack Haage and G. L. Ortega, Blaisdell Pencil Co.; Harold E. Ruch, 
Stationers, Inc., Indianapolis; Joe Moore, Blaisdel) Pencil Co. 
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and consumption to flow in an equal way, there is 
difficulty, and we have periodic stoppage. I am not 
against the inequality of income, but am against such 
inequality as will ruin the free enterprise system. 
About ten per cent of the population receives in the 
neighborhood of twenty-five per cent of the total 
national income. Labor receives something like sev- 
enty-five per cent of the gross income. 

PROF. STONE: How do you define the ten per cent? 

PROF. WIRTH: Those receiving over $3500 a year 
make up the ten per cent. If you have an income of 
$3500 or more, you are in the upper ten per cent of our 
population: in other words. ninety per cent have an 
income of less than $3500. The upper two per cent do 
control a substantial amount of wealth. There is a 
disproportionate distribution there but that we should 
trv to control. 

PROF. STONE: We want our free enterprise system 
not only to be a good system in terms of producing 
wealth and keenvine the population employed and a 
good standard of living, but also to give us a good way 
of life. 

PROF. WIRTH: I think this exaggerated income 
might interfere with the good way of life. It may not 
interfere with the productivity. If you have a substan- 
tial number of the population whose incomes are so 
low thev cannot exert much influence on the govern- 
ment. and the running of social affairs and the making 
of public decisions, they will lose interest in that 
svstem, and it will become the creature of pressure 
*roups who will be competing with each other. I think 
that would be unfortunate. 

PROF. STONE: We were talking about the factors 
limiting the possibilities of free enterprise. I think 
the greatest monopoly we have is government monop- 
olv. Most of the monopolies exist with the aid of the 
government. For instance, such monopolies as are 
ereated by fair trade laws, by bounties to farmers. 
Corvorations also come in here. 

PROF. WIRTH: I would like to see something 
analagous to the Holding Company Act applied to all 
business. 

PROF. STONE: Would you include patents? 

PROF. WIRTH: Within limits, ves. I do not think 
we Should abolish patent rights. I think they are a 
basic feature of a free contract system. but owners 
should not be permitted to use them for too long a 
period or to tie things up with them too tiehtly. 

DR. PALYI: You say government should not for- 
ward monovolv. but who is government? 

PROF. WIRTH: Those who are organized to speak 
for large groups are part of government. Consumer, 
worker, farmer, business man, and all the rest of them 
have not taken enough interest in the government. 

PROF. STONE: I think we are talking about a 
matter of nublic attitude. Peovle have been disvosed 
to use their political power to have the government 
do things for them. and if that continues, we will not 
have free enterprise. Peovle must understand their 
own individual resvonsibilities. and not use the gov- 
ernment to try out special advantages to themselves 
in any form. 

Economic Fluctuations 


PROF. WIRTH: Another obstacle is the very fact 
that under our free enterprise system we have such 
frenuent and violent fluctuations, peaks of prosperity 
and depths of depression, which have done much to 
destroy private enterprise. The evening un of the 
husiness cycle. so that there would not be violent 
fluctuations. would be conducive to a better system. 

PROF. STONE: A free enterprise system must have 
something near full emvloyment, with a reasonable 
prosrect of continuity. Our abilitv to preserve the free 
enterprise system depends on our ability to control 
business depressions. 

PROF. WIRTH: Inflation itself is one of the most 
serious threats to the free enterprise system. It makes 
planning for the future become impossible. 

PROF. STONE: With this planned economy, are we 
planning a perpetual inflation? As soon as the finan- 
ciers and economists can agree upon what a sound 
financial policy is, we can tell whether they are talk- 
ing about the fiscal aspect alone. There is great con- 
troversy about what the financial policy will be in the 
post-war period. There have been financiers con- 
sulted, able ones. At any rate, we want the govern- 
ment to keep out of the business picture. 
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PROF. WIRTH: I do not think there is any virtue 
in government interference, but sometimes free private 
enterprise does not give us the results we expect. 
Where private enterprise cannot produce commodities 
we want at the price that all of our people can afford, 
in some measure then government must intervene. 

PROF. STONE: That happens sometimes when you 
have monopolies. I think it can also happen when 
certain institutional situations arise, financial and 
otherwise: or when organizations get too big. 

DR. PALYI: How does a big organization interfere 
with the distribution of goods? 

PROF. WIRTH: I think it interferes with the knowl- 
edge of what the demands of the people are. Some- 
times they get what the manufacturers produce, but 
not what they want. 

PROF. STONE: Whether or not we can have a free 
enterprise system in the United States depends on 
whether or not we have free trade on a world basis. 
With controlled trade between nations, we cannot 
have free trade within the United States. If you have 
restrictions, you have that much burden upon the 
maintenance of the free enterprise system in the 
United States. 

DR. PALYI: What is the prospect of free entervrise 
in the United States. the right to live under a free 
enterprise system? Evervbody talks about it. No one 
is opposed to it. But there are different notions as to 
what it is. What is the reasonable prospect? 


Production Capacities Increased 


PROF. STONE: We are learning a great deal in the 
course of the war. No matter what we are using this 
exvanded production for, we are learning we can 
produce a great deal more than we have produced. 
and that may mean that in the post-war period the 
demonstration America has given of its great vroduc- 
tive ability will be one of the areuments in favor of 
the free enterprise svstem. provided we use its great 
productive power in the national interest. If we are 
eoing to use it for sectional and personal interests, the 
law of the devil take the hindmost, then I think free 
enternrise is in danger. 

PROF. WIRTH: The business man has shown he can 
produce. He has won the confidence of the American 
peovle. and the admiration of the world. and now the 
enestion comes, will he use the same intelligence in 
the veacetime economy as in wartime? 

PROF. STONE: The farmers are showing a great 
tendency to grab. and the union officials are sure every 
workman must be given more and everyone else less. 

DR. PALYI: Whv throw the burdens of the respon- 
sihilitv on the business man? 

PROF. WIRTH: I am not. I say that it is one of his 
great onvortunities. 

PROF. STONE: The second thine on which con- 
tinnation of free entervrise denvends is whether we can 
guarantee to everybody in this country at least, and 
nrobablv to those in other countries as well. some 
minimums of human existence. As long as we do not 
have that. we will have all sorts of hysterical, wild 
movements. which may bring ruin. 

PROF. WIRTH: We should have a continuation of 
eur present Social Security system to evervone in the 
United States. We may not need it, but I think we 
should have the insurance. for if production falls off, 
and we do not have full employment, a section of the 
novulation would be in need. and we should have 
something to fall back uvon. I do not think anvone 
would want to do away with the Federal Deposit 
Insurance. 

DR. PALYI: I think: it is the most foolish system 
there is. The anchor is government honds. The banks 
have bonds. If the banks cannot sell the bonds, how 
will the backer of them sell the bonds? 

PROF. WIRTH: The government guarantees the 
devosit. 

DR. PALYI: No, the government does not guarantee 
deposits, except as to the assets of the Federal Deposit 
Insurance Corvoration. 

PROF. WIRTH: But all banking and insurance are 
based upon the fact that not all of us will draw our 
monev out at the same time. 

PROF. STONE: If we are going to have free enter- 
prise when the war is over, or a continuation of it, we 
will have to undo all those things that we agree are 
limitations on free enterprise. If the government is 
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behind them, wipe them out, including interferences 
of a voluntary character. 

DR. PALYI: We discussed competition of govern- 
ment with business. There should not be any, if we 
want free enterprise. We have discussed taxation on 
business. These reform taxes that have the effect of 
holding back business enterprise, may make it impos- 
sible to achieve the things we all want. We should 
release human energies to do constructive work, and 
we won’t need all these guarantees. 

PROF. WIRTH: Speaking of monopolies, except for 
those types of businesses that cannot be run any other 
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way, we Should abolish monopoly. Most of it exists 
because the government sponsored it. People have used 
used by the power of government to get personal ad- 
vantages. 

PROF. STONE: We must Keep control over inflation. 
That makes for gambling, and not for business. We 
must have a great degree of free international trade. 
If we have those things, we need not worry about free 
enterprise doing the things you ask it to do. Then we 
will have a preservation of the free enterprise system, 
and people will have to give it that chance or we won't 


have it. 


The Stationer-Printer in Wartime 
Problems. of. Retail Operation Under Present. Conditions. Outlined 


By L. S. CROWL 


President, The Blade Printing and Paper Company, Toledo, Ohio 


HEN we were together a year ago, many of us 
had come to the conclusion that our eventual 
embroilment in the war was inevitable. But “the war” 
to us then meant an alignment with England against 
Germany and Italy. Not one of us had the slightest 
suspicion that within two short months we would be 
attacked without warning by Japan. If anyone had 
suggested it, most of us would have agreed that the 
project of whipping Japan would be no more than a 
good warming-up exercise for our Navy. Ten months 
of surprises and disappointments have now brought 
us to the realization that we are in mortal danger. 
Germany’s submarines are stalking our supply routes 
in the Atlantic with a success that is alarming. The 
Japs seem to have enough power to threaten Siberia, 
India, Australia and our continent all at the same 
time and our best efforts to say “No” in an under- 
standable way have been largelv indecisive. Ahead of 
us we have an army of from 10,000,000 to 13,000,000 
men coupled with compulsory selective service for 
everyone, in order to keep in operation the plants 
which are turning out war supplies. In our rooms as 
we gather, much discussion will be given to conjecture 
as to what the next twelve months will bring and yet 
all of us know that despite our most careful thinking, 
many entirely unforseen and unexpected developments 
will present new problems to further complicate our 
business procedure. 
Knowing all of this and realizing that you know it 
too, I feel terribly inadequate and grossly incompetent 
to talk to you about the Stationer-Printer in Wartime. 


Speaking of Present Only 

As I proceed I want your understanding that my 
remarks can only deal with the Stationer-Printer in 
Wartime—such as it has been up to now and may 
continue to be a short time ahead. 

Let me warn you that what I am going to say will 
be divided under five general divisions which are: 

1. Why do we have the combination business of 

stationery-printing? 


2. General problems peculiar to the stationery- 
printing business. 

3. Wartime problems of the stationery-printing 
business. 

4. Suggestions for stationery departments. 

5. Suggestions for printing departments. 


I asked the National Stationers Association for the 
percentage of its membership which operated a com- 
bination stationery-printing business and their an- 
swer was eighty-five per cent. That could indicate 
that eighty-five out of 100 of us are confronted with 
the same problems and blessed with the same ad- 
vantages, but I do not believe that to be true because 
it has been my observation that no two stationery- 
printing businesses are alike in many details.. In 


general our businesses are old in years or offshoots 
from old concerns. Each company engaged in the sta- 
tionery-printing business is the result of growth based 


on the opportunities which have presented themselves 
from time to time in the area which it serves. Since 
different areas have presented different opportunities, 
almost every company has developed its own indi- 
vidual style of business. Some concerns started as 
stationers and added printing as an additional serv- 
ice to those to whom they were already selling office 
supplies. Usually the volume of printing in such 
businesses is subordinate to the volume of stationery 
and the nature of the printing is largely social and 
business stationery mingled with business forms. At 
the other extreme is the concern which began as 
printers and later added a stationery store. Usually 
printing volume surpasses stationery volume and in- 
cludes catalogs, direct mail advertising, publications, 
and sometimes a newspaper in addition to business 
forms. Between these two extremes are every variation 
imaginable and each individual concern has problems 
peculiar to its own operation. 


Problem Common to All 

The one common problem to everyone in this com- 
bination business is the correct apportionment of gen- 
eral overhead expenses between the stationery and 
printing operations. Sales volume fluctuates and there 
are many reasons why sales volume alone is not a 
proper measurement for apportionment. There is no 
hard and fast rule for solving this problem—actually 
many of us wonder if it is ever solved particularly 
when we are trying to check our cost of operation 
breakdowns with the composite averages from the 
National Stationers Association or those from the 
United Typothetae of America. Next in importance is 
the problem of blending under one roof two widely 
different kinds of personnel. Printing is one of our 
skilled crafts and its workmen are generally accorded 
wages which are near the top of the scale in peace- 
time. Employees in the stationery department require 
less training and are frequently compensated at a 
lower rate. Someone has said that this difference in 
compensation resulted from an inverse formula based 
upon the fact that firms suffer the greater threat of 
loss from mistakes on the part of employees in their 
printing departments and consequently choose them 
with greater care and compensate them at a higher 
rate. Whether true or not the condition does exist 
and often causes misunderstanding and dissention 
among stationery employees. Since printing personnel 
is usually affiliated with the American Federation of 
Labor, stationery personnel has frequently claimed 
that as the reason for the difference in compensation 
and it is a wonder to me that a union of stationery 
clerks and stockkeepers has not as yet put in its ap- 
pearance. Along with wages comes the conflict over 
hours. Printing department and offices of combination 
businesses are under the regulation of the Wage and 
Hour Law, while those employees who are engaged 
strictly with the stationery department can be con- 
sidered exempt. When store clerks learn that the mail 
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clerk in the office is paid time and one-half for each 
fifteen minutes of extra time put in, who can blame 
them when some employers expect them to put in 
extra hours every week trimming windows and check- 
ing and distributing stock. One more problem that 
seems to me to be general is that of a dual person- 
ality from a selling standpoint. Most of us maintain 
separate sales forces for each department and conse- 
quently our companies are placed in different cate- 
gories by different buyers, solely as a result of which 
of our salesmen is calling. Whenever we prepare a 
newspaper advertisement or get out a direct mail piece 
we are always confronted with the necessity of getting 
in a dual sales message. In my own case, and I hope 
this is the first personal reference, it seems that I am 
always having to explain our business to some buyer 
of printing who professes to have believed that we 
were only stationers or to some buyer of stationery 
who never heard that we did anything but print, 
print, print. 


What the Problems Are 


Now, what are the wartime problems of the station- 
ery-printing business? To a large extent they depend 
on the individual business. If I could choose my own 
style of combination business for this period I would 
select one in which stationery represented the greatest 
volume and with a printing department largely set up 
for the production of shop and office forms. In such 
a business printing volume should continue to in- 
crease until our industrial activity levels off. There is 
at this date no shortage of materials needed for that 
type of printing. The chief problems are to hold per- 
sonnel against the temptation to join a war industry 
and to Keep awake to substitutes for stationery items 
no longer available. The combination business which 
has had a greater printing volume than stationery 
volume is in a much more serious predicament. In 
addition to having the same two problems mentioned 
before, there is the vital one of fighting threatened 
extinction. Catalog and advertising printing is dimin- 
ishing to the point of disappearance. Many large 
printing businesses have been liquidated already and 
more are on the verge. A. E. Giegengack, public 
printer of the United States, recently said that on 
January 1, 1942, there were 43,000 printing companies 
in the country and that on July 1, 1942, there were 
40,000 and that by January 1, 1943 he predicted there 
would be no more than 30,000 with a rapidly acceler- 
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ating decline. Management here must attempt to 
shrink the printing operation by disposal of equipment 
or consolidation and at the same time increase sales 
and profit volume in the stationery department. 


Some Suggestions 


There are some suggestions which may serve to in- 
crease stationery volume and profit. First, be on the 
lookout for new trends. Wartime breeds fads and 
fancies. As an example, England reports sales of art 
materials and art and crafts literature in the first 
six months of 1942 to be greater than the total for any 
previous five-year period. You have all known that 
the government has requested all school administra- 
tors to revise courses of study to secure emphasis on 
those subjects which might generally be considered as 
pre-training for war. This certainly means a new de- 
mand for drawing instruments and supplies as well as 
other new materials which we have not sold in the 
past. During the depths of the depression many of 
our companies sold thousands of “Time Passers’— 
jigsaw puzzles, games, books, outlines of stunts, etc. 
Such a demand is verging upon us again as our people 
begin to spend more and more time at home. In this 
connection pay attention to the new national adver- 
tising campaign sponsored by the playing card manu- 
facturers. Remember also that a great amount of 
buying will be done for boys in the service. Just to 
prove to you that this preacher practices, let me de- 
scribe for you one of our windows which was trimmed 
the first of October. The background is a large calen- 
dar of the month of October with a ribbon coming 
out from October 31st to the glass window where 
there is a card explaining that October 31st is the last 
day recommended for shipping Christmas boxes to 
overseas service men. Then our display of merchan- 
dise includes those items which the Gallup Poll 
showed that our soldiers, sailors and marines prefer 
as gifts. But in the very center of the display is a 
stout corrugated carton of the approved size for over- 
seas shipment and inside it we furnish three sheets 
of heavy kraft wrapping paper, a length of stout 
twine and a shipping label. Constant thought must be 
given to the promotion of sales in merchandise classi- 
fications where there are no replacement difficulties. 
Contests, bonuses and special commission rates on 
this type of merchandise will help sales morale as it 
transfers the salesman’s mind from what he can’t 
sell to making sales of unrestricted items. On items 





- Bob Overend, Eagle Pencil Co.; B. A. Tuttle, Utility Supply Co.; 
Frank Palmer, Eaton Paper Corp.; Bill Sahm, Eagle Pencil Co. 

2. Bill Parkin, Parkin Ptg. & Staty. Co., Little Rock, Ark.: Dick Thomas. 
B. L. Marble Chair Co.; O. D. Mann, Manufacturers’ representa- 
tive; Peter Tower, Tower Grossman Corp., New York City; Albert 
B. Coelln and Eddie Dooley, Wilson-Jones Co.; John A. Brown, 
]. R. Weldin Co., Pittsburgh. 

3. A group of Penn-Mar-Va Travelers. C. W. Lipman, Geo. B. Graff 
Co.; Ralph Henriques, Bates Mig. Co.; W. H. Patterson, Johnstown 
Office Equipment Co., Johnstown, Pa., district governor; John G. 
Kolb, C. Howard Hunt Pen Co.; Al Williams, Stationers Guild of 
America; Herb Hooks, Moore Push Pin Co.; Leon Banov, manu- 
facturers’ representative; Ben Josephson, Josephson Mfg. Co. 


6. Ray Olson, 


& Co., Chi- 
. S. Staedtler, 


4. C. A. Stevens and Bill Durchslag. Stevens, Malone 
cago; Jenny Zachs, C-Thru Ruler Co., Ray Urmston, 
Inc. 


5. Roland Kyle. Mosler Safe Co.; E. C. Bredesen, Bredesen Bros., 
Beloit, Wis.; Harvey Rockwell, Yawman and Erbe Mig. Co.; Jack 
Kennedy, Trussell Mig. Co. 


The Book Concern, Hancock, Mich.; Leonard Rose, 
National Blank Book Co.; Harold Thorp, Hall & McChesney, Inc.; 
Tom Hanson, National Blank Book Co.; Dan MacDougall, Stationers 
Loose Leaf Co.; Ray Schumacher, National Blank Book Co.; Ace Hall, 
Hall & McChesney, Inc. All loose leaf except Mr. Olson who selis 
it at retail. 
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of merchandise which is restricted, inventories should 
be carefully guarded so that sales are made to those 
from whom priority assistance can be secured. Follow 
all instructions with regard to the maintenance of 
End Use Records so that you can furnish an accurate 
pattern of your End Use to your suppliers. Of utmost 
importance is this final suggestion—seize every oppor- 
tunity to demonstrate that the stationery business is 
absolutely vital to our war effort. Promote this truth 
in window displays, in all forms of advertising and in 
conversation. 


For Printing Departments 


The collection of suggestions which I have as- 
sembled for printing departments is as a whole more 
difficult to apply. There is a bright side to the neces- 
sity of reducing the number of employees which is 
sometimes overlooked. In almost every plant employ- 
ing organized’ labor there are usually one or more 
employees who are not desirable for one reason or 
another but in this day of restriction upon the em- 
ployer, they have been tolerated. By encouraging 
these undesirables to seek other employment even by 
letting them have several days with pay to seek it, 
often results in an accomplishment long desired. In 
order to secure every available bit of volume, check 
your customer lists and study those who are converted 
to defense work and are no longer manufacturing 
their peacetime products. Suggest some printed liter- 
ature designed to tell their regular customers how to 
maintain their regular products in order to get long 
and trouble-free service. This type of printing helps 
our war effort and is encouraged by the government. 
The Treasury Department recognizes it as necessary 
advertising and will allow such an expense as a cost 
to be deducted before taxes. Another class of print- 
ing is that which describes a manufacturer’s war 
effort to his former customers as long as it is asso- 
ciated with some maintenance information on old 
products or contains some research information about 
what may be under development for future manufac- 
ture. Be sure that this type of printing is approved 
by the proper government censorship bureau. If there 
ever was a time when house organs Can serve a useful 
and productive purpose, this is it. The main difficulty 
now is to get someone to accept the responsibility to 
edit a worthwhile magazine and some printers have 
found it profitable to employ one or more writers to 
serve as editors for several house organs and the 
printer takes care of the entire project for his cus- 
tomer. It is rumored that the printing and publishing 
branch of the War Production Board is preparing a 
regulation to prohibit all unnecessary printing. In a 
market which is alreadv falling apart. imagine your 
task amplified to the place where after securing an 
order for printing you would have to submit it to 
some board with about eight pages of irrelevant in- 
formation and then wait with shaking knees while 
they decided whether or not you could produce the 


1. Jack Kennedy, Trussell Mfg. Co.; George Havs, Thomas Groom 
& Co., Inc.. Boston; Hop Talmadge, Visible Records Equipmert 
Co.: Dan O'’Laughlin. Acme Visible Records, Inc 

2. H. C. McPike, Weis Mig. Co.; A. Schooley, Schooley Ptg. & Statv. 
Co., Kansas Citv. Mo.; John Uden, Gallup’s Inc., Kansas City. 
Mo.: Roy S. Moreland. Schooley Ptg. & Staty. Co. 

3. William C. Niesen, Wilson-Jones Co.; R. L. Smith, manufe~turers’ 
representative: George Morgan, Oxford Filling Supply Co. and 
Eveready Mig. Co.; Dan Hansen. Carlson Bros., Moline. I'l 

4. Roy Bansemer, Stationers Loose Leaf Co.; Tom Stout, E. W. Curry 
Co., Pittsburgh; Dan Ma~Dougall and Jack Kerns. Stationers Loose 
Leaf Co.; Al Johnson, Globe Furn‘ture & Staty. Co., Chicago. 

5. F. E. Berry. E. R. Conner & Co., Fort Worth. Tex.; H. L. McFarlan. 
Fsterbrook Pen Co; Paw! Raird Georce E. Baird & Son. Kansas 
City. Mo.; Dick Gingland, Esterbrook Pen Co. 

6. Ed Little. Wabash Cabinet Co.; William H. Foster, The General 
Fireproofing Co.; Lt. Jerrv Jontry. U. S. N.; H. N. Drio, Castle 
Staty. Co., New Castle, Pa. 

7. Harry Tehan, Tracy Higgins. Jim Bradley and Jim Montgomery. 
Higgins Ink Co. 

8. Walter Nichols, Weis Mig. Co.; Thomas L. Stagg. Hoskins Co., 
Philadelphia; Stanley Woodruff, Weis Mig. Co.; George Wustner, 
Wm. F. Murphys’ Sons Co., Philadelphia. 

9. H. B. Williams, DoMore Chair Co.; W. R. Manthei. Stuebe B'nding 
& Ptg. Co., Green Bay, Wis.; E. L. Ashcroft. DoMore Chair Co.; 
Hy Goldstein, Rochester Staty. Co., Inc., Rochester, N. Y.; H. S. 
Walcott. George Whitney and C. R. Mack, all of DoMore Chair Co. 

10. Frank Cooper, Codo Mig. Co.; Fred Fenne, Associated Stat orers 
Supply Co.; J. P. Ford, Apex Staty. Co., Dallas, Tex.; Harry 
Morton, Indianapolis Office Supply Co; Chuck Kendrick, Kendrick- 
Bellamy Staty. Co., Denver; M. D. Hasty. Sengbusch Self-Closing 
Inkstand Co.; Karl Kiesel, The Carter's Ink Co. 
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job. Maybe this sounds ridiculous but I am confident 
that it is planned. Our only weapon with which to 
fight is common sense—awakened common sense. Here 
again it is our job to sell everybody we can contact 
on the necessity of maintaining the printing industry, 
as a necessary tool of every phase of our war effort. 
There has been a marked tendency on the part of 
business men to believe any information emanating 
from Washington whether they agree in opinion or 
not. Sometimes when they disagree their attitude has 
been that Washington is wrong—let them go and 
make fools of themselves. Either policy is selfish. In 
the first place Washington is often wrong. In this 
very room, about a year ago, Norbert MacKenna, then 
chief of the Printing, Publishing, Paper and Pulp di- 
vision of the Office of Production Management pre- 
dicted a paper shortage of serious consequence. At 
the time jobbers, consumers and printers were buying 
madly to build up stocks to the result that today many 
are taking inventory losses in the softest paper market 
we have had for some years. There were men who 
knew that MacKenna was wrong and they would 
have done our country a great service had they come 
forward with their opinion. Just the opposite set of 
circumstances prevailed in our steel industry and our 
shortage today results from the decision of certain 
government officials that our capacity was adequate. 

In conclusion, I have discussed suggestions for print- 
ing departments in wartime, suggestions for station- 
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ery departments in wartime, wartime problems of 
the stationery-printing business, general problems of 
the combination business and an analysis of why we 
happen to have combination stationery-printing busi- 
nesses. What I have yet to say may be more im- 
portant. We are told that this war is being fought for 
freedom. A fundamental freedom is the right of any 
free man to build his own business. Any business is 
worth fighting for with every ounce of energy which 
we possess. If our armed forces of which many of 
us may soon be a part can go into mortal battle and 
fight, bleed and die for the preservation among other 
things, of free business enterprise, then we on the 
homefront can fight with our brains to keep our busi- 
ness alive. It will mean working as we have never 
worked before. It will mean facing discouragements 
such as we have never faced. It will mean hard phys- 
ical work for men who did it once and can do it again. 
One final shot from one optimist to a gang of the 
same class. We all hate to face an unpleasant task 
of retrenching and reducing personnel. Sometimes 
we disregard facts for months hoping for a change of 
conditions. There are no signs of such a change in 
sight now and dawdling on important decisions may 
be fatal. The stationer-printer in wartime should 
emulate the military and make decisions with pre- 
cision and snap. Maybe I could have better said all 
of this in seven words, “Keep Your Business in War- 
time Fighting Trim.” 


The Production Requirements Plan 
Salient Features of Program (early and Specifically Presented 


By NORMAN DUEHRING 


War Production Board, Washington, D. C. 


AST November our war production reached a figure 

which we thought was rather substantial. However, 
right after Pearl Harbor, it didn’t take us long to 
realize that was just a drop in the bucket to what it 
had to be. Since Pearl Harbor, or since November, 
we have increased monthly production of war products 
three and one-half times. We are interested in the 
production of military supplies, anything that flies, 
such as planes and parts for planes, or anything that 
floats, such as ships of the Navy or the Merchant 
Marine, or anything that shoots. tanks, guns and am- 
munition. So our production of fly, float and shoot 
has increased three and one-half times. You can not 
increase production like that, and can not run full tilt 
into a war production like that, without creating 
trouble, problems and difficulties. The trouble might 
have been facilities. but it was not. We have the plant 
facilities. It might have been labor. It was not in the 
past; it may be in the future; our manpower problem 
may increase next year. It might have been in raw 
materials, and it was. After Pearl Harbor the different 
branches of the services placed orders right and left 
for wartime materials. They were given a check book 
of priority ratings, which said. use A-1 group, and 
that will mean you will get your material first; that 
will give you preference; others will have to take their 
turn. But in that check book there were no stubs, and 
no accounting for the amount of material ordered. 
Consequently it came as something of a shock to find 
that there just weren’t enough raw materials to take 
care of all the products that had been ordered. 


Raw Materials Problem 


This problem of raw materials has been attacked 
in many ways. One was increased production: an- 
other was imports from Canada, Mexico and the South 
American nations. That has increased the supply. 
Another has been substitution, and conservation. Now 
we have to be stingy with our raw materials, and use 
conservation and ingenuitv to make them go fur- 
ther. The third method of control has been chan- 


nelling raw material into essential uses only, and that 
is the plan I will speak to you about. 

The Production Requirements Plan is mandatory 
for those manufacturers who use 95000 worth or more 
of the raw or semi-raw shapes of metals within a 
period of three months. This plan has been in effect 
since the first of the year, but not until the fourth 
quarter—beginning October first—was it possible to 
couple with it a budgetary control of the critical metals. 
For example, we set up an account for copper and 
credit this account with the supply of copper—do- 
mestic production and imports. Then as individual 
PRP units are authorized to buy copper, every pound 
authorized is debited against this supply figure. When 
the balance is reduced to zero we stop authorizing. 


Select Essential Users 

The Production Requirements Plan is exactly what 
these words imply. Webster defines “plan” as “to ar- 
range beforehand.” We ask the manufacturer to esti- 
mate his production three months in advance and 
give us a bill of materials needed to reach that pro- 
duction. On the basis of these figures and certain 
additional data, WPB grants the right to purchase 
materials for three months ahead. 

PRP also makes planning possible on an’ overall 
industry basis. All PD-25A forms go first to the Cen- 
sus Bureau for tabulation. Requirements for each of 
the 223 industry classifications are tabulated sepa- 
rately. These figures then form the basis for planning 
and allocati6én of materials. 

Allocation of materials may be defined as: 

1. Determine the supply. 

2. Find the demand. 

3. Give the supply to the most useful part of the 

demand. 

As the demand for metals greatly exceeds the sup- 
ply, allocation invariably means whittling down the 
demands. We must harbor our resources and give 
materials only to the most useful part of our needs 

most useful in winning the war, of course. 

What are these needs? First our materials must 
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go into the munitions of war and their transportation 
to the fighting fronts. 

Second, in maintenance of our productive machinery 
in this country. We must maintain the tools, power 
and transportation of merchandise and of war work- 
ers. Third, needs of the troops in this country who 
are in training, the camps, equipment and material. 
There is no place for purely civilian demands. Utilities 
and transportation must be kept up, but their needs 
are whittled to the minimum, and there is little re- 
maining for purely civilian economy. 

What is the machinery? We have what is known as 
the Requirements Committee. They study the require- 
ments and demands of two hundred and twenty-three 
industries, and they allocate a certain amount of 
material to each industry and then that amount of 
material is handed to the proper industrial branch of 
the WPB, which distributes it to the individual mem- 
bers of that industry. But they must not distribute 
more than the materials given them. That means a 
close budgeting and bookkeeping and giving it to the 
most useful part. 

Need of Records 


In any talk of this nature I always think of a friend 
of mine in business, who came to me a few months ago 
and asked me to give him some hints for operating 
under priorities. I believe the answer may be of in- 
terest to some of you. He was a manufacturer; some 
of you are, and some are not. My first suggestion 

yas that he set up a material record completely, not 
only a perpetual inventory of raw and semi-raw mate- 
rial, but a use record. The board would want to know 
how much of any one material goes into any one 
product. They are asking you how much is going 
into product A, product B and product C, and that 
requires a different type of perpetual inventory record 
based upon use. If I were a stationer, I would have 
available an inventory system of this nature, and urge 
others to use them. Second, I would set up a purchase 
control record. Our system of priorities contemplates 
granting certain kinds and amounts of material to 
certain applicants, and a record must be kept, first, 
how much is granted, and then how much he has 
already ordered from time to time. Third, I would 





N. S. A.AERS WHO PAUSED TO BE PICTURED.— 

1. Charles Lipman and H. D. Leach, George B. Graff Co., in 
the Graff booth. 

2. M. Ober, Stationers, Inc., Indianapolis; J. 
Ptg. & Supply Co., Findlay, Ohio; G. M. 
Ptg. Co., Lexington, Ky.:; W. F. Thomas, Findlay Ptg. & Supply 
Co.; Arthur Barth, Jasper Chair Co.; Floyd Kongsvik, Curtis 
1000, Inc., St. Paul; William Brown, Jasper Desk Co.; William 
Wirtshafter, Wirtshafter’s Inc., Cleveland: Sam Plant, Western 
Bank & Office Supply Co., Oklahoma City. 


W. Maxwell, Findlay 
Denny. Transylvania 
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use the services of the WPB field officers in any 
priority problem. These men are capable, and they 
have had good training, and now they are in position 
to give you information right in your own towns, and 
if they do not have it, they can get it quickly. 

Fourth, I would know the branch that has to do 
with my particular industry, and keep in touch with 
my trade organization and trade journals. Priorities 
are important to you, if you use any of the metals 
and some industry branch is charged with taking 
care of your industry. Fifth, if I were a metal manu- 
facturer, I would convert to war products, or try to 
have my products move to some place in the war 
effort. Sixth, I would make an effort to substitute 
less critical materials for those more critical. Those 
are the answers that I gave this friend, and it oc- 
curred to me they would be interesting to you as 
business men. 

I would like to call your attention to one feature 
of our war production program, and that is this: 
Our program is based on our present economic system 
of private industry. It uses private management and 
our established capitalistic system—individual initia- 
tive and the profit motive. If that system fails—if it 
does not meet this test—we can expect something 
different. What that will be no one can say, but we 
do know that it will not be a desirable system to 
have with us when peace comes. 

This has been the land of opportunity for all of us, 
great opportunities for individual initiative for labor, 
management and capital—opportunities that do not 
exist in any other country. We want to retain these 
business rights and opportunities as well as the civil 
rights we are fighting for—therefore, aside from our 
patriotic will to win the war, it behooves all of us 
to work together to make our present war production 
program succeed in full measure under private in- 
dustry. 

This nation is the richest on earth in raw materials, 
in productive capacity, in industrial ingenuity and 
ability. 

Ways must be found to make the full weight of 
these resources felt on our battle fronts, because that 
is the only place we can win this fight. 


RR: ONG oe. wemeate 


3. Hal A. Bulger and Frank Von Ritter. Stationer Loose Leaf Co.; 
G. E. Young, Young Office Equipment Co., Ashland. Ky. 

4. Elmer Kelly, Kelly Co., Salt Lake City: Mrs. F. E. Naser; Bill 
Small, Johnson Chair Co. 

5. Lester Brown; William Brown, Jasper Desk Co.; Arthur Barth, 
Jasper Chair Co. 

6. L. J. Block, Milwaukee Chair Co.; Mrs. Frank Ryan; Willis 
Lowe, E. L. White & Co., Fort Worth; W. Neill Stewart. Stewart 
Office Supply Co., Dallas. 
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“General Max" Winning on the 
Inflation Front 
Authoritative Report Indicates. Price Control 9x Working 


By CHARLES B. HAMMEN 


Business Analyst, Office of Price Administration, Washington, D. C. 


N BEHALF of Mr. Henderson and the Office of 

Price Administration, I want to thank Mr. Garvin 
and your association for the Kind invitation to re- 
appear at your National Wartime Council. I person- 
ally consider it a privilege and an honor to have this 
opportunity to give you a “Progress Report” or let us 
call it an “Inflation Communique” on what we at the 
OPA are accomplishing in your behalf. 

Permit me at this time to outline and review what 
the President of the United States on April 29 of 
this year sent to Congress as his seven-point program 
and confirmed as recently as September 7 in his “Fire- 
side Chat.” His “Blueprint for Victory” prevents 
spiraling of cost of living and also lays down the prin- 
ciples of the national economic policy for the duration 
of the war. Here are the seven points: 


Keeping Prices Down 


1. To keep the cost of living from spiraling upward, 
we must tax heavily, and in that process keep per- 
sonal and corporate profits at a reasonable rate—the 
word “reasonable” being defined at a low level. 

2. To keep the cost of living from spiraling upward, 
we must fix ceilings on the prices which consumers, 
retailers, wholesalers and manufacturers pay for the 
things they buy; and ceilings on rents for dwellings 
in all areas affected by war industries. 

3. To keep the cost of living from spiraling upward, 
we must stabilize the remuneration received by in- 
dividuals for their work. 

4. To keep the cost of living from spiraling upward, 
we must stabilize the prices received by growers for 
the products of their lands. 

5. To keep the cost of living from spiraling upward, 
we must encourage all citizens to contribute to the 
cost of winning this war by purchasing War Bonds 
with their earnings instead of using those earnings to 
buy articles which are not essential. 

6. To keep the cost of living from spiraling upward, 
we must ration all essential commodities of which 
there is a scarcity, so that they may be distributed 
fairly among consumers and not merely in accordance 
with financial ability to pay high prices for them. 

7. To keep the cost of living from spiraling upward, 
we must discourage credit and installment buying and 
encourage the paying off of debts, mortgages and 
other obligations; for this promotes savings, retards 
excessive buying and adds to the amount available 
to the creditors for the purchase of War Bonds. 

The Office of Price Administration is responsible for 
Point No. 2 and No. 6 in the President’s blueprint. The 
OPA has done its job and is continually _ 
on the alert to “hold that inflation line.” | 

The general Maximum Price Regula- 
tion (affectionately called “General 
Max”) with its supplementary schedules, 
etc., is the Wartime measure to stymie 
any inflationary tendencies. It is a vital 
part of this country’s program to prose- 
cute the war successfully. Because it can 
save this country from ruinous war in- 
flation and post-war collapse, it is as 
much a shot aimed at Mr. Schickelgruber 
as any Shell fired from a 16-inch gun. 
Price freezing is a temporary measure 
and not the shadow of a controlled econ- 
omy to come. Price control is a first 
necessity in the wartime program to 
keep this country’s business from dying 
a violent death. 
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Next to military and naval victory, a victory along 
the economic front is of paramount importance. With- 
out it our war production program will be hindered. 
Without it we would be allowing our young men, now 
risking their lives in the air, on land, and on the sea, 
to return to an economic mess of our own making. 


“What Happened Before!” 


Let us review “What Happened Before.” 

1. Price rises in World War I were so disastrous that 
they doubled living costs. A family that spent $100 a 
month on its expenses in 1914, had to spend $140 by 
the end of 1917; $164 by the end of 1918, and $207 a 
month by the end of 1920. The war cost the govern- 
ment thirty-one billion dollars. PRICE RISES ALONE 
ADDED thirteen and a half billion dollars to the bill. 

2. Maximum prices and rationing were used in a 
hit or miss manner. Most people thought civilian life 
would not be greatly affected by the war. Therefore, 
no plan was worked out for all-out price control. 
Different agencies set prices for different commodities, 
usually at the wholesale level. Retail controls were 
attempted for food and fuels. Their effectiveness de- 
pended more on voluntary codperation than on en- 
forcement. The government determined “fair prices” 
by controlling profit margins. Rationing also de- 
pended on voluntary cooperation. We were all asked 
to take part in meatless, heatless and wheatless days. 
Retailers carried on rationing of sugar, allowing at 
first three pounds, and later two pounds a month per 
customer. They also required people to buy one pound 
of substitute for wheat flour with each pound of 
wheat flour. 

3. Even limited use of rationing and price regula- 
tion had some value. Price regulation did slow down 
the rise of prices. Before prices were regulated, they 
rose at the rate of three and one-half per cent a 
month. So long as there was regulation, the rate of 
the price rise slowed down to only two per cent a 
month. After the war, the lid came off, and the rate 
of the rise doubled until the crash of 1920. 


Everybody Lost! 


4. Because price control was not broad enough and 
was not continued long enough, everybody lost. By 
1918, money wages were twenty per cent higher than 
1940. But real wages (measured by goods they could 
buy) were twenty per cent lower. After the peak of 
1920, many workers lost their jobs. When prices col- 
lapsed, businessmen lost more than eleven billion 
dollars on the value of their goods. It is to be noted 
that this war caused a _ devaluation 
of goods. The number of bankrupt firms 
in 1921 was almost double that of any 
previous year. While prices were rising, 
people got less for their money. Their 
savings and insurance policies had less 
value. These values never returned to 
the 1914 level. 

Yes, prices ran away once before, and 
they can run away again; BUT, they 
will not run away if we carry out the 
President’s Seven-Point Blueprint to Vic- 
tory and you continue to cooperate with 
the decisions of the Office of Price Ad- 
ministration. 

To continue for a moment on “What 
Happened Before.” Let’s look at the 
record. Germany’s Record of 1923. 

Their “Inflation” assumed astronom- 
ical dimensions. 
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(It seems that when they get into trouble, they always 
do it in a big way.) 

In the middle of November, 1923, the paper mark 
exchanged at the rate of over four trillion marks to 
the dollar. 

Imagine! Try to imagine what a trillion really is. 
Can anyone of you in this audience comprehend such 
fabulous amounts as billions and trillions? I can’t. 


“Just” Millions and Billions 


Well, let’s have some fun with just millions and bil- 
lions. Can you imagine anyone making a dollar a 
minute through every twenty-four hours? I can, but 
I cannot help but think of what an income tax he 
would pay. But seriously, if such a case could exist, 
the earnings for all the minutes that have elapsed 
since Christ died would be only a little over a billion 
dollars. Think of that! Nineteen hundred and forty- 
two years represents only a little over a billion minutes 
—watch the pencils get busy now. Yet—Germany’s 
inflation dealt in over four trillion marks to the 
dollar. 

In fact, after the death of the president of the 
Reichesbank, Rudolph A. Havenstein, in 1923, when the 
Rentenmark was established, the government finally 
owned the Reichsbank the fabulous amount of 189.8 
quintillion marks. In order to make clear this silly, 
absurd inflation figure, I should like to point out that 
were you to write this amount according to the decimal 
system, you would attach eighteen zeros to the 189. 
Control of that inflation was quite impossible, and 
the pace of the dropping “Mark” was so great that 
printing presses were unable to cope with the demand 
for notes. The whole paper-money system was ren- 
dered an absurdity. Can there be any more striking 
proof of the ridiculousness involved in this printing of 
worthless paper with senseless figures than the fact 
that, at this time (1923) all over Germany, people 
were printing their own money—the so-called “Emer- 
gency Money”? Over three hundred paper mills worked 
feverishly to produce paper for the notes of the Reichs- 
bank alone, and further, one hundred and fifty print- 
ing plants representing approximately two thousand 
presses were running day and night to print those 
notes. 


German Inflation 


That was inflation by the German method and, at 
this point I would like to quote what a former finance 
minister of the German Reich, Dr. Peter Reinhold, 
wrote in his book. “The Economics, Financial and Po- 
litical State of Germany Since World War I” about 
inflation: 

“One might write a motto on the break- 
down of the German currency, and I con- 
sider it applicable to all peoples, and to all 
times. When a people has made the fatal 
resolution to give no more than its little 
finger to the devil of ‘Inflation,’ this devil 
is not content merely to take the whole 
hand; he is not satisfied until he has de- 
voured the whole nation, bones and all.” 

In January, 1923, the cost of living for a family of 
five in Berlin was 1,120 times the cost in 1913. The 
cost of food had actually risen 1,366 times its cost 
in 1913. 

Consumption of meat dropped from 107 pounds a 
head a year in 1913 to 72 pounds in 1921—a shrinkage 
of 32% per cent. Along with inflation they had a rise 
in consumption of horses and dogs. The number of 
horses slaughtered rose from 153,564 in 1913 to 240,081 
in 1922, and the rise in dogs was still more remarkable 
from 7,346 in 1913 to 13,595 in 1922—85 per cent rise. 


Food Consumption Falls 


Consumption of bread fell 27 per cent, potatoes 51 
per cent, and coffee, which was always considered a 
necessity of life by the masses of Germany, dropped 
off in consumption 40 per cent. These figures are 
from the book “Germany and Europe” by no other 
than Count Harry Kessler, former German Minister 
to Poland. 

Permit me to bring to your attention, the collection 
of 1922-1923 German money that is being displayed 
at this moment. 

Here is a clear demonstration of what “Inflation’”’ 
can do to a government’s monetary system. These few 
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specimens represent 176 billion 51 million marks and 
some odd pfennings. 

These mere 40 pieces of paper money in normal 
1922 exchange represented $48,244,088,550.00 in U. S. 
exchange. 

Seeing these stamps with the overprints reminds me 
of the article written in Collier’s magazine last June 
by Dr. Julius Hirsch, a former secretary of economics 
in the German Reich, and now a citizen of the U.S.A. 
He tells of his father’s paid life insurance premiums 
for thirty-five years. His father looked forward to a 
payment of 50,000 marks (about $12,000) on his 
seventieth birthday. That policy was afterwards paid. 
The company wrote him that his 50,000 marks were 
enclosed in the form of two postage stamps, worth 
25,000 marks each. The savings of thirty-five years 
were reduced in a few months to just two postage 
stamps. 

Please bear in mind, ladies and gentlemen, that we 
are all cognizant of the fact that, although inflation 
of such catastrophic proportions could not happen 
here, the illustrations I have been giving you are to 
show to what magnitude it can run when the economy 


is left uncontrolled. 
Certainly we Americans do not want anything like 
this to happen in our glorious United States! 


Introduces “General Max” 


Now let us look into what “General Max” has accom- 
plished for you as citizens and consumers; and also 
as manufacturers, wholesalers or retailers. 

There has been considerable talk about a second 
front. That is a military matter, and the month, the 
place, the hour, is a decision to be made by a military 
staff. But there is a third front, and yes, a fourth 


front. 
They are “Inflation” and “Profiteering.”’ 


These fronts cannot be fought with the weapons 
of war. It is a war of economic forces, which usually 
hits the headlines, not glamorously but in just plain 
lustreless statistics. 

“General Max” has an enemy that is not always 
tangible, not always easy to find and grapple with. 
Yet, the enemy is there, and like all enemies, must 


sg THE OPPOSITE PAGE— 

Clete Gordon, Doubleday Bros. & Co., Kalamazoo, Mich.; R. A. 
Cramer, Cramer Chair Co.; H. V. Boswell, The Macey Co. 

2. General Manager Charles P. Garvin; J. S. Sprott, The Globe- 
Wernicke Co.; Dell Rhea, Chicago Association of Commerce. 

3. Karl C. Bostwick, J. D. Hennessy (sales manager), Willis Greenley. 
Blan Brydon, R. Scott Roland and John C. Gentry, all Standard 
Ptg. Co., Hannibal, Mo. 

4. Frank A. Jones, Jones Typewriter & Business Furniture Co., 

Madison, Wis.; orge Moore, Pound & Moore Co., Charlotte, 
C.; Jim Shields, Shaw-Walker Co.; William Schmiederer, Buxton 

& Skinner Ptg. & Staty. Co., St. Louis. 

E. L. Newton, Lander, Wyo.; Guy Boyd, Shaw-Walker Co. 

. Bill Sahm, Eagle Pencil Co., Theodore Schmidtman, Theodore 

Schmidtman Co., Manitowoc, Wis. 

W. H. McNiff, Master-Craft Corp.; A. A. Bullock, Johnson Chair 

Co. and Clemco Desk Mig. Co. 

- A Group of Solemn Gentlemen.—William C. Clegg. The yp -d 

Co., San Antonio, past president NSA; Harold Scien. 1 

dianapolis Office Supply Co., past president NSA; Andy Maiak, 

Dennison Mfg. Co.; General Manager Charles P. Garvin, NSA. 

Front: E. B. Healy, president NSA. 

9. Martin R. Carlson and Dan S. Hansen, Carlson Bros., Moline, III. 

10. Jack Schafer, Eversharp, Inc. 

1l. Leonard Rose, National Blank Book Co.; Erle Steinbeck, Erle 
Steinbeck Associates; Clark Roland, Marshall-Jackson Co., Chicago; 
Bill Oliver, Eaton Paper Corp.; Emery Long, Marshall-Jackson Co.; 
Ted Caswell, F. S. Webster Co.; Harry ee Weis Mig. Co.; 
J. Ed Conlon, Rockwell-Barnes Cou Ra . Eichenlaub, Service 
Steel Products Co.; C. F. Cody, F dody Co., Dubuque. 

12. J. P. Ford, Apex Staty. Co., Driles. 

13. Group of New Yorkers. Seated: Ray Urmston, J. S. Staedtler, Inc.; 
Harry Yager and Bill Goldberg, David Kahn Inc.; Henry Levy, 

Standing: Clinton Urmston; Frank May, J. L. 

Frank A. Weeks Mig. Co.; Irving Levy, 

Art Steel Co. 


14. Harry Tehan, Higgins Inc. Co.; R. C. Moore and Frank Nichols, 
Columbia Ribbon & Carbon Mig. Co.; Charles P. Garvin, general 
manager NSA; C. E. Garvin, C. E. Garvin Co., Petoskey, Mich., 
a new member of the association. 

15. Seated: W. H. Patterson, Johnstown Office Supply Co., Johnstown, 
Pa.; Homer Jacquin, es & Co., Peoria; Ronald Tope, Tope 
Book & Office Suppl . New Philadelphia, Ohio; Al Williams, 
Stationers Guild of America. Standing: H. C. Pratt, Emery Pratt 
Co., Lansing, Mich.; M. L. Ober, Stationers, Inc., Indianapolis. 

16. Seated: Roy Moreland, Schooley Ptg. & Staty. Co., Kansas City, 
Mo.; John A. Crow, The Hall Staty. Co., Topeka, Kans.; Mrs. 
Johnny Wright, Tyler. Tex.; W. G. Martin, The Globe-Wernicke 

Dorsey Douglas, Jr., Oklahoma City. Standing: W. H. 

R. H. McGowan, Shaw-Walker Co.: 

Tyler, Tex.; Lloyd Griffith, 


Silver Staty. Co. 
May Co.; E. J. Huott, 


eltitt Master-Craft Corp.; 
Johnny Wright, Storey-Wright Ptg. Co., 
Russell Staty. Co., Amarillo, Tex. 
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be met and conquered by the will and determination, 
the courage and the sacrifices of men and women. 
It is perfectly true that price regulations forbid the 
grocer, the baker, the candlestick maker and most of 
the rest of our manufacturers and distributors to 
charge more for what they have to sell than the high- 
est in March. As consumers, too, we are forbidden to 
pay more for the things we buy. 


Forbidding Does Not Prevent 


To forbid a thing does not, unfortunately, prevent 
it. We Americans, remembering the prohibition amend- 
ment, do not need to be reminded of that simple, 
human fact. Unless we develop the will to make price 
control work, it won’t work. It is suggested that as 
your individual part in this offensive, you as con- 
sumers patronize only those merchants who have 
posted their cost of living prices, that you refuse to 
patronize those, who through design, are palpably 
evading regulations. That, in itself, is an expression 
of your will and demonstration to make our program 
work. 

Further, you yourself can refuse to hoard, refuse to 
join an orgy of free spending, and refuse to be waste- 
ful. In doing this you contribute not only to con- 
servation of materials but to the relief of pressure 
against our price ceilings. 

Now for those of you who are in the printing and 
publishing business or possibly participate partially in 
either of these arts, I would like to point out a few 
salient features of the new Regulation No. 225 issued 
and made part of the Federal Register as of Sep- 
tember 24, 1942. This regulation has been worked on 
by our particular branch for the past four or five 
months, and midnight oil was consumed in quantities, 
in spite of black-outs. I have had a generous supply 
of these regulations sent here from Washington, and 
any of you desiring copies can get them at the close 
of this meeting. 

The schedule covers an industry, according to the 
last decennial census of 1939, approximately 2 billion 
615 million dollars, in value of goods and services. It is 
composed of over 38,000 firms and employs 600,000 
people. 

Lists Exemptions 

The Emergency Price Control Act of 1942 and the 
General Maximum Price Regulation exempted from 
price regulation: Books, magazines, periodicals, and 
newspapers; and those contribute approximately 41 
per cent of the total number of establishments and 
62 per cent of the value of industry products 

First: The new regulation specifically places a ceil- 
ing on the sales of approximately 175 standard and 
semi-standard printed products and also on printing 
services in producing them. 


Better Pricing Method 


Second: It provides publishers, printers, and allied 
manufacturers producing these listed articles with a 
more adaptable pricing method than the General 
Maximum Price Regulation stipulates. In other words, 
the practices of the industry have been used as the 
basis for price regulations 

Third: The new schedule provides wholesalers and 
retailers reselling the listed commodities, with the 


1. Guy Boyd. Shaw-Walker Co.; Bill Jarchow, H. H. West Co., Mil- 
waukee; Clif Cody, C. F. Cody Co., Dubuque; Mrs. Cody; Fred 
Schaefer, Sanford Ink Co.; Bill Kelly, Office Equipment Co., Louis- 
ville, Ky. 

2. George Griffith. Noesting Pin Ticket Co.; Tom Howell, T. H. Payne 
Co., Chattanooga, Tenn.; Maurice Levine, Reliance Pencil Co.; 
Jack Kennedy, Trusseil Mig. Co. 

3. Seated: A. M. Carrow. Speed Products Co.; E. L. Little. Wabash 
Cabinet Co.; Dean A. Hall. Gage’'s, Battle Creek, Mich.; Lon 
Buhrows, Commercial Furniture Co. Standing: Lou Wingert and 
Arthur S. Edelhoff, General Pencil Co. 

4. H. W. Lawrence, The Harter Corp.; Glenn Chambers, Scripto Mig. 
Co.; Clarence Hamilton, The Globe-Wernicke Co.; J. A. Sweeney 
The Harter Corp. 

5S. Seated: Bob Jonas, Jr.. Oxford Filing Supply Co.; Irving Levy. Art 
Steel Co.: Walter Snelling, Horder's, Inc.; H. C. McPike, Weis Mig. 
Co. Standing: Stan Ryding. The Ryding Co., Seattle; H. L. Fellowes. 
Bankers Box Co.; C. M. Long. Long Olfice Supply Co., Miami, Fla. 

6. Ed Klebba, Klebba’s, Royal Oak, Mich.; James C. Miller, Wosco 
Inc., Greensburg, Pa.; Cy Herrema. Economy Office Supply Co. 
Grand Rapids, Mich.; Henry Ten Hoor. Office Supplies, Inc. 
Muskegon, Mich. 

7. Peter J. Murrett. Ryan & Williams Co., Buffalo, N. Y.; Jack Fecho 
Burrows Bros. Co., Cleveland; Charles Roth, Roth Office Equipment 
Co., Dayton; Clayton L. Williams, Ryan & Williams Co. 
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same pricing and record keeping provisions which 
apply to their sales under the General Maximum Price 
Regulation. 

Fourth: By amendments to the General Maximum 
Price Regulation, exemptions on sales or delivery are 
made on the following commodities: 

Books, magazines, periodicals, newspapers, sheet 
music, pamphlets, music rolls, stamp albums, maps, 
charts, catalogs, directories, programs, house organs, 
menus, advertising matter printed on paper and 
paperboard (except containers), time tables, tariffs, 
and price lists. In general, these are products whose 
primary value, like those of books and magazines, de- 
pends on their editorial content or ideas or informa- 
tion expressed therein. 


Firms Not Affected 


Fifth: The provisions of this new regulation shall 
not be applicable to those persons engaged primarily 
in the business of publishing, printing, typesetting, 
platemaking, binding, or rendering related services or 
any combination thereof whose total gross sales in 
1941 of printed papers and printed paper products 
and services in connection therewith did not ex- 
ceed $20,000. 

Sixth: The regulation calls for base-period records 
and reports. However, these reports are required only 
from those persons engaged primarily in the business 
of publishing, printing, typesetting, platemaking, bind- 
ing or rendering related services, whose total gross 
sales for 1941 exceeds $50,000. 

Some of the information required in this report is 
something like this: 

1. A brief description of pricing methods used in 
pricing work sold in March, 1942. 

2. A report of the hourly and piece rates for hand 
and machine operations and rates for margin used in 
pricing articles and services sold in March, 1942. In- 
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cidentally, forms may be obtained from any District 
or State OPA office and are due back in Washington 
by some undetermined date in November, 1942. 

3. A report on the rate for margin which was 
charged on each type of job sold during March 1942. 
The term “margin” shall include whatever kind of 
charges, including profit, were added to actual mate- 
rial costs and production charges, to determine March 
selling prices. 

4. A detailed report is expected on discounts and 
allowances or other price differentials which were in 
effect during March, which reduced any net selling 
price below the figure obtained by adding the usual 
factors of costs of material, production charges, and 
margin. For example, such allowances might include 
cash discounts, quantity discounts or trade disccunts. 


Magnitude of Task 


It must be apparent to you, the magnitude of the 
task involved in administering even a portion of the 
field which ranks second only to the food industry in 
number of establishments, and ninth in value of prod- 
ucts. With this in mind, I suggest you not only ac- 
quaint yourselves most thoroughly with the regulation 
itself, but read the interesting and complete statement 
of considerations involved. 

In conclusion, ladies and gentlemen, I want to ex- 
press my appreciation for your attentiveness. Your 
patience in all of this talk on “Inflation” and its 
deadly effects is also appreciated. I am genuinely 
happy to have had the opportunity to be with you 
again, and as a memento from the Office of Price 
Administration, I want to be philanthropic and pre- 
sent you with these genuine German marks. They 
are in various denominations and I hope you get a 
large one! COOPERATE WITH THE OFFICE OF 
PRICE ADMINISTRATION AND DON’T LET THIS 
HAPPEN TO US! Thank you. 


What's Ahead for the Stationer? 
Dealers in Jus Ficld Must Prove Thor Fsontiality 


By EARL KOCHHEISER 


President, The Charles Ritter Company, Mansfield, Ohio 


GOTISM is the anesthetic which nature gives us to 

deaden the pain of being a fool, and I presume I 
put myself in the position of a fool for even attempt- 
ing to answer this question. 

But who of you in this business, and still other 
types of business, haven’t asked yourself silently or 
discussed with others, “What’s Ahead?” 

Is it a red light, green or caution? 

Have we arrived at the threshold of a new economic 
era, and if so, what can we expect? 

In any event, you and I are both spectators and par- 
ticipators in the greatest drama of three thousand 
years. You are living in the chaotic years 
of a history about to be written, and if 
you live another ten years you will see 
the curtain rise on a new world, a better 
and more happy civilization. 

It certainly is too late to criticise or 
deplore the short-sightedness and lack 
of vision of some of the great national 
leaders. 

It is too late to learn or realize that 
the selfish and mercenary motives of 
private and national interests crossing 
and double-crossing one another 
throughout the world have in a large 
measure been responsible for the chaotic 
world you and I are living in today. 


Appeasement No Good! 





antee the perpetuation of sound economy,and true dem- 
ocratic principles. In this there can be no compromise. 

What was known as “the good old days” has almost 
overnight been changed and shattered beyond recog- 
nition, by new social principles, trade and labor rela- 
tions, sciences, travel and communications. 

Overnight we have jumped from 1940 to 1965. 

All these changes vitally affect the stationer, and 
unless he can and will adjust himself to the future, 
his course will have been run. 

Now, how necessary is the stationer in the events 
to come, and has he a right or a chance to survive? 

First—He should expect no favors, nor 
} ask them. Members of your organization 
| will be called or will offer their services 
' in line with the duties expected of them. 
If your business is serving vital defense 
needs, you can adjust your organization 
to those conditions. “One way to get on 
is to find a better way to do things.” 


Stationery Vital to Defense 


Second—Essential stationery items are 
vital to defense needs and production. 
Without them the program has neither 
chart nor course to follow. 

Third—The luxuries and refinements 
will no doubt be unavailable, leaving the 
bare necessities for general use in de- 
fense business. Substitutes and alter- 





Certainly no amount of appeasement— 
yesterday, today or tomorrow—will guar- 


MR. KOCHHEISER 


nates will be available to both defense 
and domestic users. 
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Fourth—Every stationer should study and know the 
intimate details of his business as he has never known 
them before. Know what you, and the manufacturer 
you represent, have, that might better serve defense 
or increased production. 

Sell systems where a new system will save time and 
labor. That’s a patriotic obligation of this business 
today. 

Fifth—Girls, and older men will be necessary to 
properly man your business, replacing many of those 
you had hopes of keeping or making a permanent 
part of your organization. 


Above All, Advertise! 

Sixth—Advertising mediums of all types now in use 
should be carefully studied before they are discon- 
tinued—Select the best, conforming to changed con- 
ditions, but above all, “Advertise.” Keep your name 
and its business before the public. It will pay in- 
tangible dividends eventually. If you haven’t got 
merchandise to sell, try “Good Will—Cheer—and 
Morale Builders.” 

Seventh—Your inventory above everything else needs 
a 200-pound guard with plenty of shoulder, and a 
determination to win. More than that, it needs to be 
a salable inventory that can be turned over to produce 
a profit. Tackle the problem, guard your inventory 
with the necessary priorities or future regulations, but 
go forward with the ball to win. 


The Salesman’s Place 

Eighth—Salesmen! Oh, yes, they are the men and 
women who deserve much credit for the success of the 
stationer in the past. Today they wear the uniforms 
of our country selling American ideals to those who 
have known little of its meaning, or cared less. To 
train new salesmen in the stationery business is con- 
servatively a matter of years. Are we to lose them now 
because of rationing, tires and transportation? 

Is there an answer, and how permanent is it? 

In any event, let us Keep those salesmen as long 
as possible. Without cars, we can walk within reason- 
able distances, using trolleys, busses and trains when 
necessary. 

The telephone is a most important 
should be used advantageously. 

Bulletins and house organs should be stepped up, 
to direct the buyer toward those things you have to 
sell, as well as the means by which he can buy, or 
you can sell. 

Girls can be had to sell the conventional stationery 


factor, and 
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items as well as do a good job of systems work if 
properly trained. 

Remember to concentrate on those that have the 
right to buy rather than sell yourself short. 


Watch Your Capital 

Ninth—Capital is always important in any business, 
but it is going to be increasingly more important 
each month to come. Increased overhead—due to 
heavy taxes—less efficient help, reduced profit, less 
sales and fewer big profit items, are going to create a 
“capital” problem, and especially so, if we cannot 
maintain a reasonable volume. 

As early as possible, it should be advisable to dis- 
count bank loans, watch accounts receivable, and 
maintain the highest quick cash ratio possible. 

Tenth—What are we going to sell? A couple of 
months ago at the Fifth District convention, I sug- 
gested a variety of substitutes and alternatives that 
were available then and now. This range of com- 
modities has increased in some lines and decreased 
in others. 

But most important, it is imperative that you as 
individuals in this business, be awake to the oppor- 
tunities. Know what you can buy, where you can buy, 
and what you can sell at a profit. No correspondence 
course on this subject is going to be very helpful. 

Digressing for a few moments from the stationer in 
person, to a few generalities affecting all of us, I 
might mention a few facts which at this time appear 
to be economic problems worthy of our serious con- 
sideration. 

Every resource known is being drafted to bring to a 
successful conclusion, a war to which this nation and 
its allies are committed. 


Tighter Restrictions 

Government restrictions will tighten, but business 
must continue to function if our economic structure is 
to withstand the assault and shock of war. 

The “little fellow’ heretofore Known as the “Kernel 
of democracy” stands in a precarious position right 
now, needing all of his energy to defend himself 
against those who find it expedient during times of 
war, and more profitable in times of peace, to control 
and encourage big business. 

Likewise, the reservoir of labor concentrated in the 
conduct of big business seems to offer to labor leaders 
a much more lucrative return than amiable relations 
with small industries. 


Does this mean the eventual destruction of indi- 





1. Bill Cole and A. S. Edelhoff, General Pencil Co.; Joe Hale, Julius 


Kahn and Harry Yager, David Kahn, Inc.; Henry Levey, Silver 

Staty. Co., New York; Bill Goldberg, David Kahn, Inc. 

E. J. Kuch, James J. Grecco and Jack C. Kern. Hotchkiss Sales Co. 

. Al Linde, H. C. Miller Co., Milwaukee; George Schumacher, Siekert 
& Baum Co., Milwaukee; Bob Pinney, Acme Visible Records, Inc. 
The apparent facial decoration is but a flaw in the photographic 
print. 

4. Francis Adams, S. G. Adams Co., St. Louis; W. E. Byers 
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Office Equipment Co., Davenport, Iowa; Al Holmes, Seattle Office 
Supply Co.; Harold Hoffman, Smead Mig. Co.; Claude Myers, Jr., 
Myers Office Furniture Co., Kansas City, Mo.; E. J. Mitchell, manu- 
facturers’ representative. 

5. Fred C. Hawkins. Chicago; W. B. Allen, Gus Krieg and Lou Farber. 
Jasper Seating Co.; Joe Pritchard, Pritchard Staty. Co., Chicago. 

6. Sidney Butterfield, Smith & Butterfield, Evansville, Ind., Mrs. Butter- 
field; Andy Maish, Dennison Mfg. Co. The flag fluttered con- 
tinuously in the Dennison booth. 
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vidual initiative in the true democratic sense, versus 
a program of socialization with a ceiling on everything 
including personal initiative? 

Your representatives and senators have a keen sense 
of hearing and reading before elections. (This in all 
respect to those who have unselfishly devoted their 
time and talent to the proper conduct of the war and 
sound government.) 

In critical times such as these, our program must 
be subject to quick and effective adjustment. Rumors 
today may be a law tomorrow. Stand ready to act, and 
give command. 

Most Decisive Year 

This year, as has been pointed out, might be the 

most decisive in American history, if not world history. 
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At no time has the future seemed more fateful than 
this very hour. 

I believe that few fail to recognize the responsi- 
bilities of today, much less the gravity of the times. 

As the executives, associates and salesmen in your 
business, the responsibilities rest—on you, individually 
and collectively. 

Management is compelled to make many changes, 
often altering or adjusting fundamental policies. 

Your own business becomes the servant of national 
defense, and the future’s welfare. Social planning and 
personal desires have little place in the present 
emergency. 

Work, hard work, sweat, determination and the 
will to win should be every stationer’s daily prayer. 


A Stationer Sees Two World Wars 
Similanitios. and. Difforonces. Interestingly. Jold 


By THOMAS STAGG 


President, Hoskins Company, Philadelphia, Penna. 


N giving my talks at all these Chautauqua meetings, 

I usually start off as follows: I am from Philadel- 
phia—Philadelphia, one of the great cities of the 
world. Then a gentleman, who describes himself as 
every other inch a gentleman, makes a remark about 
cemeteries. Of course we have cemeteries in Phila- 
delphia. When a person lands in Philadelphia, he 
usually stays there until he passes to the Great 
Beyond, so we must have some place to file his bones 
for future reference. When a Stranger comes within 
our gates, he never wants to leave. If we like him, 
we take him to our bosom and treat him so well that 
he anchors there. We have a living example of that 
right here at this meeting in Al Williams. He lived 
in London and San Francisco, in Chicago and in New 
York, and then, by the grace of God, he got into 
Philadelphia, and I know he will never get out until 
we put his bones on file, which I hope will be a long 
way off. He had never seen a horse race in his life, 
and had never placed a bet, so some of his friends 
took him over to Camden, and he had it fixed so that 
he won the daily double, and hit two or three others 
on the nose, and he came back with his already fat 
stock fatter than ever, and that is how we try to treat 
those who come to Philadelphia. 


Remembers World War I 


Last June Harold Hampton asked me if I remem- 
bered the last war, and I told him yes, and I couldn’t 
figure whether he thought I was too old or too young 
to remember it. While, for obvious reasons, I have 
never kept a diary, you can easily see why I remember 
the last war. Philadelphia is a city of homes, and I 
do not mean old people’s homes. We are a diversified 
manufacturing city. We manufacture everything from 
mattresses to money. We have the United States mint 
there. We have a factory section, and William Penn 
on the ball points to that section, and his fingers are 
in a victory sign. We are known for our knitting in 
Philadelphia, commercial knitting. We manufacture 
hosiery, carpets, shoes, surgical tools, precision instru- 
ments, blankets, cloth, steel, automobiles; there is 
hardly a thing you can name that we do not manufac- 
ture in Philadelphia. We have the Frankford Arsenal, 
the Navy Yard and Marine Quartermaster’s Depot. 
They used to buy on schedule from Washington. We 
have the New York Shipbuilding Company, the Bald- 
win Locomotive Works. We have the usual large 
banks and insurance companies and law offices, which 
were a good outlet for the stationery industry. We 
had a very peculiar condition. You go into this mill 
district, and there is a great big mill, covering a large 
area of ground, two or three stories high, a block 
long, and they will have two or three clerks in their 
office, a time clerk, a superintendent and a telephone 
girl, and all of their buying would be done in New 


York. You go into the office of a big insurance com- 
pany that has 200 or 300 employees, and you will find 
they are buying their supplies in Akron, so that the 
potential business in Philadelphia has fooled lots of 
fellows, and while we do have some home offices in 
Philadelphia, people are surprised to know that we do 
not sell more merchandise. That was the condition 
before the first World War, and then after the war 
started Great Britain and Russia opened offices in 
Philadelphia, and the Russian Arms Company started 
a very large plant to manufacture rifles for Great 
Britain, and there were so many rejected and thrown 
into the Delaware River, that it is said if they could 
all be gotten back now, it might relieve the material 
shortage. 
More Industries 

Then the Baldwin Locomotive Company began mak- 
ing things for the United States, and we had the 
Hog Island Shipbuilding Company; one afternoon 
they launched nine ships down there, which was a 
record up to that time—I don’t know whether it is 
still good or not. And we have many other manu- 
facturers that were making war materials. But the 
bigger ones were the Hog Island Company, Remington 
Arms, Eddystone Manufacturing Company and the 
Baldwin, but we thought a hundred gross of pencils 
was a big order. Our National Guard Regiment, that 
had been under arms for some time, started to mobi- 
lize, and we had parades up and down Chestnut street, 
with a band from your great Naval Station here, and 
everyone quit work, and we had the flags waving, and 
there were trucks on the corners selling war bonds, 
and we had singing, and they would sing “Tipperary” 
and “Katie,” and “Over There,” and on every street 
the flags were flying and everybody seemed excited. 
If a boy waited to be drafted in the last war you 
though there was something wrong with him. And 
the women started in knitting sweaters and socks, 
and everyone was enthused. But you could get mate- 
rials. Transportation slowed up some. I remember 
going over to New York, and then into the Boorum & 
Pease factory and we got a truck full of stuff—they 
checked it, you understand—and brought the stuff 
back to Philadelphia, but there was nothing like the 
Shortage there is today. Prices jumped, wages in- 
creased, and profits were high. 


Taxes Are Heavier 


The taxes were nothing as compared to today, and 
everybody made money. They say every man made 
money in this business. Charles Farrell of the Pitt 
Company—many of you will remember him, a fine 
fellow—always had an order pad of ours with him, 
and when prices jumped, he filled out an order that 
he thought would be all right and sent it in at the 

(Turn to page 181, please) 
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The United States Navy 


Dramatic Portrayal of Ylavy Jraming and Actwitier 
By LT. J. M. JONTRY 


United States Navy, Chicago, III. 


AM glad to be here to tell you a little about the Navy. 

What I do not tell you is no great secret, but I do not 
claim to know all about the Navy yet. The other day 
I talked with a man in our Coast Guard. You all re- 
member that famous message from the lad in the 
Atlantic Air Patrol, “Sighted sub, sank same.” A Coast 
Guardsman had a small boat in the Atlantic Patrol, 
and he too, sent a message. He said “Sighted sub, 
outmaneuvered same.” If they don’t get us one way, 
they will another. 

We don’t like to think that everything that goes on 
is due entirely to the Navy, but we feel we have an 
important part to play. We feel we are the first line, 
not of defense any more, but of attack. For many 
years that have gone by in this country, all I heard 
was that the Navy was the first line of defense. We 
hate to hear this. We even hate to hear these bonds 
called defense bonds. We are not defending any more. 
I think the Navy and the Marines and the Army, as 
soon as we can get them there, and we are getting 
them there, are going to attack. That is one thing 
that, frankly, burned us up, and it would you if you 
heard someone talking about the stationery business 
that way. There seems to be something familiar about 
this convention. The Navy always gets bigger when 
we have trouble, and you have a large convention this 
year. It hurts us to hear someone say “What is the 
Navy doing?” We are not any prouder of Pearl Harbor 
than anyone else. We are not proud of a sneak attack 
that killed more United States Navy men than were 
killed in the first World War and the Spanish Ameri- 
can War both together. If you think the boys in the 
Navy are not fighting mad, you don’t know them. You 
haven't heard Bulkley talk. I wish you could. You 
would get some idea of the hate that he is leveling off 
and will level off against the Japs when he gets back. 


Sailor’s Training Schedule 


They brought him back to run this school down 
East. He gets back here once a month to pick up some 
of the boys and take them down there to train. There 
are a lot of us who are over thirty, and we want to get 
into it, but the situation is the same: you have to be 
twenty-six years of age or younger. You can’t be mar- 
ried. I think we would be better qualified to fight than 
the younger fellows, but that doesn’t make any differ- 
ence. You have to be in a physical and mental condi- 
tion that can take it. He says he can tell in a couple of 
minutes. We choose some of the boys for him, and if 
he thinks they are qualified for PT Boat experience he 
takes them with him. He says he doesn’t want a smart 
boy; he would be too damned smart to learn anything 
else. He doesn’t want them on the PT Boats. If you 
hear him talk about the things he has seen and the 
things he has done, it is only the beginning of what 
the Navy intends to do when we get up to that con- 
dition. 

Most of you men remember 1922. That date is par- 
ticularly significant this year, for this is 1942. This 
year on October 27 the American people will celebrate 
the twenty-first anniversary of Navy Day. Every day 
to the men in the Navy is Navy Day, but in 1922 they 
started to celebrate that day, the anniversary of the 
birthday of Teddie Roosevelt and also in commemora- 
tion of the last treaty, or about the same year of the 
Washington Arms Treaty, and also, in October 1775, 
the founding of the modern United States Navy. This 
October a lot of people know a great deal about the 
Navy. Last night a man out here came up to me and 
said “Would you mind getting me a cab?” I said “No, I 
don’t mind at all. The Navy is always glad to be of 
service, and if you will get us an official order, I will 
tell you where to go.” Now that happened in Chicago, 





where we have the largest Naval Training Station on 
the Great Lakes. 

It takes as long to train these men to fight these 
ships on the sea and in the air and on the water as 
it does to build a battleship. Keep that in mind, when 
they ask you what is the Navy doing? To the younger 
fellows we say “Why don’t you join the Navy and find 
out.” That stops many of them. But if you follow the 
press—I used to be in the newspaper business and I 
appreciate that phase of it; but think of the men you 
know in your own personal experience and acquaint- 
ance who are out there at sea. Several things have 
happened in press relations between the newspapers 
and the Navy, and each time this happened it has been 
unfortunate. I think the Navy is doing its utmost to 
see that the news is given the American public, be- 
cause we realize this branch of the service is very close 
to the folks at home. For one thing, we are not as 
numerous in the Navy. We have never had the draft. 
They say we are proud of that, we are proud that 
every man in the Navy is a volunteer, but just as long 
as the Army keeps on drafting them, we will have 
plenty of volunteers. Every man in the Navy is a 
volunteer. We in the Navy have always been proud 
of our traditions for valor and courage which this 
branch of the service has built up through the years. 
Every schoolboy has thrilled to the stories of great 
exploits of our fighting men on the high seas in battle 
against America’s enemies. 

The epic deeds of our Naval heroes have become an 
important part of our national history from earliest 
time to the present day. And now the men of your 
fleet are again writing history in the greatest naval 
war of all times. 

The boys who a few short years ago were dreaming 
over their school books are today becoming the heroes 
for future generations of Americans in the days that 
are to come. 

Fighting All Over the World 


In the far Pacific, in the North Atlantic, in the sea 
lanes of the world—they are fighting that America 
might continue to be free. Almost every day brings 
new Stories of their part in this epic conflict, of their 
bravery under fire. 

In recent years, the American people were inclined 
to take our fleet more or less for granted. You knew 
that it was a great fighting force, ready at a moment’s 
notice to give battle to our enemies. But it was not 
until war reached our shores that we came to a full 
realization of the Navy’s importance to our National 
welfare. 

We came to that realization during those dark days 
following Pearl Harbor when timid souls kept fear- 
fully inquiring, “Where is our fleet?” Wild rumors 
were circulated that our fleet had been destroyed, and 
except for the faith of the average man, near panic 
might have ensued. 


Faith in the Fleet Is Justified 


As time went on, the faith of the average American 
in our Navy was fully justified. Those who had in- 
quired fearfully about the whereabouts of our fleet got 
their answer. It was written in fire, in bombs, and in 
shot and shell from our fighting ships and planes. 
Gradually, it became clear that our Navy was fighting 
all over the world. A few units here and a few units 
there. Sometimes against terrific odds, but giving a 
good account of itself always. 

From printed dispatches, it is apparent that in some 
cases we have had to spread our naval forces very 
thin in order to meet the tremendous demands of 
space imposed upon them. For we had to fight on two 
oceans, now on every ocean in the world, bolstering 
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the fleet of our allies in far-flung outposts, convoying 
huge troop movements, guarding shipments of supplies 
to England, far-away Australia, Africa and Russia. 

In the meantime, the Japs have been able to con- 
centrate their whole naval strength in one area. That 
is why we have occasionally been outnumbered in the 
far Pacific, and why our fleet was largely on the defen- 
sive in the earlier portion of this war. Your Navy 
simply had so many other things to do we were not 
able to concentrate the forces necessary for a quick 
knock-out blow. 

Enemy Ships Sunk 


But even with the forces we have been able to as- 
semble, you all know what our fleet has done to the 
collected might of the Jap Navy. Much of it has been 
sent to the bottom of the sea. And the rest of it will 
follow on the long watery route to Davy Jones’ Locker 
in due time. We are now working toward that goal. 

America today is constructing the mightiest fleet the 
world has ever known. A vital part of our all-out war 
effort is concerned with the greatest naval construc- 
tion program in history. As soon as the full implica- 
tions of global war became plain to us, we set to work 
to provide the ships and naval planes that global war 
demanded. Since our Navy had to fight all over the 
world, we determined to give it what it needed for the 
job. Not just enough ships and planes for here and 
there, but enough ships and planes for everywhere. 
Enough to blast the Jap ships out of the Pacific, the 
Nazi subs out of the Atlantic, and other enemy craft 
wherever they might be in the waterways of the world. 

We are now building a Navy mighty enough to sweep 
the seas of our enemies and clear the way for inva- 
sion. For today, as never before, we realize the truth 
embodied in the slogan for this Navy Day, 1942: Your 
Navy—First Line of Attack! 

This mighty new Navy we are building was planned 
to become a reality in an unbelievably short time. 
Again the skeptics shook their heads. They said it 
couldn’t be done. But the men and women in our 
shipyards and factories, in the true spirit of America, 
rolled up their sleeves and went to work. They didn’t 
have time to be skeptical. There was a job to be done. 
Their country, in its hour of peril, had said it must be 
done, would be done, if effort—even super-human 
effort—could do it. 

Civilians Doing Their Part 

We all know the results. Today, ten months after 
war reached our shores, shipbuilding records are being 
broken over and over again. Mighty fighting ships are 
sliding down the ways. Naval planes are rolling off 
the production lines. Arsenals and factories through- 
out the land are turning out the guns, the materials, 
and the instruments to make them complete. And the 
red-blooded men of America are volunteering to man 
those fighting ships and planes on the battle line. 

Again the skeptics have been defeated by the force 
of American determination—the force and determina- 
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1. Howard Sanders, Stationers & Publishers Board of Trade; S. E. 
Gregory, The Heyer Corp.; W. B. Comstock, G. J. Aigner Co.; 
Irving Kramer, National Desk Co. 

2. Add Atkins, Ragland Office Equipment Co., Texarkana, Texas, 
A. J. Markelz, The Book Shop, Joliet, Ill.; Ben Powell, A. W. 
Faber, Inc.; Bob Pinney, Acme Visible Records. Inc. 

3. A. B. Coelln, E. F. Dooley. Fred Pitt, W. E. McCain, Wilson-Jones 
Co. 

4. R. F. Douglas, Ken F. Davis, W. H. Gunlocke Chair Co.; Frank 
Honeyager, Geo. E. Fox & Co. and Stark Calendar Co.; W. J. 
Allen, Allen Office Equipment Co., Terre Haute, Ind. 

5. Don Crile, Office Equipment Co., Canton, Ohio; Lynn B. Emery, 
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adelphia, Ohio. 

6. Gene X. Stoltz, Indiana Desk Co. and New Indiana Chair Co.; 

F. Sonderman, Indiana Desk Co.; S. T. Wyrick. S. T. Wyrick 
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ment Co., Rocky Mount, N. C. 

7. Frank R. Curtiss, Frank R. Curtiss Co., New Haven, Conn.; Ham 
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Co.; R. C. Nichols, The Daniels Co., Muskegon, Mich. 
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General Pencil Co.; N. R. Stallings, Stallings. Jenkins Co., Tampa, 
Fla.; Jim Cooper, manufacturers’ representative; Bob Strafford, III, 
manufacturers’ representative; R. E. Wilkerson, R. E. Wilkerson 
& Co., Jacksonville, Fla. 

9. Bill Beeken, Mortimer H. Chute, Jr., F. E. Rising, Jr., William H. 
Greenleaf, William H. Wallace, all Bainbridge, Kimpton & Haupt, 
Inc. 

10. F. Guy Norman, Hoosier Desk Co.; M. W. Knoblauch, Farnham 
Staty. & School Supply Co., Minneapolis; H. J. MacNeill. Binney & 
Smith Co.; Jack Graff, Gunn Furniture Co. 
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How to Sit in Wartime 


Health Valuer of Covrect Posture More Important Now 
By SEYMOUR WALCOTT 


Vice-President, Domore Chair Company, Elkhart, Ind. 


HAVE been asked to give a little talk on “How to 

Sit in War-Time.” The shortest answer, of course, 
is—“Sit as we SHOULD at any time.” However, all 
the reasons for ‘sitting as we should’ in normal times 
assume greater importance in times like these. 

Probably never before in history have the armed 
forces been so dependent upon the efforts of the men 
and women on the home front—as in this war. 

A mechanized war such as we are now fighting re- 
quires immense quantities of planes, tanks, ships, 
guns and other munitions. The speed with which 
this equipment reaches the firing line will very likely 
determine who wins the war. 

Speed calls for efficient management — efficiency 
on the production line—and both are largely depend- 
ent upon the physical fitness of the individual. This 
was brought out in the April 1942 bulletin of the 
National Research Council, from which I quote one 
paragraph: 

“Great Britain has learned in the bitter 
school of wartime experience the funda- 
mental importance of maintaining the 
health and morale of civilians. Now that 
we are at war we Should not fail to profit 
by lessons learned at such cost abroad. 
Among civilians, workers in defense in- 
dustries are of strategic importance, as on 
their working efficiency depends to a con- 
siderable degree the hope of ultimate vic- 
tory. For the output of arms, munitions 
of every kind, and all the material needed 
in modern warfare, is dependent in the 
final analysis on the health and morale of 
these defense workers.” 

Now you might well ask what has this to do with 
the way one sits? In the first place a large majority 
of all workers sit at their jobs a good part of their 
working hours. Why do they sit?—Because it was 
learned years ago that the seated worker tires less 
quickly than does one who stands—so stools and 
chairs were supplied for those whose work permitted 
of their being seated. 


“Plain” Chair Not Enough 


But it was soon discovered that the providing of 
merely something to sit on was not enough. Bad 
postural habits developed—slumping in particular, 
which caused crowding of the internal organs—often 
followed by misplacement of these vital organs, and 
as a consequence efficiency suffered, along with im- 
pairment of health. 

This situation was responsible for many improve- 
ments in seating equipment—including the develop- 
ment of a chair which could be fitted to 
the user. Such chairs are Known today 
as posture chairs. 

Perhaps it would not be amiss to men- 
tion at this time that the predecessor of 
the present Do/More posture chair was 
developed in Britain during World War 
I. When women began replacing men 
in the munitions plants a _ noticeable 
slow-down in production developed. In- 
vestigations proved that this was due 
largely to fatigue and it was further 
found that inadequate seating equip- 
ment was one of the contributing causes. 
About this time a man named Headley 
at Birmingham, England, brought out a 
new chair which could be adjusted to fit 
the worker and his job. This chair met 
with almost instant acceptance, and 
thousands were installed in a great many 
munitions plants. It is interesting to 
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note that the present manufacturers of this chair in 
Britain are working at full capacity supplying this 
same type of equipment to munitions plants and the 
British government—and incidentally they are being 
built with steel. 

There are many makes and types of posture chairs 
on the market today (at least there were before the 
war), but practically all have one thing in common— 
provision for adjusting the back rest and seat height 
to the requirements of each individual. 


Posture Needs Recognized 


Manufacturers may disagree on details of con- 
struction, but I think I’m safe in saying that all 
recognize the desirability of building a chair which 
can be fitted to the user. 

But better chairs alone did not and will not solve 
the seating problem. For example, you might have 
an unlimited supply of drugs in your home, but 
unless you knew how to use them, you couldn’t cure 
a common headache. And so it is with a posture 
chair—the user must be taught how to sit, he must 
be told why he may expect to benefit by assuming 
such a posture, and then the chair must be correctly 
fitted to him, and his work. All this requires train- 
ing, experience and skill. 

But to again get back to the question—‘“what has 
the way one sits to do with physical fitness?” We 
know that if the trunk is kept upright while seated 
that a better fit or housing for the internal organs 
is provided. It is equally obvious that any distortion 
of the trunk that is visible from the outside indicates 
a distortion inside. Time does not permit of my going 
into a lot of anatomical detail, but the following 
paragraph from a publication of the Metropolitan 
Life Insurance Company pretty well covers the sub- 
ject—in a few words, and I quote: 


“If the case of a watch is badly bent, 
bits of its delicate machinery may be 
thrown out of place and the watch may 
not keep correct time. In the same way, 
if the framework of the body becomes mis- 
shapen, the organs within it may suffer. 
A slumping posture may push the stomach, 
intestines and other organs of the abdo- 
men downward and crowd them against 
one another so that they cannot work 
properly. It may keep the lungs from 


expanding to their full capacity and thus 
prevent the blood from being properly 
purified. 
heart. 


It may affect the action of the 
Organs misplaced in this way 
often suffer for a long time 
in silence, but sooner or later 
the general health of the 
body may be injured and its 
power to resist disease possi- 

bly lowered.” 

Please understand that I’m not imply- 
ing that correctly designed chairs are 
not an essential part of any seating pro- 
gram—they are, but I don’t care how 
good the chair may be, it can’t and won’t 
perform its proper function unless it is 
intelligently installed and used correctly. 

That’s why a dealer organization in 
the field is necessary—to supply the 
manpower to render this very essential 
service. 

The training of men to render such 
service is largely the responsibility of 
the manufacturer, whether the _ in- 
struction be given at the factory or 
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in the field—then it’s up to the dealer to see that 
those chairs he sells are properly installed. 

I can think of no piece of equipment in the aver- 
age office which is used more than the office chair 
~every working day it is the principal abiding place 
of the boss and his office employees and in many 
instances his factory workers. Bad sitting habits 
retard efficiency and cut down production mate- 





LADIES AND GENTLEMEN OF N. S. A.— 

l. W. T. Fitzpatrick; Mrs. M. K. Taggart, Kansas City: Carey Gregory. 
Gregory Fount-O-Ink Co.; Mrs. B. F. Girardot; Mr. Girardot; S. F. 
High, High’s Office Supply Co., Medina, Ohio; Raymond M. Barker, 
S. Barker's Sons Co., Cleveland. 

2. An Aigner group. V. W. Lee, Mrs. Lee. Elmer Krumwiede; Ward 
Silliman, manufacturers’ representative; Mrs. J. P. Ford; Mr. Ford. 
Clarke & Courts Co., Dallas. 

3. Mrs. Harry Nichols, Mrs. Hy Linden, Mrs. William Cox, Mrs. J. M. 

Williams, the latter attending the Council of Foreign Relations. 
Mrs. Linden and Mrs. Cox served as co-chairmen of the ladies 
entertainment committee at the convention. 

Mrs. Jim Wallace, Mrs. Rudy Sturm, Mrs. William Brass. 

Seated: Mrs. Paul Strauch, Grand Rapids: Mrs. Dan Benner, Grand 
Rapids; Mrs. George Demaree, Kansas City, Mo. Standing: Mrs. 
C. S. Demaree, Kansas City; Mrs. Robert Latsch, Lincoln, Nebr.; 
Mrs. George Davis, Indianapolis. 
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rially. They may even impair health, and if there 
ever was a time in our history when every minute 
and hour must be made to count—it is now. 

So in conclusion let me repeat that good sitting 
habits should be practiced at all times. Today, time 
is such a vital element in the winning of this war 
that we cannot afford*to ignore any single thing 
which will help speed us to victory. 





6. Standing: Mrs. Harry Heyman; Joe Leroux. Frankling Ptg. & Engr. 


Co., Toledo. Seated: Joe Kral, Buckeye Office Supply Co., Cleve- 
land; Mrs. Kral; Harry Heyman, Eagle Pencil Co. 

7. Theodore Schmidtman, Theodore Schmidtman Co., Manitowoc, Wis.; 
Mrs. W. Boehmer, Miami Systems, Dayton, Ohio; Mr. Boehmer: 
E. C. Van Dycke and Mrs. Van Dycke, The Newton Shop, Chicago: 
John Uden, Gallup’s Inc., Kansas City. 

8. Mrs. A. Espenschied, Peoria; Ben S. Grayson and W. E. Smith, 
Ace Fastener Corp. 

9. A. C. Lampkin, Atlanta, Ga., manufacturers’ representative; Mrs. 
A. C. Lampkin; Fred Deutsch, manufacturers’ representat:ve; 
Peyton Barkley, C. L. Barkley & Co. 

10. Irving P. Favor and Gerald M. Favor, Koh-I-Noor Pencil Co.; 
Mrs. William Lipner; Bill Lipner, Koh-I-Noor Pencil Co.; Mrs. W. T. 
Woodhouse; W. T. Woodhouse, Jr.. Woodhouse Staty. Co., Wash- 
ington, D. C.; Sam Clayton, Koh-I-Noor Pencil Co. 








The American Red Cross 
Sowice of This Groat. Organization Substantially Expanded 


By MARX HARTMAN 


A. F. Radio Association, Chicago, {II. 


R. CHAIRMAN and National Stationers Associa- 

tion. I am pleased to have this opportunity of 
addressing you this afternoon. What I have to say 
today is really only a small part of what the Red 
Cross is offering to the members of the armed services, 
and also to all of the citizens of all countries, not 
only the United States and England, but also includ- 
ing those with whom we are at war. 

Most of us, when the term of “Red Cross” is men- 
tioned, think of nurses with fine uniforms and 
starched caps, going out to some young man who is 
bleeding with a cut on the head. That is a pretty 
picture, but unfortunately it is not very true, and the 
nurses who would be at work probably would not be 
so dressed. The nurses on Bataan were not very well 
starched, nor were their uniforms bright. And the 
men they attended were probably very unkempt. The 
young men were not bleeding from wounds that were 
small, but from gaping wounds from the bombs of 
the Japanese, with their flesh infected and stinking. 
I mentioned it to show you one angle of the aid office 
of the Red Cross, not directly, but indirectly, through 
the nurses supplied to the armed forces by the Red 
Cross. 

Not All Battlefield Service 


Another thing we think of is usually a picture of 
a battlefield, but let us go back of the lines, where 
the most important services are done; back to London, 
England, and Londonderry, Ireland. Those places are 
in the heart of the war zone, although not on the firing 
line. You see the kind of service that is rendered, 
and also why. The urgent need with those men who 
are not enduring the hardships of physical contact 
on the firing line, is morale work. After a long time 
of doing nothing, the morale of the men sags. It is the 
work of the Red Cross to build that morale back up. 
I want to quote a little from the letter of a friend 
of mine who is over there, and also a little from Ernie 
Pyle. The first is a letter from Belfast, N. I.: “I have 
been here two weeks. Tomorrow I go to Londonderry, 
and will probably be gone three weeks. The Red Cross 
has been given the responsibility by the War Depart- 
ment of taking care of the boys in camp and on fur- 
ldugh. The Red Cross is doing a wonderful job under 
great handicaps. In the big cities they are setting 
up service clubs, sometimes in the hotels, but here in 
Belfast we have to find other means. In London there 
are two clubs. At those clubs the boys get an ex- 
cellent bed, three or four to a room, for two shillings, 


sixpence, about fifty cents. A good dinner costs a 
shilling, coca cola five cents, and coffee and tea, half 
of that. The contributions, yours and other Ameri- 
cans’, make up the great loss. At Londonderry a hotel 
was taken over. Here in Belfast an old Blitz Recrea- 
tion Palace was taken over. There were sixteen hun- 
dred sales on Sunday; two hundred and forty-five 
beds in this Blitz Recreation Palace. I have located 
a cash register, adding machine, stapling machine, 
printed matter, and so on. There are over two hun- 
dred volunteer workers in Belfast. Saturday, ninety- 
six separate requests came in for cabling money to 
America from soldiers in Ireland.” 
Lauds Red Cross Abroad 

Now a short account by a newspaper reporter, Ernie 
Plye: “The Red Cross is doing something brand new 
and wonderfully interesting. It is keeping the soldier 
spirits up. The Red Cross is almost solely concerned 
with the soldiers on leave. It is home and fireside to 
the soldiers when they come to town. By Christmas 
of this year there will be sixty of these Red Cross 
stations in the British Isles. The soldiers stationed 
in London would not be eligible to stay in one of these 
clubs. A soldier can stay only five days, but exceptions 
are made when justified. The clubs are open to any 
American soldier, sailor, marine or merchant seaman. 
They are primarily for enlisted men, but the officers 
may go there also. 

Then here is another phase of the work. Those men 
who will see actual combat make only a small per- 
centage of the number of men in the armed forces. 
Those men are deserving of companionship and aid 
when it is necessary. At every camp there are repre- 
sentatives of the Red Cross who can be called upon 
any time in the day or night to help on soldiers’ prob- 
lems. They offer a personal service to men in the 
armed services. They keep the service man and his 
family in touch with each other. They help to file 
claims for disability. There are nearly five hundred 
workers serving with the troops of this country here 
and over seas. Every outfit going over has a quota of 
Red Cross workers, sharing the dangers. All the Red 
Cross is doing in all the far flung parts of the world 
will be a matter of record tomorrow, after the war 
is won. What I have been able to tell you is only a 
small part of their service to the armed forces, and 
even that is only a small item compared to what they 
are furnishing to the civilian who is standing behind 
the man behind the gun. 


What's Doing in Canada? 
How Our. Neighbor to the North 9s Solving War Problems 


By J. S. LUCKETT 


Luckett Loose Leaf, Ltd., Toronto, Ont., Canada 


N SPEAKING on “What’s Doing in Canada,” I could 

probably answer with the one word, “Plenty,” and 
sit down, and doubtless most of you will wish that 
I had before I am through. 

In covering such a subject, it is difficult to know 
where to begin, what to say or where to stop, because 
so much has been done and is being done that was 
unthought of three years ago. 


I welcome the opportunity of doing a small bit to 
further the understanding between the people of 
Canada and the United States. It isn’t my intention 
to do any flag-waving—I don’t believe in it—but any- 
thing one can do to make the peoples of one country 
better understand the peoples of another is cer- 
tainly very important and very necessary, particularly 
since we are Allies in the present struggle. 
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There are considerable misconceptions 
on both sides of the border amongst the 
peoples of Canada and the United States. 
I happen to know both sides fairly well 
as the first thirty years of my life were 
spent in the United States where I was 
born, and for a quarter of a century I 
have lived in Canada. I only wish that 
every resident of each country could 
have the opportunity of knowing the 
residents of the other country as well as 
his own and thereby eliminate most of 
the misunderstandings. 

I think it wise to outline briefly some 
of the basic Canadian facts before at- 
tempting to cover the subject assigned to 
me. Canada is larger than the United 
States. The distance from the Atlantic 
to the Pacific in Canada is approximate- 
ly 4,000 miles, which is considerably fur- 
ther than the widest portion of the United States. 


Canadian Divisions 


Canada is divided roughly into four sections by 
natural barriers. Firstly, the Maritimes consisting of 
New Brunswick, Nova Scotia and Prince Edward 
Island. Newfoundland is not a part of Canada but is 
a separate colony under the British Crown. The Mari- 
time provinces are divided from Quebec by the state 
of Maine which sticks up far into Canada and by 
undeveloped country north of Maine. The usual and 
quick way of getting from Quebec to New Brunswick 
is through Maine. 

Next comes Quebec and Ontario, forming the most 
thickly populated section. From Ontario through to 
Manitoba north of the Great Lakes is an all-day and 
all-night trip through rough country, lakes, rocks, 
rivers, bush. 

The three great Prairie provinces, Manitoba, Sas- 
katchewan and Alberta, are in turn separated from 
British Columbia by the grand Canadian Rockies. 

Canada’s population is about eleven and a half 
million people as compared with one hundred and 
thirty million in the United States. The greatest por- 
tion of this population is in Ontario and Quebec. The 
kind of people are very much the same as in the United 
States, largely English, Irish and Scotch stock, with a 
very large percentage of French and French-speak- 
ing people in the Province of Quebec. These latter 
are very hard-working, thrifty, God-fearing people, 
very jealous of their traditions and determined to 
maintain their own language and way of life. In the 
Prairie provinces we have a considerable number of 
Central Europeans who have formed considerable 
colonies and also maintain certain of their European 
customs. We have very few colored people. Along the 
Coast we have a very considerable population of 
Chinese and Japanese. All of the Japs, I believe, 
have been transferred to the interior for the time 
being. With few exceptions we have people with char- 
acteristics the same as in the United States and, in 
fact, there are so many Canadians in this country and 
so many United States citizens living in Canada, it is 
impossible to tell the difference. 


Only Two Large Cities 


Canada has only two large cities—Montreal with a 
population of approximately 1,000.900 and Toronto 
with almost three-quarters of a million. Next comes 
Vancouver with around 320,000 and Winnipeg with 
about 220,000. Only four cities with over 200,000. 

Now what about Canada in war time. On Sep- 
tember 3, 1939, Great Britain went to war. The 
Canadian Parliament met and on September 19, 
Canada was at war, and what have these eleven mil- 
lion people done during these three years? The fig- 
ures I quote are from the public press. I could not 
if I would, and would not if I could, give official fig- 
ures, but there are 550,000 in the Army, Navy and Air 
Force. All of the overseas contingent are volunteers. 
The Navy at the beginning of the war was practically 
non-existent with fifteen ships and about a thousand 
men. This now has grown to nearly 500 vessels and 
more than 41,000, with new launchings constantly. As 
you probably all know, three of our ships were sunk 
a short time ago with terrible loss of life. The 
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Canadian Army was in Hong Kong; 
thousands are in England, some in North 
Africa and other parts of the Empire. 
Five-sixths of the raiders in the Dieppe 
raid were Canadians. 


Increasing Fighters and Workers 


In industry there are 700,000 men and 
women and quite recently our govern- 
ment has taken definite steps to increase 
the armed forces and those working on 
munitions by another 250,000. You can 
easily convert these figures into per- 
centages so as to compare them with 
the United States figures. 

At the beginning of the war we had 
no munition factories, few air fields 
other than those for the Trans-Canada 
air service which was and is doing a 
splendid job. I don’t know how many 
air fields there are now but new ones are being con- 
stantly opened. We have huge factories turning out 
tanks, guns, ships, aeroplanes, shells, and all of the 
things called for in war. Many of these companies are 
solely controlled by the government, some are pri- 
vately owned but being operated by the government, 
and many are under private ownership. 

Now a few words about governmental regulations 
with which you are all struggling. A few days after 
war started, we found exchange jumping. This has 
always been a problem in Canada and during the first 
World War, and during the hectic times following, 
we saw exchange as high as 18 per cent to 20 per cent, 
fluctuating up and down rapidly. This time the govern- 
ment stepped in and stabilized the exchange at 10 per 
cent. That is, your United States money is today worth 
$1.10 and has been since early in the war. It costs 
11 cents to buy. This stabilizing of exchange was a 
wise, determined, and a very helpful move on the 
part of our government. 


Government Takes Action 


For two years our officials watched the cost of liv- 
ing which gradually rose from September, 1939, to 
November, 1941, by 14.6 per cent. Then the govern- 
ment took action. Price ceilings were put into effect 
on all commodities with few exceptions amounting to 
the highest price charged during the period from Sep- 
tember 15 to October 11, 1941. Wages and salaries were 
frozen as of November 15, 1941. That is, there was a 
ceiling put on wages and salaries. There is still room 
for promotion. The beginner. apprentice, etc., can be 
advanced up to the level of the highest paid worker 
in that particular class by any particular firm. Be- 
yond that one cannot go. The cost of living bonus 
of 14.6 per cent was established over and above the 
regular wage. There are variations but that is the 
standard rule. 

Rents were controlled first by districts and then 
rather generally. As a result, inflation was checked. 
From October, 1941, to August, 1942, the cost of living 
advanced only 2.4 per cent, so that the cost of living 
bonus now stands at 17 per cent. If we hadn’t had 
price ceilings and wage ceilings, there is no telling to 
what extent the cost of living might have gone and 
by this time we would be well on our way to infla- 
tion, something that nobody desires. 

I have here a schedule of many everyday items com- 
paring the costs in June. 1920. with June, 1942. One 
item which stands out particularly is sugar. In 1920 
we were paying 22-6/10 cents while in 1942 we pay 
8-6/10 cents. This is what the price ceiling has done 
for us. We hope that nothing interrupts it. 

Now a word about taxes, a very touchy subject, as 
it affects everyone. We have had a sales tax for a 
great many years, long before the war started. It is 
and has been for a long time 8 per cent on the whole- 
sale cost of the goods or on importations. The retailer 
figures that in as part of his costs on which he adds 
a profit. About a year ago there was a 10 per cent 
import tax placed on imports from the United States. 
This is a tax on which the importer must not make a 
profit. He is entitled to get it back from the public 
but no more. In July of this year a 25 per cent luxury 


(Turn to page 194, please) 








Inventory Control Plan 
By ARTHUR GUNDERSON 


United States Chamber of Commerce, Washington, D. C. 


R. PRESIDENT and members of the stationers 

association. The President referred to the fact 
that I had been away from Washington four days, and 
lots of things happen in that much time. Washington 
is a place of confusion, and things go on that are 
rather trying. I was going down Connecticut avenue 
on a bus the other morning, and when the bus driver 
came to “J” street, he turned off. He should have 
gone down “I” street, and someone on the bus re- 
monstrated with him, and said, “This is ‘J’ street, and 
you should not have turned until you got to ‘I’ street.” 
The bus driver replied, “I have only been driving this 
bus for a day, and I am thankful for all the help 
I can get.” We have a little story down there that 
illustrates the confusion in Washington, that Charlie 
may have told you. A colonel of Artillery was being 
transferred from one post to another, and a couple of 
fellows from the Quartermaster’s department came 
over to take an inventory of the colonel’s belongings. 
They didn’t know much about the work, except just 
what they had learned in the Army. They went into 
the colonel’s quarters and took an inventory, starting 
upstairs and came down, and finally got to the dining 
room. They took out the inventory sheets, and started 
writing one item after another, dining room table, 
end table, chairs, buffet, and then they looked in the 
buffet and put down six bottles of whiskey. Then 
after a little while they crossed off six and entered 
five; and after a little longer time they changed it 


to four, and then to three bottles of whiskey. Finally 
at the end of this inventory sheet, in letters that 
weren’t so perfectly distinct was this entry, “one re- 
volving carpet.” 

About the inventory matter, you have heard much 
about it in the papers, and whether or not orders have 
been issued in the last couple of days, I do not know, 
but they are in preparation, and before long all whole- 
salers, retailers and manufacturers doing a business 
of $100,000 or more, or having inventories of $25,000 
or more, will be required to make these inventory 
reports. The recommendations will follow pretty much 
the recommendations of the committee appointed to 
make this study a short time ago. Of course, these 
statements of mine are to some extent speculations. 

You may be interested in a meeting in Washington 
last week. OPA called in about fifty retailers on this 
subject of wartime economy in retailing. You have 
heard something about it, but not everything has been 
disclosed. At this meeting there was great difference 
as to what should be done. The meeting closed late 
Sunday afternoon with the profound thanks of the 
Industrial Advisory Committee and men were sent 
home with the promise that all their suggestions 
would be considered. What will happen I do not know, 
but the director of this division spoke at Boston on 
Monday, and made some very broad hints about 
what may happen from OPA with respect to curtailing 
what OPA considers non-essential services. 


Business in Washington 
By HENRY FOWLER 


United States Chamber of Commerce, Washington, D. C. 


R. PRESIDENT, Charlie, ladies and gentlemen, 

members of the National Stationers Association. 
While Mr. Gunderson was away, as he said, things 
happened, and I would like to mention just one phase 
of ‘this subject, and that is the business of stabilizing 
the national economy. Mr. Gunderson mentioned the 
confusion in Washington, and I think he might have 
said Washington is the only place in the country 
where you remedy confusion by developing some more. 
A few days ago we were concerned very much about 
the executive order which dealt with double time. On 
Saturday we forgot all about that, because the Presi- 
dent gave us a new order. 


Anti-Inflation Law Signed 


On October 2, the President signed what is popularly 
known as the Anti-Inflation Law. Briefly, that law 
directs the President to issue a general order stabil- 
izing prices, wages and salaries affecting the cost of 
living, and providing such stabilization on the basis 
of the September 15 level as far as possible. It did 
not establish maximum prices on farm products. It 
prohibited reduction of wages and salaries for the 
same work as established during the period January 1 
to September 15 of this year, and also provided that 
no employer shall pay, and no employee receive, wages 
and salaries in contravention of the regulations pro- 
mulgated by the President. It added that any person 
careless about that might be fined and imprisoned. 

On the next day, October 3, he issued an executive 
order under the heading providing for stabilizing the 
national economy. In the first place, this order sets 
up an Office of Economic Stabilization in charge of a 
director. As you know, that director has been ap- 


pointed. He is former Mr. Justice Byrne of the United 


States Supreme Court, and he is given a program so 
broad, it is hard to comprehend it. The director has 
authority to develop this national policy, and to order 
different departments of the government and different 
agencies to make it effective. 


Wages Stabilized 


In the case of wages, it says there shall be no de- 
crease or increase except with the approval of the 
War National Labor Board. This order has application. 
apparently, to every kind of business, every kind of 
employment, and every employer and employee. 

You find repeated a number of times “Aid in the 
prosecution of the war,’ and I presume that phrase 
might cover everything not covered by the other ex- 
ceptions in the order. There can be no increase in 
salaries over $5000.00. All salaries above $5000.00 re- 
main pegged, unless approval of a change is given by 
the director. There is authorization to the director to 
prepare regulations to keep salaries down to a $25,000 
maximum, and a second authorization to the Price 
Administrator who is instructed to determine price 
ceilings, and that profits shall not be unreasonable 
or exorbitant. Salaries and wages are defined to in- 
clude all forms of direct or indirect remuneration, 
which includes bonuses, commissions, fees, and pro- 
vides such additional compensation can be taken into 
account only when it has been customarily paid in the 
past by employers to employees. This is a very im- 
portant thing for all of us, and doubtless as the davs 
go by we shall become more and more familiar with 
the different phases of this work. 

I want to say, Mr. President and Charlie, that it has 
been a pleasure to be here with you, and I thank you 
very much. 








Report of the 
Necrology Committee 


O The Necrology Committee falls the duty of pre- 
senting the names of those of our industry who 
have reached “Journey’s End” during the past year. 

One of the great accomplishments in life is to gain 
the realization there is stimulation in the memory of 
friends. It is through these memories there comes a 
more comprehensive understanding of men’s char- 
acters than we ever possess while they live. More than 
that, by the passing of others we are repeatedly made 
conscious of the fact that laws of nature intend men 
shall succeed each other by the instrumentality of 
death. And—we shall never outwit nature. 

Since the beginning of history, death has been the 
wish of some, the relief of many, and the physical 
end of all. Each moment of life is a step toward death. 
The end comes equally to all and makes us all equal 
when it comes. 

For those whose names we present today, the noise, 
the tumult and the strife of this world is over. Death 
puts an end to rivalry and competition along with all 
other individual effort. The work these friends have 
been given to do is finished. 

In this solemn hour we are reminded that 1942 is 
no ordinary year. Our country is at war and we should 
especially remember those of our industry who have 
made the supreme sacrifice of giving their lives in the 
service of our country. 

For any of you who have seen but one day of war 
we know your prayer to Almighty God has been that 
you might never see such things again, yet hate it 
as we may, war’s hideous discord thunders forth over 
the world. 

Amid this chaos let us face the truth. A nation is 
not worthy to be saved if, in its hour of fate, it will 
not gather up all its manhood and material wealth 
and go into the conflict with a fixed determination 
to win at any cost. 

The sinews of war are the bodies of men, the equip- 
ment and munitions of war and money without limit. 

We must give and continue to give of these, all that 
is necessary to gain victory. We must have the spirit 
of victory in our hearts. We must pay the price, be 
that what it may, even to our lives and the lives of 
those most dear to us. We dare not do less. 

For those of our number who have passed on there 
is nothing more we can do. We can, however, re- 
member their contributions to ourselves, our associa- 
tion and our industry and cherish those memories in 
our hearts. 

We shall ever miss their personality, their counsel, 
their service and most of all that treasure beyond 
price, their friendship. 

To their families we extend our heartfelt sympathy. 
Their loss is shared by us. Their grief is in a measure 


} ours. 
iit UUme We bring nothing into the world and we take noth- 


1. Tom Dolan, advertising; William Reinhardt, A. Pomerantz & Co., 
Philadelphia; A. W. Gill, A. W. Gill & Co., Trenton. N. J.; Morris 
Hansell, II, F. F. Hansell & Bro., Ltd., New Orleans; Al Baugher, 
The Carter’s Ink Co. 

2. W. N. Curry. Simmons’, Springfield, Ill.; Ed F. Dodge, Johnson 
Chair Co., Clemco Desk Mfg. Co. and Polar Mig. Co.; Paul Cheney, 
Southworth Co.; Pau! Hooker, Decker’s Inc., Lafayette, Ind.; Charles 
R. Barry, Charles R. Barry Co., Oakville Co., Southworth Co., Victor 
Safe & Equipment Co. 

3. C. L. Spitzfaden, C. L. Spitzfaden, Inc.; M. W. Thul and H. B. 
Armstrong. Armstrong Staty. Co.; Jack Kuresman, Pounsford Staty. 
Co., all of Cincinnati. 

4. Seated: P. R. Miller, The Macey Co.; Jack Wheeler, Mead & Wheeler 
Co., Chicago. Standing: F. H. Sidman, Sidman Office Equipment 
Co., Indianapolis: George Vinton, The Macey Co.; Merve Mowat. 
Mead & Wheeler Co.; William E. Patrick, The Macey Co.; Earl 
Hanson, W. & J. Sloane. 

5. Walter Nichol, holding copy of Office Appliances, Weis Mig. Co; 
P. L. Willson, Kansas City Staty. Co.; W. S. Stafford, S. S. Stafford. 
Inc.; Fred Deutsch, manufacturers’ representative. 

6. Karl Kiesel and Bill Cox, the Carter's Ink Co.; John P. Hoffman. 
MacTaggart-Hoffman Co., Port Huron, Mich.; M. D. Hasty, Seng- 
busch Self-Closing Inkstand Co.; Harry Horder (front), Horder’s. 
Inc.; Lou Wingert, General Pencil Co. and Defiance Sales Corp.; 
Harry Shockley and William Barron, Bramwood Press, Indianapolis. 

7. Rex Raster. Sturgis Posture Chair Co.; John Reinecke, Wood Office 

Furniture Institute; R. R. Kemske, Kemske Paper Co., New Uim, 

Minn.; Herb Sime, Office Appliances. 
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ing out of it, but grant us our memory, then we can 
lose nothing by death, for memory is the treasure 
house and guardian of all things, even the record 
of the lives of our friends. ; 

Death is the crown of life and no man who is fit 
to live need ever fear to die. 

Will this assembly please rise as we read the Na- 
tional Stationers’ Association Honor Roll for 1942. 
Behm, Charles, Weis Mfg. Co., Monroe, Michigan. 
Bledsoe, Thomas K., Autopoint Co., Chicago, Ill. 
Bundrick, W. H., R. L. Bryan Co., Columbia, S. C. 
Clarke, Thomas A., E. H. Clarke & Bros., Memphis, 

Tenn. 

Collins, Sidney E., Automatic Pencil Sharpener Co., 

Chicago, Il. 

Cox, William E., Hoosier Desk Co., Jasper, Ind. 

Davis, Horace W., Eaton Paper Corp., Pittsfield, Mass. 

Downs, Donald M., Codo Mfg. Co., New Orleans, La. 

Fisher, F. N., Standard Diary Co., Boston, Mass. 

Gallup, Frank E., Gallup’s, Inc., Kansas City, Mo. 

Gash, Edward, George B. Hurd Co., New York, N. Y. 

Grimes, Carl G., Grimes-Stassforth Staty. Co., Los An- 
geles, Cal. 

Hamilton, Horace T., Manufacturers’ Representative, 

Dallas, Texas. 

Hampton, Robert J., Bainbridge, Kimpton & Haupt, 

Inc., New York, N. Y. 

Herr, Lauriston B., L. B. Herr & Son, Inc., Lancaster, 

Pa. 

Hildreth, Joe, Esterbrook Steel Pen Mfg. Co., Camden, 
J 


Hullet, John, Baltimore Office Equipment Co., Balti- 
more, Md. 

Irving, Clarence B., Wilson-Jones Co., Chicago, Hl. 

Johnston, Frank H., Acme Visible Records, Inc., Chi- 
cago, Ill. 

Johnson, Oliver, G., H. H. West Co., Milwaukee, Wis. 

Kammerer, Chris, Victor Safe & Equipment Co., N. 
Tonawanda, N. Y. 

Koerner, Henry C., Miller-Davis Co., Minneapolis, Minn. 

Kuch, Charles F., Hotchkiss Sales Co., Norwalk, Conn. 

Laucks, S. Forry, York Safe & Lock Co., York, Pa. 
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Lenahan, Jack, Wilson-Jones Co., Chicago, Ill. 

Lynch, F. E., Johnson Press, Wichita, Kansas. 

Mashek, Frank, Frank Mashek & Co., Chicago, IIl. 

McGovern, James P., Thorp & Martin Co., Boston, Mass. 

McLaughlin, C. H., Visible Record Equipment Co., Chi- 
cago, Il. 

Metzger, W. A., Royal Typewriter Co., New York, N. Y. 

Moulton, Ralph, Victor Safe & Equipment Co., N. Ton- 
awanda, N. Y. 

Nelson, E. Lyske, General Fireproofing Co., Minneapolis, 
Minn. 

Pfarr, William, Santa Fe Book & Staty. Co., Santa Fe, 


Pomerantz, A., A. Pomerantz & Co., Philadelphia, Pa. 
Rominger, H. C., W. K. Stewart, Inc., Indianapolis, Ind. 
Ryan, F. M., Travelling representative, Cincinnati, 

Ohio. 

Sell, E. H., Sell, Inc., Columbus, Ohio. 
Solinger, Leo, Eagle Pencil Co., New York, N. Y. 
Sylvester, Harry B., Sylvester & Nielsen Co., Appleton, 

Wis. 

Waltz, Rowland A., John W. Graham & Co., Spokane, 

Wash. 

Weber, William F., Ace Fastener Corp., Chicago, Il. 
Whittemore, A. C., Samuel Ward Staty. Co., Boston, 

Mass. 

To these men of our craft whose names we have 
presented, there has come that Messenger which none 
can deny. He has said, “Come with me.” 

In finality we who remain can but exclaim, 


Life’s race well run, 
Life’s work well done, 
Life’s crown well won, 
Now comes rest. 
God giveth quietness at last. 


Respectfully Submitted, 


The Necrology Committee, 
Mortimer Chute, Jr., 
Ralph B. Pflieger, 

C. H. Everly, Chairman. 





AT THE FIELD DIVISION MEETING.—1. 


secretary; Fred Fenne, at the head of the travelers division, about to sound the gavel. 
Associated Stationers Supply Co.. giving orders by telephone. 


M. D. Hasty, Sengbusch Self-Closing Inkstand Co., 


acting 
2. Herb Morgan, 
3. W. E. Smith, sales manager, and Hy 


Linden, Ace Fastener Corp. 


The heavy re- 
sponsibility of be- 
ing Chicago con- 
vention committee 
chairman was 
carried — skillfully 
by Ed Conlon of 
the Rockwell- 
Barnes Company 
His personal ef- 
forts and his su- 
pervisory activi- 
ties contributed 
substantially to 
the success of the 





1942 assembly. 
Members of the 
association and 
the industry owe 
a debt of grati- 
tude to him and 
all the sub-com- 
mittee chairmen 
and members. 
They worked ef- 
fectively and un- 
tiringly for the 
benefit of their 
fellow stationers 
at the convention. 





Here Endeth the Detailed Report of the Thirty-Seventh Annual 
Convention of the National Stationers Association, Held in 
Chicago, October 4-7, 1942. 
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How. to Do Business 
WITH GOVERNMENT REPRESENTATIVES 
Attitude and. Jochnique Cre Intonsoly. Important 


N RELATIONS involving a buyer 

on one end and a seller on the 
other, office appliance dealers are 
pretty much at home. They have 
had abundant experience. They 
understand attitudes and tech- 
niques. But, government repre- 
sentatives, with whom increasing- 
ly there are contacts, are still 
strange men who are not well un- 
derstood. 

There is a lot of prejudice 
against them. In the _ business 
man’s vocabulary, bureaucrat is a 
term of reproach and contempt. 
Business men think of bureau- 
crats aS wasteful, visionary, im- 
practical. They believe that most 
of them have secured their high 
salaried posts through political 
pull rather than through inherent 
ability. 

The purpose of this discussion is 
not to defend bureaucracy in gov- 
ernment. There is far too much 
of it. In his political activities, as 
he becomes a local influence for 
the formation of opinion, the of- 
fice appliance dealer who works 
for a reduction of bureaucracy, 
the introduction of governmental 
efficiency, is a patriotic citizen. 


Dispense With Politics 


However, when an office appli- 
ance merchant enter into rela- 
tions with government represent- 
atives, he should put political 
views to one side. He is concerned 
now with the effective handling of 
specific problems involving regu- 
lations, a tax, or something else. 

I present a number of sugges- 
tions which I think will be help- 
ful. 

Be courteous. Government emis- 
Ssaries, the personal representa- 
tives of Uncle Sam, are entitled to 
courtesy. Moreover, that is good 
psychology. They will listen more 
attentively to the courteous man 
than to the rude one—because 
they are human. 

Moreover, the great majority of 
them merit respect simply as in- 
dividuals. In one situation or an- 
other, this writer has had an 


By H. R. SIMPSON 
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opportunity to observe a great 
many government representatives. 
On an average basis, I have found 
them to be men of good character, 
of an intelligence considerably 
above the average, with good to 
excellent qualifications for their 
jobs. Of course, large numbers of 
them are under Federal Civil 
Service, and the standards of such 
are very high. I have found most 
to be believers in traditional 
American democracy, including 
the principle of private enterprise. 
As a whole, they are a very decent 
group of men, and anxious to do 
their work well. 

Learn the limits of authority. 
The individual representative may 
have very little leeway—or he may 
have considerable power. It may 
be a case of going to a higher-up. 
Resolve this question early in your 
interview. 

Present the complete facts. How 
does an office appliance dealer do 
a selling job, presenting a new line 
of goods? He goes into details. He 
covers every angle of the subject. 

The same technique is called 
for, in many Situations which in- 
volve a letter to, or a conference 
with, a government representa- 
tive. Give all the information 
necessary. Going to an interview, 
take along written data to assure 
that you do not overlook points. 


Get in Line With Government 
Requirements 


Be sensible about government 
red tape. An office appliance mer- 
chant has dealings with the gov- 
ernment in a selling situation. An 
agency is a prospective customer. 
It is a fact that many merchants 
do little business with the govern- 
ment because the red tape in- 
volved, the formality, baffles them. 
Perhaps they bid once or twice 
unsuccessfully —then they quit. 


The way to lick red tape is to 
accept it—then to conform with 
the greatest of care. If a bid is 
wanted in quadruplicate, make it 
that way. If the specifications in 
some particulars seem rather 
queer, work on the basis of them 
just the same. 

There are 1001 varieties of red 
tape, of course. The merchant 
who finds himself stymied can 
sometimes get quick relief by ap- 
pealing to his congressman or 
senator. If the facts are very 
much on the merchant’s side, an 
energetic congressional friend can 
sometimes secure quick relief. 

Ask for information. In printed 
regulations reaching him, an of- 
fice appliance merchant may find 
points he does not understand. A 
long distance call, a few minutes 
of time, ordinarily will clear up 
the doubt which, otherwise, might 
lead to mistakes, and much trou- 
ble later. When in doubt ask for 
clarifying information. 


Handle Disputed Points Carefully 


Understand governmental bias. 
The government man, to whom a 
doubtful point is put, will tend to 
lean to the government’s side in 
the opinion he offers. Suppose the 
question is a controversial one 
involving the tax, where there is 
some question as to the mer- 
chant’s liability. The government 
representative will not usually 
give the merchant the benefit of 
the doubt. 

So the wise merchant, recogniz- 
ing a controversial point, will con- 
sult an attorney expert in tax 
matters. 

This same principle applies to 
controversial points under many 
regulations. Of course, I have ref- 
erence to points of genuine con- 
troversy, not to doubts a merchant 
may have that already have been 
the subject of specific and final 
interpretation, the facts of which 
a government representative will 
give. 

It is important that the office 

(Turn to page 67, please) 
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THE SALES SLANT IN SERVICE 
Pertinent. Points for Office Machine Dealers 


HE national movement to con- 

serve all critical materials 
through the curtailment or com- 
plete stoppage of practically every 
type of equipment, has magnified 
the opportunities as well as the 
responsibilities of every individual 
engaged in service work. 

Making what we have last for 
the duration is the duty of every 
good American. In fact, intelli- 
gent conservation is one of the 
most important contributions that 
any civilian can make. There isn’t 
a customer on your books who 
won’t agree with that statement. 

But human nature doesn’t 
change overnight. Even a Pearl 
Harbor is not enough to jar us out 
of our normal routine. In short, 
people still have to be sold on tak- 
ing a new step, even when it is 
unquestionably for their own good. 
True, there will be less sales re- 
sistance than in normal times be- 
cause the appeal to the customer's 
self-interest is easier to make 
but the appeal has to be made. 

The importance which conser- 
vation through proper office ma- 
chine servicing will assume for the 
duration means that your service- 
men are going to have a great deal 
more contact with the public than 
they have ever had in the past. 
The impressions which your cus- 
tomers will have of your firm are 
yoing to be determined to a very 
large extent by the actions of your 
servicemen. 

In the past, if a serviceman was 
a good mechanic that was about 
all that was expected of him. The 
successful serviceman of today, 
however, will have a greater re- 
sponsibility. He will assume many 
of the functions of the salesman 
and therefore will be obliged to 
understand and practice some of 
the fundamentals of salesmanship 
if he is to do his job to your Satis- 
faction and the Satisfaction of 
your customers. 


Good First Impression 


First, he will be obliged to make 
a good impression on the customer 
if he is to win that customer’s 
confidence in his ability to handle 
the particular service job. That 
means his appearance must be 
pleasing. His hair must be combed, 


By PAUL J. SCHUTT 


Director of Service, 
Victor Adding Machine Company, 
Chicago, III. 
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his clothes must be neat and he 
must look like a man who takes 
pride in his personal appearance 
as well as in his work. His attitude 
must be friendly, yet business-like 
and immediately put over the idea 
that he is there to serve the cus- 
tomer and is confident that he can 
serve him. 

The only way the customer has 
of forming an immediate opinion 
of the serviceman and the service 
he can render, is by what the 
serviceman says and how he says 
it. If the serviceman stutters and 
stammers, mispronounces words 
and keeps his eyes on his feet in- 
stead of on the “user’s’” face, he 
fails to get his story over and 
completely destroys any favorable 
initial impression. 

Most of the difficulty experi- 
enced in making a positive ap- 
proach and a good impression, can 
be traced back to a lack of prepa- 
ration. The best speakers in the 
country know what they are going 
to say before they address an 
audience. They have written and 
rehearsed their talk time after 
time to get it right. Why should 
a serviceman, who is primarily a 
“doer” instead of a “talker,” feel 
that he is competent to walk in on 
a man and make up his sales story 
as he goes along? 

















MR. SCHUTT 


It may seem that we are putting 
undue emphasis on appearance, 
speech and other purely personal 
characteristics. You may feel that 
all the customer wants out of a 
serviceman is a good, fast, servic- 
ing job. But let’s see how some of 
these principles we have been dis- 
cussing work out in actual prac- 
tice. 

Two Case Histories 

It has been my job to train and 
supervise servicemen operating 
out of branch and agency offices 
in most of the larger cities of the 
country. We have been obliged to 
expand greatly our service facili- 
ties to meet the present emer- 
gency. I believe that the following 
case histories will indicate most 
clearly the need for a thorough 
understanding of sales fundamen- 
tals on the part of servicemen. 

For our first example, we’ll take 
serviceman Bill White. Bill knows 
adding machines and is a compe- 
tent mechanic, but he has never 
given much thought to selling 
service. In fact, he is somewhat 
discouraged since he left the 
bench job and started outside 
work. 

He has just stepped up to the 
information desk and asked to see 
the man in charge of office equip- 
ment. Bill didn’t think to ask 
what the gentleman’s name was. 
In fact, he wasn’t going. to write 
him a letter and didn’t care. 

When the proper individual ap- 

eared, Bill said, “I’m a service- 
man from the Blank Company. I 
was out in the territory and 
thought I would stop in and see if 
you had any machines that need- 
ed service.” 


Unless by sheer coincidence a 
machine has been causing trouble, 
the office manager will honestly 
assure Bill that they have no serv- 
ice work. The office manager 
doesn’t know the ribbon is worn 
and that the machine is dirty. He 
has forgotten it is a year and a 
half since the machine was last 
oiled. The operator told him that 
the action of the machine was 
sluggish, but that was two weeks 
ago and he has forgotten it. 


Bill made his call appear as a 
casual drop-in and the customer 
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accepted it as such. Bill didn’t 
tell the customer that he had used 
the machine for two years. Bill 
also neglected to take advantage 
of the timely conservation appeal 
in connection with curtailed pro- 
duction of adding machines. In 
fact, he not only failed to accom- 
plish any immediate objective, but 
also failed to give the customer 
any reason to remember him. 


The Sales Approach Succeeds 


Joe Green started handling out- 
Side service work just about the 
same time that Bill did. Joe likes 
it fine and seems like a different 
man Since he left the bench. 

Let’s see how Joe goes about 
contacting an adding machine 
user. He steps up to the informa- 
tion desk and asks the good-look- 
ing blond the name of the man 
who has charge of office equip- 
ment. He finds out that the office 
manager’s name is Brown. He asks 
to see Mr. Brown and in a few 
minutes the gentleman comes out. 
Joe addresses him as follows: 

“Mr. Brown, I’m Joe Green of 
the Blank Adding Machine Com- 
pany. According to my records, 
you purchased an electric adding 
machine from us two years ago. I 
assume it has given you good serv- 
ice, aS we have not heard from 
you. 

“T suppose you know that add- 
ing machine production, like a lot 
of other things, has been sharply 
curtailed for the duration. I guess 
that means, Mr. Brown, that it is 
up to all of us to keep the old ones 
adding. 

“In fact, that’s the reason I 
came out to see you. We are rap- 


idly expanding our service facili- 
ties in order to take care of our 
users throughout the emergency. 
We call this new service the ‘Keep 
‘Em Adding’ plan. 

“The first service we are offering 
users is a free inspection of all 
adding machines, regardless of 
their age. If you'll show me where 
your machine is, I'll be glad to 
check it over now.” 

If Mr. Brown says his machine 
has never given any trouble, is 
operating satisfactorily and re- 
quires no service, Joe has the per- 
fect come-back, as follows: 


The Perfect Come-Back 


“TI know the model you have is 
mighty dependable. If you keep it 
clean and oiled, it’s very seldom 
that it causes trouble. However, 





FRED PITT HEADS WILSON- 
JONES 


While this issue of Office Ap- 
pliances was on the presses, word 
was received concerning the elec- 
tion of Fred Pitt as president and 
director of the Wilson-Jones Com- 
pany. He succeeds George Dawson, 
who remains as an executive of the 
company and by preference will 
give his attention to engineering 
problems. 


Mr. Pitt, son of one of the foun- 
ders of the Irving-Pitt Manufactur- 
ing Company, which was merged 
with the Wilson-Jones Company, is 
well known throughout the indus- 
try. His many friends will be de- 
lighted to learn of his well earned 
promotion. 
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as long as I am here why not let 
me take a look at it. There is no 
obligation because this service in- 
spection is absolutely free. With 
the scarcity of materials and parts 
being so hard to get for many 
kinds of equipment, we'll both feel 
better to know that your machine 
is in A-1 shape.” 

Joe has found that nine times 
out of ten this approach works for 
him. He knows, too, from expe- 
rience that most machines two 
years old or more will need some 
attention and that he will not 
only profit from the free inspec- 
tion himself, but will do the “user” 
a real service. 

He succeeds with the approach, 
first because he let Mr. Brown 
know that he knew the firm had a 
certain kind of adding machine, 
how long they had it, what model 
it was and that it had given satis- 
factory service. Second, he quickly 
indicated that he had made a spe- 
cial call to render service. Third, 
he touched on the fear motive by 
mentioning the possibility of parts 
being hard to get later. Fourth, 
he climaxed his approach with a 
“something for nothing” offer. 
That is a combination of appeals 
to self-interest that will register 
with most customers. 

The only difference between 
Joe’s success and Bill’s failure is 
WORDS. Joe doesn’t know any- 
thing more about servicing than 
Bill, but he does know a lot more 
about selling his service. The prin- 
ciples he used with office manager 
Brown are identical with those 
which the best salesmen use when 
they sell new adding machines— 
or anything else. 


Servicing “Refugee Typewriters 


UROPEAN refugees are excel- 
lent service prospects provid- 

ed you're in a position to handle 
their work, according to G. S. 
Brewer, manager of the Hollywood 
Typewriter Shop, Hollywood, Calif. 
Like nearly every other large 
city in the nation, Los Angeles 
has become the home of thous- 
ands of refugees from every coun- 
try in Europe. And a surprising 
number of them, particularly 


Germans, have some typewriters. 

By featuring the service of for- 
eign makes in its display adver- 
tising in the classified telephone 
directory, the Hollywood shop has 
drawn the lion’s share of this 
business. Several hundred ma- 
chines a year are being handled. 

“It’s nice business if you’re 
equipped to handle it,’ says Mr. 
Brewer. “But it doesn’t pay to 
make any promises until you’ve 


worked with several machines. 
“Most of these machines have 


threads on the metric system, 
which in itself is a complication. 
They’re built quite differently 
from American machines and ex- 
pert repair work requires some 
practice. Of course parts are prac- 
tically unavailable, which means 
that you have to have a lathe and 
a good workman who can make 
most anything.”—LSF 


FOR TYPEWRITER DEALERS.—On return from a recent visit to Washington, Hazen R. Ames, 

president of the Ames Supply Company, Chicago, said, ‘‘The government is going to buy 

75,000 new portables FIRST from the dealers who have signed Treasury Procurement Division 

buying agents’ contracts, at prices higher than the wholesale prices. If you are one of the 

dealers who has not signed such a cont?act and has new portables for sale, | advise you to 

write to Jim Ward, Room 5101, Treasury Procurement building, Seventh and D streets, S. W., 
Washington, D. C., and get a set of contract papers.” 
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Visit. Dofense Organizations. for 
ADDED OFFICE FURNITURE BUSINESS 


4i ITH the Defense program 

opening more industries 
and factories, it is only natural to 
understand that new offices will 
also have to be organized,” states 
Samuel Raymes, office manager of 
the Pennsylvania Office Furniture 
Company, Philadelphia. ‘With 
these new openings, we office fur- 
niture dealers have before us an 
unlimited market for both new 
and used furniture. While going 
after these ‘new prospects’ how- 
ever, we must not forget the al- 
ready situated companies, who are 
just as much in the market for 
office equipment as the previously 
mentioned firms. 

“The aggressive dealer will not 
idly sit by and wait for the execu- 
tives of the new companies that 
are opening daily to come to him 
to purchase office fixtures. Instead 
he will personally visit these or- 
ganizations, find out the ‘wants’ 
of the company and then know 
just what to sell. And this is just 
what Mr. Raymes has been doing 
with highly gratifying results. 

“Through my contacts with ex- 
ecutives of firms now opening, I 
find that the greater majority of 
them are too busy to be able to 
leave their places of business and 
go out shopping for office equip- 
ment. Time is precious to them, 
and anyone approaching with a 
line of supplies that they need, 
will find them ready buyers,” says 
Mr. Raymes. “For this reason, I 





By PHIL LANCE 


’ VANIA OFFICE FURNITURE Cc 


AN INTERIOR DISPLAY AND AN 
ATTRACTIVE EXTERIOR.—Above 
Proprietor Raymes is shown adjust- 
ing a desk and chair for display pur- 
poses. Below is the solid black store 
front which stands out because most 
other stores in the neighborhood have 
highly colored fronts. 


am experiencing more sales daily 
from these personal contacts.” 

The first step that Mr. Raymes 
takes when going out after sales 
from new companies, is to inven- 
tory what he has in stock. In this 
way he knows what he has to offer 
and can close sales with the knowl- 
edge that he can deliver just what 
has been sold. He never offers any- 
thing for sale that he is not cer- 
tain he has on hand. And because 
of this he gains his customer’s 
confidence as well as his good- 
will 

On visiting company buyers, he 
immediately goes about finding 
out the kind of equipment that 
they are in the market for, the 
quantity needed and how soon 
they expect the furniture to be de- 
livered. Because of this prelimi- 
nary survey method, Mr. Raymes 
is able to make his sales presen- 
tations effectively. 

When the buyer is in doubt as 
to the type of office furniture he 
desires, Mr. Raymes invites him 
to the show rooms of the Pennsyl- 
vania Office Furniture Company 
to make his selections there. A 
definite appointment is made so 
that Mr. Raymes will not miss the 
potential buyer when he arrives. 

“On contacting office furniture 
buyers,” comments Mr. Raymes, 
“T try to sell the customer both 
new and used furniture. When I 
have on hand the necessary new 
stock, I try to accommodate the 
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customer and Sell him what he 
asks for. On the other hand, if 
those items are not available, I 
try to show him how used furni- 
ture of certain construction, qual- 
ity and price will be just as satis- 
factory as that for which he has 
inquired. I point out, however, 
that the appearance of used fur- 
niture in comparison with new 
merchandise takes more than 
words. It must actually be seen, 
and for this reason I invite the 
buyer to our show rooms. As good 
impressions are essential, we have 
paid particular attention to the 
appearance of our store and show 
rooms.” 

Just recently the Pennsylvania 
Office Furniture Company had a 
new, modernized store front in- 
stalled. In order to exhibit every- 
thing to the public, the show win- 
dow was designed in one section 
with the door on the side for en- 
trance to the building. The sur- 
rounding space of the building 
was covered completely with a 
black surfacing. 

The window acting as one of the 
display rooms for the company, 
has a built-up floor to raise it to 
such height that those looking in 





from the outside, will see the office 
furniture at eye level, instead of 
having to look down upon it. This 
gives it full size appearance in- 
stead of the “miniature” appear- 
ance sometimes observed when 
looking through thick plate glass. 
In addition to the window dis- 
play, another space is constantly 
devoted to showing the latest fix- 
tures that the store has in stock. 
And of late, this second show 
room is used only for used furni- 
ture. It is set up as an exact rep- 
lica of an office, with no other 
furniture “cluttered” around, as 
this has a tendency to detract 
from a professional appearance. 
“As it is mostly to see used fur- 
niture that firm buyers come to 
our store, we make sure that 
everything on the floor is in ‘sales 
condition.’ By this I mean, that 
the displayed furniture is com- 
pletely rehabilitated and not 
pieces that have been picked out 
at random in the store and set on 
display. For this first appearance, 
we have found, is the one that 
sells or repels a buyer. Used fur- 
niture is usually pictured as 
marked or defaced. This is one 
idea that we like to take away 
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from a prospective purchaser.” 

As buyers who come into the 
store are pressed for time, only 
one of each item to make up a 
complete office is exhibited. This 
contributes to simplicity and sales 
appeal. 

Some buyer may take an im- 
mediate liking to the particular 
desk and chairs on display and 
ask for a number of the exact type 
to be delivered to his firm as soon 
as they are available. If, how- 
ever, the ones in the show rooms 
are not quite what the buyer de- 
sires, he is then taken into the 
stock rooms. 

Of late, Mr. Raymes has sold of- 
fice furniture to the Philadelphia 
Navy Yard, Quartermaster Depot 
and other government agencies, as 
well as to government contracted 
firms doing defense work. 

“If representatives of an office 
furniture company will make per- 
sonal presentations to new firms 
that are entering their sales vicin- 
ity,” points out Mr. Raymes, “I 
am sure that they will find out, 
as we have, that they will havea. 
greater turn-over in merchandise 
than by just waiting for custom- 
ers to drop in.” 
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S. G. ADAMS COMPANY CHRISTMAS FURNITURE DISPLAY.—Desks, chairs, 
bookcases, lamps, smoking stands, costumers—all have their places in this effective 
presentation. The window was particularly productive of sales last year. 


Office Furniture Gifts on Display 


N ADDITION to devoting one 

regular display window to small 
Stationery items appealing to both 
the businessman and the average 
home owner, the S. G. Adams 
Company, St. Louis, Mo., last year 
also gave a full window to “office 
furniture” gifts, suggested specifi- 
cally for the men who maintain 
offices in their homes. 

As shown, the corner window 


display contains three book-cases, 


an inexpensive and an expensive 
home desk, leather chairs, office 
chairs with pneumatic and other 
chair pads, small personal files, 
desk lamps, desk pads, coat racks, 
waste baskets, a full display in 
desk-top accessories, and all other 
merchandise designed to make 
“home business” a more pleasant 
activity. 


For any customer buying larger 
items such as desks or heavy 
chairs, the S. G. Adams Company 
made arrangements to deliver the 
merchandise on Christmas Eve as 
a complete surprise for the recipi- 
ent. Many women whose husbands 
carry on part or all of their busi- 
ness work from their homes re- 
sponded enthusiastically to the 
display —RAL 
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3, 3b, 3B, Jt, 
BUSINESS BUILDERS 


Broadcast over Station S-A-L-E-S 
Operating on a wave length of:— 


CONFIDENCE ... COURAGE... 
COOPERATION 


EVERAL of the replies to our 

last month’s query: “If I were 
a dealer in office furniture, I'd 
... placed emphasis on the im- 
portance of Effective Windows as 
a basic key in successful day-in 
and day-out sales promotion. 

As one prominent manufacturer 
put it: “The store window display 
exists for the main objective of 
getting the passing parade to be 
interested enough to go inside. A 
good store window display will 
attract attention, will interest 
people, and will even send them 
into the office outfitter in a buy- 
ing frame of mind. A window that 
does that has done a mighty good 
piece of sales work. The rest de- 
pends upon the service that the 
customer finds inside the store.” 

Summing up the score of cards, 
notes, and letters, that contained 
the “Better-Window” reminder, we 
find it lined up this way: 

Your office furniture 
window is your welcoming 
opportunity to old custom- 
ers ... your effective solici- 
tation to new ones. 

Your office furniture win- 
dow can be made a power- 
ful salesman. Use it. 


Your office furniture 
window should ever be a 
“Look Maker’; and keep 
the thought in mind you 
want the window display to 
sell... and it will! 

And you will be interested in 
having an abridged flash listing 
of other ideas sent in; here they 
are: 

Give a thought to better 
stock control. 

Advertise via all media 
consistently; it pays. 

Give a thought to the 
atmosphere and character 
of your store. 

Equip and enthuse; in 
fact ever re-enthuse the 
sales people; to better serve 
and sell. 

Rejoice in the fact that 
you are selling the efficient 
Tools of Business, so needed 
in our united war effort 
and underlying civilian 


effort, which undertakings 
alike must function with 
utmost precision. (From 
this thought, a composite 
one from our month’s com- 
munications, we get the be- 
tween paragraph reminder, 
which is: 
* og * 
“Help Speed the War Effort 
with Efficient Business Tools” 
* * * 
Next month we hope to present 
a selected reporting answer to 
the third of this series of three 
queries, each of which has given 
the other groups the opportunity 
to express what he would do if he 
or she were in the other field of 
endeavor. This thought-provoking 
Slanter is: “If I were a manufac- 
turers’ representative, I'd...” 
Address your angles on this to 
the co-ordinator of this page, Box 
2153, care of Shaw & Borden Com- 
pany, Spokane, Wash. 


* * ca 


“Help Speed the War Effort 
with Efficient Business Tools” 
* * * 

If you are not already on the 
mailing list for The Marsh Stencil, 
a pert and regular house organ 
of the top-flight class, get on it 
at once by writing Marsh. Here’s a 
current sample of their timely 
offerings: 

An Educated Man 

He keeps his mind open on 
every question until the evidence 
is all in. He always listens to the 
man who knows. He never laughs 
at new ideas. He cross-examines 
his day-dreams. He knows his 
strong point and plays it. He 
knows the value of good habits 
and how to form them. He knows 
when to think and when to call 
in the expert to think for him. 
You can’t sell him magic. He lives 
the forward-looking life. He culti- 
vates a love for the beautiful. 
(The Marsh Stencil Machine Com- 
pany, Belleville, Il.) 

* * ad 

“A man doesn’t have much 
horse sense until he can say 
‘nay’.” 

“Something must be done,” said 
the little woman as she smelled 
the biscuits burning. 

The one test for every decision 

‘WILL IT HELP WIN THE 
WAR?” 

From J. I. Kinman, a certified 
public accountant, auditor, now 
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residing in Santa Barbara, Calif., 
and formerly the head of a large 
business school that he founded 
in Spokane, we received an air- 
mail letter containing so much 
valuable thought pertinent to the 
advancement of the office furni- 
ture field that we offer some of 
these key thoughts to you and 
others we will incorporate in 
future months’ BUSINESS 
BUILDERS when they are timely: 

“To me the proper filing 
equipment is just like hav- 
ing an extra secretary by 
my side. My problem is to 
take off a few minutes to 
organize my file, get it 
under way, and then keep 
it up. However, since I 
have been away from oper- 
ating the kind of businesses 
where I had plenty of secre- 
taries, I discover anew that 
my filing system and equip- 
ment saves me time, if I 
but force myself to lay 
aside a few minutes each 
day to not only organize 
my material through the 
files, but keep the files up- 
to-date. 

“My observation is thata 
great many business oper- 
ators and their help lose 
too much time trying to 
uncover some information 
out of the straw stack of 
all loose straws found on 
the average desk. 

“T was in an office a few 
days ago seeking some in- 
formation, and I feel safe 
in saying that the depart- 
ment manager must have 
spent all of ten minutes, 
while I shifted from one 
foot to the other, trying to 
find some information that 
was hidden in the mass of 
papers on his desks. 

“Here was a typical oppor- 
tunity for a well trained 
office appliance man to 
render a real sales service 
... to help this individual 
get a knowledge of filing, 
purchase an adequate filing 
system, and use it cor- 
rectly.” 
and that’s the BUSINESS 

BUILDERS’ “Help Speed the War 
Effort with Efficient Business 
Tools” news to this moment. 


Ralph B. Ortel. 


tt ot ot 
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DOING BUSINESS WITH GOV- 
ERNMENT REPRESENTATIVES 
(Continued from page 61) 
appliance dealer distinguish be- 
tween the opinion of a govern- 
ment representative, and an in- 
terpretation, legally made, which 

he communicates. 

“Should I go to Washington?” 
This is seldom advisable. The in- 
experienced man, in Washington 
for the first time, can spend days 
running from bureau to bureau 
without accomplishing anything 
at all. Quite likely, when he does 
reach the person in direct au- 
thority over the matter he is con- 
cerned with, the latter will ask 
him to prepare a written state- 
ment, reply to which will be made 
later. It is best to leave Washing- 
ton work to trade association 
representatives and one’s congres- 
sional delegation. 

In one’s home territory, regional 
or state government representa- 
tives are fairly accessible. It is 
often well for a merchant to have 
direct contact with them. Again, 
the time-saving and most effective 
procedure may be to have the 
trade group go to work for one. 


ANOTHER SHAW-WALKER “FINDING SYSTEM” INSTALLA- 
TION.—This Shaw-Walker tailor made “finding system” enables 
E. L. Washburn Company, hospital and dental supply house in 
New Haven, Conn., constantly to maintain top-speed reference to 
correspondence. A similar index is used for the filing of incoming 
invoices. The systems were planned and sold as part of a com- 
plete office-routine renovation by H. L. Henry of Bradley & Scoville, 
Inc., exclusive Shaw-Walker representatives in New Haven. 


LEOPOLD DESK IN THE BANKING BUSI- 
NESS.—In an attractive setting the Junior 
Streamline desks made by the Leopold 
Company, Burlington, Ia., are serving effi- 
ciently. They were installed for the North- 
western State Bank at Duluth, Minn., by 
Taylor, Weygant & Goodspeed, also of 
Duluth. 


Should a merchant disagree ? 
An office appliance man remarked 
to me, “I knew that I was right, 
and the government man wrong, 
but what could I do? I couldn’t 
fight the U. S. Government. I 
couldn’t afford to.” 


Make Protests Intelligently 


Particularly in the enforcement 
of regulatory laws, administration 
of which is handed over to bu- 
reaus with extensive authority, 
controversial questions arise. New 
regulations, such as GMPR, result 
in hundreds of government repre- 
sentatives being put in the field 
after very brief training. The reg- 
ulation attempted may be colossal, 
as with price ceilings, whereas the 
legislation was put through Con- 
gress in great haste. Under such 
conditions, mistakes are  inevi- 
table. In a real sense, a merchant 
is rendering a patriotic service if, 
finding himself one of a group 
unjustly dealt with, he doesn’t 
hesitate to protest. 

It is right here that organized 
trade groups come in—state, local 
and national associations and 
merchant committees of chambers 
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of commerce. An interpretation or 
practice which hurts one mer- 
chant is probably hurting many 
others. One of the most impor- 
tant functions of trade associa- 
tions now is the protection of 
their members, as regulations are 
established and administered. 
Most trade executives are giving 
more attention to such matters in 
1942 than to any other. 

The merchant who has no trade 
group to turn to can write the 
senators from his state and the 
congressman from his district, re- 
porting and asking them to in- 
vestigate his case and discuss it 
with the office, or offices, in Wash- 
ington, which are concerned with 
it. Work of this sort is a regular 
part of a congressman’s job. 

Be cooperative. The general at- 
titude of an office appliance mer- 
chant toward government men 
should be friendly and codpera- 
tive. The office appliance man 
wishes to abide by regulations 100 
per cent. If he does have occa- 
sion to raise an issue at any time, 
this should be against the back- 
ground of a demonstrated desire 
to comply honestly and fully. 
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EDITORIAL 


The Service of N. S. A. 


@@ THE high merit of the National Stationers 
Association convention held in Chicago last 
month gives cause to appraise the wartime value 
of this trade association. Through the years of 
peacetime, the N. S. A. contributed immeasur- 
ably to the progress of the industry and its in- 
dividual members, making possible attainment 
of the prestige which the office equipment field 
now enjoys among other industries of the coun- 
try. In these critical times, its services are more 
valuable than ever. 

The record attendance of dealers, with the 
manufacturers, at the recent convention bore 
evidence of their estimate of the association’s 
wartime importance to them. Its recognition in 
high Government places was also reflected in 
the largest number of Government representa- 
tives ever present at a meeting of this industry. 

Not only is the association functioning as a 
coordinating agency and sponsor of forum meet- 
ings, but it is disseminating information essen- 
tial to problem solutions throughout the year. 
In addition to all of this, the N. S. A. is enhanc- 
ing the industry’s contribution to the war effort 
by almost daily assistance to the many Govern- 
ment agencies in Washington. 


_-c-- + 


A GOOD parson once said that where mystery begins 
religion ends. Cannot I say, as truly at least, of human 
laws, that where mystery begins, justice ends? 

—Edmund Burke. 


_—_-_eom- 


Advertising a Relief For Gas Rationing 
@¢ WHEN nation-wide gas rationing regula- 
tions go into effect on November 22, stationers 
and office equipment dealers whose salesmen 
depend upon cars to cover their territories will 
be confronted with this additional handicap to 
selling. Many dealers have already lost some of 
their salesmen to the war services, and now their 
remaining representatives who require auto- 
mobile transportation will be compelled to make 
calls less frequently. 

Despite the assistance of various plans to 
“double up” in the use of cars and travel by 
other means of transportation, retailers will 
need to adopt supplementary or substitute 
methods of maintaining contact with the trade. 
The situation which firms in the eastern states 
have had to meet for several months now be- 
comes a universal problem. 

Advertising, in its varied forms, offers broad 
possibilities in bridging the gap between buyers 
and infrequent calls of salesmen. While most 
dealers have been accustomed to advertising, an 


increase for this purpose should more than pay 
for itself. Some have already expanded their 
printed sales promotion programs. The media 
include newspapers, local publications, direct- 
mail, and house magazines or bulletins. 

W. B. Greggory & Son, Inc., Detroit, Mich., 
who recently revised their house organ, featured 
a message in the first issue inviting friends of 
the company to consider the publication a ‘“‘vis- 
itor filling in” during the absence of four of their 
salesmen who have entered the armed forces. 


—_--- 


READ not to contradict and confute; nor to believe 
and take for granted; nor to find talk and discourse; 
but to weigh and consider. —Francis Bacon. 


_—_e-- 


Typewriter Regulations Amended 


& ON page 70 of this issue will be found the 
text of an amendment to Maximum Price Regu- 
lation No. 162, covering sales and rentals of 
used typewriters. Issued on October 14 by 
Administrator Leon Henderson, the amendment 
became effective on October 19. 

Several sections are included in the amend- 
ment. Regulation No. 162 became operative on 
July 1, and its salient features were presented 
on pages 28 and 29 of July OFFICE APPLIANCES. 

It is recommended that every typewriter 
dealer study carefully the alterations in relation 
to his understanding of the previously issued 
Regulation in order to be informed and comply 
with the changes. 


—_o-- 


THE difference between landscape and landscape is 
small, but there is great difference between the be- 
holders. ——-Emerson. 


—_>-2--_- 


Small Retailer "Squeeze" 

&¢ THE “squeeze” which is beginning to grip 
the nation’s small retailers is causing deep con- 
cern to the Government and business generally. 
Because of increasing scarcity of goods, rising 
costs, and labor shortage, upwards of 300,000 
retail stores can be expected to close in 1943 
unless relieved, Wayne C. Taylor, Under Secre- 
tary of Commerce, told the Small Business Com- 
mittee of the Senate. 

A number of suggestions to lessen the burdens 
of the small retailer have been offered by the 
Department of Commerce. Briefly, they include 
concentration of available business in a few 
nuclear firms (which we hope will not be neces- 
sary), promotion of operating efficiency through 
Wartime Business Clinics, more equitable dis- 
tribution of goods by inventory control, alloca- 
tion control of goods distributed by manufac- 
turers, granting of tax credits or rate differen- 
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tials, and education along the managerial lines. 

It is hoped that relief measures will be 
effected, and that office equipment dealers will 
benefit by them. There are reasons to believe, 
however, that business mortality in this field 
will be comparatively low. For office equipment 


BRITTEN BECOMES WPB 
OFFICIAL 


E. F. Britten, Jr., president of the 


Monroe Calculating Machine Com 








E. F. BRITTEN, JR. 


pany, Orange, N. J., has been ap 
pointed by the War Production 
Board to membership on that or 
ganization's advisory committee of 
calculating machine manufacturers. 

The committee embraces the na 
tion's outstanding figures in the 
business equipment field, and it 
duty is to advise the WPB on war 
projects involving the entire indu 
try. 





KARL KIESEL HELPS A 
COMPETITOR 


At a recent meeting of the Great 
Lakes Travelers Club Karl Kiesel 
president of the club, recalled ar 
unusual incident in which he helped 
Bill Smith, now sales manager for 
Ace Fastener Corporation, sell a 


large order, not knowing at the time 


that his company ana Bill's were 
direct competition. The two har 
pened to be traveling together 
from Lincoln, Nebr., to Fremont 
where Karl had a good customer 
for ribbons, carbons and ink. B 
was selling for the Moore Pen Com 
pany. Karl did business as he ex 
pected on his own merchandise, but 
it developed that the dealer had 
150 of Bill's pens in stock. That wa 
where Karl came to Bill's re 

He told his friend that with Christ 


? ' 
mas ming he could push th 


pens for gifts and sell many more. 
Karl's oratory helped Bill land an 
order for 200. The two returned to 
their hotel together where Kar 
found a stack of correspondence 
waiting for him. He singled out a 
letter from the home office notify 
ing him that he was in the fountain 
pen business. The company had just 
bought out the DeWitt-LaFrance 
Company. Karl turned to Bill and 
said, ‘If | had known the contents 
of this letter, | never would have 
sold those pens. 








A G-W GIRL JOINS THE WAAC’S.— 
To Miss Gertrude Treller of the Globe- 
Wernicke advertising department 
goes the honor of being the first mem- 
ber of that organization to join the 
WAAC’S. She is one of the first 
women in the office equipment and 
stationery industry to become a mem- 
ber of the armed forces. In this picture 
she is shown with J. S. Sprott, (left), 
president of the company and Clar- 
ence W. Hamilton (right), sales pro- 
motion manager. 





LOUIS COHEN IN THE LIME 
LIGHT AGAIN 


Louis Cohen, who, as president 
f the Fort Smith Office Supply 
House, Fort Smith, Ark., conducts a 
successful retail business in thi 
field, also finds time for a lot of 
extra curricular activities. Recently 
he participated in a dinner given 
by local business men to member: 
f the Fort Smith Giants baseball 
team, Western Association cham 
pions of 1942. On that occasi 
he was pictured offering his 
yratulations and those of his fellow 
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and supplies are essential to the operations of 
all divisions of the Government and its innumer- 
able wartime contractors. In fact, the major 
portion of this industry’s products is now being 
sold to meet the demands of the Government 
and wartime industries. 


HERE AND THERE 


business men to members of the 
team. 

A short time before he came to 
public notice because of his activity 
as secretary-treasurer of the Salva- 
tion Army advisory board in Fort 
Smith. Plans were being made for a 
six thousand dollar Salvation Army- 
USO remodeling project at the local 
citadel. Mr. Cohen is serving his 
twenty-fourth year as Salvation 
Army board executive. 





BALDWIN JUNKS "SKATES" 


D. C. Baldwin, the eighty-two 
year old typewriter man of Fort 
Smith, Ark., participated in that 
city's recent “'scrap" campaign by 
junking all his old typewriters and 
consequently contributing about 
1000 pounds of old metal. In dis- 
mantling the old machines he says 
he discovered a number of secret 
serial numbers, but that's another 
story. The important thing is his 
patriotic sharing in Fort Smith's 
scrap’ Campaign. 





DYNAMITE AND A PARKER PEN.— 
This quiet young gentleman using 
his Parker “51” pen as he writes to 
the girl friend (seen in the picture) 
is dynamite in certain quarters of the 
world. He is Pilot Officer Fritz Wolf, 
late of Chennault’s “Flying Tigers” 
and has already shot down six enemy 
planes. He is shown at home in 
Shawano, Wis., before transferring 
his plane-downing activities to the 
U. S. Army Air Forces. Of his pen he 
says: “It would cost you about forty 
dollars in gold in China and I've seen 
them sell for that much.” (Milwaukee 
Journal Photo.) 
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MAXIMUM PRICE REGULATION NO. 162, PERTAIN- 
ING TO THE SALE AND RENTAL OF USED 
TYPEWRITERS, AMENDED 


On October 14, the Office of Price Administration, 
Washington, D. C., issued an amendment to Price 
Regulation No. 162, relating to the selling and renting 
of used typewriters. Following is the text of the 
amendment: 

1398.75 Evasion. (a) The price limitations set forth 
in this Maximum Price Regulation No. 162 shall not 
be evaded, whether by direct or indirect methods, 
in connection with an offer, solicitation, agreement, 
sale, rental, delivery, purchase or receipt of or re- 
lating to used typewriters, alone or in conjunction 
with any other commodity or by way of commission, 
service, transportation, or other charge, or discount, 
premium or other privilege, or by tying-agreement, 
or other trade understanding, or otherwise. 

(b) Specifically, but not exclusively, the following 
practices are prohibited, in connection with the sale 
or rental of a typewriter: 

(1) Decreasing cash or quantity discounts or trade- 
in or exchange allowances below those available during 
the period October 1 to 15, 1941. 

(2) Increasing charges in effect during the period 
October 1 to 15, 1941, for deferred payment, or for 
any other form of instalment, time payment or credit 
account. 

(3) Diminishing the effective period of guarantee 
or warranty, or the quantity or quality of mainte- 
nance or other service, customarily rendered during 
the period October 1 to 15, 1941, without corresponding 
reduction in price. 

(4) Misrepresenting the state of repair of a used 
typewriter. 

(5) Requiring purchasers to pay a larger propor- 
tion of transportation costs incurred in the delivery 
of used typewriters than the seller required purchasers 
of the same class to pay during the period October 1 
to ‘15, 1941. 

(6) Refusing to permit persons renting typewriters 
to arrange for delivery from and to the supplier’s 
place of business. 

1398.80 Licensing. (a) License required. A license is 
hereby required of every person subject to this Maxi- 
mum Price Regulation No. 162 now or hereafter selling 
or renting any used typewriters for which maximum 
prices are established by this Maximum Price Regula- 
tion No. 162. 

(b) License granted. Every person subject to this 
Maximum Price Regulation No. 162 now or hereafter 
selling or renting any used typewriters for which 
maximum prices are established by Maximum Price 
Regulation No. 162, as now or hereafter amended or 
supplemented, is hereby granted a license as a con- 
dition of selling or renting such used typewriters. 

The provisions of Maximum Price Regulation No. 
162, as now or hereafter amended or supplemented, 
shall be deemed to be incorporated in the license 
hereby granted and any violation of any provision 
so incorporated shall be a violation of the pro- 
visions of said license. The license granted by this 
amendment No. 1 to Maximum Price Regulation 
No. 162 shall be effective on October 19, 1942, or 
when any person becomes subject to the provisions 
of this Amendment No. 1 and, unless suspended as 
provided in the Emergency Price Control Act of 


1942 shall continue in force so long as and to the 
extent that such regulation or any applicable part, 
amendment or supplement remains in effect. 


(c) Registration of licenses. Every person hereby 
licensed may be required to register with the Office 
of Price Administration at such time and in such 
manner as the administrator may hereafter by reg- 
ulation prescribe. 

1398.81 Applicability of the General Maximum Price 
Regulation. The provisions of this Maximum Price 
Regulation No. 162 supersede the provisions of the 
General Maximum Price Regulation with respect to 
the sale or rental of used typewriters for which 
maximum prices are established by this regulation. 

1398.82 Definitions. (a) When used in this Maximum 
Price Regulation No. 162, the term: 

(1) “Person” includes an individual, corporation, 
partnership, association, or any other organized group 
of persons or legal successor or representative of any 
of the foregoing and includes the United States or 
any agency thereof, or any other government, or 
any of its political subdivisions, or any agency of 
any of the foregoing; 

(2) “Typewriter” means any portable, office, com- 
mercial, noiseless or standard type of manually or 
electrically operated writing machine designed to be 
used for writing or copying letters or other docu- 
ments, and does not include Braille typewriters, Lino- 
type machines, Monotype machines, shorthand writing 
machines, telegraphically controlled typewriters, toy 
typewriters or typewriters with inbuilt continuous 
forms handling features, or with inbuilt front feed, 
forms collating or automatic duplicating features; 


(3) “Used typewriter’ means any typewriter which 
has been in the physical possession of a user and 
which has been subjected to use, or any typewriter 
which has been consistently used for purposes of 
demonstration: the term includes shopworn, recon- 
ditioned and rebuilt typewriters; 


(4) “Shopworn typewriter” means a_ typewriter 
which has been in the physical possession of a user 
for a period less than six months, and which has been 
subjected to use, or any typewriter which has been 
consistently used for purposes of demonstration for 
a period less than six months; 

(5) “Rebuilt typewriter” means a used typewriter 
which has been dismantled and inspected since its 
last use and which meets the following specifications: 
all internal and external parts clean and free from 
rust, corrosion and flaws; main and carriage frame 
never bent nor broken; finish of main frame or mask 
approximately equivalent to new finish; working 
mechanism lubricated and adjusted to new machine 
specifications; type whole, clear, accurately aligned; 
ribbon, typebar rest, platen surface, feed rolls, paper- 
finger or bail rolls new, and adjusted to give maxi- 
mum performance; 

(6) “Reconditioned typewriter” means a used type- 
writer which has been inspected since its last use 
and which meets the following specifications: all 
parts clean, internal parts free from rust, corrosion, 
flaws; working mechanism lubricated and accurately 
adjusted; type whole, clear, accurately aligned; ribbon 
new; platen, feed rolls and paper-finger or bail rolls 
of size, shape and adjustment to give positive feed, 
registration, and manifolding performance; 

(7) “Rough typewriter” or “as is typewriter” means 
a used typewriter which is not a shopworn, rebuilt 
or reconditioned typewriter; 


(8) “Sale at retail’ means a sale to an ultimate 
user or his agent; 
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(9) “Sale at wholesale” means a sale to any person 
other than an ultimate user or his agent. 

(b) Unless the context otherwise requires, the defi- 
nitions set forth in section 302 of the Emergency 
Price Control Act of 1942 shall apply to other terms 
used herein. 

1398.83 Appendix A: Maximum prices for the rental 
and sale of typewriters. (a) The maximum price for 
the rental of typewriters shall be: 

(1) Typewriters manufactured since January 1, 1935: 


One- 
*3 Days half One Three 
or less Mo. Mo. Mos. 
Electromatic type- 
writers ......... $2.00 $5.50 $10.00 $25.00 
Other office-size type- 
writers: 
14 in. carriage and 
THOOr i... bcos ae 2.25 3.50 8.75 
16 in. to 20 in. car- 
riage inclusive .... 2.00 3.25 5.50 13.75 
Over 20 in. carriage 2.00 5.25 9.50 23.10 
Portable typewriters .. 2.00 2.00 3.00 7.50 


(2) Typewriters manufactured prior to January 1, 


1935 
One- 
*3 Days half One Three 
or less Mo. Mo. Mos. 
Electromatic type- 
Writers ......-. $2.00 $4.75 $8.50 $21.25 
Other office-size type- 
writers: 
14 in. carriage and 
wneer .......... 2.00 2.00 3.00 7.56 
16 in. to 20 in. car- 
riage inclusive .... 2.00 3.00 5.00 12.50 
Over 20 in. carriage.... 2.00 5.00 9.00 22.50 
Portable typewriters.... 2.00 2.00 3.00 7.50 


(3) If the rental is for a period of more than 
three months, the rental rate for each additional 
month shall not exceed one-third of the three-month 
rental rate set forth in subparagraphs (1) and (2) 
of this paragraph. 

(4) If the supplier of the rented typewriter is 
obliged to render delivery and pickup services in 
connection with the rental of the typewriter, he may 
add to the maximum price, as set forth in paragraph 
(a), a reasonable charge for such service and may 
demand and receive the amount of such charge simul- 
taneously with the charge for the initial rental period. 

(5) The age of the typewriter shall be determined 
by its serial and model number. 


(i) Office-size Remington, Royal, L. C. Smith, Un- 
derwood, Woodstock, Burroughs and _ Electromatic 
typewriters manufactured prior to January 1, 1935, 
have serial numbers lower than the following; ma- 
chines manufactured since January 1, 1935, have serial 


numbers higher than the following: 
Highest serial No. of a 
machine manufactured 


Make Model prior to Jan. 1, 1935 
1. Remington Standard ee | See, e Not manufactured 
prior to 1-1-35 
Remington Standard ........12, 20, 30.. ... -£-333,500 
Remington Standard ........16 ....... eseeee + -L-479,000 
Remington Standard ........ 17. saan Not manufactured 
prior to 1-1-35 
Remington (or Monarch or 
Smith Premier) Standard..50, 60 . .. »W-134,500 
Remington (or Monarch) 
MNS 6 a te Deine oe 5 a. X -240,500 
Remington (or Monarch) 
NONE. “ath arncandseecens i. Uanewegu sen Z-382,500 
DTN dein idcceds vusssesiwones All models .. 1.715.000 
Bde Sa, vc aatedeeadececes Standard and silent.1,135,000 
b; BIMMOTMOOR ac tas cctscadece Noiseless Moons 3,924,000 
CINUIOE dou ccvscéenecuce -Standard 4,300,000 
i SE. Finns Gwen uadaubace OES PE ee . 400,000 
G Me. ‘vaseaeckvacdseees A 4 -65,500 
7; OCONEE. dN Gia betiasecne 11,850 


(ii) All other makes and models not set forth above 
are to be classified as manufactured prior to January 
1, 1935, except that typewriters which have been re- 
built and renumbered shall be classified as manufac- 
tured since January 1, 1935, if the key-set tabulator 
mechanism is inbuilt. Those having other types of 
tabulator mechanism shall be classified as manufac- 
tured prior to January 1, 1935. 

(b) The maximum price for the sale at retail of a 





“Whether or not a stand is supplied. 
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used office-size typewriter with a 10 or 1l-inch car- 
riage shall be: 

Electromatics 
(Base Price—Add 


Wide-Carriage “Rough” Recon- 

Allowance) or“AsIs” ditioned Rebuilt 
To 11,850 .... a $ 60.75 $ 90.75 
11,850 to 21,800.. nies Se 86.25 116.25 
21,800 to 26,300 . 48.75 93.75 123.75 
26,300 to 31,500 . §6.25 101.25 131.25 
31,500 to 34,700 63.75 108.75 138.75 
34,700 to 39,000 . 71.25 116.25 146.25 
39,000 to 47,700 78.75 123.75 153.75 
47,700 up 101.25 146.25 176.25 


(1) If the typewriter has a carriage wider than 10 
or 11 inches there may be added to the maximum price 
the following amounts: 


“Rough” Recon- 
or“AsIs” ditioned Rebuilt 
12 in. carriage $ 3.75 $ 3.75 $ 3.75 
14 in. carriage 7.50 8.75 8.75 
16 in. to 20 in. carriage 
inclusive 15.00 17.50 17.50 
Over 20 in. carriage..... 22.50 27.50 27.50 


1398.85 Effective date of amendment, (a) Amend- 
ment No. 1 (1398.75, 1398.80, 1398.81, 1398.82, 1398.83 
(a), (b) and (b) (1) 1398.85) of Maximum Price Regu- 
lation No. 162 shall become effective October 19, 1942. 

Issued this fourteenth day of October, 1942. 


LEON HENDERSON, 


Administrator. 
© 
INVENTORY CONTROL ORDER BEING 
FORMULATED 


An order establishing a system of control over inven- 
tories of finished consumers’ goods of wholesalers, 
retailers and manufacturers throughout the country 
will be issued in the near future, Donald M. Nelson, 
chairman of the War Production Board, announced 
Tuesday, October 20. 

Information reaching WPB through voluntary 
sources and through various government agencies has 
indicated that great pressure is being exerted on 
markets as a result of over-buying of consumers’ 
goods. Mr. Nelson stated that because of this infor- 
mation the special Wholesale and Retail Inventory 
Policy Committee of the Office of Civilian Supply had 
unanimously recommended to him the prompt issu- 
ance of an order establishing a control of inventories 
as the only effective means of achieving more equit- 
able distribution of inventories throughout the coun- 
try and of protecting the many merchants who have 
been complying with previous WPB recommendations 
relating to the maintenance of “normal” inventories. 

The first step of the original plan, calling for a 
study of quarterly inventory and sales reports, cannot 
achieve the desired results, Mr. Nelson said. There- 
fore, WPB will proceed directly to the second step 
—a program for formal control and enforcement of 
“normal” inventories. 

The order now being drafted to put the system into 
effect, Mr. Nelson said, will require the achievement 
of normal inventories by the early part of 1943. The 
basis of the control system will be the one recom- 
mended by the committee and approved by Mr. Nelson 
on September 5. This system requires each merchant 
to maintain the same relationship of his stock to his 
sales which he had on the average in comparable 
quarters of 1939-40-41. In this way sales increases 
or decreases would result in proportionate increases 
or decreases in allowable inventories. Forms indicat- 
ing details for arriving at “normal” inventories wil] 
be made available as soon as possible. 

Mr. Nelson pointed out that the committee had con- 
sulted with hundreds of businessmen on the questions 
of policy involved and added that it would consult 
further with representative merchants and manufac- 
turers on the details of the order. 

The special inventory committee is headed by Eaton 
V. W. Read and includes Irwin D. Wolf, vice-president 
of Kaufmann’s, Pittsburgh, and John A. Donaldson, 
vice-president and treasurer of Butler Brothers, Chi- 


cago. 
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(Turn to page 96 for more Government rulings) 
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NEW MACHINES AND DEVICES | 





V-UNI-MASTER CARBON PAPER UNITS 

U. S. patent No. 2,299,014, covering the manufacture 
of carbon paper by a cold process, has been issued to 
the Manifold Supplies Company, 188-90 Third avenue, 
Brooklyn, N. Y. The process has been applied to the 
V-Uni-Master unit for spirit and gelatin duplicators. 
Each unit consists of a single sheet of paper folded 
double and perforated at the folded edge. One-half of 
the full sheet is coated with hectograph carbon. A 
white edge is left all around to permit handling with 
cleanliness. Formerly units for this purpose were made 
by pasting a master sheet and a carbon sheet together. 

The unit idea was developed for two reasons: First, 
it is cleaner for the typist because she does not have 
to handle the hectograph carbon paper. Second, it 
speeds up the operation of writing masters because 
the typist does not have to collate the carbon paper 
and the master, for inserting in the typewriter. 

In function, the V-Uni-Master is typed on the 
master sheet for spirit duplicator use and on the back 
of the carbon sheet for gelatin duplicators. If desired, 
the master sheet can be printed with any form so 
that typed matter filled in will register perfectly in 
duplicating. 

The new units are packed in handy, attractive 
boxes, 250 per box. 


ee 


NEW DESK BY OFFICE FURNITURE CONTRACTORS 
The Office Furniture Contractors, 34 South Wells 
street, Chicago, Ill., has announced a new line of 


of 


THE HANOVER EXECUTIVE DESK 


executive desks in authentic period designs. Included 
is the Hanover which is illustrated here. 

The Hanover is of American walnut with oak interior 
and bronze finished hardware. The finish is lacquer 
and the desk is equipped with dictation slide. There 
are two sizes, seventy-two inch and sixty-six inch, 
which are designated respectively as the FT-2072 and 
the FT-2066. 

The design and pleasing lines of the desk, plus the 
beauty of the wood and the finish, make it a unit 
which will harmonize with any type or style of office 
interior. 

Further details of construction, prices ,etc., will 
be supplied on request to Earl E. Hanson, president of 
the company. 





crease speed. 


WAGE-WOOD CARD FILES ANNOUNCED 
The Wagemaker Company, Grand Rapids, Mich., has 
designed a new line of card index files made of wood 
and sold under the trade name Wage-Wood. The line 





THE WAGE-WOOD CARD CABINET 


includes both one and two drawer styles for 3x5, 4x6, 
and 5x8 cards. 
wide. The depth of each file is sixteen inches. Multiple 
drawer sections can be made up by stacking the two 
drawer units. 
bases are available on special order. The finger pull 
and label holder are routed into the drawer front. 
The compressor is beveled and quickly adjusted to any 
Drawers are dovetailed front and back. 


The two drawer file is two drawers 


For big installations, larger units and 
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KEE KOVERS RELIEVE EYESTRAIN 


FOR TYPISTS 


Plastic covers for typewriter keys, offered by the 
Bert M. Morris Company, are transparent so that the 
letter shows through. Named Kee Kovers, they are 
made of a particular green color selected after scien- 
tific tests because it absorbs harmful rays and stops 
the glare from the rim of typewriter keys. 

Kee Kovers are easy to apply to any standard type- 
writer and present a modern streamlined appearance. 
When Kee Kovers are placed on the keys they protect 
the finger nails from the sharp edges of the rim, and 
the cupped top helps to cushion the stroke and in- 





MORRISET KEE KOVERS 


In addition to the transparent Keys, sets 


in black and opaque green in blank 


keys for schools and professional typists. List price 
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is $2.50, subject to usual trade discounts. Additional 
information is available from the manufacturer, Bert 
M. Morris Company, 1015 South La Cienega boulevard, 
Los Angeles, Calif. 

om - 

NEW XMAS PACKAGE LABEL FOR ARMED FORCES 
ANNOUNCED BY DENNISON 
Cooperating with an urgent request of the Post 
Office Department that people of the United States 
help expedite receipt of Yuletide packages by men in 





DENNISON’S CHRISTMAS PARCEL LABEL FOR THE ARMED 
FORCES. 


the armed forces, the Dennison Manufacturing Com- 
pany, Framingham, Mass., has announced a new 
Christmas package label for such uses. 

The label is gummed and, in conformity with the 
Post Office warning that parcels must bear immediate 
identification as a Christmas package, bears the 
legend: “Christmas Parcel for a Boy in the Service.” 
This is to assure special handling. 

Dennison officials point out that gifts mailed to 
service men should be in the post office as early as 
possible for Christmas delivery. In addition, the gov- 
ernment is asking wholehearted support of its request 
for (1) early mailing, (2) adequate wrapping and 
(3) special labeling. 

*—-< 
LIBERTY MAILING BOX 

Bankers Box Company, Chicago, is offering to the 
trade a new item for over-the-counter selling. It is 
the Liberty mailing box, specially designed for mailing 
to service men. With an ever increasing number of 
men in the armed forces who may average several 
packages a year from home there is developing a tre- 
mendous market for an item of this kind. 

The carton measures 9x12x6 inches and is made 
of the same heavy corrugated board used in Liberty 
storage boxes. It comes “knocked down” so it will not 
take up much space in stock. With each carton two 
labels are furnished, the necessary gummed tape for 
sealing and a length of heavy twine for secure tying. 


UNIVERSAL 





AMES TRUE-MARK UNIVERSAL PLATEN.—The True-Mark 

platen made by the Ames Supply Company, Chicago, was 

described in detail in the October number. It is shown here 

with the wrapping that carries the trade-mark and identify- 
ing name. 
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NEW FIBERSTOK FILE FASTENER ANNOUNCED 

The National FiberstoK Envelope Company, 429 
Moyer street, Philadelphia, has announced a new 
FiberstoK non-metallic file fastener for binding papers 
in filing folders and brief or binder covers. 

Made of tough, flexible fibre, the fastener has a 
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THE FIBERSTOK FILE FASTENER 


series of notches in the edges of the prongs which 
engage in a specially-designed compressor plate to 
provide a positive non-slipping binding, and at the 
same time allow for variations in capacity brought 
about by the addition or removal of papers from the 
folder. 

The fastener is available in all popular centers with 
both one-inch and two-inch capacity prongs, while 
the 234-inch center style is available with one-piece 
base and in the attached prong style. All other centers 
have the attachable prongs. 

Samples and prices are available on request. 


—>-———— 





THE NEW MODEL BUMP PAPER FASTENER.—This unit was 
fully described in the October issue of Office Appliances at a 
time when the accompanying picture was not available. 


—- — 


VAN DYKE’S NEW METAL CONSERVING LAMP 

Van Dyke Industries, Chicago, IIl., is saving critical 
metal by manufacturing its line of fluorescent desk 
lamps with as much wood in the construction as pos- 





VAN DYKE NO. 1000, WITH WOOD POSTS 


sible. In the past, many of the Van Dyke fluorescent 
lamps have been made with wood bases. In the new 
No. 1000, wood is being used for the uprights for the 


ee ees 
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first time. It is believed that the use of wood for the 
posts as well as for the base will add to the beauty 
of the fixture and permit the lamp to harmonize more 
completely with the wood desks now used extensively 
in war industries. 

Additional information may be secured by address- 
ing Van Dyke Industries, 2100 Rockwell street, Chicago. 
ee 
FARBER CARD CABINET ANNOUNCED 

Lou Farber, 30 East Congress street, Chicago, IIl., 
is offering a new line of wood card cabinets to the 
trade. The following three sizes are available in 
double drawers only: 3x5, 4x6 and 5x8. The cabinets 
are made of oak and are furnished in green and 





FARBER DOUBLE DRAWER WOOD CABINET 


walnut finishes. The drawers are equipped with fol- 

lower block and metal card holders and pulls. The 

cabinets are designed for easy stacking. Additional 

information may be secured by writing to Mr. Farber. 
—_<- —- 


NEW DITTO GELATIN DUPLICATOR ANNOUNCED 


Now available without priority restrictions is the 
new automatic rotary gelatin duplicator, Model R35, 
recently developed by Ditto, Incorporated, Chicago. 

The R5 comes in both automatic and hand-fed 
models. It delivers, from the original writing, typing 
or drawing, up to 150 copies—seventy copies per minute 
on the automatic feed machine—forty copies per min- 
ute on the hand feed machine. No stencils or type are 
used. 

The R5 reproduces eight colors simultaneously. 
Copies are deposited in receiving tray face up and 
flat. Operating cost is only five cents for 100 copies. 





DITTO MODEL R-5 GELATIN DUPLICATOR 


The R5 accommodates sheets of any size up to 9x14 
inches. 

This new machine produces copies from typewritten, 
pencil or ink originals. Designed for speedy operation, 
the R5 is sturdily and compactly built, finished in 
attractive black Wrinx. 





OFFICE APPLIANCES 


GUARDSMAN SAFETY ASH TRAYS 


The Seymour Conover Company, 350 Broadway, New 
York, N. Y., presents a new line of ash trays for smok- 
ers designated by the name Seco. They are made of 
amber glass with wood bases of solid walnut, mahog- 





NO. 201 SECO CIGAR TRAY 


any or light maple. The Seco cigar tray is availabie 
in five, six and eight inch sizes. The Guardsman 
cigarette tray in the five inch size has a patented 
groove which holds the cigarette firmly in place. It is 
easily removed and replaced but cannot fall out and 
if forgotten or neglected, it eventually snuffs out, 
eliminating danger of scorching furniture or rugs. 
Several turnings of wood base are available and a 
ship’s wheel design with regulation brass lacquered 
spokes is included. 
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NEW LOCKER RACKS DOUBLE LOCKER ROOM 
CAPACITY 

The Vogel-Peterson Company, Chicago, has added 
a new locker rack to its new line of wood wardrobe 
equipment. This new unit, which is built of hard- 
board and plywood, is five feet long and accommo- 
dates twelve employees (or twenty-four employees in 
double back-to-back unit). It provides each employee 
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VOGEL-PETERSON LOCKER RACK OF WOOD 


with a coat hanger, spaced, to permit wraps to dry in 
stormy weather, an individual ventilated hat shelf 
space and a 12 x 12 x 12 inch lock box for lunch, 
micrometers, drawing instruments or personal effects. 

The new locker rack units are sanitary as they keep 
clothing exposed to air and light, and provide a dry 
protected enclosure for lunches, etc. The new type 
“lockers” are available—being of wood construction. 
It is claimed that they double locker room capacity, 
saving valuable floor space for productive use. The 
manufacturer also reports that in many modern plants 
locker rooms are now being entirely eliminated, these 
units being installed in odd corners near each em- 
ployee’s point of work, thereby also reducing inter- 
plant traffic and locker room Stalling. 
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BUCKEYE OFFERS IMPROVED RAVEN 
CARBON PAPER 


Buckeye Ribbon & Carbon Company, 1458 East 
Fifty-fifth street, Cleveland, O., has announced a new 
line of Raven brand typewriter carbon paper. The 
name Raven has been associated with Buckeye for 
over twenty-five years, with quality constantly main- 
tained but other characteristics changed as type- 
writers were changed. The new line has a highly 
sensitive coating suitable for use with today’s light 
action typewriters. 

Raven brand carbons are available for all type- 
writer correspondence uses, from light weight through 





RAVEN TYPEWRITER CARBON PAPER 


billing weight for standard as well as noiseless type- 
writers. They are described as fine quality products 
having attributes of long life, cleanness and legibility 
of copies, and ease of handling. 


>? 


McDONALD ANNOUNCES A PIPE RACK HOLDER 

The McDonald Products Corporation, 277 Military 
road, Buffalo, N. Y., has patented a new canopy pipe 
rack, made to hold two pipes. Designated as No. 523 
pipe rack holder, it is hooded in such a way that the 





McDONALD PIPE RACK NO. 523 


stems of pipes set in it are hidden from view. Beside 
covering the unsightly stems, the canopy contributes 
to sanitariness. The rack is made completely of black 
walnut, making it a decorative addition to a smoker’s 
desk. 


NS 
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NEW CONVERTIBLE SEAT CUSHION 


The Perfect Rubber Seat Cushion Company, 1412 
Unity street, Philadelphia, Pa., has announced a new 
convertible chair cushion which is filled with inter- 





HAIR FILLED CONVERTIBLE SEAT CUSHION 


locked hair that will not lump together nor harden, 
retaining its resiliency. Each pad is approximately 
one inch thick. They are available in the following 
three sizes: 14% by 151% inches, for stenographers; 
15 by 17 inches, for side arm chairs; 17 by 18 inches, 
for executive chairs. Choice of covers includes fibre 
and corduroy or fibre and friezette. They are made in 
both brown and green. 
—_>-. — - 


NEW VISIBLE FILE SYSTEM 


Prevue—Radsell Company, 538 South Dearborn 
Street, Chicago, Ill., announces a new product for sale 
through stationers. It is called the Pre-Vue Visible 
file system. The accompanying illustration pictures the 
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file system open and the manner in which 100 record 
cards are contained. The capacity may be increased 
up to 200 cards by inserting two cards in each slot. 
The entire unit opens to 1334 by 3614 inches, to lie 
flat on the desk or stand upright as illustrated. The 
unit when not in use folds up into very compact space. 
The 100 cards are 31% by 5% inches each, with visible 
index space at the lower edge for quick reference. 
They are easily and speedily removed or replaced. The 
exterior of the unit is built of the finest imitation 
leather, beautifully designed and heavily embossed. 
Available in three colors—blue, brown and maroon. 
Retail price, including 100 cards, is $7.50. 
> - 


CANODE WATER SOLUBLE DUPLICATING INK 


Ink Specialties Company, Inc., 531 South Laflin 
street, Chicago, Ill., has perfected a water soluble 
duplicating ink which is marketed under the name 
Canode. It is made for use with both cellulose and 
protein stencils. In the first case the stencils can be 
cleaned with water. Protein stencils with which the 
new Canode ink has been used may be cleaned simply 
by blotting between newspapers. 

The new ink is made for all types of duplicating 
machines, both open and closed cylinders. It is said 
that the pads will not dry up through exposure to the 
air, but when applied to paper the ink dries rapidly. 
It is made in only one color—intense black. 


PRE-VUE VISIBLE FILE SYSTEM 





JOHN UDEN JOINS GALLUPS 
John Uden, well known in the commercial station- 
ery and loose leaf fields, became general manager of 
Gallup’s, Inc., Kansas City, Mo., on November 1. The 
change returns Mr. Uden to his first love, the retail 
division of the stationery industry. 
Although happy in his connection with the Chicago 








JOHN UDEN 


office of the Boorum & Pease Company, where he has 
been stationed since September, 1937, he responded 
affirmatively to the call from Mrs. Frank E. Gallup to 
take over the active management of the Gallup business. 
Since Mr. Gallup died last May, Mrs. Gallup has been 
operating the business by herself, but felt the need for 
the kind of guidance that John Uden can give. 

Mr. Uden’s connection with the industry began in 
1910, in his brother’s store in Sapulpa, Okla. Two years 
later he accepted a position with the Schooley Printing 
& Stationery Company, Kansas City, leaving there the 
following year to go with the Brush Stationery Com- 
pany in Denver. Later he returned to Kansas City as 
buyer for Brown-Pruess Stationery Company. From 
1923 to 1937 he was connected with the Burnap-Meyer 
organization as manager of the office supply division. 

In telling of his new work, Mr. Uden said that he 
would be happy to hear from friends in the industry 
both by letter and in person. He says that the latch- 
string will always be out at the Gallup store in Kansas 
City. 

. o— -—— 
W. D. MILLER LEAVES UEF 

After twenty-seven years’ connection with the 
Underwood Elliott Fisher Company, William D. Miller 
has joined the staff of the Photo Reproducing Equip- 
ment Company, Chatham, N. J., as director of sales. 
His responsibilities cover both foreign and domestic 
business. The company’s line includes several models 
of photographic copying machines as well as supplies. 

For twenty-three of the twenty-seven years spent 
with UEF, Mr. Miller was assistant to Charles B. Wil- 
liams, Latin-American director of sales for UEF. His 


experience and training fit him well for his new work. 








OFFICE APPLIANCES 


N. Y. FIRMS OFFER 2300 TYPEWRITERS TO WPB 
Patriotic business houses of New York City last 
month offered 2300 typewriters to the War Production 
Board for Army and Navy use in the first two days 
of a campaign launched by the government. 
Representatives of WPB said they were urging busi- 
ness establishments to sell twenty per cent of their 
standard typewriters to the government in an effort 
to secure the 75,000 machines urgently needed. 
Among the New York companies which made volun- 
tary offers to help out the drive were the Continental 
Insurance Company and the Fidelity and Casualty 
Company of New York, which jointly agreed to part 
with 150 of their total of 750 machines, and the Stand- 
ard Brands Corporation which offered 110 of its 575. 





“SEND ONE OUT OF FOUR OF YOUR TYPEWRITERS 

TO WAR.”—With these dramatic words in relation to 

the impressive picture above the Ames Supply Com- 

pany, Chicago, contributes effectively to the typewriter 

procurement program. It tells the story truly better 
than a thousand words. 
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14TH ANNUAL HIGGINS MEMORIAL AWARDS 


For the fourteenth consecutive year, in memory of 
Chas. M. Higgins, founder, the Higgins Ink Company, 
Inc., is sponsoring the drawing ink section of the 
National Scholastic awards. Six million high school 
students are eligible for this contest. One million eight 
hundred thousand of them in 42,500 classrooms in 
14,700 schools will learn about the contest while using 
Scholastic magazines in their lesson plans. Fourteen 
thousand two hundred fifty supervisors of art and 
mechanical drawing will personally receive contest 
data from the company. 

For the last two years the Higgins Ink Company 
has used war themes for the mechanical drawing 
section of the contest. This year, after questioning 
the War Department and a large industrial firm, the 
company chose a theme for all projects calculated to 
aid in pre-industry training of high school students. 
Pamphlets may be had on request. 


NEW FOUNT-O-INK HOME.—The Greg- 
ory Fount-O-Ink Company, Los Angeles, 
Calif., has recently purchased this fine 
building in the Eagle Rock district of the 
California city. It is constructed of con- 
crete and brick. Preparations are under 
way to have the factory in operation in 
the new home soon after January 1. 
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J. J. REINECKE ACTIVE IN WASHINGTON 
John J. Reinecke, executive secretary of the re- 
cently formed Wood Office Furniture Institute, man- 
ages the affairs of that organization from headquar- 
ters in Washington, D. C. As former assistant chief 
of the wood furniture section of the War Production 

















J. J. REINECKE 


Board, he has an intimate knowledge of the problems 
confronting the wood office furniture industry. 

Previous to his government service, Mr. Reinecke 
was associated with a leading management engineer- 
ing company in New York City, specializing in studies 
and analyses of sales, merchandising and marketing 
methods and problems of nationally distributed prod- 
ucts. This work brought him into close contact with 
wholesale and retail dealers and salesmen in eastern 
and middle western states. He was also connected 
with a large advertising agency in a managerial 
capacity and at one time managed his own furniture 
plant. His experience and training cover both produc- 
tion and distribution, equipping him effectually for the 
work in which he is now engaged. 

—_—_—_— oe - 

DAVIS PEN SHOP BURGLARIZED 


Merchandise including only the best pens and pen- 
cils, valued at $4,000, was stolen from the Davis Pen 
Shop, 127 East Wayne street, Fort Wayne, Ind., on 
October 4. Entrance was gained through the front 
door, which could be opened easily even though sup- 
posedly locked, because the burglar had, in the opin- 
ion of police, “fixed” the lock. In order to accomplish 
an easy entry into the store, the burglar or an ac- 
complice had at some previous time while the store 
was open, taken out a set screw which holds the cyl- 
inder of the lock in place. All that the burglar had to 
do Sunday afternoon was to screw out the cylinder, 
reach in through the cylinder orifice, and trip the 
latch, officers said. Entrance was gained in similar 
manner several weeks ago to the Lehman Book Store 
in Fort Wayne. In addition to showing expert knowl- 
edge of locks, the burglar was well acquainted with 
pen and pencil merchandise, said Charles H. Davis, 
proprietor of the shop. The burglar took only the 
shop’s best merchandise, leaving less expensive pens 
and pencils. Mr. Davis locked the shop at one o’clock 
in the afternoon and returned three and a half hours 
later to find the place was looted. He said a great 
part of the merchandise that was taken could not be 
replaced, since production has been curtailed because 
of the war.—AK. 

—--. 

HUSTON, JR., BACK IN ACTIVE NAVAL SERVICE 

Friends of William G. Huston, vice-president and 
general manager of Alexander Brothers, Limited, 
Honolulu, Hawaii, will be happy to learn that William 
G. Huston, Jr., who has been confined in the Naval 
Hospital for the past few months, has been returned 
to active duty and is again located in the Hawaiian 
waters. 


The Guest Book 


It was more than an ordinary pleasure to have H. D. 
Leach and Charlie Lipman of the George B. Graff 
Company pull our latch string on October 8. They 
were preparing to return home after the NSA Wartime 
Council, which they agreed was the best ever. Being 
war times brought up the fact that Charlie Lipman 
was a supply sergeant in the first World War. A pic- 
ture in the October, 1919, issue was examined with 
interest because it showed Charlie as part of the 
American guard over a group of German war prisoners 
in a camp near Bordeaux, France. Charlie was in the 
front line trenches when the Armistice was declared. 


Mr. and Mrs. Howard S. Sanders of New York signed 
the Guest Book October 10. They came to Chicago to 
attend the stationers’ convention and made the trip 
a honeymoon as well. Their wedding, which was an- 
nounced in October OrricE APPLIANCES, occurred Sep- 
tember 19 in Boston. In addition to attending the 
big NSA gathering, both found much to round out the 
full week spent in the Windy City. Mr. Sanders met 
with middle western members of the Stationers & Pub- 
lishers Board of Trade, which he has managed so 
efficiently for several years. Mrs. Sanders found oppor- 
tunity to visit with relatives she had not seen for a 
long time. Following the convention, they called upon 
as many Board of Trade members as time would per- 
mit, including The Heyer Corporation, where it was 
revealed that T. A. Heyer, president of the company, 
and Mrs. Sanders both were experts at legerdemain. 
We look forward with pleasure to another visit with 
this most interesting and happy couple. 


W. Mooers of the Royal Typewriter Company, resid- 
ing at 212 Yale avenue, Berkeley, Calif., was a visitor 
at the office of this journal on October 13. Well ac- 
quainted in the Middle West, he had come to visit 
friends and relatives on his vacation. He stopped in 
St. Joseph, Mo., to see his mother where the visit 
resulted in a family reunion. Continuing on to Del- 
avan, Wis., he spent a delightful day or two at the 
home of his son where he found particular interest 
in his five year old twin granddaughters. Mr. Mooers’ 
activities in the sale of typewriters have taken him 
into every section of the country. With machines no 
longer available, he is giving his full time to the com- 
pany’s line of ribbons and carbons, with excellent 
results. 


A. A. Bratton and his son Bob, of The Bratton Cor- 
poration, Columbus, Ohio, visited at the office of this 
journal October 23. Bratton, Sr., has been in the dic- 
tating machine business thirty-five years. With new 
equipment no longer available, he is concentrating on 
“Victory” machines, which are machines re-manufac- 
tured from new and reclaimed equipment. The trip 
to Chicago was on business, but, like the salesmen who 
have urgent business in Louisville at Derby time, there 
was the intimation that the Ohio State-Northwestern 
game at Evanston the next day set the date for atten- 
tion to affairs in the Chicago area. Always a positive 
character, Mr. Bratton has all the fire and energy 
with which he built his business when the publishers 
of this journal made his acquaintance more than a 
third of a century ago. The son is following closely in 
the father’s footsteps. 


*—-¢ 


BURKET A TWENTY-FIVE YEAR ROYAL MAN 

The Pittsburgh office of the Royal Typewriter Com- 
pany had occasion recently to celebrate the twenty- 
fifth anniversary of one of its most respected em- 
ployees when Z. B. Burket, cashier of the branch, 
reached that status. District Manager Dodge presented 
Mr. Burket with a handsome watch, while telegrams 
and messages of congratulations poured in from asso- 
ciates, praising Mr. Burket for his years of success. 
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ALLAN MURRAY NEW VICTOR GENERAL 
SALES MANAGER 

Announcement has been made of the appointment 
of Allan Murray as general sales manager of The 
Victor Safe & Equipment Co., Inc., at North Tona- 
wanda, N. Y. 

Mr. Murray first became connected with the office 
equipment industry twenty-two years ago, when he 

















ALLAN MURRAY 


joined the staff of the Safe Cabinet Company at 
Marietta, Ohio. For the past fourteen years, he has 
served as advertising manager of the Victor organiza- 
tion. In this capacity he has been in very close touch 
with every part of the business. In addition to being 
responsible for the development of Victor’s advertis- 
ing and sales promotion ideas and policies, he has 
Supervised the marketing of several of Victor’s supply 
and equipment lines. His appointment is the natural 
outgrowth of his many years with the company and 
his close association with its development and prog- 
ress. 

H. W. Barnes of the advertising staff assumes Mr. 
Murray’s former position as Advertising Manager. 

bial initia 
UEF ANNOUNCES ORGANIZATION CHANGES 

Announcement of the retirement of two members of 
its sales organization and the appointment of two 
others to succeed them has been announced by W. F. 
Arnold, general sales manager of the Underwood Elliott 
Fisher Company, New York, N. Y. 

P. E. Cockrill succeeds G. W. Hunt as manager of 
the Indianapolis office, and L. T. Osmon replaces 
W. R. McDowell, Charlotte, N. C., branch manager. 

Mr. Cockrill joined UEF at Indianapolis in 1938 as 
wholesale portable salesman. Three years later he 


was transferred to New York and, as wholesale port- 
able representative, he covered the entire country to 
promote Underwood portable sales. Early this year he 
was appointed sales manager of the portable type- 
writer division, a position he held until sent to 
Indianapolis. 

Mr. Hunt began his career with UEF as a salesman 
at Indianapolis in 1908, becoming branch manager in 
1914. Five years later he was made special representa- 
tive of the bookkeeping department and in 1923 was 
reappointed to the Indianapolis office, where he re- 
mained until his retirement was announced. 

Mr. Osmon joined the company in 1936 as an in- 
structor in the sales educational division at Hartford. 
A year later he was promoted to the position of man- 
ager of the division. In 1939 he was made acting 
manager of the Atlantic district, a job he held in 
addition to that as head of the educational division. 

Mr. McDowell became connected with UEF in 1912 
as a typewriter salesman in Detroit. Six years later he 
was transferred to Grand Rapids to act as sub-branch 
manager, covering that city and Kalamzoo. In 1919 he 
returned to Detroit and was sent to manage the Char- 
lotte office in 1931. 


2 

F. M. SARGENT NOW WITH SPEED-O-PRINT CORP. 
The Speed-O-Print Corporation, Chicago, announces 
the appointment of F. M. Sargent as sales representa- 
tive in the middle western states. He will call on 
dealers and assist them in any matters or problems 
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F. M. SARGENT 


pertaining to their duplicating departments. Mr. Sar- 
gent has been in the duplicating machine and supplies 
field thirty years and is well known throughout the 
trade. 
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DAVIDSON NOW DIRECTOR OF SMITH-CORONA 

Victor H. Davidson, for the past thirty-two years 
connected with L. C. Smith & Corona Typewriters, 
Inc., was elected a member of the board of directors 
at the recently-held stockholder meeting. 

Mr. Davidson began his career in 1910 as collector 
for the Chicago branch of L. C. Smith & Bros. Type- 
writer Company. He remained in that office for ap- 





V. H. DAVIDSON 


proximately fifteen years in various capacities, in- 
cluding office clerk, salesman and assistant manager. 
In 1924 he was transferred to the Milwaukee branch 
as manager and in October, 1926, was sent to the 
Boston office in the same capacity. 

In 1928 Mr. Davidson was called to the home office 
as assistant domestic sales manager and a year later 
was placed in charge of branch offices. In 1934 he 
was elected a vice-president of the company and since 
that has had the responsibility of assisting President 
H. W. Smith in sales work and formulating sales 
policies. 

During the past year he has represented the com- 
pany in matters pertaining to conversion to war work. 
In this connection he was appointed a member of the 
typewriter manufacturers’ industry advisory committee 
of the War Production Board, which has required his 
attendance at many meetings with government offi- 
cials in Washington. He has also represented the com- 
pany in Washington in negotiations with the Office 
of Price Administration. 


9 ——2 


STATIONERS LOOSE LEAF MOVES NEW YORK 
OFFICE 


The New York branch of the Stationers Loose Leaf 
Company, which has been located at 237 LaFayette 
street, is now established at 114-116 East 13th street. 
J. J. McNeely, manager of the office, states that the 
new quarters are admirably equipped and located for 
continuing the type of service rendered to dealers in 
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the New York territory. He points out that the lease 
had not yet expired at the old quarters but that the 
space was required by a company engaged in direct 
war work. In accordance with the company’s policy 
to cooperate with the government in every respect, the 
request to move was complied with as soon as arrange- 
ments for new space could be made. 


———777—<=-  —___— 
KARL CASTLE JOINS SMEAD STAFF 


Karl E. Castle has become associated with the Smead 
Manufacturing Company, Hastings, Minn., in an ex- 
ecutive capacity. He will make his headquarters in 
Hastings. The Castle household was moved to that 
city during the week of October 19. 

Mr. Castle is well equipped from experience and wide 
contact in the industry to take up his new duties. 
For nearly twenty years he has been actively engaged 
in the sale of filing equipment and supplies, as well as 
loose leaf lines. He has been active in several travelers 
clubs. 

After entering the office equipment field as a salesman 
for the Yawman and Erbe Manufacturing Company 
branch in Chicago, he went to a smaller city in the state 
and operated his own retail business. Later he was with 
the Library Bureau for a time. C. C. Carpenter, head of 
Sam’1C. Tatum Company, was attracted by Mr. Castle’s 
record and put him in charge of the Tatum office in 
Chicago. There he did constructive work for his com- 
pany and for the dealers with whom he was working. 
After the Tatum business was absorbed by the Wilson- 
Jones Company, Mr. Castle severed his connection and 
was associated with the McMillan Company for a num- 
ber of years. Early in 1933 he joined the sales staff 
of the Weis Manufacturing Company which he repre- 
sented skillfully and aggressively until becoming con- 
nected with Smead. 


=<. 
MONROE HIGH POINT CLUB ELECTS OFFICERS 


Another twelve months have rolled by and the High 
Point Club, honorary sales organization of the Monroe 
Calculating Machine Company, Inc., Orange, N. J.— 
stronger than ever—has held its annual election of 
officers with the following results: 

President, G. B. Larsen, manager, Portland, Ore., 
district; first vice-president, T. R. Yoos, assistant dis- 
trict manager, Washington, D. C.; second vice-presi- 
dent, William Baxter, salesman at Pittsburgh, and sec- 
retary-treasurer, M. K. Patton, district manager at 
Atlanta, Ga., and assistant divisional manager for all 
Central states. 

All four men have for some time been prominently 
identified with the High Point Club. Mr. Larsen, who 
has managed the Portland district since 1927, has 
qualified for club membership for nine years and Mr. 
Yoos for a similar length of time. Messrs. Baxter and 
Patton have been members since 1936. This member- 
ship depends upon securing 100 per cent of sales quota 
for a twelve month period. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices 

of this journal their headquarters. The staff at the main office, 600 W. Jackson Blud., Chicago, and the staff at 

the branch m charge of G. C. Wheeler at 418 Pershing Square Bldg., Pershing Square, 42nd St. and Park Ave., New 

York, will be happy to be of any possible service. While the facilities at New York are not so many as at Chicago, 
there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mrs. S. S. Elliott 


Assistant Secretary, Office Appliance Trades Association of Great Britain and Ireland, 
4 St. Bride Street, London, E. C. 4 


(Ed. Note. 


Owing to the uncertainty of sea travel and mail delivery the 


London Letter is not available at time of going to press.) 


CANADIAN NEWS NOTES 

The Dominion Government has placed Col. John 
Thompson, D. S. O., in charge of a new department 
known as “Director of Government Office Economies 
Control.” His task is to see that paper and stationery 
are not wasted by the many government departments 
stationed in Ottawa, from which a vast amount of 
material is sent each year throughout Canada and 
North America. 

+ * * 

Under an order recently issued, the production pro- 
gram of Canadian manufacturers making wood pen- 
cils and penholders will be reduced from sixty-eight 
to thirty-eight lines. Under the order issued from 
the: Wartime Prices and Trade Board, new items may 
not be introduced without permission of the admin- 
istrator. Crude rubber erasers and metal ferrules are 
definitely prohibited and fancy lacquered finishes 
may no longer be used except the trade-marked type 
known as “cracked finish.” The standard shapes will 
be round, hexagonal round edge, hexagonal and tri- 
angular. Manufacturers report that the simplification 
will enable them greatly to increase production to 
meet the much heavier demand occasioned by the 
war, as fewer change-overs will be necessary in the 
machinery. 

nord ke 

James Ross has sold his office stationery business 
at 1191 Commercial drive, Vancouver, B. C., to Ethel 
C. McLean. 

* * * 

Howard G. Treacher has moved his stationery busi- 
ness from 6419 Fraser avenue, Vancouver, to 6011 
Fraser avenue. 

* * * 

Vernon Cooper, manager of the Underwood Elliott 
Fisher Company, Ltd., St. John, N. B., is now on full 
time war service, and is being succeeded by J. Edmund 
Cole, who has been a traveling salesman for the firm 
for a number of years. Mr. Cooper has been named 
commander of the second company, Canadian Army 


Tank Brigade, R. C. A. S. C. (reserve) with rank of 
captain. Edward Priestly and Wallace Burke, who 
have been on the same firm’s staff for several years, 
have also gone into active service with Canada’s 
armed forces. 

* * * 

St. Joseph’s Academy in St. Thomas, Ont., has added 
a business college department to the day school it 
operates. Complete courses are being given in general 
office practice as well as the operation of all types 
of business machines. 

* * * 

The office stationery stores in St. Thomas, Ont., 
will close Wednesday afternoons at 12:30 p. m. except 
during the month of December and when a legal 
holiday falls in the same week. The stores will close 
at 10 p. m. on Saturday evening. 

* * *” 

The office stationers throughout Canada are will- 
ingly giving the utmost cooperation in the drastic 
ruling ordered recently by the Dominion Government 
regarding the elimination of all window lights and 
electric signs after the fall of evening. The formerly 
bright as day windows of the stationers are now in 
darkness so that power can be saved up to the extent 
of twenty per cent, as requested by the government 
for the operation of war industries. The available 
power is just able to handle the demand at present 
and as loads increase, provision will have to be made 
for additional needs of the varied industries producing 
goods for Canada’s fighting forces. 

* + * 

Eugene Villemaire of Villemaire Bros., Montreal, 
Que., was recently appointed director of McFarlane 
Son and Hodgson, Ltd., one of the city’s prominent 
office stationery firms. 

Fire which caused $20,000 damage visited the plant 
of the Acme Ruler & Advertising Company, 512 Rhodes 
avenue, Toronto, causing the second disruption in 
recent weeks in the firm’s production. Efficient work 

(Turn to page 98, please) 
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The Lady in Khaki 


She’s ready to serve her country with 
her head, heart, hand and soul. 
Because she is serving where she is, one 
more soldier can serve where the 
battle calls him. A nation salutes 


you, member of the WAAC. 





Wherever WAAC members go in the Army and whatever jobs they fill, 


they'll meet the Mimeograph duplicator. 

Many of them will be working with Mimeograph equipment, for this 
all-purpose duplicator and its integrated stencil sheets and inks are an 
important link in the Army’s system of communications. 

Girls of the WAAC will operate this easy-to-run machine as depend 
ably as sergeants of the line. They’ll appreciate the crisp, efficient way it 
helps speed up the Army’s paper work, expedite the Army’s communica 
tions. They’ll like the legible black-and-white copy it turns out. And 
they’ll give it the care a hard-to-get machine deserves in wartime. 

While girls and office equipment are on active duty with the armed 
forces, conservation is the order of the day for all business. Make your 
Mimeograph duplicator, and other office appliances, last longer with care 


and regular service. A. B. Dick Company, Chicago. |. 


 ™ 
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MIMEOGRAPH is the trad 
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OPERATING TIPS 


to make your Mimeograph 
duplicator last longer 








| Oil Machine 

Keep machine properly oiled, 
free from dust and dirt. Keep it 
covered when it is not in use. 


Plan Work 
Order only the exact number of 
} copies you need—and produce 
only that number. Saves paper 
ink, too. 

(2 Agitate Ink Pad 
Agitating theink pad daily makes 
for cleaner copies and lengthens 
the life of the pad. 


oS) es Preserve Rubber Parts 


Take care of all rubber parts on 


(\S the duplicator—they’re hard to 


replace. Wash them regularly 
with soap and water. 








These and other pointers 
on office economics are 
things every smart girl 
should know about con- 
servation of equipment 
and office supplies in 
wartime. We have col- 
lected them into a new 
booklet, called She Also Serves. Telephone 
the Mimeograph distributor in your com- 
munity for a free copy—or write direct to 
4. B. Dick Company, Chicago. 
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MEETINGS—CONVENTIONS— DINNERS 





GOVERNMENT OFFICIALS ADDRESS NEW YORK 
OFFICE MACHINE DEALERS 

About 200 were present at the regular monthly 
meeting of the Office Machine Dealers Association of 
New York held Monday, October 5, in the main din- 
ing room of the Advertising Club of New York. Pres- 
ident Nick Fucci functioned as chairman, and with the 
consent of the assembly, dispensed with the regular 
order of business to give as much time as possible to 
a group of notables who were present. 

A representative of the Salvage Committee of the 
War Production Board gave a comprehensive survey 
of the scrap situation and urged the members of the 
association to “get in the scrap.” 

L. Eaton, special assistant deputy of the regional 
director of the New York office of the War Production 
Board in the Typewriter Procurement Division, urged 
those present to lend every assistance to the govern- 
ment in obtaining the necessary typewriters from 
industry. He outlined several suggestions to assist 
them in their procurement of the machines, calling 
special attention to the profit angle. 

James P. Ward, the next speaker, explained WPB’s 
procurement plan, saying it was his job to get procure- 
ment contracts. Mr. Ward admitted that through gov- 
ernmental difficulties there had been delays in the 
past which have created unnecessary hardships on 
certain dealers, but he said plans had now been put 
into operation which would enable every dealer to 
receive prompt payment for the machines sold to and 
purchased for the government. He spoke of the fine 
cooperation of dealers in shipping machines according 
to specifications, and stated his thanks to the dealers 
for what he termed “100 per cent’ cooperation. 

Harvey C. Mansfield, associate price executive, Con- 
sumers’ Durable Goods Price Division, spent a busy 
half hour answering questions from the floor. ¢@ 

William M. Harris of the Office Machinery and 
Equipment Procurement Policy Division of WPB, was 
the next speaker. He explained that their job was to 
see that the Army and Navy got enough equipment 
with which to fight. He recalled how governmental 
requirements were increased as repeated set-backs 
were encountered. He then launched into a plea for 
cooperation of dealers in the procurement of type- 
writers from industry. He spoke of a number of dealers 
who had made outstanding successes in this direction, 
one of whom was Dan MacDonald of Washington, D. 
C., who was present and took a bow. 

Mr. Harris emphasized again and again that the 
Office Machinery and Equipment Procurement Division 
was anxious to assist dealers in every possible way to 
obtain more typewriters. He introduced Ned Evans, 
who showed a beautiful prospectus which was to be 
placed in the hands of all dealers who had contracted 
to assist the WPB in the procurement program, to 
enable them to make an adequate presentation to 
those upon whom they called. 

Before closing, Mr. Harris answered many questions 


from the floor. 
——-— 


STATIONERS SQUARE CLUB MEMBERS HEAR 
ABOUT TAXES 

At the regular monthly meeting of the Stationers 
Square Club of Greater New York, which was held in 
the Greeley Room of the Governor Clinton Hotel on 
the evening of October 22, the featured speaker was 
Nicholas Picchione, certified public accountant and 
tax consultant. His subject was, “What the New Taxes 
Mean to You and Your Business.” He also gave some 
details covering the Rum! Plan. 


BOB GOLDBLATT RE-ELECTED PRESIDENT BY 
CHICAGO TYPEWRITER MEN 
At the annual meeting and election of officers of 
the Chicago Typewriter Dealers Association held at 
the Sherman Hotel Monday, October 12, Robert C. 
Goldblatt, proprietor, Star Typewriter Company, Chi- 
cago, was re-elected president in recognition of his 
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R. C. GOLDBLATT 


outstanding year of service. Under his guidance the 
membership of the local association was greatly in- 
creased and the service rendered to members substan- 
tially expanded. 

The other three officers were also re-elected. They 
are as follows: H. H. Kingery, Kingson Service, vice- 
president; J. S. Bialas, Chicago Adding Machine 
Service, treasurer, and F. D. Kline, Manufacturers 
Typewriter Clearing House, secretary. 

nila 
AMERICAN OFFICE SUPPLY EXPORTERS ELECT 
OFFICERS 

Albert M. Sasso of C. Howard Hunt Pen Company 
was elected chairman of the American Office Supply 
Exporters, succeeding Charles W. Applegate of Ester- 
brook Pen Co., at a luncheon meeting of the group 
October 14 at the Hotel Commodore, New York. Ray- 
mond Valle of the Hotchkiss Sales Company was 
named vice chairman and David Manley of the Mod- 
ern Stationer, secretary. 

During an informal talk following the luncheon, 
J. W. Montigney, assistant director of the division of 
traffic movement, Office of Defense Transportation, 
revealed that an investigation was being conducted 
by the Department of Justice to determine how to 
work out a system which would reduce by eighty-five 
per cent the number of persons who see shipping 
documents and also to decrease the material on such 
papers. 

Mr. Montigney further stated that a system of 
codes and symbols on such documents and on ship- 
ping cases themselves might be evolved as part of 
the system for preventing information from becom- 
ing easily available. 

It was remarked by one of the foreign traders 
present that it is theoretically possible for as many 
as 10,000 persons to come into contact with a ship- 
ment before it leaves a harbor and that this serves 
as an invitation to any Axis agent. Another observer 
recalled he had recently seen a freight train a “mile 
long” carrying crates destined for one of the United 
Nations with the destination stenciled in three-inch 
letters. 

Mr. Montigney lauded the railroads for the job they 
are doing in carrying the unprecedented freight re- 
sulting from the war, and urged shippers to use inland 
waterways wherever possible to release the railroads 
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for traffic that cannot be carried in any other way. 

The ODT, Mr. Montigney said, was prepared to 
issue rail permits for shipment of goods anywhere, 
and thus far had not refused a license to any ex- 
porter “who has any chance of getting the goods out 
of the country.” 

While the ODT would like to keep exporters in- 
formed on up-to-the-minute news of availability of 
shipping space, he said, no practical way has yet 
been found owing to emergency conditions. He added 
that every effort was being made to make available 
as much information as possible -—BJ 

—_-—- 
NEW YORK STATIONERS ASSOCIATION ANNUAL 
GOLF TOURNAMENT 

The Hackensack Golf Club at Oradell, N. J., was 
the scene of the twenty-seventh annual tournament 
of the Stationers’ Golf Association of New York on 


October 15, 1942. The weather was anything but invit- 
ing in the morning as intermittent showers promised 
a wet round of golf. 
held. In 


the luck of the association 
the weather cleared long 


But 


the afternoon 


l. Mike Breslin, guest; D. A. Davies, unattached; R. J. Urmston, J. 5. 
Staedtler, Inc.; Sam Kahn, David Kahn, Inc. 

2. Harry Yager, David Kahn, Inc.; Fred G. Huber and J. C. Musser, 
Eberhard Faber Pencil Co.; R. A. Weissenborn, National Pencil Co. 

3. Joe Petchesky and Sidney Levy. Silver Staty. Co., New York City: 
Jim Hurley. Oxtord Filing Supply Co. 

4. Geo. Nicklaus, National Blank Book Co.; Fred Schlosser. Schlosser 
Paper Co.; Henry Levy. Silver Stationery Co., New York City: 
R. Lewisohn, American Pencil Co. 

5. Howard Sanders, Stationers & Publishers Board of Trade; Norman 
L. Pearce, Eberhard Faber Pencil Co.; Chas. Schatzlein. American 
News Co.; Joe Bell, Eastern Tablet Co. 

6. Irving Kremsdorf, Guide System & Supply Co.; Ben Sandner. 
Russia Cement Co.; Ben Josephson, Josephson Mfg. Co. 

7. Geo. F. Griffiths, Noesting Pin Ticket Co.; F. C. Callahan, J. C. 
Blair Co.; Geo. W. Fairchild, unattached: Max Loewenstein, New- 
ark, N. J. 

8. A. J. Pfaff. Jos. Dixon Crucible Co.; H. B. Hosmer, H. B. Hosmer, Inc., 
New York City; Mort Chute, Bainbridge. Kimpton & Haupt, Inc.; 
H. W. Armstrong. Jos. Dixon Crucible Co. 
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CLUB SWINGERS AT THE ANNUAL TOURNAMENT OF THE STATIONERS GOLF ASSOCIATION OF NEW YORK 
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enough for the tournament. Though the course, decked 
in its autumn dress, showed nature in her most glori- 
ous mood, the golfers were heard to mumble and 
grumble something about not having any caddies. 
C’est la guerre. 

That more than one hundred sat down for the 
dinner in the evening is testimony to the popularity 
of this annual affair. And rightly so, for this gang 
sure does have a great time in their friendly rivalries, 
good natured heckling and bickerings and genuine 
friendships, many of which are over a quarter cen- 
tury standing. That a few players decided they had 
enough after nine holes was no fault of the course, 
which was in good autumn condition. 

In due time the hundred odd appetites began to 
catch up with the group and the clamor for food was 
heard. It was speedily answered by a fine steak din- 
ner with all the trimmings. 

With coffee steaming in the cups, President Louis 
H. Tavernier, Jr., of the Fulton Specialty Company 
officially welcomed the members and friends present 
at the annual outing. He voiced his gratitude to the 








9. Pete Clark, Keith Clark, Inc. 

10. R. W. Mueller and Harry W. Lynn, Esterbrook Pen Co.; John 
Stockel. guest; Joe Leonard, Frank Woglum, Perth Amboy, N. J. 

ll. G. W. Krahe, guest; Rudy Franz, Parker Pen Co.; Mr. McCready; 
J. R. Carlson, Carlson Printing Ink Co. 

| me % M. Gilbert, Bainbridge, Kimpton & Haupt, Inc.; Henry Bowman, 
American Pencil Co.; Les Milton, Bainbridge, Kimpton & Haupt, 
Inc.; Geo. Grumbach, American Pencil Co. 

13. M. A. Furst, Atlanta, Ga.; L. J. Tavernier, Jr., Fulton Specialty 
Co.; Julius Kahn, David Kahn, Inc.; W. M. Porter, Cellanese 
Celluloid Co. 

14. L. F. Bruce, Jos. Dixon Crucible Co. 

15. M. Bournique, Watkinson & Bournique; Carl P. Fincke, Eberhard 
Faber Pencil Co.; Harry U. Bittman, A. W. Faber, Inc.; Chas. P. 
Gaetjens, guest. 

16. Abe Popper. Popper & Popper: Sam Siegel. Unique Printing & 
Stationery Co., New York City; M. Stuart, Barnes Printing Co.: 
M. D. Reeser, Howes Publishing Co. 

17, Standing: Jas. E. Neary, Geyer’s Topics; R. B. Sainberg, Sainberg 
& Co. Seated: Jas. E. Neary, Jr.: Guy D. Hills, Seneca Falls Rule 
& Block Co.; W. D. Evans, W. A. Sheaffer Pen Co. 
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group for being present and accepting the caddy sit- 
uation like good sportsmen. He explained that sev- 
eral plans which had been made to get caddies had 
gone awry the last minute. 

Upon introduction by the chairman, Eberhard Faber 
of the Eberhard Faber Pencil Company said he was 
grateful he was able to attend. As the years went by 
Mr. Faber said he appreciated this group and its friend- 
ships more than ever. Touching on the more sober 
aspect, he voiced the hope that the association might 
be able to continue during the war even though in a 
more restricted way. 

J. H. Schermerhorn of the Joseph Dixon Crucible 
Company paid tribute to Eberhard Faber for his long 
years of effort in behalf of the association. The pres- 
ident took time to recognize a number of friends and 
members. 

F. G. Huber of the Eberhard Faber Pencil Company 
was called upon for the treasurer’s report. After pre- 
liminary remarks the group accepted his report before 
being read. 

Geo. F. Griffiths of the Noesting Pin Ticket Com- 
pany in his masterful way spoke of the pleasures 
found in association with the group. He read a let- 
ter from a former member of the association, Harold 
Barnett, who is now in a governmental post in OPA. 
He also reminded the group that Leonard J. Messina 
of the Professional Printing Company is now a lieu- 
tenant in the Civil Air Patrol. 

James E. Neary of Geyer’s-Topics was presented a 
handsome electric clock by Guy D. Hills of the Seneca 
Falls Rule & Block Company as a token of apprecia- 
tion by the board of directors for his long and val- 
uable services to the association. Mr. Neary accepted 
in suitable phrase. 

The trophies for the season’s competition were then 
awarded as follows: 

Eberhard Faber Cup for Class A golfers—Sam Kahn. 

Louis Tavernier Cup for Class B golfers—Henry Levy. 

Ray Weissenborn Cup for runner-up, Class A—Bob 
Sainberg. 

Henry Levy Cup for runner-up, Class B—Max Stuart. 

Herman Price Trophy for greatest percentage of 
improvement—D. A. Davis, with more than eighteen 
per cent improvement. 

D. A. Davies Trophy for greatest attendance—J. G. 
Bosworth, E. G. Geehring and Harry Yager were tied 
with perfect attendance records. Cards were matched 
and the winner proved to be E. G. Geehring. 

Guy D. Hills Trophy for past members—Lou Carll. 

For the day’s competition winners were: 

Class A—W. D. Evans, W. A. Sheaffer Pen Company. 

Class B—Geo. F. Griffiths, Noesting Pin Ticket Com- 
pany. 

Guest Prize—Lieut. Ballinger, Jr. 

Kickers Handicap—Geo. W. Fairchild. 

After the awards were made, the party broke up 
into groups who followed their own inclinations for 
amusement. It was an eventful day—a real success. 

a eS 

CONGRESSMAN PFEIFFER ADDRESSES T:S.A. 

The Hon. William Townsend Pfeiffer, congressman 
from the sixteenth district of New York, made a special 
trip from Washington on Monday, October 19, to be 
the guest speaker at the annual legislation meeting 
of the Transcription Supervisors’ Association of New 
York at the Hotel Sheraton, Lexington avenue at East 
Thirty-seventh street, New York. His subject was 
“Wage Stabilization” and a round table discussion 
followed. The members of Transcription Supervisors 
have under their collective supervision more than two 
thousand employees in the metropolitan area who are 
definitely concerned with any form of Wage Control 
Legislation. 

Miss Ruth E. Delker, president of the T.S.A., pre- 
sided during the dinner meeting and the speaker was 
introduced by Legislation Committee Chairman Miss 
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Irene H. Clark of William Iselin & Co., Inc. An orig- 
inal quiz, entitled “Legislation Liz’s Quiz,” was also 
presented, based on the subject of “Price Control 
Efforts in the United States and Other Countries” 
as published by the department of financial and busi- 
ness research of Chase National Bank. The committee 
members in charge of the quiz were Miss Carina L. 
Meyers of American Steel & Wire Company, Miss Edith 
Stanley of Joseph Dixon Crucible Company, and Miss 
Mae Burke of American Mutual Liability Insurance 
Company. 
ee ee 
VISIBLE INDEX STAFF HEARS ALBRECHT 

At a meeting held in New York City on September 26, 
Eric Albrecht, noted economist, author of the widely 
read “British Wartime Economy” and member of the 
editorial staff of the Research Institute of America, 
told the personnel and associates of the Visible Index 
Corporation that, in all probability, the priorities 
system will become a fixture in American economic 
life. 

He explained that America has never been record- 
minded, as have European countries, but that efficient 


a 


PR. 


MAINTAINED WITH 





ECONOMIST EXPLAINING PRODUCTION REQUIREMENTS 

PLAN TO EMPLOYEES OF VISIBLE INDEX CORPORATION. 

—With charts and examples, Eric Albrecht presented the 
subject, as shown above. 


prosecution of the war has made it mandatory for 
industry to keep not blanket records, but detailed, 
complex, highly specialized records of each and every 
phase of business, every ounce of material, every man- 
hour spent, etc. 

“The present priorities system,” said Mr. Albrecht, 
“may not exist in its present form after the war is 
over. But we can expect that it will function after 
the duration in a more modified form. It is therefore 
essential that the record systems installed by indus- 
trial firms today be flexible enough to take care of 
tomorrow’s requirements.” 

He reminded those attending the meeting that had 
the United States possessed the intricate, detailed rec- 
ords which were at Axis fingertips at the start of the 
war, we would have been able to get full production 
out of our factories in much less time than it was 
actually accomplished. 

: eis 
YOUNG TO HEAD A. I. C. B. 


At the annual meeting held September 29 at the 
Wampanoag Country Club, Hartford, Conn., the Asso- 
ciation of Insurance Company Buyers, an association 
of purchasing agents of insurance companies in New 
England, elected J. A. Young, assistant secretary of 
the Monarch Life Insurance Company in Springfield, 
Mass., president of the association. Mr. Young suc- 
ceeds Walter B. Joyner who resigned to enter into 
other activities. Mr. Young has been secretary for the 
past two years and was on the executive committee 
several years before that. 

Other officers elected were J. P. Camp, Phoenix 
Mutual Life Insurance Company, Hartford, Conn., 
vice-president; Edwin Johnson, Massachusetts Mutual 
Life Insurance Company, Springfield, Mass., secretary; 
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We are neither making nor selling typewriters, these 
days. 

But the Army and Navy need over half a million 
more standard typewriters... on ships, in the field, 
at headquarters. Every report, every command, every 
requisition ... here or abroad, aloft or undersea... 
must be typed. And there simply aren’t enough 
machines to go around. 

So...will you help? Asa patriotic contribution, 
will you sell back every standard typewriter (made 
since Jan. 1, 1935) that you can possibly spare? Every 
Smith-Corona branch office is authorized by the 
Government to buy LC Smith machines at standard 
1941 ‘‘trade-in’’ values... and your help is urgently 


invited. 


L C Smith & Corona Typewriters Inc Syracuse N Y 
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and William E. Lutz, Caledonian Insurance Company, 
Hartford, Conn., treasurer. The executive committee 
is composed of R. L. Jones, Security Insurance Com- 
pany, New Haven, Conn.; Donald Sias, Massachusetts 
Indemnity Insurance Company, Boston, Mass.; George 
Woodard, Factory Insurance Co., Hartford, Conn. 

Because of transportation difficulties, it has been 
decided to have four meetings instead of eight during 
the next twelve month period. A new department has 
been created, to be held by the vice-president of the 
association, pertaining to new ideas as they develop. 
Another one of the duties of the vice-president is to 
secure speakers and arrange for the meetings. 

After election of officers, Walter Lindsey, manager 
of the insurance methods division of Remington Rand, 
Inc. reviewed briefly the present situation in regard 
to the purchasing agent’s problems in securing mate- 
rials and suggested that it would be necessary for 
us to use substitutes. After the business meeting ques- 
tions relative to the (1) maintenance of equipment 
under existing conditions, (2) substitutions for sup- 
plies no longer available, and other pertinent questions 
were discussed. 

The next meeting of the association will be held in 
Springfield, Tuesday, November 9. 

— P< - 
NEW YORK OFFICE EQUIPMENT MEN MEET 

The first fall meeting of the Office Equipment Dinner 
Club of New York was held Wednesday, October 7, at 
the Griffon Restaurant. Fifty-three were in attend- 


ance and participated in a round table discussion on 
many of the problems facing dealers today. 
cussions were spirited and helpful. 


The dis- 





SHEAFFER WINDOW DISPLAY HAS STRONG APPEAL.—This 
attractive and arresting window arranged by the W. A. 
Sheaffer Pen Company, Fort Madison, Iowa, for its dealers has 
a double appeal in that it is strong from a merchandising 
standpoint and a “natural” to make friends and relatives of 
service men remember one of the most urgent needs of the 
soldier and sailor—writing implements. It is simple in con- 
struction—a central background picture, a shelf of merchan- 
dise appropriate to the season and the recipients, a warning 
to mail early. At the same time it throws the beholder right 
into “Christmas Over There.” The entire unit can be installed 
in a few minutes, 
aS ee 
THREE OFFICE EQUIPMENT MEN GET LINCOLN 
FOUNDATION AWARDS 

Three men engaged in the office equipment industry 
figured prominently in the awards announced last 
month in the scientific welding study program spon- 
sored by the James F. Lincoln Arc Welding Founda- 
tion, Cleveland, Ohio. 

The men named to receive the 
contributions were as follows: 

Eldridge T. Spencer, San Francisco, an office chair 
with a framework of arc welded steel pipe; Joseph H. 


awards and their 
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Woodard, Lee L. Woodard Sons, Owosso, Mich., 
wrought-iron furniture manufacturing; John H. 
Gruver, Addressograph-Multigraph Corporation, Eu- 
clid, Ohio, a special check writing machine for the 
U. S. government. 

—><-- — 


BENEDICT RETIREMENT ENDS OUTSTANDING 
CAREER 

When F. L. Benedict, eastern district manager for 
the Underwood Elliott Fisher Company, hung up his 
briefcase and retired recently, one of the outstanding 
careers in the typewriter industry came to an end. 

A stirring tribute was paid him when a group of 
UEF friends and officials gathered at a testimonial 
dinner in Philadelphia. Everyone present knew that 
General Sales Manager W. F. Arnold has said, in 
reference to Mr. Benedict’s retirement: 

“We pay high tribute to him who has served the 
company efficiently and faithfully since the very early 
days of the Elliott-Fisher organization. He served 
in many capacities in our sales organization, and hun- 
dreds of friends who are associated with him will 
regret seeing this milestone reached and will miss 
their frequent associations.” 

They knew also that Executive Vice-President L. C. 
Stowell has given Mr. Benedict a letter from President 
P. D. Wagoner, which read in part: 

“ . . Many years have rolled by since you first took 
up your duties as the Bennett Typewriter sales man- 
ager in Harrisburg on January 1, 1913... . I'd like to 
add my own best wishes, Bennie, to those of your 
other friends and co-workers of the Underwood Elliott 
Fisher family, for happiness, contentment and good 
health in the period of well-earned relaxation that 
lies ahead of you.” 

Mr. Wagoner’s letter will recall to many old timers 
that the Bennett typewriter was described as a unit 
measuring two by five by eleven inches and during 
1910 and 1911 was advertised in OFFICE APPLIANCES by 
the C. N. M. Bennett Company, New York City. 

As a parting gift the personnel of the eastern dis- 
trict presented Mr. Benedict with a handsome radio 
equipped with an automatic record-changing device 
and his friends in the general offices gave him an un- 
usually fine wrist watch. 

—>-.—____. 


EMPLOYEES RESPOND TO 
WAR BOND DRIVE 

About the middle of September, Hazen R. Ames, 
president of Ames Supply Company, Chicago, initiated 
a campaign to get all of the employees of the company 
to subscribe to the ten per cent payroll deduction plan 
for war bond purchases. Most of the staff members 
signed up at once, but the total did not quite reach 
the ten per cent goal. On October 20 the campaign 
culminated in a special program held in the Ames’ 
general office. All employees were present as well as 
twenty-five or thirty dealers and other special guests. 

The program consisted of the playing of the na- 
tionally known record, “The Last Message from Cor- 
regidor,” and the showing of the Coca Cola war pic- 
tures, which graphically portrayed the horrors of 
modern war and the need for participating in the war 
bond purchasing program so that the American way 
of life may be preserved. The dramatic “Message from 
Corregidor” also made a deep impression. It repro- 
duced the words of an army radio operator broadcast- 
ing from Corregidor just before its fall. 

Within a few days after this meeting, President 
Ames was able to report that all but two of the firm’s 
115 employees had signed for the ten per cent payroll 
deduction plan. The two not included were employees 
of only two weeks’ standing, and as such not yet in 
the category of permanent staff members. No doubt 
they will sign up soon. In the meantime, Minute Man 
flags are now on display in all of Ames’ offices and 
shops. 


AMES 
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YOUR CUSTOMERS WILL APPRECIATE THE FINE 
QUALITY AND DEPENDABLE SERVICE PROVIDED 
BY GLOBE-WERNICKE WOOD FILING EQUIPMENT 








Your customers can depend upon the quality of 
Globe-Wernicke wood files ... 
index cabinets. They fully meet the requirement for 


storage cases and card 


dependable and economical filing equipment. The 


selected for uniform quality and appearance. These 
useful wartime products conserve vital materials and 
will give long and satisfactory service. In this emer- 
gency, the Globe-Wernicke franchise is again proving 


carefully its worth. Write today for more information and prices. 


properly kiln-dried ... 


wood is air-seasoned .. 





“Recruit”’ ... wood trans- 
fer cases are recom- 
mended for storage filing 
... letter and legal sizes. 
Available in medium 
dark green finish. 








‘“Recruit’’ . wood card index cabinets . . . made in one 
and two-drawer units . . . for 3x5’, 4x6" and 5x8” cards. Globe-Wernicke is the world’s largest manufacturer 
Ideal for card index filing. Finished in medium dark green. of dependable wood filing and office equipment. 


“Defender” 
nished in standard height (4-drawer), 
counter height (3-drawer) and desk 


. wood files are fur- el 


height (2-drawer) letter and legal 
sizes. Available in beautiful imita- 
tion walnut... or attractive medium 


dark green finishes. 


* 


“Recruit” ... wood filing cabinets ... 
made in four-drawer letter and legal 
sizes .. finished in an attractive 


shade of 


medium dark green. 


Filing cabinets are equipped with new progress- 
ive type wood suspension with fibre rollers that 
permit drawers to glide easily and quietly. 











Globe-Wernicke 


(Ol atollalar-lemmelarie) 


MAKERS OF OVER 4000 ITEMS NEEDED IN OFFICES 
Steel and Wood Office Furniture, Filing Equipment, Bookcases, Partitions 


Special Stee! 
and Wood Equipment for Libraries, Schools and Public Buildings—Filing Supplies, 
Stationers’ Products; Storage and Visible Record Equipment and Stee! Shelving. 





Service 
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BRUCE NAMED GENERAL SALES MANAGER OF 
STANDARD DUPLICATING MACHINES CORP. 


Alan E. Bruce, former special field representative 
and assistant sales manager of the Standard Duplicat- 
ing Machines Corporation, Everett, Mass., last month 
was appointed general sales manager by Albert W. 
Vanderhoof, vice-president and general manager. 

Mr. Bruce, who lives in Marblehead and has his 
office at the home plant in Everett, has always been 
a resident of New England. He graduated from Tufts 
College in 1925 with honors in mechanical engineering. 
He started at once with Standard as salesman, then 

















A. E. BRUCE 


as sales correspondent, where his engineering train- 
ing served him well in handling the service problems 
of the agents and their customers. 

In his earlier years with the company, he was given 
the accounts no one else could sell. That he suc- 
ceeded was proven by his rapid promotion to field 
supervisor, national accounts manager and soon there- 
after to the post of assistant sales manager. 

Today, in conjunction with his work as general sales 
manager, he heads the research department which 
works out machine problems and applications; and 
though rarely called on to show a machine, is still the 
demonstrator of the organization. 

To his new position as general sales manager, Mr. 
Bruce takes the experience of seventeen years steady 
progress with the company. He has earned respect and 
friendship of his associates and co-workers along the 
way. He will make an able sales leader, meriting the 
whole hearted support of the entire organization. 
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R. J. URMSTON CELEBRATES TWENTIETH 
BUSINESS ANNIVERSARY 


October 22, 1942, was a notable day for J. S. Staedt- 
ler, Inc. On that date twenty years ago R. J. Urmston 
founded the company which has grown to be an 
important factor in the pencil business. 

Mr. Urmston—‘Ray” to nearly everyone in the 
trade—had spent most all of his formative years work- 
ing for other pencil companies, learning the trade, 
selling from coast to coast, building the friendships 
and reputation which were to mean so much later on. 
He was still a young man when he formed J. S. Staedt- 
ler, Inc. 

In the beginning Mr. Urmston’s business was de- 
voted primarily to the importation and sale of the 
better grade foreign pencils, for which a large demand 
existed, especially among artists, architects, engineers 
and draftsmen—a demand which Mr. Urmston’s pro- 
gressive policies in advertising and selling greatly 
increased. 

Gradually, however, Mr. Urmston began to develop 
the production of pencils for his line in this country 
and was thus very favorably situated when war was 
declared. His “Mars” drawing pencil is advertised as 
one of America’s finest and highest priced pencils. 
His “Tribune,” “Precision” and the other numbers 
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making up the complete Staedtler line are popularly 
known. 

To anyone familiar with the pencil business Mr. 
Urmston’s achievements in the last twenty years are 
all the more remarkable. Yet he has found time to 
be a tireless worker for the good of the industry as a 
whole and has taken an active part in many of the 
trade associations. He is a member of the National 
Stationers Association, New York Stationers’ Golf 
Association, International Association of Blue Printers 
and other organizations. 

This year, on October 22, the employees of J. S. 
Staedtler, Inc., presented Mr. Urmston with a hand- 
some onyx desk clock with an engraved plate to com- 
memorate the anniversary. 

— een 

DEALER ESTABLISHES BUSINESS IN YPSILANTI 

Larry H. Brandt has opened the only typewriter 
and office equipment store in Ypsilanti, Mich., at 40 
North Huron street. He operates the business under 
the name Ypsi Typewriter & Supply Company. He 
is optimistic about the future of his new enterprise 
because Ypsilanti is in a defense area, where office 
equipment and supplies, as well as service on office 
machines, are much needed. 

Mr. Brandt has been associated with all of the type- 
writer manufacturers, having served as service man- 
ager of the New York City office of the Woodstock 
Typewriter Company for many years. During the past 
four years he has been connected with the Tiffany 
Typewriter Exchange in Monroe, Mich. Working with 
him will be Mrs. Brandt who has also had long ex- 
perience in the office supply business. She was with 
the Des Moines Stationery Company for seven years 
and also for a time with L. W. Holley & Sons in Des 


Moines. For the past three years she has been with 
the McMillan Printing Company in Monroe, Mich. 


LEVINE ON WEST COAST TRIP 
Maurice I. Levine, president of the Reliance Pencil 
Corporation, Mount Vernon, N. Y., is on a trip to the 
West Coast where, in company with Pacific Coast 
Representative Carl Draper, he is visiting his firm’s 
dealers in a number of cities. He expects to return 
to Reliance headquarters early this month. 
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MAKING VICTOR VISIBLE VISIBLE.—Customers who view 
products of the Victor Safe & Equipment Company on display 
in the windows of Wirtshafter’s, Cleveland stationery house, 
are not allowed to forget when they get inside the store. Back- 
ing up the windows, the company maintains a large display 
inside with a stock of about 100 Victor visible cabinets and 
a good variety of book visible, card and tube panels, forms 
and signals. 
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Mr. Skirm yelled, WA/7 /" 


...SO | waited! 


MR. SKIRM: Peggy, how many times do 
you use a sheet of carbon paper? 
PEGGY: Why, uh... ah, about 20 times 
IT guess. 


MR. SKIRM: I thought so. Here, take a 
look at this: 





This £8 the sixticth copy made with the same 
sheet of Park Avenue Carbon Paper, a product 
of the Royal Typewritor Company, ‘his sheet 
of carbon paper had been used 59 times beforei 
Ths test was made at the United States Testing 
Company, Inc,, one of America's Largest 
independent testing laboratories. Seo what 

a clear, legible copy this sixtieth. one is} 











Laboratory test No, 36092-N Y. issued October 6, 1942 


PEGGY: Jeepers, it’s a miracle! How to expect you girls to get a lot more 


come? mileage out of your carbon paper from 


now on! 


MR. SKIRM: As I understand it, Park 
Avenue is deep-inked by some special 


*Trade-Mark Registered U.S. Pat. Off 
Copyright 1942, Royal Typewriter Company, Inc 


a > 
ROYTYPE 


Carbon Papers and Ribbons 
made by the 


ROYAL 


MR. SKIRM: It’s going to be, starting TYPEWRITER COMPANY 


process that soaks the ink deep into the 
paper. Another reason is Park Avenue’s 





extension edge. That lets you reverse 
each sheet, top to bottom, so that you 
use all parts of the paper. 

peGGy: Ah me, too bad such 18-carat 
carbon paper can’t be on the desk of every 
girl in the office. 








Monday. And, believe me, I’m going 
Me 








Park AVENUE is only one of the out- 
standing carbon papers in the Roytype* 
line. Roytype is the carbon paper and 
ribbon division of the Royal Typewriter 
Company. Why not get your purchas- 
ing agent to call in the local Royal 
Typewriter representative today? He 
can quickly show you which weight 
and finish of Royal Carbon Paper ex- 
actly fits your every typing need. 


* * * 


The armed forces need typewriters! 
See how many of your standard ma- 
chines (made since Jan. 1, 1935) you 
can spare. Call your nearest Royal 
Branch — we will buy them, affix the 
Covernment seal, and pay you the Gov- 


ernment fixed price. 
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‘BUSINES OFFICE 


5S "3 mt Pi AY Aa Sty ips hed Seats 


With each increase of war effort there 
is also a like increase in the duties of 
the business office...more work, a e | 
greater urgency for the work’s com- 
pletion and a vital need for an accu- 


rate, complete record. 


. oe 
The skillful design and adaptability of 4 ; 
GF office equipment continues to con- : i 
tribute to the advancement and effi- 4 





ciency of the modern business office. 








THE GENERAL FIREPROOFING 
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WOOD FILES * DESKS TABLES 





€ 
bi It is traditional that every piece of GF nv 
: equipment represents careful engineer- * 
ing and expert craftsmanship ... quali- 
ties that help the executives and the | 
* | 
workers to do their best. ae 
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Now that metal has gone to war, GF 


ry 
Pie: 


continues to give the business office 






: Potash 
: 5. eee 
CRS Ro Mie ad 





cae 





fica # ing 
a ey ee * 


pe its traditional quality in Wood Files, 
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Desks and Tables...so business can 





he 
See 





a 





~ 


dea eh SOS 
* i Sy i en Me a as 





do its job well...as usual. 
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CONOVER BUSINESS IN SILVER ANNIVERSARY 


The Seymour Conover Company, 350 Broadway, New 
York, N. Y., recently passed the twenty-five-year point 
in its operation as sales representative in the New 
York metropolitan and east coast territory. The com- 
pany sells products of a few western manufacturers 
to office equipment dealers, some lines being ware- 





if 





SEYMOUR CONOVER 


housed and others handled on commission basis. Most 
of the lines have been represented for many years, 
one since the beginning. During this year, one was 
added and the company also engaged in the manu- 
facture of ash trays, to be sold throughout the U.S.A. 
OFFICE APPLIANCES congratulates Mr. Conover on his 
accomplishment, and itself on the fact that he has 
been a subscriber throughout this quarter century. 
ea 


“FLAG ME FOR A RIDE” STICKERS 


Taking into consideration the recently enacted re- 
strictions on gas and oil purchases, together with the 
already crowded buses of public transportation com- 
panies, both local and inter-city, Al Eisemann, vice- 
president of Maverick-Clarke of San Antonio, Tex., 
has developed a windshield sticker designed as an 
affirmative answer to persons thumbing a ride. 

Looking into the future, Mr. Eisemann has reasoned 
that motorists may have used up their allotted gas, 
may have experienced motor trouble, or for some 
other reason may be without regular transportation. 
The sticker is an answer. 

It is worded: “YES—Flag Me For A Ride. Save 


Rubber, Gas and Crowded Buses.” 


“It is only reasonable to conclude that in the near 
future, with gas rationing at hand and the already 
crowded condition of our public transportation sys- 
tems, that there will be many persons, anxious to 
get into town, who will be unable to do so,” Mr. Eise- 
mann stated, in discussing his sticker. “Consequently, 
we are distributing this sticker without charge to 
those motorists who are ready and willing to codperate 
in offering rides to such persons. They will carry no 
advertising, having only the firm name on the back.” 

Mr. Eisemann will be glad to send a mat of this 
sticker to any reader who is interested —BCR 

te 
WAR MARKET FOR STATIONERS 

“If there ever was an opportunity for the stationer 
to demonstrate and prove his worth to his customers 
and to the business houses and factories in his com- 
munity that time is now,” says Al Aigner of the 
G. J. Aigner Company, Chicago. 

“As a specialist in business systems, he has a defi- 
nite role to play in our war effort. He has the ‘know 
how’ and the experience to speed up business and 
production routine. And with the very existence of 
our nation so largely dependent on production, any 
contribution no matter how small is of vital impor- 
tance.” 

Just how the stationer can help is fully covered in 
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a circular, “The War Market for Stationers,” pre- 
pared by the G. J. Aigner Company. It will be sent 
without charge to any stationer on request. 

The Aigner organization has also prepared a cir- 
cular for general distribution by stationers to their 
customers, calling attention to the unique services 
that stationers can render in promoting the war effort. 
It shows examples of actual orders received from 
defense plants and should provide valuable material 
for stationery salesmen. The circulars are made 
available by the Aigner company in reasonable quan- 
tities without charge as its contribution in further- 
ing the activities of the stationer in these critical 
times. 

— 
STATIONERS ESTABLISHING 
V-MAIL INFORMATION CENTERS 


Leading stationers, returning to their stores from 
the October National Stationers Association conven- 
tion, report they uncovered a new “hot” sales idea in 
Chicago. It is the “V-Mail Information Center.” 

Within a week of their return, many stores blos- 
somed out V-Mail departments and proprietors were 
gratified at the store traffic created. They found the 
public intensely interested in Uncle Sam’s new photo 
film letter service to and from service men overseas. 
Monday morning, following the convention, found a 
V-Mail information center operating at Marshall Field 
& Company, Chicago. 

The formula for a V-Mail information center is 
simple. All that is required is a sign “V-Mail Informa- 
tion Center’ hung over the department or across the 
front of a booth similar to a war stamp booth. V-Mail 
stationery and Sheaffer’s V-Black Skrip, created so 
that V-Mail might have an outstanding black writing 
fluid for reproduction of letters, is displayed in both 
window and counter. 

In addition, stationers can run newspaper advertise- 
ments letting the public know about the service. One 
large firm has its switchboard operator bring up the 
subject of V-Mail with all callers. 

The booth attendant, or the one responsible for 
V-Mail material sales, should be thoroughly versed to 
answer all questions regarding the new service to men 
overseas. 

V-Mail is promoted weekly by Upton Close, famous 
Far Eastern authority, historian and radio commen- 
tator, on the complete NBC Network, Sundays, 
3:15 P.M., E.W.T. 
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THIRTY TYPEWRITERS ON THE WAY TO THE ARMY.—This 
is the fifth shipment of typewriters made by Peter Paul Service 
of Cincinnati, Ohio, under the Treasury Typewriter Procure- 
ment Program. The total sent is close to 100 including the 
dealer's own machines and those purchased from customers 
for government use. Reading from left to right the men in the 
picture are: E. J. McHale, Cecil Miskimen, William Cleary, 
Harry Kuehn, Phil Mueller and Frank Burwinkel. Ray Vor- 
broker, another member of the firm, was absent at the time 
the picture was taken. 
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MICHIGAN All Wood CART CABINETS 





Single Cabinet 
=. wong 4"x6"; alae cle te i 
xB"; x9 Single Cabinet 


The superior value of Michigan all wood 
card cabinets can best be determined by 
direct examination. The dealer who is 
mindful of his responsibility to the trade 
will do well to make exhaustive tests and 
comparisons before deciding upon his 
recommendations. We earnestly invite 
your comparison and investigation. 

Finished in Green to match steel file in- 
stallations. 


The New MICHIGAN WOOD FILES 


Tested and proven principles of construction 
representing more than forty years’ experience, as- 
sure satisfactory performance of this new file cabi- 
net. Installations of this file now in service where 
volume is large and traffic heavy, have proved their 
rugged strength and efficacy in actual working 
conditions. 
ie ; Drawers rest on cradle suspension and can be 
a — wholly extended providing ready reference to the 
extreme rear of the loaded drawer. 
Fitted with felt stops and practi- 
cally noiseless. Adjustable fol- 
lower block and non-binding draw- 
ers. 

The new Michigan file is avail- 
able in green to match steel file 
installations, and also in walnut 
and mahogany finish. 









Showing Cabinet Open 
Follower Block Removed 





Showing 
drawer 
interior 

























MICHIGAN DESh COMPANY, Grand Rapids, Mich. 








323 N. 13th STREET 





DESK 





A POLAR Pad dresses up every desk 


Fitting og oe for 
fine hal ks...Life Savers 
for old aay 


For the executive desk, a POLAR Desk Pad 
gracefully styled in keeping with the same 
period design adds just the right touch in color 
harmony to the tastefully appointed office——and 
enhances its utility value, too. 


For the older desk. that battle scarred veteran 
of years of use, a POLAR Desk Pad is a Life 
_Saver—a brand new writing surface, 

In your POLAR catalog is a wide variety of 
office accessories in demand today—-and which 
you can sell without restriction. Selling em- 
phasis on these items will help fill the gaps left 
by limitations on other items. Check through 


your POLAR catalog today! 





POLAR Sennen ive Soe COMPANY 


PHILADELPHIA, PENNA. 


PADS 














OFFICE APPLIANCES 








Appliances 


Office 
INFORMATION SERVICE 
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UNDER THE EMERGENCY 





(Continued from page 71) 


PRICING METHOD UNDER NO. 188 SPEEDED UP 

Action to prevent delays in procurement of many 
newly developed manufactured consumers’ durable 
goods and building materials by the United States 
armed forces and by governments of friendly nations 
was taken Tuesday, October 6, by the Office of Price 


' Administration. 


This action was taken in Amendment No. 1 to 
Maximum Price Regulation No. 188, which controls 
the prices of new goods developed in over one hun- 
dred industries, including the office equipment and 
supply field. 

The regulation stipulates that before a new article 
may be offered for sale, the manufacturer must sub- 
mit to OPA the price he has determined in accordance 
with the regulation’s provisions. If he has not heard 


| to the contrary in fifteen days, the price becomes 


official, and the article may be offered for sale. The 
new amendment waives this fifteenth day reporting 
requirement in the case of purchases by United States 
procurement agencies and by agencies of governments 
whose defense is essential to the defense of United 
States. 

Under the new provision the manufacturer may 
make bids on government orders immediately after 
his new product has been produced. He may enter a 


| contract to sell, may make delivery and may collect 


his payment for the sale. But within ten days after 


| entering such contract he must file his report with 
| OPA. After another fifteen days, if no word to the 
| contrary has been received from OPA or if OPA has 


given its approval, the reported price becomes official. 
If, on the other hand, OPA rejects the reported price 
the manufacturer must refund any overcharge to the 
procurement agency. 

o 


MANSFIELD PROVIDES RULING ON THREE- 
MONTHS’ RENTALS 


In response to inquiry made by Irwin Vincent, pres- 
ident of the National Typewriter & Office Machine 
Dealers Association, Harvey C. Mansfield of the Office 
of Price Administration, Washington, D. C., sent the 
following letter: 

“We reply to your telegram of October 5, 1942, con- 
cerning applicability of the three-months’ rental rate 
and the return of rental machines unnecessarily 
picked up from government Offices. 

“The three-months’ rental rate for typewriters must 
be applied to contracts specifying a rental period of 
three months or more, or to contracts where it is 
contemplated between the parties at the time the 
contract is made that the lessee hold the typewriter 
for at last three months. Payment of the three-month 
rental charge‘in advance is customarily the evidence 
of this intention. The maximum one-month rental 
rate may be applied to all contracts specifying a 
period less than three months, regardless of the 


/ number of renewals of such contracts, and regardless 


of the length of time the lessee holds the typewriter. 

“Typewriters which, through lack of correct infor- 
mation, have been picked up from government offices 
may be returned to the same offices for continued 
rental until December 15, 1942. No new rental con- 
tracts may be negotiated with the Army or Navy 
except with the express authorization of the Procure- 
ment Division of the Treasury Department, or with 
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x * * 


HOW ARE YOUR CUSTOMERS 
STANDING UP UNDER THE 


Paper Blizzard of 42? 


Business is staggering under paper work piling up through 
priorities, price ceilings, transportation and rationing con- 
trols, taxes on top ot war-pressured correspondence, 
orders, forms and reports. 


These mountains of records have to be stored. WPB records, 
for example, have to be kept two years. There’s no end in 
sight. Your customers must greatly increase their filing 
facilities. They can’t afford to use steel filing cabinets for 
these papers (even if they could get them) and wood 
cabinets also are too expensive. 


The perfect low-cost answer is: Oxford Fiberboard Files 

. strongly constructed of attractive, rich green fiberboard 
that looks like steel. These sturdy files stack and interlock— 
build into solid banks. Oxford Fiberboard Files come in 
12 different sizes—for any commonly used office form 
letter, legal size, invoices, checks or vouchers, tabulating 
cards, etc. All are available quickly in any quantity 
needed. 


Give your customers today’s answer to today’s filing emer- 


gency .. 


Ornkord, 
FIBERBOARD FILES 











Above: An installation of 
Oxford Fiberboard Files, 
stacked and interlocked in 
solid banks. The economi- 
cal, space-saving method 
of filing today’s emer- 
gency records. 





OXFORD FILING SUPPLY CO. 


340 MORGAN AVE., BROOKLYN, N. Y. 


x *Bx 
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40 MT. HOPE AVE. * 





‘il HE skill and ingenuity that has 
made ERROR-NO preferred by Business 


America are now 100°; engaged in the 
making of war tools for our fighting 
men. . .. Sorry, but we cannot fill 
another copyholder order. . . . However, 
countless thousands of these devices 
are today speeding up mistake-free 
typing on the home fronts, and as a 
dealer, we remind you of your part in 
making sure they continue in action. 
ERROR-NO parts and service, as de- 
manded by war-time necessities, are 
readily available. Thanks for enlisting 


with us as we aid the war effort. 





The trade mark of quality in copyholders! 


THE DAWN MFG. CORP. 


ROCHESTER, N. Y. 
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other government agencies except with the approval 
of the Bureau of Governmental Requirements of the 
War Production Board.” 


ALL MECHANICAL PENCILS UNDER M-126 


A clarifying amendment to the Iron and Steel Con- 
servation Order (M-126) relating to mechanical and 
automatic pencils was issued October 2, by the Direc- 
tor General for Operations. 

Since Order M-126 was first issued on May 5, 1942, 
the item “Pencils, automatic” has appeared among 
the prohibited items on List A of the order. This has 
been generally construed to cover all types of mechan- 
ical pencils. There has been some contention, however, 
that the term “automatic” as applied to pencils has 
acquired a secondary or Specialized meaning in the 
trade. 

To eliminate any possible controversy on this point, 
the item is changed by the amendment to read “Pen- 
cils, mechanical or automatic,” where it appears in 
List A. A corresponding change is made in List C of 
the order. 

ee 


CANADIAN NEWS NOTES 
(Continued from page 80) 


on the part of the fire companies’ prevented the total 
destruction of the plant in the most recent outbreak 
which is thought to have started in the basement 
where a large quantity of semi-processed material 
was stored. The losses in both fires was very heavy 
and caused much inconvenience to the firm in the 
filling of a large volume of orders. 


* * * 


T. A. Barnard, retired owner of the long established 
office stationery store which bore his name at Victoria, 
B. C., has been appointed to the selective service 
board to handle British Columbia’s cases of unem- 
ployment. 

« * x 

Mrs. Lillian Thompson, widow of Harry P. Thompson 
of the Regina Typewriter and Stationery Company, 
Regina, Sask., has decided to carry on the business of 
her late husband. She had been his active assistant 
for a considerable period.—SJL 

a 


“IVAN ALLEN-MARSHALL COMPANY 
SERVES SOUTH” 

In the Marietta Journal of September 25, which was 
devoted very largely to stories about the expansion 
and modernizing of the facilities of the First National 
Bank of Marietta, Ga., the following item appeared 
under the heading quoted above: 

“Just as the South has grown and prospered, so has 
the Ivan Allen-Marshall Company. There are few in- 
dustries, institutions, governments that have not 
been served through some of their departments during 
the past forty-five years in Atlanta. 

“Every important undertaking starts with ‘pencil 
and paper.’ Often this firm has furnished both, then 
the blue-prints, the letter heads, printing and litho- 
graphing, the books for records, the office furniture 
(wood or steel), loose leaf systems, the duplicating 
and technical supplies, the record vaults, and don’t 
forget the ‘Gem Clips.’ More than 2,000 national con- 
cerns domiciled in the South are regular customers 
on their ledgers. 

“Visit the textile plants, the banks, the court houses, 
the city halls, the institutions, the professional offices 
all over the Southland and see their merchandise. 

“They are proud to be listed among the ten largest 
department stores of office equipment in the United 
States. 

“The First National Bank of Marietta has been fur- 
nished with desks and other equipment by this firm 
which blend in perfectly with the design and other 
fixtures of the bank and building.” 








The Receiving End of a Salute 


To the leader goes the salute. 


If you want to be on the receiving end of the salute as the 
leading ribbon and carbon distributor in your market, get 


in touch with Old Town. 


As an Old Town distributor you will have behind you the 
most important factory facilities in the field and the lead- 
ing program of merchandising support. You will have the 


personal guidance and specialty assistance of the Old Town 
factory representative. 


An Old Town franchise is your assurance that you will be 
first in your market with every new ribbon and carbon de- 
velopment . . . in products and in promotion, in sales and in 


profits. 
Old Town is your straight line to leadership. 


Old Town’s Four Stars of Leadership 


* Products: A simplified line. Includes exclusive 
specialty leaders like Dawn Curlproof Carbon and Old Town Her- 
metic Ribbons. An honest trade-marked and Grade-marked line 
bringing you a new high in consumer confidence. 


* Promotion: 


lar specialty selling assistance. Consistent national advertising. 


Send for your copy of “THe Dawn or a New Day 1n Rippon anp Carson MERCHANDISING,” 
that tells you how to reach the commanding position in your market on ribbon and carbon volume. 


vowN ilbon Crbon 


C MANUFACTURERS 


Hard hitting local selling aids. Regu- 


* Profits: Longer margins. Quicker turnover of a eom- 


pact stock. Bigger percentage and dollar profits. 


> Protection: Old Town’s “Assigned by Area” 


plan gives you exclusive territory. Enables you 
to grow with Old Town without competition. 







the booklet 
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750 PACIFIC STREET 


IF IT'S INK ON CLOTH OR 


BROOKLYN, N. Y. 





INK ON PAPER OLD TOWN MAKES IT 


Old Town makes superior inked ribbons and carbon papers of every description. Below is a partial list of Old Town producis 


OLD TOWN DUPLI-FORMS DAWN CURLPROOF CARBON OLD TOWN HERMETIC RIBBONS 
NOTACK PENCIL CARBON DOUBLE DUTY CARBON STRATOSPHERE CARBON 
Carbons and Ribbons especially designed for Multilith Process. 


HI-TEST SPIRIT CARBON 
HI-TEST MASTER UNITS 








100 














VAN DYKE 
FLUORESCENT 


CONSERVES CRITICAL METAL 


Wood base and wood uprights are both 
decorative and practical 








Walnut Wood Base. 








NEW 
No. 1000 


$127 


less tube 


Walnut Wood Up- 
rights. 


Adjustable shade. 


Instantaneous 
manual type, 
switch and ballast. 


The stationery trade should find great interest in the fact 
that Van Dyke fluorescent is being made with the maximum 
amount of wood—thus saving critical materials. The wood 
base has long distinguished Van Dyke desk units—now 
the uprights will also be made of wood. The new No. 1000 
pictured above shows the new use of wood—here is the 
ideal fluorescent to harmonize with wood desks now on 
duty in war industries. 


IMPORTANT 


We urge you to extend Ratings whenever pos- 
sible—its your protection for future deliveries. 


Ask for and Extend Priority Ratings. 


America’s Outstanding Manufacturer of Fluorescent Lights. 
Wire or Write for Catalog. 


VAN DYKE INDUSTRIES 


21st and Rockwell Sts. Chicago, Illinois 
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THROUGH NATION’S 4TH GREAT WAR GOES 
STATIONERY OCTOGENARIAN 

Passing his eighty-sixth birthday anniversary this 
October, James D. Lowman, the founder of the Low- 
man & Hanford Stationery and Printing Company, 
which has become the Lowman & Hanford Co., pioneer 
stationery house of Seattle, goes through the fourth 
great war of his country’s history—and perhaps its 
most critical. Born in 1856, his early years were passed 
as the nation was rent asunder by the Civil War. 
Next he witnessed the upheaval of the Spanish Ameri- 
can War, and the World War, to pass through a de- 
pression and view the mightiest upheaval of all, the 
present total war, now taking its toll of business and 
institutions along with an economy into which he was 
born and in which he later did business. 

Keenly alive to these changes was the well-known 
octogenarian and former business leader when at the 
head of Lowman & Hanford Company as he passed 
the eighty-sixth milestone of his birth on October 
fifth this Autumn. He has maintained a keen interest 
in business in general even though he has disposed 
of most of his stock in the company. He has had his 
own office in the Lowman building fer some years. 

Well recognized as a civic and community leader as 
well as a dean of the stationery and printing trade 
of the Puget Sound metropolis, Mr. Lowman has been 
made an honorary life member of the Seattle Chamber 
of Commerce, which includes many of the major busi- 
ness executives and personal friends of the octo- 
genarian, whose long career has been prolonged by a 
fondness for outdoor sports and exercise, principally 
golf and fishing—in which latter sport he has been 
apt and highly successful with excellent catches of 
trout. 

When first going from Maryland with a teacher’s 
certificate to the Puget Sound region, where he de- 
cided to remain, he taught in the public schools, but 
soon turned from this to go into the stationery busi- 
ness. With a partner he formed the pioneer stationery 
firm of Pumphrey and Lowman, when Seattle in the 
early 1880’s was but a struggling town of only a handful 
of persons. In 1884 he organized the Lowman & Han- 
ford Stationery and Printing Company, which became 
the forerunner of the present Lowman & Hanford 
Company. 

He took part in a number of pioneer business de- 
velopments and has traveled widely through the years, 
taking his wife back in 1911 on a trip around the world. 
which he still distinctly remembers in incidents of 
spots visited in the Orient, Far East and Europe. He 
has never lived in the past, however, and is regarded 
as one of the most keenly alert business men in the 
region for his years which rest extremely light upon 
him. With a background of valuable business experi- 
ence gained in one of the most exacting of businesses 
—that of stationery and printing—he can look calmly 
upon the great changes which have come to pass and 
optimistically forward to the outcome of the greatest 
upheaval of all through which we are passing.—CML 


—<—-- = 


SPECIAL BLOTTER GETS RESULTS 

A blotter with a self-addressed and stamped busi- 
ness reply card attached was an effective business 
getter last year for Roberts & Sons, Birmingham, Ala. 
The blotter was mailed out just after Christmas 
to leading business houses which might be in the 
market for transfer cases. It asked those who expected 
to buy office supplies for “transfer” purposes to notify 
Roberts & Sons, using the post card for that purpose. 
Giles A. Baker, manager of the concern’s adver- 
tising and art department, said quite a number of 
accounts sent in the cards and this gave the sales- 
man a chance to work the hot prospects first. Other- 
wise some of these customers would have bought 
before the salesman got around on his regular call. 
—GHW 
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Art Metal 


Jamestown New York 
USA 


| Made of Presdwood, Plywood and Plastics . . . 


| ARTWOOD AIRLINE DRAWER EQUIPMENT—1960 FB 


@ Art Metal again makes it possible for you to give your customers 
Left: Three box drawers with movable parti- 


ica’ 1 
America’s No.1 favorite office desk . . . the AIRLINE! Hone for 92% on deh Geek cee eee 


Center: Kneespace drawer has convenience tray 


Artwood Airline* is finished in standard Airline color, with a black, ef 
and center partition. Hood at rear of drawer. 





composition wood top, and with plastic drawer pulls. Artwood Right: One straight box drawer and one large 

Airline matches ART METAL Airline installations perfectly . . . both vertical drawer for filing letter or cap size. 

in appearance and efficiency of design. 4 iy 
FOR THE DURATION... 


Remember, ARTWOOD office equipment is not just a temporary 


substitute. In Artwood, modern engineering combines solid hard- Serve your customers with the Artwood 
line of Office Desks, Tables and Chairs. 


Every popular Art Metal feature...made 


woods, plywoods, Presdwood and plastics to replace steel. Too, 


Artwood design avoids warping and other difficulties often 
of wood to save steel for Uncle Sam! 


associated with wood construction. 
*Available at present only in 60 x 34 size..... style 1960 FB 


ART METAL CONSTRUCTION COMPANY e JAMESTOWN, N. Y. 


» Art Metal - 
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THIS 
IS THE 


SUPPLY!" 


Our armed forces are fighting to es- 


“BATTLE o: 


tablish supply lines that are vital to victory 

. . typewriter dealers are supplying the re- 
conditioned typewriters that help make these 
battles possible ... we, in turn, are supplying 
hundreds of such dealers with the parts, tools 
and Invincible-100 Platens they require to do 
this job quickly and well. We are all work- 


ing hand in hand, fighting the “Battle of 


Supply!” 









Do you have a copy 
of our new 513 page 
Catalog listing 
45,000 parts for 


all makes of 





If 


typewriters ? 












not, write to- 


day for full | 
details about 
how to get | 


your copy 


absolutely 





free! 


AMERICAN 
WRITING MACHINE STORES 


DIVISION OF REMINGTON RAND INC. 
115 Worth St. New York City 














OFFICE APPLIANCES 


SAN ANTONIO NOTES 





By B. C. Reber, Correspondent 

Stationers and office equipment dealers of this city 
will round out the present year with one of the best 
volumes of business in the history of the office equip- 
ment field in this locality. Purchases through local 
Army camps, supported by those secured through reg- 
ular channels, have stepped up sales to new high 
peaks. And, while the draft has taken many old and 
dependable employees from the ranks, the key men are 
still on the job. 

Miss Jane Pettus, formerly associated with the firm 
of Allsopp and Chapple, stationers of Little Rock, 
Ark., and more recently with the Williams Stationery 
Company of Sarasota, Fla., has joined the staff of 
Maverick-Clarke as assistant to Al Eisemann. Quiet, 
efficient and capable, Miss Pettus will prove a valuable 
addition to a staff that, like others, has been honey- 
combed by men entering the service. 

And speaking of service, Maverick-Clarke have 
added four more names to the roster of employees 
who are in the armed forces. They are: William L. 
Perkins, William Real, Mike Adams, and Allen Asch- 
backer. Other men who have joined the colors during 
the past month include Oliver H. Ratcliff, for sixteen 
years associated with Paul Anderson Company; A. A. 
Weitzel, salesman, and Milton Forke, service mechanic 
for the local branch of L. C. Smith-Corona Type- 
writers, Inc.; and Thomas J. Bilderback, service me- 
chanic for the local office of Underwood Elliott 
Fisher. 

This office has reported within recent months in- 
stances wherein men’s places have been taken by 
women, and this month it reports for the first time 
two instances wherein service mechanic’s positions 
have been filled by women. At the local office of L. C. 
Smith & Corona, Miss Velma Pynes is learning the 
fundamentals for typewriter service, while at Under- 
wood Elliott Fisher, Mrs. Jennie Thomason, who has 
had experience in this work, has joined the staff, 
being transferred from the Dallas branch. Mr. 
Thomason is a member of the armed forces “over 
there.” 

Philo H. Leonard, district representative for Globe- 
Wernicke Co., was in the city this month calling on 
the trade and demonstrating the new clip produced 
by his firm designed to conserve metal. Mrs. Leonard 
accompanied him. 

Business places along Soledad street, including The 
Clegg Company, as well as police officials, have been 
puzzled recently over the tactics of a phantom burglar 
who scorns taking of loot, but is bent solely on mali- 
cious mischief, slashing bolts of fabric, leaving water 
tappets running, etc. At The Clegg Company his 
activities included spilling yellow paint between the 
rollers of a press, strewing paper over the floor, and 
damaging some stock. 

a ee 


WAR CONTROL HANDBOOKS ISSUED 


Two new War Control handbooks—one digesting all 
price and priority regulations now in effect and the 
other summarizing the controls on imports and ex- 
ports—have just been published by the N. Y. Journal 


of Commerce. 


Every OPA price ceiling or rationing order and every 
WPB “L,” “M” and “P” regulation is covered in the 
compact thirty-two page “War Controls Guide.” In- 
dustries and commodities are listed alphabetically 
along with a brief digest of the various OPA and WPB 
regulations and amendments affecting each item. Over 
2,100 individual rulings have been edited, weeded out 
and indexed in the effort to present a quick, authorita- 
tive overall picture of existing War Controls. 

The new “Import-Export Control Index” lists all 
existing controls in imports and exports along with 
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Transter 
Time 
is Just Ahead — 





“Goodwill Is the One and 
isset That Competition € 


not Undersell or Dest# 





Your customers will want 





Storage Cases and Transfers. 
Here is a complete line of 
durable fibre board cases 
all from one souree. See 


next two pages. 


The Weis Manufacturing Company 


Sets 


Monroe. Michigan 














<5 
Cut the cost of storing important papers and records Ever want correspondence or record cards from the 
after they have been removed from active files, by using file room in a hurry—then have to wait until some- 
*,, . . one unpiled a lot of storage cases before they could 
oe ° y ie ies eo ‘ ; 
Sat Ke onomy Storage . BSES procure your papers: You can do away with this fuss 
and Made of heavy fibre board, and so constructed that and confusion by equipping your file room with the 
‘ta C you receive them folded flat, but are easily and pull out drawer style 
ion : og ‘ 
quickly set up ready for use—no flaps, clamps or bands 2 Mh, 6 x 
me ee nies . fc Wizard Storage Cases 
Dest just snug fitting covers to keep out dust and dirt. — 
Equipped with pulls to facilitate removal! from shelves You can always pull out the drawer that holds your 
or stacks. Made in eleven standard sizes—for every records—pull them easily. And how you will appre- 
office transfer need. Twenty inches long and high ciate the quickness with which transferred papers 
enough to permit use of vertical guides with top tabs. ean be secured. Entire case is made from extra 


Ask for free sample. strong corrugated fibre board and are low in cost. 


he 
i753 Line 
Document Transfers 





fis Stardy Sixteen Card fis Shell Line Card 





Transfers Transfers 
Made from extra heavy binder board Telescope style, are suggested where 
and covered with a black and white no designated shelf space is available 
marble paper; have removable covers; For holding folded papers up to 43" for holding the trays after being filled. 
are long enough to take contents of reg- wide by 10° high. Made of extra Cases can be stacked one on another; 
ulation card index file drawer and high heavy binder board, covered with the pull-out style allows drawers to be 
enough to accommodate tabbed guides black and white marble paper. Tel- removed from shell without disturbing 
Where shelving is available for holding escope style with back of tray other transfers. Strongly constructed 
transfers, these Sturdy Sixteens with tapering down to facilitate references of extra heavy binder board and coverd 
the removable covers are recommended to filed papers. Twelve inches long with black and white marble paper. 
Made for 3x5, 4x6, 5x8 and 6x9 cards outside. Just the thing for desk use Made for 3x5, 4x6, 5x8 and 6x9 cards. 





S{v#s Nine Handred Line Transfers 


Where only a few transfers are required we recom- 





mend this Nine Hundred Line. Very durably made 

cs of extra heavy binder board, covered on outside with 

Yee Periection Transfer black and white marble paper; inside lined with white 

tid o's eal pro . tinuates of tin Rox Olle type, a. Come knocked down, packed in three inch 
pith GanaGd: cover. ead task “eek, Diet Cone high carton, but are easily and quickly set up with- 
ORES Pir nei code end dnbemnetio eakeh ak tens out the use of any tool. Carefully creased and cut 
1a Outside covered witt iong wearing, hard sur for assembling; remroresd ~ mes ant told a 
faced, green fibre paper Made to hold correspon- strong binding ater pes lengtts is ae Le 
s ‘ and Cap sizes--20 and 24 inches long. Invoice size 

dence size papers, Oo) ¥ 2 cere: 8 ee is 20 inches long. Use the 24 inch for transferred ma- 


years of wear in this type transfer 


terial containing indexing guides with bottom eyelets. 
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the shipping priority rating and licensing symbols 
assigned to the various commodities. The import sec- 
tion includes a complete breakdown of the much dis- 
cussed WPB Order M-63 and an outline of the forms 
and information importers are required to furnish. 
Commodity numbers, general license ranges and ship- 
ping priority ratings are presented in the export sec- 
tion. 

Copies of either of these two handbooks may be had 
at twenty-five cents each from the N. Y. Journal of 
Commerce, 63 Park row, New York, N. Y. 
ome 
PRODUCT IMPROVEMENT WILL STIMULATE 

POSTWAR BUYING 


Belief that continued research by private companies 
on the development of new and improved products 
will be a significant factor in stimulating postwar 
demand for consumer durable goods is expressed by 
Elmer C. Bratt, professor of economics, Lehigh Uni- 
versity, in a chapter contributed to a comprehensive 
study entitled “Economic Problems of War,” edited by 
George A. Steiner, assistant professor of finance, In- 
diana University, and published by John Wiley & 
Sons, Inc., New York. 

“One of the most hopeful signs of the war period,” 
Professor Bratt declares, “is the extent to which pri- 
vate companies are devoting attention to the develop- 
ment of new products and to the improvement of old 
ones. Work of this sort is driven by the competitive 
urge as long as any products the public can buy may 
be thrown on the market, but it would naturally lag 
in wartime when no current use could be made of 
improvements. The companies forcing this work now 
are getting in readiness for the after-war market. 
Demand should be speeded up if standard types of 
products are so improved that those in use become 
relatively obsolete. New products also will make mar- 
ket demand catch on more readily. They represent 
things many people will wish to buy, and therefore 
tend to stimulate spending. 

“It is to be hoped that work on new and improved 
products will be encouraged in every possible way. 
Probably the work of individual companies is most 
important. Since the drive of the market will be 
largely absent during the war, artificial stimulation 
will be necessary. Extensive campaigns by trade as- 
sociations to enlist all companies in the respective in- 
dustries to cooperate should be helpful. Meetings of 
researchers working on similar things in different 
companies may help to spur the work. A subsidy has 
been suggested for young inventors who show promise 
to speed up new developments. Other suggestions are 
for institutes of research, developmental work in uni- 
versities, and direct government research. It is dif- 
ficult to say whether any of these plans has great 
promise. No one can doubt but that continued re- 
search work by private companies will be helpful.” 

Professor Bratt’s comment on research is included 
in a chapter reviewing possible steps toward the solu- 
tion of economic problems of reconstruction after the 
war. A number of other authorities offer significant 
views in the volume on current and postwar problems. 
—BJ 
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MARCHANT GETS “ARMY-NAVY E” AWARD 


Army and Navy officers and civic, industrial and 
labor leaders of the Bay Region were guests of honor 
at a ceremony Friday afternoon, September 25, when 
the Army-Navy “E” award for excellence in produc- 
tion was made to Marchant Calculating Machine 
Company and its employees. 

In addition to the “E” pennant, which flies over the 
company’s Oakland, Calif., plant, each of the employees 
received an “E” pin, signifying outstanding perform- 
ance on the production front. 

The presentation of the pennant was made by Colo- 
nel K. B. Harmon, district chief of the San Francisco 
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To win this war we’ve got to 
tighten up—toughen up. We’ve 
got to do in one hour the work 
of three. Old habits of slackness 
and self-indulgence must go— 
in the office as in the shop. We 
Americans have developed the 
methods. Now let’s use them! 

For instance: how many of 
you users of Dictaphone dic- 
tating machines have 


vantages of Dictaphone dicta- 
tion? Today, when minutes are 
precious and fateful, victory 
demands the self-discipline that 
will expend no useless effort— 
that will seek constantly for 
new short-cuts. 

If you will make full use of 
your Dictaphone, work will flow 
more smoothly throughout your 

entire organization. 


ever realized tothe full ly fon Check your own meth- 
all the time-saving ad- a > ods on the list below: 


OQ Dictate whenever you please without requiring the pres- 
ence of a secretary |) Give oral messages to your secretary 
via Dictaphone [) Protect yourself against interruptions by 
leaving your secretary free to intercept phone calls and 
visitors (| Use your Dictaphone for flash ideas [) Don’t inter- 
rupt your associates needlessly—dictate memos instead [) 
Confirm telephone calls, oral instructions and reports by dic- 
tating to your Dictaphone on the spot () Put conference high- 
lights on record () Take your Dictaphone home and on trips— 
it’s a “second secretary” always ready to go wherever and 





whenever you want. 





HELPING TO WIN THE WAR IS DICTAPHONE’S NO. 1 JOB TODAY 





@ To Dictaphone Corporation 
has gone the difficult task of 
making the precise and intri- 
cate mechanism required in the 
U.S. Army’s remote control fir- 
ing device for anti-aircraft guns. 

This ingenious device en- 
ables the guns to get into action 
with deadly accuracy and al- 
most incredible speed. 


Thus the skill and precision 
developed in the manufacture 
of Dictaphone dictating ma- 
chines are now contributing to 
the greatest task in all history. 

Today, Dictaphone is also 
making Electricord recording- 
reproducing equipment for the 
U. S. Army, the Navy and 
other essential war services. 


DICTAPHONE 


ACOUSTICORD DICTATING EQUIPMENT 
ELECTRICORD RECORDING EQUIPMENT 








FREE CARTOON 
BOOK Shows uses 
for the Dictaphone 
you probably nev- 
er thought about. 
Mail the coupon 
and we'll mail the 
book. 





OA-11-42 
DICTAPHONE CORPORATION 
420 Lexington Ave., New York, N. Y. 
In Canada—Dictaphone Corpora- 
tion, Ltd., 86 Richmond Street, 
West, Toronto, Ontario 
Please send me your free cartoon 
booklet. 


Name... 
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TYPEWRITER RIBBONS 
AND CARBON PAPER 
ARE VITAL TOOLS FOR 


VICTORY! 


“GRAND 
PRIZE 


Jypewriter Ribbons 
and 
Carbon Paper 


ARE DOING THEIR PART! 


Just as 50% of “Grand Prize” 
production goes to meet the 
needs of the U.S. Government, 
the armed forces and the war 
industries . . . so the time- 
tested superiorities of these 
dependable products are 
helping more and more busi- 
ness concerns to get more and 
better work from their present 
typewriters! 





KEEP ON BUYING JU. S. 
WAR BONDS AND STAMPS! 


PACIFIC CARBON and 
RIBBON MFG. Company 


J. FRANCIS O'CONNOR, Pres. 
Head Office and Factory: 
1451 Harrison Street, San Francisco 


























OFFICE APPLIANCES 


Ordnance District, and the acceptance speech by 
Edgar B. Jessup, president of the company. 

Lieutenant Commander Kirby B. Crittenden, U.S.N. 
(Ret.) ordnance Officer, office of the assistant indus- 
trial manager, U.S.N., Navy Yard, Mare Island, made 
presentation of the pins. The acceptance speech was 
made by John L. Dillon, representing the employees. 

Alfred J. Lundberg, president of the Oakland Cham- 
ber of Commerce, was the master of ceremonies. Rep- 
resentatives of Oakland, Berkeley, Emeryville, Alameda 
County, various industrial organizations and of the 
American Federation of Labor participated. 

Music was provided by the Fourth Army Band, Head- 
quarters Company, Presidio, San Francisco. 


“KEY NOTES” SUBSTITUTES FOR SALESMEN 

The October issue of Key Notes, that excellent little 
house magazine published monthly by W. B. Gregory 
& Son, Inc., Detroit, Mich., arrived in expanded size 
and format last month. Edited by Orville E. Reed, 
Key Notes presents information in an easily read form, 
liberally sprinkled with chuckle-producing humor. 

In a statement headed, “Not So Stationary,” W. B. 
Gregory II explains the reasons for changing the ap- 
pearance and contents of Key Notes. His comments 
are quoted below: 

“We all must face difficulties these days and I’m not 
going to burden you with any of mine. It may have 
seemed that I was unburdening myself at times when 
you tried to purchase some item from us when that 
item was not available, for the usual reason—the war. 
Really, all I was doing in that case was trying to give 
you the facts as they were passed along to us. 

“Now—we are facing another shortage which must 
be put up with. We aren’t complaining because we 
know by giving up this one thing we help speed the 
day when we can all get back to normal; I speak of 
giving up men. 

“In the past two months four of our salesmen have 
entered the armed forces. These boys are training to 
do their part toward bringing this thing to a quick 
and successful conclusion. 

“In order to better carry on here at home just as 
they will carry on out there we have expanded Key 
Notes to its present size and format. We hope that it 
will, in part, substitute for the calls these inducted 
salesmen would ordinarily make on you. If it reminds 
you to call us so much the better. It will enable us 
to send larger commission checks to these fightin’ 
salesmen. 

“Key Notes will get around to see you pretty often. 
When it falls on your desk I hope you will consider it 
a helpful visitor. I hope you will look forward to its 
every visit. 

“Remember—Key Notes is filling in for four fellows 
with more important things to do—more important 
to you and me and ours. 

“P.S. If you’d like to drop a line to any of these 
men who called on you, we’d be happy to forward it.” 

*—- 
ARKANSAS NEWS NOTES 

Fred L. Hedges of the Hedges Printing and Station- 
ery Co., Hughes, has been graduated from the Starnes 
Flying School, Conway, as a qualified civilian pilot 
instructor. Mr. Hedges recently enlisted in the Air 
Corps Reserve, but is expecting to work as a civilian 
instructor for the next several months before being 
called to active duty with the Army Air Forces. He 
recently was re-elected representative from St. Fran- 
cis County in the Arkansas Legislature, without oppo- 
sition. Mrs. Hedges is in charge of tie business at 
Hughes during his absence. .. . Economy Forms, Inc., 
Des Moines, Iowa, has filed a copy of its charter with 
the Arkansas secretary of state, announcing its inten- 
tions to enter Arkansas. John W. Newman, Little 
Rock, was named as the firm’s resident agent... . 
John F. Wells, manager of the Quapaw Printing Com- 
pany, 215 East Third street, Little Rock, has been 
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Here’s a job YOU can do, 
/ 


Mr. Stationer: 








The entire resources of this country are being mobilized 


for war. To win we will need all the men, machinery and most 
important of all, the brains we can assemble. — 
And that's where you fit in the picture, Mr. Stationer. You i 
are a specialist in business methods. You have the “know i 
how’ to make business and production systems work more : 
efficiently—more smoothly. You can help speed up the pro- y S 
\p, to: & 
a6 ’ iy 


duction that is so vitally needed today. 
Your customers in war work have new records to keep, new —_ 
You can y quit Galion 


SP TES _— 


forms to use, new production systems to install. 
supply them with the required business forms, with the AICO 
Indexes and other stationery products that will save the time 
and effort that is needed so badly in the offices and in the 
factories today. i 
There should be business for you in every factory—an op- Fe 
portunity for a real contribution to the war effort. x 
To help you get this business, to point out to your customers f 
the services you can render, AIGNER has prepared a 4 page ied 
circular illustrated here. Reasonable quantities, imprinted 
with your name, will be furnished FREE to AICO dealers for Sf 
distribution to their customers. Write for your supply today. * 
4 
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IN WAR PRODUCTION PLANTS — 
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THIS CIRCULAR, FREE IN REASONABLE QUAN- 
TITIES WITH YOUR IMPRINT—SIZE 4-PAGES. 


"as way: 
sand You Con CUT YOUR OWN TABS ro SZ firna Pha 


THESE COUNTER CARDS FREE ON REQUEST. 
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PRODUCTS 


Manufactured and Guaranteed by G. J. A ] G N E R Cc Oo M Pr A N y 
503 S. JEFFERSON ST. CHICAGO, ILLINOIS 
WORLD’S LEADING MANUFACTURERS OF INDEXES AND INDEX TABBING 
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The RETAILERS POSITION 
IS TOUGH ALSO! May we 


offer a few helpful pointers? 


You, too, must be realistic with your cus- 
tomers. Just as well be frank and tell them 
that “business as usual” is impossible 
under the regulations of the National War 
Program. 


Tell customers they must expect slow de- 
liveries, and that they are likely to become 
slower as the war progresses. So far as 
desks are concerned, explain that the gov- 
ernment must have thousands of them— 
not next week, or next month—but at once. 


Appeal to your customers’ patriotic toler- 
ance. Most of your customers are business 
men, also. Point out to them how they feel 
when a customer of theirs shows a lack of 
understanding in these critical times when 
priorities have control over the delivery of 
all essential materials. 


Convince customers that you play no fa- 
vorites—that all are treated alike. Cite in- 
stances to prove that other customers are 
in the same situation—and that your com- 
petitors also are having the same troubles 
you are having. 


Keep up goodwill by frequent contacts. 
After an order is placed for a customer, 
keep him posted about details. Don’t let 
him think you have forgotten him. Let 
him know you are doing all you can pos- 
sibly do at your end. Remember, the war 
will be over some day, and you want this 
customer's goodwill after it’s over. 


ee a A 


HESh COMPANY 


EVANSVILLE, INDIANA 
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appointed assistant general chairman of the annual 
campaign of the Greater Little Rock Community 
Chest and Children’s Home and Hospital. Walter C. 
Guy, president of the Arkansas Printing & Litho- 
graphing Company, 1000 Center street, Little Rock, 
has been named a member of the campaign’s pub- 
licity committee. .. . F. W. Canaday, manager of the 
Western Newspaper Union’s Little Rock branch, is 
chairman of the committee appointed by the city’s 
wholesale paper dealers to conduct the “Key to Vic- 
tory” campaign as a part of the national campaign 


| sponsored by the Paper and Twine Club. The follow- 


| seas. 


ing local firms are active in the drive: Little Rock 

Paper Dealers, Arkansas Paper Company, Little Rock 

Paper Company, Roach Paper Company and Western 

Newspaper Union. Lawrence Lipsmeyer, manager of 

the Roach Paper Company was in charge of distribu- 

tion of the Key Kans to local business houses.—ADR 
—- 


BRATTON CELEBRATES THIRTY-FIFTH 
ANNIVERSARY 

The Bratton Corp., 247 East Broad street, Columbus, 
O., dictating machine dealers, celebrated its thirty- 
fifth anniversary in September and reported the larg- 
est increase in business in its history. The company 
began operations September 10, 1907, pioneering the 
Ediphone, with exclusive selling rights. The business 
grew rapidly, and in a few years enlarged activities cov- 
ered territory in five states. During the first World War, 
young women were employed and trained to take the 
place of nine representatives who joined the service 
of their country. Six of these young men were over- 


In anticipation of a fitting celebration of the thirty- 


| fifth anniversary, the firm offered war bonds as prizes 








to its representatives. Sales have exceeded expecta- 
tions, and more than $800 in prizes have been awarded. 

When shortage of new equipment and parts began 
to be felt early last year, the company started prep- 
arations to maintain its service to several thousand 
customers, by supplementing its stock of machine 
parts and supplies. Last December, the repair de- 
partment was enlarged and equipped with modern 
tools and special instruments for reclaiming select 
used equipment, to take the place of new machines 
which, because of restrictions on certain vital mate- 
rials needed for defense, could no longer be manu- 
factured in sufficient quantity to supply needs. 

The first of these reclaimed machines was turned 
out last January, and was immediately called the 
“Victory” model. Several hundred have been made 
since then. A. A. Bratton, president of the corpora- 
tion, said his firm has contributed approximately 
7,000 pounds of scrap metal to the current scrap 
drive —AK. 


—>-—- 


ROYAL APPOINTS THREE BRANCH MANAGERS 


J. J. Konrath has been named manager of the 
Houston, Texas, branch office of the Royal Typewriter 
Company. 

Mr. Konrath has been associated with Royal for a 
number of years. He had been associated with the 
Royal portable division in the Dallas and New Orleans 
districts until April 1 of this year, when he was trans- 
ferred to the Roytype division as supervisor of the 
Texas district. In both these capacities he did splendid 
work for the company, and made an invaluable record 
in his contact with dealer operations. Mr. Konrath’s 
intimate knowledge of Royal products and the market 
in which he will operate, plus his high ability well 
qualifies him for the important Houston post. 

J. K. Campbell has been appointed manager of the 
Toledo office. Prior to his appointment, Mr. Campbell 
was associated with Royal in sales activity at Cleve- 
land. It was his excellent work here that earned him 
his appointment to his new post. Mr. Campbell is 
well-known in Ohio office equipment circles, and 
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@ The passage of time hasn’t dimmed America’s 
ability to fight. If wars must be fought on a dif- 
ferent plane than they were 166 years ago, we'll 
once again prove our right to the greatest privi- 
lege on earth .... the unrestricted pursuit of 


life, liberty and happiness. 


Modern war is complex ... . it goes far beyond 
the military . .. . it converts the combined re- 
sources of all the people into one driving force 


.... the spearhead of which is our armed services. 
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The tools of management are the stationery in- 
dustry’s contribution to the war effort. In the 
foremost ranks are Vail Products... . doing the 


job for which they are designed. 


The need for paper fastening devices is so great 
that preference in allocating them must go to the 
War Bureaus and factories producing war mate- 
rials. We ask our dealers’ considerate coopera- 
tion during this period in which war needs rank 


first in the extension of service. 


VAIL MANUFACTURING COMPANY 


900 East 95th St., Chicago, Il. 
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OPEN A V-MAIL INFORMATION CENTER AND 


GET THIS BUSINESS 


You know V-Mail, one of the most splendid ideas since the V-MAI L POPU LARITY 


U. S. Postal Service was born. Letters to the boys overseas are 
photographed (1500 or more on a reel of 16 m.m. film), flown 


to destination, then reproduced and delivered in one-fourth the iS SKY-ROCK ETING ee 


original size. It’s easier, faster, better—and V-Mail volume 


is doubling, redoubling, going like wildfire! ’ 
Get this business. You can do it. With Sheaffer's remarkable HERE S HOW YOU CAN 
: CASH IN 


V-BLACK SKRIP you can make your store the V-Mail Infor- 
ON IT! 











mation Center. Sheaffer created this special V-Mail package to Sa 


help people get their letters through in most readable fashion 
after photographing! V-BLACK SKRIP photographs clear and 
sharp. Black photographs best. 


Tie this great development to your store. Display V-BLACK 
SKRIP with plenty of V-Mail forms. Make the composite sale! 
Sell the SKRIP right along with the stationery. 





Tune in Sheaffer's 
World News Parade, 
complete NBC net- 
work, Sundays 3:15 
p.m. Eastern War 
Time. Hear Upton 
Close, famous Far 
Eastern authority, his- 


‘ 
4 Se S torian, and radio com- 
SMEAR FERS Y-ai4 mentator... on 
V-Mail, to help your 
profits. 


Then advertise! Tell people about V-Mail—explain why it’s 
better. There’s no doubt about it: You'll get the business. 


W. A. SHEAFFER PEN COMPANY 
FORT MADISON, IOWA 
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assumes the leadership of Royal’s Toledo operations 
with every qualification for success. 

W. E. McKnight has been assigned management of 
the Scranton office. Mr. McKnight’s record of achieve- 
ment with Royal speaks well for his success in his 
new responsibilities. His excellent 
man has earned his promotion to the Scranton man- 
agership. 

*—2> 
BOOKKEEPING MACHINE OPERATORS SOUGHT BY 
U. S. CIVIL SERVICE 

For the second time this year, the United States 
Civil Service Commission is recruiting senior book- 
keeping machine operators for $1620 position in Wash- 
ington, D. C., and elsewhere. Mounting federal war 
work has forced a demand for more skilled typewriter- 
general accounting machine operators, and persons 
with one year of appropriate experience are urged to 
apply. Applications will be accepted until the needs 
of the federal service have been met. 


To qualify, applicants must pass a clerical test and | 


show a minimum of one year of experience on a book- 
keeping machine of the “writing” type. This is a ma- 
chine that has not only banks of numerical Keys, but 
also a complete alphabetical typewriting keyboard as 
well. Operators of Burrough’s bookkeeping-typewrit- 
ing machines and of Elliott Fisher flat-bed bookkKeep- 
ing machines are especially in demand; but operators 
of the National typewriting-bookkKeeping machine, the 


record as a sales- | 





Remington electrified bookkeeping machine, and the | 


Underwood accounting machine are also wanted. Ex- 
perience on all these machines must have 


involved | 


the operation of a number of adding or subtracting | 


registers, the entry of balances, debits, credits, and the 
crossfooting of columns. Not considered qualifying is 


experience operating billing machines, bank posfing | 


machines, or bookkeeping machines lacking 
alphabetical keyboard. 
Because lists of eligibles are established according 


to the make of machine operated, applicants will 


a full | 


speed their chances for appointment and expedite the | 
commission’s work by giving in their applications the | 


exact makes and model numbers of the machines 
they have operated, as well as detailed descriptions of 
the processes that they have performed. 

There is no maximum age limit for this examina- 
tion, but applicants must be at least eighteen. Appli- 
cations should be filed with the commission’s Wash- 
ington office. Applications from persons engaged in 
war work are not desired, however, unless higher skills 
would be utilized by a change of position. 

Announcements and forms for applying may be ob- 
tained at first- or second-class post offices, and from 
the Civil Service Commission, Washington, D. C. 





“WE'RE BUYING FIGHTING BONDS.”’—Under that heading 
this spirited cartoon was a part of a recent issue of Bates 
Brevities, house organ of the Bates Manufacturing Company, 
Orange, N. J., to inform friends and customers everywhere 
that 100 per cent of the firm’s employees are buying War 


Bonds, 97.6 per cent purchasing them on the payroll deduc- | 


tion plan. 
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FOR VICTORY 


Buy United States 
AND STAMPS 


TOWN 


WAR BONDS 


RAYS AM 
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WAR SERVICE 


FOR HOTCHKISS DEALERS 


Hotchkiss Dealers are serving 


by buying War Bonds. 


Hotchkiss Dealers are serving 


by collecting scrap. 


Hotchkiss Dealers are serving 


by saving rubber. 


Hotchkiss Dealers are serving 


in various Civilian Defense 
Organizations. 


ERE'S another field of service for Hotch- 
kiss Dealers:—helping to provide much 
needed stapling machines for the Army, Navy and 
Defense plants. Every old time stapler put back 
into service by cleaning and oiling releases an- 


other machine for vital war duty. 


Set your store up as a Stapler Service Station. 
Get the supreme satisfaction of helping Uncle Sam 
and also gain the good will of your customers by 


providing them with usable staplers. 








UNITED 
STATES 














HUTLAAIS3 


NORWALK, CONNECTICUT 
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PACIFIC NORTHWEST NOTES 

Adopting the Treasury payroll savings plan for its 
employes recently is The Desk Exchange of Seattle, 
Wash., with steady purchase of war bonds to be made 
by employes through deductions from their salaries. 

. Richard G. Montgomery, loaned by the J. K. Gill 
Company of Portland, Ore., to play a leading role in 
retailing in Oregon for the duration, as state OPA 
director at Portland, is making certain that organiza- 
tions and business houses thoroughly understand the 
federal Office of Price Administration, its plans and 
purposes. In order to help organize a spectacular 
educational campaign throughout the state by means 
of advertising—effective war weapon on the home 
front—he met with advertising leaders of Portland 
and vicinity, the state consumer relations officer, Louis 
Galbraith, manager of the Advertising Federation of 
Portland, and other advertising and business execu- 
tives taking part in the new educational drive. . 
The Broadway Typewriter and Supply Company, lo- 
cated at 815 East Pine street, opposite the Broadway 
High school of Seattle, and formerly featuring type- 
writers, ribbons, carbons, paper and other supplies, 
has closed down and gone out of business at that 
address. .. . Dorothy Huxley, with an attractive greet- 
ing card, stationery and souvenir shop, of Seattle, lo- 
cated in the corridor of the Olympic hotel with a 
Fourth avenue entrance, has experienced a fine year— 
and has found business this season way ahead of 
recent tourist years despite drying up of tourist travel 
and pleasure visits to Seattle, Wash. . . . From Spo- 
kane, Wash.—and perhaps a number of other com- 
munities and sections of the country—typewriters are 
coming in to the government very slowly. In Spokane 
the other day F. L. Kershaw, typewriter dealer there 
remarked “If the War Production Board wants type- 
writers from Spokane, it will have to draft them.” 
Priorities Clinics were held in numerous cities of 
Oregon by Fred Bergesch, district manager of the War 
Production Board. At the various localities WPB 
analysts spent entire days with local businessmen, 
meeting them in chambers of commerce and discuss- 
ing all phases of the priorities system while asking 
questions posed by those requiring special informa- 
tion. . . . Richard G. Montgomery, executive of J. K. 
Gill’s in Portland, now State OPA director for Oregon, 
recently announced appointment of James A. Mount, 
formerly of Portland radio stations, as the new OPA 
rationing specialist for the miscellaneous commodities 
section.—CML an 


RAILROAD PENCIL COLLECTION 

Fred F. Cowen, Gladstone, Mich., a train dispatcher, 
has a pencil collection which can trace a brief history 
of the railroads in the United States and elsewhere. 

He has many pencils imprinted with the names of 
railroads, many now non-existent, and Mr. Cowen has 
been collecting them since World War I. Friends and 
fellow trainmen have been his biggest help in adding 
to his collection. 

One of his prize specimens is a pencil three and one 
half feet long, six inches in circumference and two 
pounds in weight. It represented the pencil used on 
a mythical Paul Bunyan railroad. More than 100 rail- 
roads are represented in the collection, including some 


in Mexico, England and Japan.—NPS 
poanimne es: decell 


NYU TO SPONSOR TAXATION INSTITUTE 

New York University will sponsor an Institute on 
Federal Taxation from November 30 to December 11 
to meet the needs of attorneys, accountants, corporate 
officials and trust officers whose work is largely con- 
cerned with tax matters, it has been announced by 
Paul A. McGhee, acting director of the division of 
general education. 

Scheduled to meet for the ten-day session after the 
details of the new Federal tax law have been com- 
pleted by Congress, the institute program will be con- 
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YOUR KEY TO IMPORTANT MARKETS 
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ERE IS A KIT that means 


new sales for you—it presents 








a new line of Wood office equipment—easily 
adaptable both in size and finish, to present 
installations—a line of outstanding quality. 
The sheets in this kit, each of which shows 
a single item on one side and specifications on 
the reverse, are in handy loose-leaf form which 
assures concentration on the particular item 
being discussed. Get this demonstration kit of 


the new Security line of Wood Office Equip- 





ment—study it carefully, and show it frequently 





—It is quite definitely a “tool” which will bring 


you new prospects and increased sales. 
SEND FOR YOUR cory TOsBAT 


SECURITY STEEL 


EQUIPMENT CORPORATION 


AVENEL, N. J. 
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Nationally known - - nationally appreciated station- 
ery products that meet the most rigid demands of civilian 
and defense industry - - these comprise the Justrite line. 
Dependable items that help speed America’s war effort 
by saving many precious moments while producing ac- 
curate results. 


Now in its fiftieth year - - the Louis Melind Company 
continues to adhere to its policy of guaranteeing every 
article to be of dependable quality, the kind of merchandise 
that will give the service the buyer expects. 








That principle is your assurance that the customer 
will best be satisfied when you offer him a Justrite item. 


If you do not have complete information regarding 
the hundreds of Justrite items - - write today. 


THE LOUIS MELIND CO. 


CHICAGO 
NEW YORK + + + + SAN FRANCISCO 
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ducted by a committee composed of J. K. Lasser, tax 
authority and lecturer in the division of general edu- 
cation; Dr. Rufus D. Smith, provost of New York Uni- 
versity; Harry J. Rudick, lecturer on taxation at the 
University’s School of Law, and Paul Studenski, pro- 
fessor of economics in the University’s School of Com- 
merce, Accounts, and Finance. 

Sessions will be held afternoons during the ten-day 
period, leaving the mornings free for members to 
attend to personal and business matters during their 
stay in the city. Thirty nationally-known authorities 
on Federal tax matters have accepted invitations to 
become discussion leaders and lecturers. Following the 
afternoon sessions, which will be devoted to formal 
presentations of special topics, the group will meet for 
dinner and informal discussion. Representatives of 
the Treasury Department are expected to attend the 
sessions to discuss current thinking of the treasury 
on various technical matters. 

The fall date of the institute was selected so that 
those attending would have an opportunity to study 
the details of the 1942 tax law under expert leadership 
before they are called upon to advise clients and pre- 
pare corporate and estate returns based upon what is 
expected to be the most drastic piece of tax legislation 
ever enacted by Congress. The fact that over 7,000 
attorneys and certified public accountants have been 
admitted to practice before the United States Board 
of Tax Appeals in recent years illustrates the growing 
importance of Federal tax litigation with the increas- 
ing complexity of each succeeding Federal tax law, 
according to Mr. McGhee. One of the purposes of the 
institute is to assist attorneys and accountants, who 
have recently taken up this specialized work, to become 
familiar with current trends in tax matters. 

- — oo ; 
BERNARD J. DOWD COMPLETES THIRTY-FIFTH 
YEAR 

The Royal Typewriter Company added another name 
to its roster of “35 year men,” when Bernard J. Dowd, 
superintendent of the factory, recently completed his 
thirty-fifth year of consecutive service with the com- 
pany. 

Mr. Dowd has had a brilliant record of achievement 
during his years with Royal, and on the occasion of 





BERNARD J. DOWD 


his anniversary, his fellow employees expressed their 
congratulations to him in the form of telegrams, 
letters and flowers paying honor to his success. 

Mr. Dowd joined Royal’s engineering division in 
1907, and advanced through various executive positions 
to his present post. Vice-President Cook lauded Mr. 
Dowd for his many contributions to Royal’s success 
and cited the fact that he has many typewriter inven- 
tions to his credit and is recognized as one of the 
foremost engineers in the field. 

The occasion of Mr. Dowd’s thirty-fifth anniversary 
was most fittingly marked by a dinner in his honor 
given by the Royal Foremen’s Club in Hartford. 





WATER SOLUBLE 
DUPLICATING INK 


What it will do for you: 


@ Canode'’s new Water Soluble 
Duplicating Ink works with ALL 
types of stencils, including protein 
which may be satisfactorily cleaned 
by blotting the ink off the stencil 
between newspapers. Cellulose 
and Dermatype stencils are cleaned 
by simply applying water. 


@ It works on EVERY TYPE of 
stencil duplicating machine, both 
open and closed cylinders. 





@ This ink WILL NOT dry-up on exposure to air. 
It retains satisfactory operating condition in the 
ink pads regardless of the length of time between 


runs. 


@ |t will stand on the machine for a long time 
without dripping through the stencil onto the roller. 


@ |t is non-offsetting and is fast-drying. 


@ Its color is intensely black. 


What it won't do: 


@ Canode's Water Soluble Ink will NOT dry up 
or harden on the pads. It will not spread. It will 
not run down to the lower part of the cylinder to 
the extent that other inks do. 


@ Cylinders will NOT require boiling periodically 
to rid them inside of hardened ink. This ink can 
be wiped off the cylinder with a cloth and without 
using any solvents. 


CANODE QUALITY 


Our more than 45 years experience making quality 
inks, for all stencil duplicating machines, assures you 
that Canode inks are the finest obtainable anywhere. 

Ask for a sample of Canode’s Water Soluble Ink, and 
test it. You will agree that everything we say of it 
is true. 


INK SPECIALTIES CO. INT. 


CHICAGO, ILL 


531 S. LAFLIN STREET . 


SATISFACTION GUARANTEED OR YOUR MONEY BACK 
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Liberty Boxes are available 
today, as always, for immediate 
shipment anywhere in the 
United States—any or all of our 
23 standard stock sizes—and in 
any quantity. In short, we can 
deliver the goods. 


PLACE ORDERS NOW 


Do not delay in plac- 
ing your orders for 
stock to take care of 
year end transfer re- 












quirements. Rails and trucks are carrying 


increasing loads, and in order to 


circum- 


vent possible unavoidable delay in transit, 
do everything you can to relieve year end 
shipping pressure by taking deliveries now. 
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Seen and Heard 


in Southern California 


By J. Edward Tufft 
1719 Fremont Ave., South Pasadena 


"(LADY IS EFFICIENT.—No doubt there has been 
of a sort of sneaking curiosity on the part of mere 
men to know just how well the more deadly of the 
species would work out in the mechanical department 
of a typewriter and adding machine agency. That 
curiosity is satisfied in Los Angeles at least, for women 
have been employed these last few weeks in practically 
all major typewriter shops. The general word is, 
“Fine!” Three different branch managers told this 
nose-for-newser that women learn more readily than 
men do when set to work at the more delicate me- 
chanical operations in a shop. Their fingers are more 
nimble, their sense of touch is better developed and 
their eyes a little keener. 

Let it be known, however, that all the branches 
started this business of sweetening the shop rather 
gingerly. About two girls were employed at each as a 
Starter and these were given careful courses of in- 
struction. There has not been a single instance com- 
ing to the attention of the writer where a girl failed 
to make good. 

This one difference is reported: A girl being of a 
more highly strung nervous temperament finds it 
more difficult to cling doggedly to an annoying job of 
repairing. If it clicks well then all is O.K. On the 
other hand a job involving continuous repetition, such 
as picking up something here and laying it down 
there, over and over again, is inclined to get a man’s 
goat but a woman can do that without worrying about 
her life insurance policy. More and more women are 
being employed in the shops day-by-day, and that 
is that. The end is not yet. One branch manager said 
he would not be surprised if women were doing all 
the work in his shop one of these days! 

7 * * 

Carlisle Completes Enlargement.—Sam Carlisle who 
owns the largest office appliance and office furniture 
store in the Santa Monica bay district (Los Angeles 
suburb) has completed an enlargement job begun 
some time ago. He has added about fifty feet to the 
back of his store, spread out his departments and 
added new lines of merchandise. Sam himself is fairly 
free now to get out and contact the trade in the enor- 
mous defense areas in his part of the world. 

* - * 

Lambert Now With Carlisle—Rene Lambert, who 
has been in charge of the shipping department for the 
Saxon Paper Company, has retired from that job 
and is now a salesman for Sam Carlisle in Santa 
Monica. 

Coffman on Last Drive, He Thinks.—W. N. Coffman, 
Pacific district manager for the Underwood Elliott 
Fisher Company, rounded out an automobile tour in 
his section the other day and he thinks this is the 
last time he can cover his large territory by motor. 
His wife accompanied him on this trip. Mr. Coffman 
is quite satisfied that his iron-and-gas Dobbin is out 
for the duration, for long sprints at least. 

+ 7 * 


Procurement Drive Gaining.—James Johnson, man- 
ager of the Los Angeles branch of The Underwood 
Elliott Fisher Company, reports the procurement drive 
going along well and gaining momentum gradually. 


* * * 


Salesbury in Navy.—A. J. Salesbury, formerly con- 
nected with the accounting machine division of The 
Underwood Elliott Fisher Company in Los Angeles 
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I, these strenuous war days of go! go! go! office 
workers need every “green-light’”’ possible to save time, 
energy and improve efficiency. No “red-light” of fatigue 
and inefficiency should stop their effort to keep pace with time 


vital war production schedules. Eyey 


“EYE-EASE” gives them the green “‘go”’ signal because a sve rT 
w GO 


this correct green-white paper, ruled in restful brown and TY 
green, cuts glare, reduces reflection, minimizes eye-strain help P 
and fatigue. It helps to cut down mistakes, speed up work, 4 { Ke 


keep workers longer at their best for the all-important job i 


of producing for victory. 
EYE-EASE” is available in Pads, Books and Forms in NATIONAL 
mS 


sizes and rulings ordinarily used for business. 





A PRODUCT OF THE NATIONAL BLANK BOOK COMPANY, HOLYOKE, MASS. 
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ANNOUNCING THE NEW “Y and E” WARLINE 
OF CORRUGATED BOARD TRANSFER AND 
STORAGE CASES 


Wartime metal ban results in strongest “‘Y and E”’ 
Corrugated Case ever built— completely 
metal-free—extremely durable— seven 







sizes to meet all transfer needs 


We are as pleased with our new corrugated case as we 
know your customers will be. Not only have we success- 
fully complied with the government’s request to use no 
metal whatsoever, but in doing so we have succeeded in 
giving your customers the strongest, most rugged corru- 


gated case we have ever offered. Ingenuity pays off. 
The novel design features double reinforcement at all These cases are shipped knocked down, 10 cases to the 
points of greatest wear and strain. This eliminates weav- carton, and can be easily and quickly assembled. 
ing. Strong side walls permit stacking to reasonable These moderately priced cases enable you to meet 
heights. A convenient hand hole opening replaces the today’s conditions with a superior product that gives 


usual metal drawer pull. Identification label is printed full value. It is typical of the values that holders of the 
on the double drawer front. *Y and E” Franchise are able to offer. 


FOREMOST FOR MORE THAN SIXTY YEARS 


YAWMAN AD FRBE MFG.(O. 


1015 JAY STREET © ROCHESTER, N. Y. 
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and prior to that branch manager at Boise, Idaho, is 
now in the United States Navy. 


« * * 


Crouch Again in Los Angeles.—George Crouch, the 
first known salesman for The Underwood Typewriter 
Company, who has spent most of his life in New York 
City, but who fell deeply in love with sunny Southern 
California on a recent trip, is back in California 
again, this time probably to stay, and is making his 
home at The Los Angeles Country Club. Mrs. Crouch 
accompanied her husband on the trip out by auto- 
mobile. G. A. Meinecke, a salesman from New York, 
made the trip with the Crouches. 

* - > 

Zeiders in Mississippi.—Ernie Zeiders, formerly con- 
nected with the portable typewriter division of The 
Underwood Elliott Fisher Company in Los Angeles, is 
now in training at Keesler, Miss. He is in the Army 
Air Corps. James Johnson, manager of the local 
branch, reports that his son Bill is now a pilot in the 
air corps in foreign service, bombardment division, 
while James, Jr., is now in the Fifth Armored Division 
but is still some place on continental United States. 

Already Had It.—A petite little colored girl came 
into the sales room of the American Writing Machine 
store the other day and wanted to buy a new type- 
writer. The salesman whom she approached said, 
“I’m sorry, lady, but you can’t buy a new typewriter. 
You have to have priority for that!” “Priority!” said 
the young lady, “Priority! Why de boys all tells me 
I has plenty of priority, so I wants that machine!” 

* * + 

Good Response to Catalogue.—The new parts cata- 
logue put out by the American Writing Machine Stores 
Division of Remington Rand Inc., which arrived in 
Los Angeles during the last month and which has 
now been distributed to dealers and to large offices, 
is bringing in a remarkable response, according to 
M. D. Hathaway, manager. 

2 * * 

Business Good With Angelus.—The Angelus Type- 
writer Company at 528 South Spring street, has all 
the repair business it can handle and the volume is 
constantly increasing, according to the manager. 

* * > 

Procurement Drive is Succeeding.—The typewriter 
procurement drive in Los Angeles has been going over 
well. Both the Underwood and Royal branches report 
more machines secured than they anticipated. The 
drive increases in volume from day to day, the man- 
agers State, and this is a good, healthy sign. 

* * a” 

Before and After Does Good Business.—S. P. Sur- 
magne, who purchased the Guaranteed Typewriter 
Company at 439 South Spring street a few months 
ago, is a firm believer in “before” and “after” window 
displays as business builders. He was the first in town 
to put in such windows and many others have since 
taken the cue and followed suit. 


Another idea that is “bringing home the bacon,” 
is that of placing large green cards on typewriters 
that can still be sold to the general public. These 
cards, so easily seen and so clear in their language, 
remove the necessity of explaining and arguing, for 
after all there are just a whole lot of people in this 
man’s town who still do not know that a plain civilian 
cannot buy a new typewriter. 

Royal in New Quarters.—The Royal Typewriter Com- 
pany has moved into new quarters in the same build- 
ing and on the same floor where it always has had 
its set-up, the Office of Defense Transportation find- 
ing the quarters formerly occupied as very desirable 
both in arrangement and in location 

G. G. Ralls, the manager, states that his branch 
has had very good luck in the procurement drive. Two 
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Double Handi-pen sets 
bave wood fibre base; wood 
grained, brown finish, 







ms 


You give your customers all 
the well-known handi-pen 
satisfaction ... and 


Assure your 

LL 
... with the new GLASS 
handi-pen set by Gengbusch 


Shortages of critical materials needn’t stop your 
Handi-pen sales. You can go ahead as usual with 
the new GLASS Handi-pen sets — and be sure 
that, as always, Handi-pen gives your customers 
“the greatest aid to writing ease.” 


This is a standard Sengbusch product — practical, 
durable, attractive to the eye. Black or crystal 
glass, indestructible by ink acids. Companion 
product to the new Steeless Kleradesk. Stock both 
of these Sengbusch items and beat war shortages. 
Write for circulars.*Sengbusch Self-Closing 
Inkstand Co., 1115 Sengbusch Building, 
Milwaukee, Wis. 


Bottle holds 2 oz. of ink, 
fills from any bottle. 
Prices $3.00 to $11.80. 
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Users are enthusiastic about 
Darnell Casters and Wheels 


because they enable them 







to economize, while at the 






same time to increase 






efficiency of employes. 













offer many advantages not 


found in ordinary types 







of casters and wheels. 


KKK 


FREE MANUAL 
FOR THE 
ASKING 
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DARNELL CORP. LTD., 60 WALKER ST.,NEW YORK,NY 
LONG BEACH, CALIFORNIA, 36 NW. CLINTON, CHICAGO, ILL 
















OFFICE APPLIANCES 


women recently added to the mechanical force are 
also doing splendid work, he Says, a course of training 
having been mastered very readily. More women will 
be added as time goes on. 

The typewriter supply department is going great 
guns now, as well as the repair department. 

* * * 

Southern Cal. Gets New Expert.—The Southern 
California Adding Machine Company has secured a 
new expert mechanic in the person of Norman Mc- 
Neill, a man who has been with Underwood in the 
Hawaiian Islands. All told Mr. McNeill has had six- 
teen years experience in this end of the game. 

Gordon Miller, member of the firm, has just re- 
turned from a trip to Boston and New York, where 
he went on a business trip that consumed most of 
a month. He also visited his old home in Minneapolis 
while enroute. 

” * * 

The boys report maintenance business more than 

doubled in the last twelve months. 
* x * 

Bandoli in West.—M. S. Bandoli, general sales man- 
ager of the Victor Adding Machine Company, was in 
Los Angeles in mid-October for a few days. Mr. Ban- 
doli was making his annual trip that takes him to 
Seattle, Portland, San Francisco, and Los Angeles. 
He was met in San Francisco by Kurt Vasen, Pacific 
Coast manager. 

Mr. Bandoli reports that his company is now 100 
per cent in war production and that ninety-five per 
cent of all adding machines manufactured are deliv- 
ered to the armed forces. 

He reports also that the home office is now employ- 
ing women for mechanical work and that the thought 
is to increase the percentage as rapidly as possible. 
The Victor plant in Chicago is running at three times 
its former normal capacity. The adding machine ad- 
ministrative end of the business has moved to a new 
location identified as the Montrose plant. The adding 
machine business is now under the direct supervision 
of Mr. Bandoli. 

One thing Mr. Bandoli is proud of is the fact that 


| his company is maintaining all of its branches and 


agencies throughout the country, without subsidy. 
The reason this can be done, he explains, is the long 
range program of the company which involves the 


| rationing of merchandise to a multiplicity of outlets. 


By broadening the service program, the various dis- 
trict offices are able to cover overhead with service 
work. 


* * ¥ 


Building Completely Repaired.—The United Desk 
Company at Twelfth and Olive streets has completely 
rebuilt the portions of the large warehouse severely 
damaged by fire a few months ago. 

> ~ » 

Yocum Has Three Stars on Flag.—-Sam Yocum does 
not have a large office furniture store, but he already 
has three stars on his service flag. The store is located 
at 925 South Hill street. 

* ” * 

Nern Still Fishing.—It is just one fishing stunt after 
another with Rod Nern, proprietor of the Nern Office 
Furniture Company. On his most recent trip to Arrow- 
head Lake in the high mountains he caught more 
fish than did his salesman, Earl Cline, who recently 
spent three weeks in Mexico doing nothing but fishing. 


More Men Gone to Service.—The Schwabacher-Frey 
Company has given two more men to the service. 
Larry Bostwick, who was in charge of stock in the 
printing department, is now in the Merchant Marine 
service. Al Helenthal, who was manager of the cam- 
era department, is now in the Army. 

* * * 

Employees’ Union Names Officers.—The Employees’ 

Union in the Schwabacher-Frey Company, in a recent 
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MODEL J-30 STAPLING PLIER $3.85 
Model J-30 is light in weight, yet rugged. Requires but little space 
and can be put into desk drawer or pocket when not in use. Indis- 


pensable for vertical filing or for attaching material to a perma- 
nent card. Uses DJ340 NEVA-CLOG Staples. 





AODEL B-100 STAPLING PLIER $5.25 
For heavy duty and for fastening of tough materials, this machine 
uses a broad flat staple. Fastens such materials as fibre, softwood 
baskets, veneer wood, leather and belting. Used for sealing heavy 
paper or cloth bags, packages of corrugated board, and similar 
difficult operations. Powerful leverage, durable, fool-proof. Sta- 
ples used: NEVA-CLOG B-%. 





A: 


MAODE . ie Se Dil . HDIrico cA 


A rugged, powerful Stapling Machine with 4 to 1 leverage. 
Particularly designed for production work and hard usage, but 
can be used for any stapling operation within its capacity. Clog- 
proof so that it will give constant production. Uses NEVA-CLOG 
A-1000 or L-1000 Staples. 
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Neva-Clog Stapling Pliers 
Are Being Used in 
War Plants 


* 


Neva-Clog Stapling Pliers are essen- 
tials in many war plants and a great 
many are being used in operations never 
thought possible. 


For the duration it will be necessary to 
devote our efforts toward the war effort 
and continually search for new uses for 
Neva-Clog Stapling Pliers — uses which 
will improve or speed up existing meth- 
ods to 


"Faction Things Together” 


A good illustration is in fastening an 
insulation strip to aluminum, using Model 


S-100 machine and L-100 Staples. (Can't 
give details.) 


Our distribution policy will remain 
through the DEALER and we seek your 
cooperation. 


You can get orders for Neva-Clogs 
from war plants with priority ratings 
properly extended, by rendering a serv- 
ice in suggesting new methods to 


Things Together” 
Clog Stapling Pliers 


Production men will appreciate it and you will profit. 


* 


NEVA-<LOG PRODUCTS, Inc. 


CONN. 
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PARK BRAND 
MANILA AND 
KRAFT FOLDERS 


PRINTED and BLANK 
MANILA GUIDES 


PRINTED and BLANK 
PRESSBOARD GUIDES 


METAL TAB 
PRESSBOARD GUIDES 


BLANK CARD 
INDEX GUIDES 


INDEX CARDS 


IMPERIAL ROLL 
FOLDER LABELS 














OFFICE APPLIANCES 


BIGGEST JOB IN 
HISTORY! 


Total war places tremen- 
dous responsibilities on the 
tools of management. Not 
the least important of 
these tools are the filing 
supplies that absorb moun- 
tainous piles of military 
and industrial records. 


While we have striven to 
maintain an uninterrupted 
flow of Imperial filing sup- 
plies to our dealers, we 
should like to caution our 
trade about new and immi- 
nent paper restrictions. We 
suggest that you maintain 
your paper inventories at 
substantial levels. Send 
for the new Imperial Cata- 
log No. 45. 
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election, named the following officers: President, Bill 
Reynolds (general sales division); vice-president, 
Jessie Taylor (social stationery division); secretary 
and treasurer, Leah Fox (mimeograph department). 
The retiring president is Wallace Jones. 

Incidentally the store is going strong again this 
year in the department store bowling league, with a 
good chance of reaching the top soon. 


a —_<——<—- 


MAKING THE STORE “SCHOOL SUPPLY H. Q.” 


Turning aside for the moment from “the carriage 
trade,” if any, to get the children’s trade, stationery 
houses and sales staffs on their toes for new business, 
slant sales schoolwards during the fall and winter 
season, when education is at its height, and there is 
a sort of scholastic atmosphere about. 

In addition to the regular slogan and business- 
building motto of the stationery store, therefore, a new 
one may be added and highlighted at this season— 
that of: “School Supply Headquarters.” Many com- 
mercial stationery lines, typewriter papers, ruled note 
paper, brief cases, and blank books, as well as foun- 
tain pens and pencils, can be considered in the para- 
phernalia for scholars, all the way through the grades, 
high-school and the final stages of education in the 
halls of colleges and universities,—the so-called “in- 
stitutions of higher learning.” 

It is well nigh impossible to over-estimate or over- 
emphasize the value of building better relations with 
these little customers for such minors will be majors 
tomorrow. Moreover, salesmen in the stationery field 
with school going full blast are finding that selling 
now is not a vacation, but a vocation. 

In building business with the small folk, alert sta- 
tioners make their stores attractive to the youngsters, 
as they extend warm “welcomes” to those who will 
be full-fledged customers tomorrow, and their staffs 
are tutored to have ‘a way with children,” giving them 
the special consideration they deserve, treating them 
with a deference reserved for the young. 

To choose one instance at random, The Stationers, 
located at 926 Pacific avenue, Tacoma, Wash., recently 
featured the description “School Supply Headquar- 
ters,” although beside the groupment of school sup- 
plies selected for service in classrooms from its large 
inventories of stationery, there was also put to the 
forefront of its selling a timely note in the necessity 
for purchasing national war bonds. “Your Best Buy 
Today Is War Bonds and Stamps,” it was urged, along 
with some of the good buys in school supplies. 

Of course, the business executive’s stationery or that 
for the ordinary office should not be neglected, or 
merely taken for granted. So to take care of this, 
Rasmussen’s Book & Stationery store at 808 Washing- 
ton street, Vancouver, Wash., to mention another 
example, has a slogan stressing this angle too, and 
besides its regular headline “The Student’s and Busi- 
nessman’s Department Store,’ it employs the addi- 
tional motto: “Everything in Supplies for the Student 
and Businessman.” Therefore no one class of cus- 
tomers need feel slighted, neglected, or that the store 
is not for him or her. Both classes are definitely 
catered to, and this fact is blazoned where it is iter- 
ated and reiterated—in the slogan itself. 

School sources are excellent origins of new business 
during fall and winter months especially, but school 

since summer sessions are stressed on account of 
the war and universities are extending their quarters 
while professors forget sabbatical years to meet the 
emergency—is now an all-year source of stationery 
business. 

Whole battalions of little folk now wend their way 
to school. Much new business is to be won on the 
school front, as armed with all manner of stationery 
“ammunition,” these youngsters begin “engagements” 
in classrooms, which are a prelude to the real “battle 
of life.”—CML 
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WOOD MECHANISM 


for Pedestal Typewriter Desks 





H is @ Truly 1eq >| 3 

wri 1esk It yma r lity and :| 

easier t srate and stes 90% of t n j 
and Fu afer | 

- 


L THEM wit! 


Catalog Mailed on Request. 


Wm. H. Brown 


The Office Furniture Warehouse Co. 
6708 Glenwood Ave., Chicago, Ill 


573 Broadway, New York, N. Y. 


The Jasper Desk 
Laompany 


JASPER INDIAN A 




















NORTHWEST TRAVELERS NOTES 





By H. J. Stephens, Correspondent 





Biggest news of the month, pertaining to all dis- 
tricts, is, of course, the N. S. A. Convention in Chicago 
Oct. 5-6-7, and with this issue full of news, informa- 
tion and pictures of that most successful gathering, 
this column will be brief. . . . Robert L. Frakes, for- 
merly a clerk in the retail store of Perkins Brothers, 
Sioux City, Ia., is now an Army Aviation Cadet sta- 
tioned at Santa Anna, Calif. Bob is the son-in-law 
of the popular Art Bergstrom, manager of the Perkins 
Brothers Stationery Store. . . . Bernice Fosse, clerk 
in the Brainerd Office Supply Company store at 
Brainerd, Minn., was recently operated on for appen- 
dicitis, and is well on the road to recovery... . Clark 
Walker, son of Arthur J. Walker of Farnham Sta- 
tionery & School Supply Company, Minneapolis, Minn., 
who has been stationed with the Army at Camp 
Walters, Tex., recently spent a few days furlough at 
home with his parents. . . . Congratulations to Mr. 
and Mrs. Jas. S. Parrott of Matt Parrott & Sons Com- 
pany, Waterloo, Ia.! “Jim” and “Suzy” celebrated their 
forty-fifth wedding anniversary on Wednesday, Octo- 
ber 7, while in attendance at the N. S. A. convention 
in Chicago. ... Friends and acquaintances of Mr. and 
Mrs. Ebenezer Wallace, president and secretary respec- 
tively of the Southern California Stationers, Los An- 
geles, Calif., are sorry that time did not permit them to 
stop off and visit with us in this part of the country. 
They made their first trip through the seventh N.S. A. 
district on Friday, October 9, for a visit in Winnipeg, 
Canada, before returning to their home and business 
after attending the N. S. A. convention. A permanent 
invitation is extended. . . . Clarence Benson of Farn- 
ham Stationery & School Supply Company, Minneap- 
olis, is a producer! Not only for his firm, but of a top 
ranking football fullback. His son, Jim Benson, who 
attends North High School in Minneapolis, is rated as 
one of this section’s best. To quote a Minneapolis 
sports correspondent, “Benson can and has proved 
that he can do anything a good football player is sup- 
posed to do. He kicks off, is a crackerjack on making 
field goals, passes, runs the ends, tackles and is the 
best plunger on the squad.” As an afterthought he 
adds that Benson is one of the best high school 


runners in the state! 

en 
THE STATIONERY STORE AS 
“REPAIR H. Q.” 

Contenders for new wartime business are those type- 
writer and stationery houses which strike the current 
keynote of making things last and exemplify the 
necessity of “Converting and Conserving.” These en- 
terprising firms are using signs and placards to fea- 
ture their individual stores as “Repair Headquarters 
for the Duration” and are becoming builders of in- 
coming business traffic with all manner of equipment 
for repair. 

A large number of stationery and typewriter stores, 
large and small, feature the promise of “Estimates 
Free” for the repair of office tools and equipment. 
These little signs among the classified columns, or in 
larger display advertising: “Let Us Tell You What It 
Will Cost to Repair Your Typewriter,” are literally in 
tune with the tempo of the times—of war days that 
cause stationers of the nation to put on new records— 
and play different merchandising tunes. 

“Expert Typewriter and Adding Machine Repair” on 
a large yellow card with black lettering is prominently 
to the forefront of the window of the Pioneer Office 
Equipment Company on First avenue, Seattle, Wash., 
where such repair is being stressed daily to passing 
throngs. 

Even little greeting card and pen shops feature the 
headline now “Pen Repair Headquarters,” while other 
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BOX 
Made in letter and legal 


FILES 








used for personal 





“ACCESSO” WOOD DESK TRAYS 
Wide hand openings on all four sides and 
bottom make it easy to handle papers... 
not lost motion. Letter and legal sizes. 
Trays may be stacked or combined lat- 
erally ...in many useful arrangements. 








These useful Globe-Wernicke office acces- 
sories, filing equipment and supplies are 
needed by many concerns to help speed 
up war work and victory They meet the 
wartime need for greater efficiency and 
enable people to do more work .. . do it 
better . . . and do it faster. 





nice 


ior 








Service . 
0 6.6.8 0 





. choice of various 
styles of indexing. Used in 
nearly every office and often 


Practical and inexpensive. 
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DO IT BETTER 
_.. DO IT FASTER 


WITH 











GLOBE-WERNICKE 
OFFICE 
ACCESSORIES 





* 


BUY MORE 
WAR 
BONDS 
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AGATE CARD 
INDEX TRAYS 
Made of heavy binders’ 
board...wood bottom...wood 
er...3x5"', 4x6", 5x8", 

sizes. 


6x9” and check file 
Practical and economical. 






filing. 








xing, 
movable, changes madeeasily . 


. 





Speeds up filing and finding. 


Dealers can serve their customers best 
during this emergency by featuring these 
indispensable ‘business helps.’’ Order 
a reasonable supply of Globe-Wernicke 
merchandise now . . . and be prepared to 
meet your customer's requirements .. . 
especially those engaged in war work. 
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Let’s All Pull Together 





@ fo helfi you sell paper! 


“Pulling together” is an old American custom; it is a 
symbol of cooperation .... the kind of unified effort 
that gets things done. It manifests itself during 
normal periods; it is a conspicuous quality during 
times of stress. 


These are trying days for manufacturer and dealer 
alike yet we all approach the future with confidence. 
In doing so, we realize that our company’s destiny 
is unalterably tied in with the stationer. That’s why 
we feel that “pulling together” NOW is so vitally 
important. 





Getting down to cases, we'd like to tell you about the 
cooperation that Rockwell-Barnes extends to a sta- 
tioner and what this help means to his paper sales. 
When a stationer represents Rockwell-Barnes, he 
offers the ultimate in service ....a complete line of 
paper. Here, the consumer can concentrate all of 
his paper purchases. 


A Rockwell-Barnes dealer has the advantage of sell- 
ing “Boxwrapt” papers .... that means uniform 
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seleetien A AOCKWELL-BARNES COMPANY 


1511 WEST 38TH STREET - 


shelf display and assures delivery to the ultimate 
user in perfect condition. 


The Rockwell-Barnes paper manual furnished to 
dealers, is an indispensable sales tool. Through it’s 
application, the right paper for each job is always 
assured, . 


“Pulling together” gets results—may we show you 
what we mean? 





The Complete Paper Line 


WIRELESS NON-SKID EASEL 
STENOGRAPHERS NOTEBOOKS 
SPOTSEALD ADD MACHINE PAPER 
“BOXWRAPT” MIMEOGRAPH PAPERS 
“BOXWRAPT” DUPLICATOR PAPERS 
“BOXWRAPT” OFFICE PAPERS 
DICTATYPE TYPEWRITER PAPERS 
SERV-WEL “HOLD-RITE” CLIPBOARDS 
SERV-WEL STANDARD CLIPBOARDS 
CHALLENGE AND 
SERV-WEL SCRATCH PADS 














CHICAGO 
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stationery houses are more “General Headquarters” 
for the repair of things currently used by the in- 
dividual, office worker, executive, or the office itself. 
They remind customers that it is patriotic to save and 
conserve by making everything last longer—even such 
things which can be replaced, or for which substitutes 
are offered. 

Patrons, moreover, are taught that it is “patriotic” 
and they are “doing their bit” whenever they have 
such things repaired now “while the repairing is 
good”. Such customers can be helped with the thought 
that they themselves are virtually helping to win the 
war on the “Home Front” through extending the use- 
fulness and durability of all such articles. 

It is impossible, therefore, to over-estimate or over- 
emphasize importance of repair business, or “Victory 
Maintenance,” along with necessity for repair, inas- 
much as these are of inestimable value in building 
present better relations and future business with the 


customer. Good salesmen in stationery and typewriter | 


stores are not only selling their inventories, or the 


stocks remaining to sell, but are also selling the theory | 


of maintenance—of extended durability. More sta- 
tionery store salesmen than ever these days are finding 
that selling is not a vacation but a real vocation. 

The real answer to “How to Make the Typewriter 
Last” is to give them a new lease of life, to renew their 
usefulness through taking them to the nearby “Repair 
Headquarters” where stationery stores are stressing 
such service in the midst of a mighty “Do More With 
Less” program sweeping the nation. Thus the new 
repair efforts of the stationery and typewriter houses 
help to lengthen the ever widening shadow of a com- 
ing event—like the wings of the eagle—or that central 
“Vv” in the current “SaVe for Victory” campaign.—CML 

>= -- - 
NEW ENGLAND TRAVELERS NOTES 

The many friends of Herb Belledeu, who is president 
of Belledeu & Company and vice-president of the 
Boston Stationers Association, will be glad to know 
he is slowly improving after a long and serious illness 
which kept him confined to his home for nearly three 
months. . . . George Farrell, former Corona salesman 
for New England, is now manager of the Providence 
office of L. C. Smith & Corona Typewriters, Inc. 
George says the latch string is always out, at Custom 
House Place, for the boys of Netclub. . . . President 
Ed Knapp has accepted more territory and will now 
cover New York State and Western Pennsylvania for 
Victor Safe and Equipment Company. This is for the 
duration as some of their salesmen have gone into 
the service. ... Mr. and Mrs. Charles Geilfuss cele- 
brated their twenty-fifth wedding anniversary on 
September 26. Hearty congratulations from all Net- 
clubbers, Charley. That ready wit and humor of yours 
has kept you young. We didn’t think you were old 
enough to be married that long. 

(The above news items were gleaned from the pages 
of the New England Travelers Club News for October.) 
> 
H. A. WAY CELEBRATES SILVER ANNIVERSARY 

On September 17, the Royal Typewriter Company 
tendered its congratulations to one of its most promi- 
nent executives, H. A. Way, on the occasion of his 
twenty-fifth anniversary with the company. 

Mr. Way has been secretary of the Royal Typewriter 
Company since September, 1917, and in those years 
and the preceding years of his association with this 
organization, he has gained the utmost respect and 
esteem of all his fellow employees. His ability and 
initiative and sound principles of justice have stood 
him in good stead throughout the time he has spent 
with Royal. 

In recognition of this anniversary, President E. C. 
Faustmann presented Mr. Way with a beautiful watch 
on behalf of the Royal Typewriter Company, and the 
occasion was marked by telegrams and letters of 
congratulations from members of the organization 
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like soldiers at their posts, 

always ready for instant | 
action/ Busy men like the 
convenient magic of 
Fount-O-Ink and 
the unfailing service. 
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F Automatic ink supply feeds | 
' the pen that fills itself/ . 
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No. 20 CC. With chrome finish metal base and 
cover, or No. 20 BRE with hammered bronze finish 
base and cover, new Vis-O-Feed pen. 
With stainless steel pen point $4.75 
“4 

|. With 14K solid gold pen point $7.15 


When the present stock of these 
beautiful sets is sold out there 
~ willbe no more metal base 
sets for the duration. 


The men on the firing line need the steel. Sell 
solid gold points behind the lines. More profit 
for you to keep your roots in the ground. 


No. 2 SCF Porcelain base set lists at $2.50 with stain- 
less steel point; lists at $5.25 with a 
14K solid gold point equal in size 
and quality to point in high grade 
fountain pens that sell for as much as 


this entire set. The porcelain base 





is one of the most unique pieces of 
ceramic art ever produced. In one integral piece, 
glazed inside and out, true threads to screw in the 
ink fount, receptacle that holds the pen secure without 
sticking. The set has eight years of consumer accep- 
tance and build up. The materials to make it are 
avail able. Money-getting ammunition for the 
business front. 


One good 14K solid gold point can keep your cus- 
tomer satisfied for life and no priority to worry about. 


Streamline base sets in all plas- 
tic, walnut or mahogany. Single 
sets at $3.75. Double sets at 
$6.50. Or with solid gold points 
at additional cost. 





Latest revised catalog is now ready. 
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Los Angeles, California, U.S.A. 
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THE ECONOMICAL 
WAY TO PERMANENT 
RECORD STORAGE 
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DURABILITY 
TRANSFER FILES 


They solve the problems of quick, easy, and inex- 
pensive record storage. Letters, checks, invoices, 
cards, and documents of all kinds can be systemat- 
ically preserved for 
future reference at a 
low initial cost. 

Shipped Knocked Down 


Received in this manner, a 
supply for future require- 
ments takes but little room 
in storeroom or vault. 

Easiest to Assemble 
Simplified construction per- 
mits instant and easy as- 
sembly. 

No Shelving Required 
Steel reinforced construc- 
tion combined with the use 
of heavy solid fibreboard 
throughout allows for se- 
cure stacking. Records are 
practically as accessible 
as from the regular filing 
cabinets. 

Simplified Stacking 
Stacking clips provided 
lock the cases into a solid 
battery in any arrange- 
ment desired. 

$1.45 each list, 
Full Letter Size 


Other sizes for standard 
cards, cancelled checks, in- 
voices, legal papers, etc. 
We have a size for practi- 
cally every business record 
used. Special sizes furnished 
in quantities of fifty or more. 










































Send for sample . . . We'll gladly 
submit samples and any additional 
information you may require. 





C. L. BARKLEY & CO. 
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throughout the country, together with various gifts 
of flowers. 

Mr. Way expressed his appreciation most aptly when 
he said, upon being presented with the watch: “I have 
had a constant desire through the years to advance 
and I feel I have tried to do the best job I possibly 
could. But without the encouragement of the com- 
pany, without the friendly and invaluable cooperation 
of my fellow employees, I most certainly could not 
have made whatever progress I have.” 





PETERSON FLOAT—The Royal Typewriter Com- 
pany recently received this picture from one of 
its outstanding dealers, A. E. Peterson of the 
Peterson Typewriter Exchange in Billings, Mont., 
showing the float which he entered in the Western 
Parade, recently held in that town. It’s a smash- 
ing idea, and just typical of Mr. Peterson’s “up- 
and-coming” business. 


BRAZILIAN OFFICE MACHINE DEALER IN U. S. 

Robert Weber, of the Keller, Weber Company, Vic- 
tor Adding Machine Company distributors in Brazil, 
doesn’t let global warfare keep him from contacting 
manufacturers whom he represents. Last month he 
completed a busy three weeks which were spent at 
his factories throughout the United States. 

Mr. Weber had originally planned to bring his fam- 
ily with him, but transportation difficulties made this 
impossible. In fact, he was unable to get even single 
accommodations via the usual coastal flying boats 
and was obliged to fly across Brazil and other South 
American countries to Miami. 

The Keller, Weber Company has represented Victor 
in Brazil for the past two years and has done an 
outstanding job. Recently, the firm delivered a single 
order for 263 Victors to the Brazilian government. 
According to Mr. Weber, this is the largest order for 
adding machines ever placed in Brazil. 

Mr. Weber is very optimistic regarding sales oppor- 
tunities for American business machines in Brazil 
during the post-war period. 

<= <¢ 


NICKEL APPOINTED MITCHELL SALES MANAGER 
Edwin Nickel, who for the last two years has directed 
advertising and sales promotion for Mitchell Manu- 
facturing Company, fluorescent lighting equipment 
manufacturer, has been appointed sales manager of 
the company. In accepting the new responsibilities he 
also retains the old. His record includes experience 
with Dictograph Products Corporation and _ several 
concerns outside the office equipment industry. 
—— 


GILKYSON BUSINESS MERGED WITH 
MORGAN & BARCLAY 

Under date of October 1, Mrs. A. W. Gilkyson an- 
nounced that she had consolidated the firm of A. W. 
Gilkyson with Morgan & Barclay Company, stationers 
and printers at 20 Fremont street, San Francisco, 
Calif. On her card of announcement Mrs. Gilkyson 
expressed appreciation for the loyalty and patronage 
of her customers. 
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The metal soldiers have gone off 
to War—but Dealers report mar- 
velous success with the famous 





































FAIR LINE OF WOOD OFFICE SPECIALTIES 


FAIR COSTUMERS TYPEWRITER TABLES 
“CLUB” SMOKE STANDS UTILITY TABLES 
“CLUB” DESK ASH TRAYS TELEPHONE TABLES 


And, while they last, GENUINE (not ersatz) 
FOAM RUBBER SEAT CUSHIONS 


American Dealers are resourceful. They did not commit hari- 
kari when the WPB froze metal office furniture. Instead they 
put all their promotion behind the FAIR line of wooden office 
furniture specialties. 

That accounts for the extraordinary sale of FAIR Profit-Makers 
in 48 States. That also accounts for the fact that we have more 
than doubled our factory output—and still the demand grows 
by leaps and bounds. 

Beat the War Hazards the FAIRWAY. Write today for catalog 
and prices. 








FAIR has the “Know How” 
The War Effort requires all sorts of wood furniture 
specialties. When you are asked to bid on such 
items, get in touch with FAIR at once. We have the 
facilities and the ‘‘know how" to handle such con- 
tracts so they will yield you a liberal profit. All 
Dealer transactions strictly confidential. 


WPB Order bans Metal Hooks . .. Wooden Pegs 
of matching wood look better, last longer. 
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Jf quality in office furniture AME 
specialties NEWARK, NEW JERSEY 
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Everybody’s Talking 
About ‘THE VICTOR’ Wood File 


... and they're saying it with hefty repeat 
orders in every mail. It must be the reinforced 
hardwood construction throughout, the smooth- 
running 8-roller wood suspension, the fine 
finish, the attractive plastic hardware. 

We've noticed one thing . . . the customer 


who looks inside to compare features care- 


fully is the best talker for “THE VICTOR”. 

If you haven't started selling “THE VIC- 
TOR” yet, order a sample and let the file sell 
itself to your customers. 

4-Drawer letter and legal sizes. No priority 


requirements. Catalog folder on request. 





Another ‘Hit of the Show’”’ 
VICTOR 
WOOD CABINET VISIBLE 


America's leading stationers at their National 
Convention enthusiastically welcomed Victor 
Wood Cabinet Visible. 

‘Quiet’, “Smooth’’, “Easy to Operate’”’, 
‘“Swell-looking job’ were the comments over 
and over again. 

These cabinets are already selling readily, 
without priority restrictions, to commercial 


and financial firms throughout the country. 


Victor Cabinet Visible is a franchise line 
sold through selected dealers. A number 
of territories need new or additional cov- 
erage. Send for full details. 

















THE VICTOR SAFE & EQUIPMENT CO., INC. 


NORTH TONAWANDA, NEW YORK 














CONSUMER-APPROVED PRODUCTS SOLD ONLY THROUGH DEALERS 
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For Our Country 





Industry Members Now Serving With the 
Armed Forces of the United States of 
America 


(Ed. Note.—Readers everywhere are invited to send 
to OFFICE APPLIANCES, for inclusion in this column, the 
name of any member of the industry who has entered 
the armed services of the United States). 


The University Book Store, Seattle, Wash., has re- 
cently lost three important members of its staff who 
have answered the call to the colors. They are As- 
sistant Manager Lyle Goss, Naval lieutenant senior 
grade; Bill Kimball, former store manager, is in Alaska 
with his engineers outfit, and Humbert Martin, the 


third employee, holds a Naval rank similar to that 


of Lieutenant Goss.—CML 


Ernest Dahl, formerly manager of Business Efficiency 


Aids, Skokie, Ill., is now attached to Sheppard Field, 


Tex., where he is a member in training of the 405th | 


Technical School Squadron. 


J. K. Boling, of the Myrtle Desk Company, entered 
the Navy on October 20 as a lieutenant, j.g. He is sta- 


tioned at Quanset Point, R. I. The appointment came | 


as a surprise to many of his friends, since he par- 
ticipated in the NSA convention in Chicago and few 
of his friends realized that he was so soon to be in 
the country’s service. 
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Fred Deutsch, manufacturers’ representative and 
president of the Texas Travelers Club, made his last 
civilian public appearance at the N. S. A. Chicago 





a 


convention before enlisting in the United States Army. 
In his connection with the industry Mr. Deutsch rep- 
resented the Linton Pencil Company, C. L. Barkley & 
Company and others. 

EE E 
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C. P. Wiloughby, traffic manager of the Royal Type- 
writer Company, has been commissioned a major in 
the Transportation Corps in the United States Army. 


Mr. Wiloughby who has been associated with Royal | 


for more than twenty-five years, is recognized as one 





Weak punches aren’t worth much, either 


in the prize ring or in business. It takes 
power and stamina, brute strength and 
long lasting quality to do today’s tre- 
mendous job. And here, again, your cus- 
tomers will find an ACCO Product ready 
to help them. 


Acco Punches can take it—but they’re 
even better at dishing it out—fine, clean 
cut work, accurate gauging, faster, easier 
punching. You'll enjoy hearing your 
customers say “Acco Punches are knock- 


outs”! 


Why not concentrate your selling on 
that kind of punches—and that kind of 
quality products—ACCO Products! 


ACCO 


PRODUCTS, INC. 


39th Avenue and 24th Street 
Long Island City, N. Y. 
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Line 
COMMERCIAL | 
STATIONERY 














OVER FIFTY YEARS OF 
SERVICE AND QUALITY 


TYPEWRITER PAPERS 
FILLERS OF ALL KINDS 


COLUMNAR AND 
WORK SHEET PADS 


RECEIPT BOOKS 


QUADRILLE AND 
CROSS SECTION 
PADS AND PAPER 


STENOGRAPHERS' 
NOTE BOOKS 





PRINTED BUSINESS FORMS 


DRAWING TABLETS, 
PADS AND PAPER 


COMPOSITION AND 
MEMORANDUM BOOKS 


PERFORATED AND 
SCRATCH PADS 











Quotations submitted on special items, 
submit sample and state quantity. 


WAECTLEAN 


ESTABLISHED 


PAD & PAPER COMPANY 
MASSACHUSETTS 


Salesrooms: NEW YORK: 305 Broadway CHICAGO: 173 W. Madison Street 


HOLYOKE. 
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of the nation’s leading experts in the field of trans- 
portation. In complete charge of Royal’s shipment all 
over the world while he was with Royal, Mr. Wiloughby 
has accumulated a fund of knowledge and experience 
which will prove invaluable in the present emergency. 
Mr. Wiloughby left Royal, and was commissioned in 

October. 





:/ Pe i oe 
ANOTHER G-W MAN GOES INTO THE SERV- 
ICE.—J. S. Sprott, at the right, president of the 
Globe-Wernicke Co., recently said goodbye to 
J. N. Roberts, Jr., manager of the company’s 
visible record division when the latter left to 
enter the Army Air Corps. Mr. Roberts is widely 
known throughout the industry and has been 
connected with the Globe-Wernicke Co. for 
more than a decade. He is the 186th em- 
ployee of the company to enter military service. 


L. W. “Lew” Foster, traveling sales representative 
calling on dealers for the Speed Products Company 
| for over thirteen years, covering the trade in the east- 
ern and middlewestern states, entered military service 
| under the banners of Uncle Sam on October 6 from 
| his home at Sunset Lodge, Sharon, Mass. 


| Last month an interesting letter dated September 13 
was received from Sergt. Arnold H. Scheinman of the 
Pronto File Corporation. Although he could not give 
his exact location, it is somewhere in the South Pacific. 
Because the letter tells its own story, extracts from 
it are given below. 
“It’s been over eight months since I left New York, 





but I haven’t been out of touch one moment as far 
as OFFICE APPLIANCES is concerned. 

“When I was in Australia I visited Stott & Hoare 

Pty., Ltd., Sands & MacDougall, and Myer’s Depart- 

ment Store. There is a real up-to-date store. Their 

biggest trouble was obtaining equipment. Lately, like 
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Are you getting your share of the biggest 


ink sales in history with this 





NEW PARKER QUINK is the 


only ink containing solv-x. 
Eliminates the cause of most pen failures: 


1. The solv-x in new Parker Quink 
dissolves sediment and gummy de- 
posits left by inferior inks. Cleans 
your pen as it writes! 


2. Quink with solv-x prevents the 
rubber rot and corrosion caused by 
strongly acid writing fluids. 





Pen production is curtailed . . . Repair 

parts of steel and rubber ore scarce— 

that's why your customers want for 

their pens the lasting protection of 
New Parker Quink! 


Acute shortages of rubber and 
metals are making pen repair ma- 
terials all but impossible to obtain. 

That is why the discovery of the 
remarkable new Parker Quink con- 
taining magic solv-x is welcome news 
to your customers—to all who are 
anxious to conserve pens. 

And each time you sell a bottle 


Quink comes in 8 permanent 
colors: Micro-film Black, 
Black, Blue-black, Royal 
Blue, Green, Violet, Brown, 
Red. 2 washable colors: Black, 
Blue. Retails for 15¢, 25¢ 
and up. 


942, THE PARKER PEN COMPANY 

















of Quink you're doing a real service, 
For Quink protects pens against 
wartime failure . .. makes pens last 
longer, too. Quink will keep more 
pens out of the repair shop. 

Parker is blanketing the nation 
with news about new Parker Quink. 
The famous radio show, ‘Eric 
Sevareid and the News,” is now on 
for Parker Quink and you over 114 
CBS stations coast to coast. Parker 
advertising is reaching your cus- 
tomers in the nation’s best-read 
magazines. 

Order Quink today. The Parker 
Pen Company, Janesville, Wis. 
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CONTAINS SOLV-X 
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Ilrs A beauty—it’s ele- 
gant—it’s different—so differ- 
ent that you must see it to 
appreciate how wonderful this 
new plywood chair really is! 


For long life, hard maple ply- 
wood is used in spindle, ad- 
justment discs, bearings, spi- 
der, etc. For beauty, genuine 
leather or frieze mohair is used. 
In design, it’s ultra-modern. 
Simplified seat and back ad- 
justments make it easy to fit 
the user—for good posture. 


Will it sell? Sure. We predict 
it will top any posture chair 
you have ever featured. Get 
your supply now. 


ARTILITY METAL PRODUCTS, Inc. 
1121 Second Street + Elkhart, Indiana 
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sO many others, they have turned to wood for filing 
equipment. 

“It was quite a thrill to find so many Cole steel cab- 
inets both in Australia and New Caledonia. 

“The local jobbers buy mostly through commission 
men located on the west coast. Office supplies are 
about 95 per cent American. 

“In case you forgot me, enclosed is a photo taken 
last Sunday. Hoping to see you sooner than I expect.” 

It is good to have news of this sort. Thanks, Sergt. 


Scheinman. 
HOWARD GUNLOCKE BECOMES A CAPTAIN 
As we go to press word is received concerning the 
advancement of Howard Gunlocke of the W. H. Gun- 
locke Chair Company to the rank of captain in the 
United States Army. Mr. Gunlocke went into the 
Army from a reserve Officers’ training school on Feb- 





ruary 8 of this year, with a commission of first lieu- 
tenant. He had the advantage of the officers’ training 
course at Fort Benning, Ga., and since then has been 
stationed with the 385th Infantry at Fort George G. 
Meade, Md. His promotion came last month, to the 
pleasure and pride of his friends and business asso- 
ciates. 
9 — 2 - 
Mr. Faustmann’s Secretary a Bond Buyer 

Miss Priscilla Stouppe, secretary to E. C. Faustmann, 
president of the Royal Typewriter Company, signs up 
for ten per cent of her pay in war bonds under the 
pay roll deduction plan, now in effect at the Royal 
Typewriter Company. 

A. E. Davis, Royal’s treasurer, who is in charge of 





MISS PRISCILLA STOUPPE 


the war bond drive for the company, reports universal 


enthusiasm on the part of the company employees for | 


the plan. “Every Royal man and woman,” quotes Mr. 
Davis, “is anxious to do his or her part to win this 
war, and all are saying it with war bonds.” 
— >? 
KARNUTH LEAVES STATIONERY FIELD 

Austin M. Karnuth, who was connected with the 
Utility Supply Company as manager of the new store 
at Monroe and LaSalle streets, Chicago, has been made 
merchandise manager of Goldblatt Bros. Department 
Stores. Before making this change, Mr. Karnuth had 
been connected with the retail division of the commer- 
cial stationery industry for over a quarter of a century. 
His experience should stand him in good stead in his 
new work. 





| 











The NEW 


Thue 


UNIVERSAL 


mar KK 


piATEN 


TRUE-MARK 


UNIVERSAL PLATEN 


is a Better War Platen 


and Conserves 


A Versatile 


Rubber 


All Purpose 


Platen 


RESILIENT—prolongs life of rib- 


bons and type 


LONG WEARING — looks and 


feels like rubber 


CARBON COPIES—in quantity 
regardless of type styles 


STENCILS — non-swelling, im- 


pervious to oils 


ONE DENSIT Y—for all purposes 


Write for Prices and Discounts 





Ames Supply Company 


564 W. Randolph St., Chicago 





37 Murray St., 583 Market St., 
New York — San Francisco 
1905 Commerce St., | PRINCIPAL CITIES 11 Pryer St., 
Dallas Atianta 
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(Colonial 


Permanent Justallation 


WOOD LOCKERS 
That Look Like Steel 


SINGLE — DOUBLE TIER LOCKERS, 
BOX LOCKERS, ETC. 
ALL SIZES and STYLES. 
Write for catalog and prices. 


“SPECIAL ORDER WORK” 


Colonial Office Furniture Co. 


159 WASHINGTON STREET NEWARK, N. J. 
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MAY FOUNDATION ISSUES NEW REPORT SERIES 


The wartime problems confronting business man- 
agement form the basis for a new series of reports 
issued last month by the George S. May Business 
Foundation. The reports, which are available free of 
charge to schools, libraries and business executives, 
cover the following topics: 

No. 129—What is Business Engineering? 

No. 130—Making Money in the Restaurant Business. 

No. 131—The Structure of Business. 

No. 132—Expense Control, The Secret to Department 
Store Profit. 

No. 133—Club Management as a Business. 

Available also is the “Business Analyzer,” a new 
rapid method of ascertaining vital ratios which con- 
trol the profit yield in business. Without complicated 
mathematical formulas the analyzer shows the varia- 
tions in gross profit, net profit, total fixed operating 
costs, variable operating costs, annual sales volume 
and invested capital, and how these variations affect 
one another. 

The Foundation maintains offices in New York at 
122 East Forty-second street and in Chicago at 2600 
North Shore avenue and is a non-profit organization 
devoted to carrying on research in the interest of 
private business enterprise. 





BEFORE AND AFTER—the last war! 
—Charles McCullem, owner of an 
office machine store at 452 East 
Seventy-fifth street, Chicago, is a 
pretty big fellow, weighing 375 
pounds, but he wasn’t always thus. 
And as proof we offer the two pic- 
tures above. The first, taken at the 
beginning of the last world war 
shows him just before he spent 
twenty-two months crawling in the 
mud of French trenches. The second 
shows Mr. McCullem as he appears 
today in his American Legion uni- 
form, which he expects to put in the 
mothballs soon because he’s trying 
to get back into the service, having 
already filed for the Ordnance De- 
partment, and passed his medical 
examination. 
—--— 


MISS MAE MATHEWS IN TWENTIETH YEAR 
WITH ROYAL 

The Royal Typewriter Company’s Dallas branch 
office recently offered its congratulations to Miss Mae 
Mathews, Dallas employment manager, on the com- 
pletion of her twentieth year of service with the com- 
pany. Miss Mathews is well known in her field of 
endeavor, and her years of loyal industry have been 
marked with success. 
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Let’s Get 
Down to the 
HEART 
of 


WOOD SWIVEL 
Performance 


QUESTION: Why is 
this new Sikes Chair 


so widely acclaimed 
for LEADERSHIP? 








il ‘a ANSWER: The use of graphite-impregnated plastic 
bearings (patent applied for) . . . the velvety smooth- 
ness of operation . . . the fact that no lubrication 
is ever required . . . the special treatment of spindle 
which prevents expansion and contraction .. . and the 
simple, easy wood hand wheel adjustment for height 
of seat. 

Here is a group of chairs, arm and clerical types, 
that carries on the finest traditions of Sikes Business 
Chair leadership. Write for the Velveturn illustrated 


circular presenting the complete story. 
THE SIKES COMPANY, Inc., Buffalo, N. Y. 






Plastic bottom 
pivot bearing 
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‘THE Most COMPLETE FOLDER LINE 


Kraft & Manila File Folders in 4 Weights 
3 Grades — 12 Prices , 

















‘Lue Shaw-Walker Dealer sells large 
quantities of file folders because he has 
the most complete line of file folders on 
the market. 

There’s a Shaw-Walker file folder to 
correctly fill every kind of filing require- 
ment—and at every price. 

The Shaw-Walker line of Kraft folders 
cannot be duplicated anywhere at any 
price. Shaw-Walker manila folders have 
no superior. 

Because they can make all folder 
purchases from one source, Shaw- 
Walker Dealers effect the following 
substantial savings :— 





@ EARN MAXIMUM QUANTITY DISCOUNT 

@ SAVE MONEY ON FREIGHT AND HANDLING 
+ Ae mabe @ REDUCE INVENTORY. 

File folders are only a small part of 
HAW- ALKE the Shaw-Walker 4000-item line of filing 
systems and filing supplies, many of 
which are obtainable only from the 
Factory and Home Office Shaw-Walker Dealer. Jnvestigate this 


MUSKEGON, MICHIGAN profit opportunity. 

















— 





LARGEST EXCLUSIVE MAKERS OF OFFICE FURNITURE AND FILING EQUIPMENT IN THE WORLD 
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J. H. HILDRETH 

Joseph H. Hildreth, salesman emeritus for the Ester- 
brook Pen Company, died in his sleep Sunday night, 
October 4, 1942, at the age of seventy-nine. Early in 
the evening, in the company of Mrs. Hildreth, he had 
dinner with his old friend William E. Smith of the 
Ace Fastener Corporation. 

Returning to their apartment in the Eastgate Hotel, 
Chicago, Mr. and Mrs. Hildreth retired with no premo- 
nition that death was close at hand. Shortly before 
midnight Mrs. Hildreth was awakened by struggling 
movements on the part of Mr. Hildreth, which she 
thought were caused by a nightmare. Her attempts 
to awaken her husband were unsuccessful. Joe Hil- 








THE LATE J. H. HILDRETH 





dreth, outstanding salesman, pleasant companion, 
generous friend, died in his sleep. 

Joe Hildreth was literally born into the stationery 
business, for his father was a prominent stationer and 
printer in St. Louis. Joe’s first work was with his 
father and this very early influence never left him, for 
when he heeded the call to go into a larger field in 
Chicago he located and remained many years with the 
old stationery firm of P. F. Pettibone & Company. He 
put in several years as manager of the stationery de- 
partment of Henry O. Sheppard Company, and he was 
also with Thayer & Jackson. On January 1, 1901, Joe 
started his long and loyal service with the Esterbrook 
Pen Company. 

On December 31, 1933, he retired from active service 
and devoted his time to seeing the country. His duties 
had centered in Chicago and the Middle West, as dis- 
trict manager and Chicago manager. 

In recognition of Mr. Hildreth’s many years of loyal 
and efficient service, the Esterbrook company tendered 
him a dinner at Camden, N. J., attended by many of 
his associates, including the officers and other execu- 
tives of the company. 

At the time of his retirement Mr. Hildreth had the 
distinction of having attended all but one of the Na- 
tional Stationers Association annual conventions since 
the founding of that organization. In appreciation of 
this record, NSA presented him with a prize in 1931. 
At the national convention in 1933 he was honored 
with a life membership, one of the five on record. He 
was also presented with a beautiful walking stick, 
suitably inscribed. 

Following his retirement, Mr. Hildreth spent winters 
in Florida or California, but in the summer time gen- 
erally turned up in Chicago. The welcome sign was 
out for him wherever he went. His place in the indus- 
try and in the hearts of the men who compose it is 
well expressed in the following statement issued by the 
Esterbrook Pen Company at the time of his retire- 
ment: 

“So many years of friendship and cooperation in the 
same business are not to be lightly broken. Joe’s well 
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APPROVED! 
ALL-WOOD SWIVEL CHAIRS 


with the Effortless 
Revolving Action! 









Typical construction 
and design of lower 
section of all our 
swivel and posture 


chairs. 





No. 980 No. 302 


We are pleased to tell you that our ALL-WOOD Swivel 
Chairs have been well received by the trade. Our dealers 
have approved the qualities of our All-Wood Swivel ... It 
is sturdy, durable and operates smoothly. All Jasper Seat- 
ing revolving chairs now come with these wood mech- 


anisms. Write for complete facts. 


Write for Complete Information. 


Jasper Seating Company 


JASPER, INDIANA 


4 





arr ee SOT ETN NO 


ne theceteent 


a 

































SPECIFICATIONS 





* The ASCO "“WOODMASTER" Card 
Cabinet Series is designed for the busy 
office, factory, and all defense and war 


activities. 


* MATERIALS: Cabinet Hardwoods are 
high grade, seasoned air, and kiln-dried, 
free of defects. 


* CONSTRUCTION: Tongued and grooved. 
Reinforced, glue blocks at all vital points. 
Drawer stop. Equipped with compressor. 


HARDWARE: Metal cardholder and pull. 


FINISH: "ASCO" olive green harmonious 
finish. 


*Materials and construction subject to change without notice. 


WOODMAS TEI * 


CARD CABINE LZ _ 




























DIMENSIONS APPROX. 
SINGLE DRAWER SHIPPING | LIST PRICE 
CARD SIZE WIDTH HEIGHT DEPTH WEIGHT F.O.B. N.Y. 















. 335 WOODMASTER rr 6/6" 5v/i6"' 16" 7H, $3.90 














67/16" 16" 91/2 4.75 






. 346 WOODMASTER 4" x 6" V/s" 















7TH" 16" 11 5.50 


/ 


No. 358 WOODMASTER 5" x 8” V6" 














87/16" 16" 13 6.50 

















. 369 WOODMASTER 








ART STEEL SALES CORPORATION 



















TWOODMAS TER. 
TT CARD CABINEL” _] 


DIMENSIONS APPROX. 
DOUBLE DRAWER SHIPPING | {IST PRICE 
CARD SIZE WIDTH HEIGHT DEPTH WEIGHT F.O.B. N.Y. 


No. 3352 WOODMASTER 





No. 3462 WOODMASTER 


No. 3582 WOODMASTER 
No. 3692 WOODMASTER 











1 300 EAST 145th ST.. NEW YORK, U-S.A. 
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Top AY. winning a war is far more important 
than winning a football game! Time lost. time 
wasted, TIME OUT carries penalties from 
which not only a business but a nation may 





suffer. 
You can help to avoid these penalties, help 
in the war effort, if you will tell your customers 


COLUMBIA 
READY-MASTER FORMS 


about 


For SPIRIT CARBON AND DIRECT PROCESS DUPLICATORS 


Columbia Ready- They speed up 


“sy stems work” in both office and factory. They 


The typist takes no “time out” looking for master and carbon 


» with roaring production lines. 


sheets in separate boxes. » wasted assembling or realigning 


No precious minutes sacrificed for cleaning up or washing SEPARATION AFTER ci can EDGE 
hands that are soiled by conventional separate carbon and master 
outdated sy stems. 


And no time wasted as with cumbersome. 


Columbia Ready -Masters come in complete sets——spirit carbon and 
special paper. 
They are indispensable for the speedy duplica- 
ORDER FORMS, 
REQUISITION 


Columbia quality. 
PURCHASE 
VATERIAL 


PRODUCTION 


volume. fine 


business now. - details. 


COLUMBIA RIBBON & CARBON MANUFACTURING CO., 
Main Office and Factory: Glen Cove, L. I., 

New York Sales and Export, 58-64 West 40th Street 

Kansas City, Mo., 














PERFORATION FOR EASY 
TVPING 3 TOP AND — 


re “d 





. special 


ORDER 
ENGI- 


INC. \ | INTERLEAVING 
TISSUE TO KEEP 
MASTER CLEAN 
(REMOVE BEFORE 
TYPING) 
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earned retirement leaves an outstanding example of 
loyalty, courage and devotion difficult to emulate. To 
Joe, we who remain give the knowledge that we shall 
miss him and sincerely hope his life will be continually 
filled with the pleasure he found in working with us.” 


v 


MRS. MICHAEL F. DONOVAN 


Margaret Donovan, wife of Michael F. Donovan, 
president of the Buckeye Ribbon & Carbon Company, 
Cleveland, Ohio, died Friday, October 2, while visiting 
a sister in Auburn, Ohio. Besides her husband Mrs. 
Donovan is survived by her sister, Mary Holmes, and 
a brother, Charles Holmes. 

+ ob + 
W. L. JAQUES 

Washington Lee Jaques, president of Jaques & Com- 
pany, printers and stationers of New York City, died 
in the Bronxville Hospital, Wednesday, October 21, 
1942, at the age of sixty-seven, following a long ill- 
ness. Masonic services were conducted at the home 


by the Chancellor Walworth Lodge, of which he was 
Funeral services 


an active member. were held Sat- 
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urday morning at St. John’s Episcopal Church. Inter- 
ment was at Kensico Cemetery. 

Mr. Jagues was a graduate of New York University 
and a veteran of thirty-two years’ service in the 
Seventh Regiment of the New York National Guard, 
in which he was captain of Company H. He was a 
son of the late Washington L. Jaques, a member of 
the New York Stock Exchange and a one time oper- 
ator of the Murray Hotel, New York City. He was 
co-founder with his brother, the late Thomas L. Jaques, 
of the business that bears his name. He belonged to 
the Founders and Patriots Society, Sons of Colonial 
Wars, Sons of the Revolution, and was a charter 
member of the Club Managers Association. 

Despite his wide interest in civic and club affairs, 
Mr. Jaques found time to engage heartily in asso- 
ciation activities within the stationery industry. He 
was governor of National Stationers Association Dis- 
trict No. 13, and on one occasion toured the country 
with the NSA troupe, visiting every regional meeting 
of the year. His going leaves a big gap in the na- 
tional and territorial scenes of the industry. 

In the passing of Washington Lee Jaques the in- 
dustry loses a loyal friend upon whom one could 
always rely. The community in which he lived loses 
an excellent and useful citizen. 

“Wash,” as he was known to his intimates, lived a 
full life. He believed that while promises may get 
friends, it takes performance to keep them. He had 
many friends, for he could always be counted on for 
aid when deeds were necessary. In prosperity and in 
adversity he was a true companion, for he had a 
friendly heart. In his character was no spirit of 
rivalry nor jealousy. He was content quietly to do his 
part, and was particularly active in association work 
and other cooperative efforts both in business and 
civil life. Something to do for a friend was a joy to 





ABOUT DECOYS 


The Canadian Wild Goose, or Honker, has 
a remarkable ability of sensing danger. It 
can be lured into gun range only by means 
of cleverly placed decoys. 


Decoys are as ancient as history itself. The 
Trojan Horse was a classic example. Indians 
and others were masters at the art. More 
recently we have seen it developed by an 
obscure Austrian paper hanger who lured 
his intended victims into false security and 
gun range only to pounce upon them when 
least expected. 


America was not misled by decoy overtures. 
Instead, She swung into the task of supplying 
weapons of defense to free peoples every- 
where as part of her effort to stop the opera- 
tions of this international poacher. 


Because we have converted our entire facil- 
ities to war activities we are not now in a 
position to furnish regular industry products 
to our many friends in the trade. But we 
have you in mind and at the first opportunity 
will be back with a line of "Andy Units of 
Steel" better than ever before. 


In the meantime we are doing all we can to 
hasten the day when this Austrian disturber, 
no longer able to further his purposes with 
decoys, will be removed from circulation. 
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1, give up BRASS 
40 GUNS sea have SHELLS 


\\ AR means sacrifice, but we 


felt it no sacrifice on our part to 
offer our entire stock of brass 
pencil ferrules to the govern- 


ment for war use. 


In turn, we know you will 
just as gladly accept the fibre 
or plastic substitutes which we 
offer, both practical and satis- 
factory and both saving vital 


materials. 


We Americans must realize 
that war effort and war mate- 
rials must take precedence over 
everything else if we are to pre- 
serve for ours and future gen- 
erations those principles and 


liberties so dear to all of us. 


SEND FOR FREE CATALOG No. 18 


KOH-I-NOOR PENCIL COMPANY, INC. 


BLOOMSBURY, N.J. 
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him, for he had the desire to be useful. He gave of his 
time and his substance freely and cheerfully. There 
was a tone of comfort in his friendship, for its sincerity 
was felt. 

Nothing endears the memory of a friend so much as 
sorrow for his passing. To lose a friend is a great loss, 
yet friendship is like good health, the value of it is sel- 
dom known until it is lost. 

So long “Wash.” We shall all miss you, for our 
friendship was rooted in respect and esteem.—CHE 

¥ y v 
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R. J. MOULTON 

Friends throughout the industry were shocked to 
hear of the untimely passing of Ralph J. Moulton, 
general sales manager of The Victor Safe & Equip- 
ment Company, Inc., at his home in North Tonawanda, 
N. Y., Saturday, September 26, at the age of 53. 

Mr. Moulton had been connected with The Victor 
Safe & Equipment Co., Inc., for the past nine years 
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as district sales manager of the Metropolitan New 
York area and in Washington. For the past year and 
a half he had headed up the company in the capacity 
of general sales manager. 

Previous to his connection with Victor, Mr. Moulton 
was affiliated with several leading manufacturers in 
the industry in sales executive capacities. He had a 
wide acquaintance in the trade, particularly among 
dealers. His loss will be keenly felt both for his ex- 
ceptional ability and for his kindly helpfulness. 

‘ok - 


a 
LEONARD J. HUGHES 
The death took place recently in Toronto, of Leonard 
J. Hughes, for many years manager of the Maritime 
branch of Business Systems, Ltd., with office in St. 
John, N. B. He had been with the firm over thirty-five 
years, and at the time of his death he was general 
manager and member of the board of directors of 
the company. The only son of Mr. Hughes was serving 
in the Royal Rifles in garrison at Hong Kong and 
no trace of him has been found since the loss of the 
British colony to Japan. His wife predeceased him 
many years ago. He is survived by one daughter, one 
sister and one brother. Burial was made in St. John.— 
SJL 
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W. L. SIEGFRIED 

With more than a quarter-century of helpful service 
to Remington Rand, Inc., Wilbur Lee Siegfried, one 
of that company’s real veterans, died at the turn of 
October at the age of sixty-five years, at his home at 
5720 Thirty-seventh avenue, N. W., Seattle, Wash., 
where he awaited arrival of his family from Boise, 
Idaho. 

Mr. Siegfried had been employed by the large 
business machine house for more than twenty-five 
years in the East and until recently at Boise. When 
that office was closed by the Remington organization 
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Bates is at War... 





The Bates name has meant Quality for over 50 
years—it was in 1890 that Bates Numbering 
Machines first started speeding up American 
business. 


It was inevitable that the skill, the equip- 
ment, and the man power of the Bates factory 
should go to war—and we are proud to be 
making actual munitions for many of the larg- 
est war plants in the country. 


On the home front Bates products are still 
speeding up office work for Government, war 
industries, and civilian business. War produc- 
tion has, of course, limited the amount of Bates 
Products we can make, but still we are ship- 


ping numbering machines, MunKee Pads, list 


finders, staplers, and other Bates Products 
every day. 

Priority orders, as you know, have the right 
of way on all shipments, and it is especially 
important that the ‘end use’ be put on all 


orders that you send us. 

The Bates Policy has always been to work 
closely with the Stationery and Stamp indus- 
tries . . . despite war-time dislocations, that 
policy still stands. 

We pledge the strict maintenance of Bates 
Quality in everything we make, whether it be 
used on the Fighting Fronts or the Home Front. 


THE BATES MFG. CO., ORANGE, N. J. 
NEW YORK OFFICE, 30 VESEY STREET 
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VERY American, manufacturer, dealerand 
user, is vitally interested in saving steel 
is determined that Uncle Sam may have first 
call on every ton for the implements of war. 
And every real American is responsive to 
suggestions for means and methods to carry 
on with less and less steel. 


PRONTO Files, made of 275 lb. test corru 
gated board reinforced with steel, are worthy 
substitutes. They have been O.K.’d by 
thousands of concerns who have used them 
for many years—used them for all filing and 
storing purposes. 


PRONTO Files are constructed so they can 
be interlocked into solid batteries. 


When PRONTO Files are used all records 
are readily available. No juggling of heavy 
cartons necessary. Every drawer in the stack 
is easy to get at. 


Sell PRONTO Fibre Board FILES and 


help save steel now. 


A Size for Every Record 


FREIGHT BILLS SALESCHECKS CLAIMS 
CHARGE SLIPS’ 5 x 8 CARDS RECEIPTS 
JOB TICKETS 4 x 6 CARDS METER STUBS 


Manufactured under one or more of the following patents 2061485 
2110556, 2139520, 2181918, 2225958, 2275322, 2277155 


PRONTO 


FILE CORPORATION 


349 BROADWAY, NEW YORK 


Prices in Denver and West of the Rockies 20% Higher 
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| PRONTO 


FILES SAVE STEEL 






CHECK SIZE 
No. E94 






STEEL SLIDING 
FOLLOW BLOCKS 


40¢ 
ADDITIONAL 


MADE FOR 
ANY SIZE 












LETTER SIZE 
No. E210 





LEGAL SIZE 
No. E510 








SANITARY BASES 


for all size files , 
$2.25 a Price 


















sree eR Ts 











ERR ONC ere 





NOVEMBER, 1942 


several months ago, he was assigned to the Seattle 
office where he was in charge of the company’s nu- 
merous defense accounts and war industry business 
on a large scale, extending his long and useful service. 
Ever respectful of authority, loyal and faithful to 
the last, this employe’s career was suddenly closed 
ere he made a new home in the Far West, establish- 
ing a place on Puget Sound where his family still 
tying loose ends of their residence there, planned 
shortly to join him.—CML 
LJ vy 
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RICHARD NEUMAYER 

Richard Neumayer, president, treasurer and man- 
ager of the National Typewriter Company, Inc., 247 
Asylum street, Hartford, Conn., died September 28 
after an illness lasting more than a year. He was in 
his sixty-first year. 

Mr. Neumayer founded his business in 1919, and 
under his guidance it flourished from the start and 
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today is one of the outstanding office machine firms 
in the country. After the company was operated for 
ten years its owner incorporated, naming his son, 
Ralph R. Neumayer, vice-president, and Miss Marion 
M. Farrell, secretary, assistant treasurer and assistant 
manager. The business will be carried on under their 
combined management. 
In addition to his son, Mr. Neumayer is survived by 
a daughter, Miss Dora E. Neumayer, and one grand- 
child. 
v 
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SAMUEL M. HASTINGS 

Samuel Miles Hastings, a director of International 
Business Machines Corporation, passed away Octo- 
ber 23 at his home in Highland Park, Ill. He was one 
of the organizers of the Computing Scale Company 
of America, a holding company for the Dayton Scale 
Company, which became a part of International Busi- 
ness Machines Corporation, at whose Chicago office 
he made his headquarters. 

Mr. Hastings was born in Rimersburg, Pa., moved 
to Illinois with his family in 1865 and has been active 
in business in Chicago since 1889. He was a member 
of the Chicago Athletic Association, Sons of the Amer- 
ican Revolution, and other civic and social organiza- 
tions. Three times he was elected president of the 
Illinois Manufacturers Association, and was mayor of 
Highland Park for twelve years beginning in 1915. He 
is survived by his widow, Nettie, and a son, Bolland 
T. R. Hastings, of California 


’ ’ 
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C. FEDERBUSH 
Charles Federbush, forty-eight, founder and presi- 
dent of Federbush Company, Inc., New York City 
manufacturers of loose-leaf binders, died September 
30 in Jewish hospital, Brooklyn. 
It was in 1920 that Mr. Federbush started the busi- 
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No. 475 


$7.95 


retail 






No, 472 


6.95 


retail 
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DUK-IT 


Ylew vux-it Smokers 
OF WOOD AND GLASS 


These new designs carry on the smart styling 
long the distinguishing characteristic of DUK- 
IT Smoker's Equipment. Enhancing the natural 
beauty of fine, richly grained woods with eye 
appealing design, DUK-IT products continue 
to enjoy nation-wide acceptance among 
smokers. No critical materials are used. 
Write today for full information on the entire 


DUK-IT line. 


Note the simplicity 
and beauty of these 
new, modern, prac- 
tical and durable 
DUK-IT products. 


Some DUK-IT num- 
bers in metal still 
remain. Drop us a 
line, 





No. 177 Open Tray $2.00 retail. 


McDONALD PRODUCTS CORP. 


277 MILITARY ROAD a BUFFALO, N. Y. 
New York Office: 225 Fifth Avenue 


LODE TE OS SEEPS LORE, WONG RIE 
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CHAIR IRONS 





— 


... The Men Who Made Them are now 
“War Production Soldiers” 


Skilled mechanics, engineers and craftsmen—at Bolens—responsi- 
ble for adding “comfort-engineering” to millions of office chairs in 
the past have joined Uncle Sam's corps of “Production Soldiers” 

. Working so hard and fast that they're constantly ahead of 


schedules—and looking for more work. 


They're attacking their new war work with a will, knowing that 
while they labor today for our Armed Forces, their achievements 
in the past are still doing a job for Victory . . . For BOLENS 
SYNCRO-TILT Chair Mechanisms today are helping millions of 
office workers accomplish the tremendous amount of ‘Desk Work’”’ 
essential to speeding up our war effort—reducing body-fatigue, 
increasing working efficiency in factory offices, and Government 
Departments. 
+. * 7 And as we work for Victory today, 

we're planning for peace when 

BOLENS Chair Irons will be made 

better, more effective than ever be- 


fore, because of never-ending re- 
search and study. * * * 


BOLE PRODUCTS COMPANY 


Wisconsin 


Port Washington 
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ness of manufacturing loose leaf binders after he 
recognized the necessity for a more modern type of 
office record and record-keeping. From that point he 
developed the art of creating specialized binders and 
records to meet individual and specific purposes. 

In announcing the passing of the company’s head, 
Irving S. Federbush, secretary of the firm, said in part: 

“However sorely bereaved, we accept with humility 
the fate we cannot understand nor control, and the 
Federbush Company will go on following the high 
standards set forth; and do everything in our power 
to serve our country, our industry and our fellow man.” 

Born in Austria, Mr. Federbush went to New York 
in 1912. He was a member of the American Jewish 
Congress and the Zionist Organization. Surviving are 
his widow, Mrs. Regina Federbush; a daughter, Miss 
Natalie Federbush; a sister, Mrs. Rose Langroth, and 
five brothers, Samuel, Nathaniel, Max W., Jay M. and 
Irving S. Federbush, all associated with the Feder- 
bush company.—BJ 

+ 
C. E. HOOVEN 

Stricken with a heart attack while alone in his 
apartment in the Hotel Vanderbilt, New York City, 
Clinton Earle Hooven, president of the Hooven Auto- 
matic Typewriter Corporation and vice-president and 
a director of the Dayton Rubber Company, died Sep- 
tember 26. 

Mr. Hooven was visiting in New York where he had 
gone with a daughter and a granddaughter. The 
daughter, Mrs. J. J. Hallowell, of Middletown, Ohio, 
had gone on to Boston to place her daughter, Jane, 
in a school, and it was while the mother and daugh- 
ter were absent that the end came to Mr. Hooven. 

Born at Xenia, Ohio, on April 23, 1870, the son of 
the late Colonel John Clinton Hooven and Jennie 
Enyeart Hooven, he was in his seventy-second year. 
He attended Hamilton High School, Hamilton, Ohio, 
and finished his education at Princeton. 

Through the years Mr. Hooven has been identified 
with several prominent business organizations. In 
1917 he was president of the Hooven, Owens & 
Rentschler Company, of which his father was one of 
the founders. And for a number of years he was an 
official of the Lawrenceburg & Aurora Traction Com- 
pany. 

Mr. Hooven attended the First Methodist church in 
Hamilton. He was a member of the B.P.O.E. and the 
Queen City Club in Cincinnati. 

In addition to his daughter and granddaughter, Mr. 
Hooven is survived by a sister, Mrs. E. S. Griffis, Hamil- 
ton: three brothers, Don, Hamilton; Paul, Dayton, and 
G. Enyeart, and two other grandchildren, Mary Hallo- 
well, Middletown, and Robert Renick, now a corporal 
in the United States Army stationed in Australia. 


—=—,. . 
rt + 


MAMIE VICTORIA GEHRKE 

Mamie Victoria Gehrke, aged fifty-nine, beloved 
wife of John W. Gehrke, managing director of Gehr- 
ke’s, Ltd., one of Vancouver’s leading office stationery 
firms, died recently at her home in that city—SJL 

+t - - 
Cc. C. YOUNGGREEN 

Charles C. Younggreen, executive vice-president of 
Reincke-Ellis-Younggreen & Finn. Chicago advertising 
agency, and World War I Army flyer, died August 19 
in his fifty-second year. 

It was as advertising counselor to Addressograph- 
Multigraph Corporation that Mr. Younggreen was best 
known to the office equipment industry. More than 
fifteen years ago he began handling advertising for 
that organization and his analytical capabilities and 
broad experience helped to teach the business man the 
importance of office machines. 

Mr. Younggreen was born in Topeka, Kans., and 
graduated from the University of Kansas. He was a 
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"ACK STAPLING EQUIPMENT = 


SERVES MODERN WAR INDUSTRIES 


Streamlined factories, as conceived by designers and archi- 
tects, are things of beauty as well as utility. Here is found TAE NEW 

the finest, most efficient, time-saving equipment. In the Lg 

selection of stapling machines it is quite obvious that Ace is 

the logical choice. Their beautiful design, watch-like pre- IN HAND FASTENING POSITION 
cision-construction, smooth, easy operation and lifetime wear- 
ing guarantee, appeal to men who know and appreciate quality. 
Today, Ace Stapling Equipment is specified by more Govern- 
ment Departments and War Industries than ever before. 








SOLD THROUGH DEALERS EXCLUSIVELY 
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DESIGN BY AUSTIN 





MODERN INDUSTRIAL PLANT 








STAPLING MACHINES FOR EVERY PURSE AND PURPOSE sere 


ACE FASTENER CORPORATION + 3415 NORTH ASHLAND AVENUE + CHICAGO 
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No. 200 Stenographer Chair. No. 88 Stenographer Posture Chair. 
Plain Oak, Birch, Walnut or Mahogany Finish Solid Walnut, Quartered Oak, Birch, 


Also in Quartered Oak. Walnut, or Mahogany Finish 


Jasper Chair Co. 


IN ORDER TO SELL NOW office chairs must give service com- 
fortably, safely and durably, and their construction must be ac- 
complished without one single thing that could be put to use by 
the armed forces. Every new chair must measure up to these 
standards as it comes into production and begins to move in enn 
distribution channels. — 


Metal was used in making pedestal chairs for a long time—since 
their‘introduction, probably back in the days of Thomas Jefferson. 
To make a pedestal chair without metal is to pioneer in a new 
field, where only the best of craftsmanship and engineering can 
long endure. 


JASPER CHAIR CO. designers were convinced of that... and 
they were determined that the reputation and record of JASPER 
CHAIR CO. chairs for dependability and comfort be maintained. 
They carefully compared possible stresses with known strength 
and developed the “V” revolving fixture, used in the new chairs. 
It assures rigid, durable construction and quiet movement. Seat 
and back heights are fixed. 





No. 100 Quartered Oak 
No. 104 Birch, Walnut or Mahogany Finish 


Full details with price information and probable shipping dates on request. No. 104 T, With Turned Posts 





JASPER IN DIANA 
REPRESENTATIVES: Geo. A. Litchfield, Sales Mar. 
E. W. Thomas, (Southwest James S. Fowls, (Southern) W. H. Brown, (Chicago-Midwest) S. H. MacDonald, (West R. J. Freeman, (Eastern 
Box 3493 Peninsula Station 3414 Euclid Heights Blvd. 6708 Glenwood Ave., Chicago 405 Orpheum Bldg 383 Madison Ave. 


Cleveland, Ohio Phone ROGers Park 3644) Seattle, Wash. New York, N. Y. 


Daytona Beach, Florida 
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member of Phi Kappa Psi fraternity. Recently he 
served as president of the Alpha Delta Sigma national 
advertising fraternity and was an honorary member 
of the University of Wisconsin chapter which was 
named for him. 

In the first World War he served as a lieutenant in 
the Royal Flying Corps and later as captain in the 
U. S. Aviation Corps. 

+ ob + 
J. L. KOSTER 

The Royal Typewriter Company, reports the death 
of J. L. Koster, assistant mechanical superintendent 
at the factory, on October 11. 

Mr. Koster, a high grade mechanical engineer, joined 
Royal in 1907, and was first employed at the Brooklyn 
factory. He has done important work for the company 
in the tool experimental and special mechanical depart- 
ment. Royal’s vice-president in charge of production, 
Mr. Cook, says, “His keen analyses of mechanical and 
productive problems, and his perseverance and appli- 
cation contributed to the high quality found in the 
Royal typewriter.” 

+ ob + 
GEORGE HARRY BEACH 

Last month the following printed message was re- 
ceived from the Will A. Beach Printing Company, 
Sioux Falls, S. D. 

“With deep sorrow the Will A. Beach Printing Com- 
pany announces the death of its vice-president, George 
Harry Beach, Lieutenant, Air Forces, United States 
Army, on October 1, 1942, at Puerto Rico, while serving 
his country.” 

+ ok + 
MAJOR PAUL SAVOY 

Major Paul Savoy, one of the directors of the 
Dominion Blank Book Company, Ltd., St. Johns, Que., 
widely known as a Canadian manufacturer, was killed 
while serving with his regiment in the raid on Dieppe. 
Prior to going overseas he was a lieutenant with his 
regiment, the Fusiliers of Montreal. He was promoted 
after arriving in England. He is survived by his widow. 

SJL 
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F. B. ROWE 
Frank B. Rowe, Philadelphia branch manager for 
the Transo Envelope Company, Chicago, died last 
month in. the Germantown hospital at the age of 
seventy. He is survived by a son, F. Scott Rowe, of 
Baltimore; a daughter, Sarah L., and three sisters, 
Alice, Blanche and Barbara, all of Altoona. 


*—-<« 





Typewriter Parts Catalogue Recently Issued by the American 
Writing Machine Stores Division of Remington Rand, Inc.— 
This great book was described in detail in the October issue. 
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"DREAM" 


Sales-conscious dealers value the advanced formulation 
and processes used in making the U. S. line of carbon 
papers. Gone are the common headaches of curl, smear 
and treeing. 


These desired eliminations make “repeat orders” auto- 
matic in many cases because customers stay sold! 


Let us prove there is a difference . . . write on your 
business letterhead for prices and samples. No obligation, 
of course. 


U. S. TYPEWRITER RIBBON MFG. CO. 
Filbert at Tenth Street 
Philadelphia, Pa. 
ESTABLISHED 1895 





"AMERICAN ACE" 
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PERFECT SEAT CUSHION 


After eight hard months of experimenta- 
tion we have developed a springy, resili- 
ent, interlocked hair filler for our con- 
vertible cushion. This new filler does not 
bunch up, and retains its resiliency. It is 
the nearest thing to rubber obtainable. A 
sample order will convince you. Write 


today. 
Y The PERFECT 


RUBBER SEAT CUSHION CO. 


1412 UNITY ST PHILADELPHIA, PENNA. 


SofSeat 


STOOL CUSHIONS 


made of the new interlocked 
hair filler, transforms hard, 
uncomfortable stools into 
soft resilient seats. SofSeat 
Cushions just slip on. Once 
on, they stay on. Made in 
13, 14 or 15 inch diameters. 
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TUBULAR CoIN WRAPPERS 


Stationers! It's your Line—Exclusively! 








"Steel-Strong” Products are sold through 
Stationers and Office Supply Dealers only. 
We have no retail salesmen to pirate your 
customers and cash in on your missionary 
work. 


Write for liberal discounts and sales help on: 


Coin Wrappers Lead Seals 
Bill Straps Seal Presses 
Coin Bags Teller’'s Moisteners 


Currency Bags Manual Coin Counters 

Draw String Bags Currency Racks 

Metal Clasp Bags Wrapper Cabinets 

Night Depository Bags Sorting Trays 

Linen Shipping Tags Coin Storage Trays 
Downey Caange Trays 








THE C. L. DOWNEY CO. HANNIBAL, MO. 

















“KILTAN’ 


Unground Ball Bearings for the 
Metal Office Furniture Industry 


(U. 8. Patent 1,782,622. Canadia: Patent 324,059. Other patents pending.) 





All parts machined from bar stock and heat-treated, | 
outer races are one piece and can be made in any desired 
shape. (No soft stampings used whatsoever.) For cradle 
slides our ball bearings and rivets are in one unit for 
quick assembly. 95% of filing cabinet drawer slides in 
United States and Canada cperate on “Kilian” unground 
bearings. Samples made to your specifications. 


Kilian Manufacturing Corp. | 


1728-1736 Burnet Avenue Syracuse, New York 
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ATTRACTIVE PAPER WEIGHT TO ANDERSON- 
HICKEY DEALERS 
Anderson-Hickey Co., Inc., Geneva, IIl., recently sent 
an attractive glass paper weight as a souvenir to the 
dealers who sold Anderson-Hickey products before 
the steel curtailment program terminated their manu- 
facture for the duration of the war. The center of 





THE ANDERSON-HICKEY SOUVENIR 


this device is raised and rounded, and serves as a 
magnifying glass. The company would be interested 
in hearing from any of its regular dealers who has not 
received one of these gifts. 

The company also purchased a quantity of playing 
cards for distribution among men in the armed serv- 
ices, three-fourths of the lot being distributed through 
USO, the other quarter by the company itself. The 
cards were sent as a gesture of friendship to the boys 
and had no advertising on them. 

_—_-- —— 


POST OFFERS FREE CALEN- 

DAR.—Featured by extra-large 

figures which can be read ¥ 
across an extensive room or 
office, a new drafting room 
calendar is being offered free 
of charge by the Frederick Post 
Company, Chicago, to those 
who apply on business letter- | 
head. In addition the calendar 
bears a section of technical 
data for the engineer and 
draftsman containing charts on 
wire and sheet metal gauges, 
screw heads, etc. The top il- 
lustration is printed in six colors 
and the unit measures 24!/, by 
153%, overall. Applications 
should be addressed to Box 803, 

Chicago, Ill. 

















ENGAGEMENTS 


Mr. and Mrs. George Harry Snyder, Evanston, IIl., 
have announced the engagement of their daughter, 
Margaret Audell, to Private Roy Skibbe, Jr., son of 
Mr. and Mrs. A. R. Skibbe, Scarsdale, Ill. Both attended 
Northwestern University. Mr. Skibbe is at present 
stationed at the Merced Army Flying School in Cali- 
fornia. His father is vice-president of the Associated 
Stationers Supply Company. 
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Parle Cooley, Bates Manufacturing Company, is 
still receiving congratulations on the birth of a daugh- 
ter to Mrs. Bates on September 9. The young lady 
has taken the attractive name of Georgia Lee and has 
managed to add a little poundage to her original 
eleven pounds, twelve ounces. 
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op 
Cy , In the Army, the Navy and in hundreds of 


7 | government and industrial offices, Speed Prod- 





ucts are serving the need for speed, efficiency 
and endurance. 


War needs come first —so our regular distrib- 


a T utors do not get all the Speed merchandise 








they require these days. But they'll be in a 
desirable position when peacetime business is 
resumed. For many thousands of men and 
women are being impressed by the superior 
merits of the Speed Products they are now 
using in the discharge of their wartime duties. 























After the war, as well as at present, you will 
find that “SPEED” IS THE ORDER OF THE 


DAY! 
— 
—— 


1S THE ORDER OF THE DAY 








SPEED PRODUCTS COMPANY 


37-18 NORTHERN BOULEVARD, LONG ISLAND CITY, NEW YORK 
Pe ‘ 4 
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You can still get 


Gunlocke 


UPHOLSTERED 
CHAIRS! 







NOTE: You will be wise to choose 
leather of corrected top grain quality 
for your orders. Other grades are going 
into war products. 


In the September issue of this publication Gunlocke reminded you of the 
November Ist deadline for all chairs and davenports with metal spring up- 
holstering. That deadline is past. 

But . .. you can still furnish your customers with Gunlocke Upholstered 
Furniture! A new construction dispenses with metal springs without altering 
the appearance of designs one bit. Of course, it lacks the full resiliency of metal 
springs, but nevertheless does provide substantial comfort. 

So, you can satisfy your customers with Gunlocke upholstered chairs to 
match their present office furniture. And satisfied customers are today’s best 


insurance of tomorrow’s business. 


. H. GUNLOCKE CHAIR COMPANY 


WAYLAND, NEW YORK 
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GREAT LAKES TRAVELERS NOTES 


William Muir, Chicago manager for National Blank 
Book Company, was elected a member of Great Lakes 
Travelers Club September 25. Past-president Charlie 
Mueller, of Joseph Dixon Crucible Company, presided 
at the meeting. The principal topics of discussion 
were the forthcoming NSA convention and best means 
by which the club might cooperate with the conven- 
tion committee. 


* 7” * 


At the regular luncheon meeting held Friday, Octo- 
ber 2, just before the opening of the NSA convention 
in Chicago, about sixty were present. President Karl 
Kiesel was on hand to function as chairman. He called 
for the usual self-introduction, which is quite a process 
when sixty men are involved and the room is long and 
narrow. 

Among the special guests present were Charles P. 
Garvin, general manager of the National Stationers 
Association; Fred Fenne, Associated Stationers Supply 
Company, vice-president of the Field Division; Willis 
E. Lowe, The White Company, Dallas, Tex., vice-presi- 
dent of the Distributors Division; A. J. Markelz, The 
Book Shop, Joliet, Ill., governor of District No. 6, and 
Walter Ruedy, S. G. Adams Company, St. Louis, Mo. 

Messrs. Garvin, Lowe and Fenne were called on and 
spoke briefly. Ed Conlon of the Rockwell-Barnes Com- 
pany, as chairman of the Chicago convention com- 
mittee, outlined some of the activities to be expected 
at the assembly. Bill Cox, in his capacity as chairman 
of the men’s committee for ladies entertainment, 
referred to the program that had been arranged. Golf 
chairman, George Cormack, Wilson-Jones Company, 
urged everyone to attend the annual NSA tournament 
scheduled for the following Sunday. After a few com- 
ments from Ed Little of the Wabash Cabinet Com- 
pany, perennial handler of banquet seating arrange- 
ments at the convention, the meeting adjourned. 


The president and all the ex-presidents of the Great 
Lakes Travelers Club except one attended the meet- 
ing held on October 16. The one exception was 
Charlie Consodine, who left the industry although 
he was interested enough to come to Chicago for the 
big NSA meeting. Plans were started for a Christmas 
party which will provide some substantial benefit for 
a charitable organization still to be selected. Among 
the guests at this meeting was Stanley Williams, who 
for five years was in the office of Smead Manufactur- 
ing Company at Hastings, Minn., and since early 
September has been in the United States Navy. 

It was learned at this meeting that Lt. John W. 
Cole, who is in the Air Service and formerly was con- 
nected with The Carter’s Ink Company, has been hos- 
pitalized, the ailment being an attack of influenza. 


William Fletcher, of the headquarters of The Car- 
ter’s Ink Company in Cambridge, was a guest of Karl 
Kiesel, manager of the Chicago district office and pres- 
ident of the Great Lakes Travelers Club, at the Octo- 
ber 23 meeting. At this session Christmas party com- 
mittees were announced. The planning committee 
consists of R. J. Vojta, Frank Mashek & Co., and Wil- 
liam Boyd, Acco Products, Inc., co-chairmen; Charlie 
Jones, C. L. Barkley & Co.; Leonard Rose, National 
Blank Book Co.: Bob Overend, Eagle Pencil Co.; Ray 
Eichenlaub, Service Steel Products Corp.; John 
Smythe, Geyer’s Topics, and Lloyd Keenan, Index 
Sales Co. It is customary at the club’s Christmas 
parties to donate goods or cash to worthy charities. 
This year it is to be cash. The committee to select the 
charity or charities consists of Tom Gillice, Rockwell- 
Barnes Co., chairman; Harry Balch, Quality Park 
Envelope Co., and Bill Smith, Ace Fastener Corp. Each 
committee went into a huddle after the regular meet- 
ing adjourned. 










The 
Volunteer 


A File Made to 
Order for 
Today's Needs 


The VOLUNTEER is a well made wood 
file, attractive in design, smooth in opera- 
tion, finished in standard Bentson olive 
green. It intermembers with Bentson 
standard steel files now in use. 


Write for Illustrative Folder 


THE BENTSON MFG. CO., AURORA, ILLINOIS 








POCKET SEALS oF QUALITY 
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The “ALUMINUM” Pocket Seal 


UNCONDITIONALLY 
GUARANTEED 





“BEST SELLER” for 40 YEARS 


THE NOTARIES FAVORITE 








The “OFFICIAL” Pocket Seal 


REALLY EMBOSSES 
HEAVY PAPER 


A CORPORATE SEAL 
POCKET SIZE 





FURNISHED IN 3 SIZES 











MANUFACTURED BY 


MEYER & WENTHE, Inc. 
Established 1854 
Dependable Service for 87 Years 


30 SOUTH JEFFERSON STREET, CHICAGO, ILLINOIS 











PLACE YOUR ORDER WITH YOUR LOCAL 





MARKING DEVICE DEALER 
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Such is The A Army y ofsers 
FOR STEADY soe sis 
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STEEL FILE SIGNALS 


WILL NOT TARNISH 
EASY TO ATTACH 
READILY SHIFTED 
ALWAYS STAY PUT 

12 NON-CHIP COLORS 

D MANY PAT. FEATURES 
aa TYPES FOR ALL FILES 


OF SAMPLES 

















THE H. C. COOK CO., 14 BEAVER ST., ANSONIA, CONN. 
“ONE HUNDRED PERCENT DEALER PROTECTION” 

















| 
YOUR COUNTER || 
° Everyone who walks into your store can use 
8 PASTEL SUPERDEX roll labels. And everyone who 
COLORS , . 
BUFF does is a satisfied customer. 
GOLDENROD SUPERDEX roll labels are made of good 
CHERRY . . . 
SALMON quality stock in eight pastel colors on full 
GREEN automatic machinery — perfectly scored — 
MANILLA perforated—evenly gummed. 
BLUE 
WHITE Put them up on your counter today. 


THE WARSHAW MFG. CO., INC. | | 


1 MAIN STREET, BROOKLYN, NEW YORK 


GUIDES INDEX CARDS FOLDERS 
PROTEX STICKONS MENDING TAPE GUMMED INDEX TABS 


EEA CM 
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N. S. A. CONVENTION REGISTRATION 
(Continued from page 22) 


Anderson, H C., The Globe- 
Wernicke Co., Cincinnati, Ohio. 
Armstrong, H. B., Armstrong Sta- 
tionery Co., Cincinnati, Ohio. 
Ashley, E. Russell, Ashley-McCor- 

mick Co., Bridgeton, N. J. 
Atkins, Add, Ragland Office Equip- 

ment, Texarkana, Texas. 
Atwood, Harold, Manufacturers’ 

Representative, New York City. 


Augur, N. A., Wallace Pencil Co., 
St. Louis, Mo. 

Austin, Howard V., Office Sup- 
plies, Inc., Muskegon, Mich. 
Baird, Paul, Geo. E. Baird and 

‘on, Kansas City, Mo. 

Baker, Harris W., G. & C. Mer- 
riam Co., Springfield, Mass. 
Baker, Ingham, G. & C. Merriam 

Co., Springfield, Mass. 


Balaban, N., Service Office Supply 
Co., Detroit, Mich. 

Balch, Harry, Quality Park En- 
velope Co., Chicago, IIl. 

Baldwin, Wallace H., Mittag & 
Volger, Inc., Park Ridge, N. J. 

Ball, Robert T., Stationers Club 
of Michigan, Ann Arbor, Mich. 
Bannon, J. F., Defiance Sales 
Corp., Providence, R. I. 

Bansemer, Roy T., Stationers 
Loose Leaf Co., Milwaukee, 


is. 
Barker, Raymond N., S. Barker’s 
Sons Co., Cleveland, Ohio. 
Barkley, Charles L., C. L. Bark- 
ley & Co., Chicago, IIl. 
Barkley, P. H., C. L. Barkley & 
Co., Chicago, IIl. 
Barnham, John A., Twin 
Prtg. Co., Champaign, IIl. 
Barrett, Paul L., Johnson Chair 
Co., Chicago, IIl. 
Barringer, P. H., American Lead 


City 


Pencil Co., Hoboken, ‘ 

Barth, A. A., Jasper Chair Co., 
Jasper, Ind. 

Barthel, T. J., Boorum and Pease 
Co., St. Louis, Mo. 

Bassett, A. G., Bert M. Morris 
Co., Wheaton, III. 

Bauer, R. C., National Blank Book 
Co., Chicago, II. 


Baugher, A. H., Carter’s Ink Co., 


Chicago, Ill. 


Baxter, G. M., Diebold Safe & 
Lock Co., Canton, Ohio. 

Baxter, R. H., Baxter Sales Corp., 
New York. 

Bayly, William E., The Emerson 
Price Co., Lima, Ohio. 

Becker, William J., Joseph Dixon 


Crucible Co., Chicago, Til. 
Beeken, W. S., Bainbridge, Kimp- 
ton & Haupt, New York City. 
Beekman, R. E., Manufacturers’ 
Representative, Chicago, Ill. 
Beeler, B. L., J. L. Hanson Co., 
Chicago, Til. 
BeGole,_ L. 
Backus, Detroit, 
Bell, Renick, General 


C., Richmond & 
Mich 


Firep roofing 


Co., Youngstown, Ohio. 

Benge, Roscoe, Codo Mfg. Co., 
Chicago, IIl. 

Bennett, Stan K., Brown Brothers, 
Ltd., Toronto, Canada. 

Benner, Dan H., Kessler Office 
re a Rapids, Mich. 

Berry, F. E. T. Conner & Co., 


Fort Worth. “Texas. 


Bishop, R. V., Office Supply & 
Prtg. Co., Cleveland, Ohio. 

Bittman, H. U., A. W. Faber, 
Inc., Newark, N. J. 

Black, James N., Parker Pen Co., 


Janesville, Wis. 
Boehmer, Walter W., Miami Staty. 
Co., Inc., Dayton, Ohio 
Boling, J. K., Myrtle Desk Co., 
High Point, N. C. 
Eberhard 


Bohart, W. B., Faber 
Pencil Co., St. Louis. Mo. 
Bolz. Emil H., Ace Fastener Corp., 
Chicago, IIl. 

Boone, C. T., Boone Bros. Co., 
Louisville, Ky. 

Boswell, R., Roanoke Book & 
Staty. Co., Roanoke, Va. 

Boyd, Guy, Shaw-Walker Co., 
Muskegon, Mich. 

Boyd, Omar E., Stationers Corp., 


Cal. 


Los Angeles, 
Acco Products, 


Boyd, William J.. 


Inc., Chicago. ll. 

Boyer, K. L., Newell B. Newton 
Co., Toledo, Ohio. 

Bradley. E. J., Higgins Ink Co., 
Des Plaines, IIl. 

Brain, J. B. Jr.. Omaha School 
Supply Co., Omaha, Nebr 


Brass, W. B., W. C. Brass and 
Associates, Indianapolis, Ind. 
Brass, W. C., W. C. Brass & 


Associates, Indianapolis, Ind. 
Bredesen, E. C., Bredesen Broth- 
ers, Beloit, Wis. 
Breen, George T., Mosler Safe Co., 


Hamilton, Ohio. 

Bretz, H. M., Archie Sherer Co., 
Dayton, Ohio. 

Bristoll, B. J., Koch Bros., Des 
Moines, Iowa. 

Britton, William R., Rite-Rite 
Mfg. Co., Downer’s Grove, IIl. 


Brown, John A., J. R. Weldin Co., 
Pittsburgh, Pa. 

Brown, Louis M., Eberhard Faber 
Pencil Co., Brooklyn, ay ee 
Brown, William H., Jasper Chair 
Co., Jasper, Ind. 
Buckwalter, Paul, 
Book Co., Holyoke, 

Buhrows, L. R 
Furniture Co., 

Bullock, A. A. 
Co., Chicago, Ill. 

Burbank, Paul, United Airlines, 
Chicago, IIl. 

Burke, Elgin J., Wilson-Jones Co., 
Chicago, Ill. 

Burnett, R. C., Sentinel Prtg. Co., 
Indianapolis, Ind. 

Burns, D. L., Mansfield Type- 
writer Co., Mansfield, Ohio. 

Burns, Milt, Yates Burns and Har- 
ris, Detroit, Mich. 

Burns, Ronald C., W. & J. Sloane, 
New York. 

Burns, Tolman, Mansfield Type- 
writer & Office Supply Co., 
Mansfield, Ohio. 

Burras, Hugh, Cless Burras Staty. 
Co., Inc., Oak Park, Il. 
Burst, Frank C., Sentinel 
Co., Indianapolis, Ind. 
Butterfield, Sidney, Smith & But- 

terfield, Evansville, Ind. 

Byars, Robert §S., Transylvania 
Prtg. Co.. Lexington, Ky. 

Byers, W. E., Byers Office Equip- 
ment Co., Davenport, Iowa. 


National Blank 
Mass. 
.. Commercial 
Chicago, IIl. 
Johnson Chair 


Prtg. 


& 


Callender, Decker’s_ Inc., 
Anderson, 
Campbell, A. L., Acme Visible 
Records, Inc., Chicago, Ill. 
Campbell, F. J., Triner, Scale & 
Mfg. Co., Chicago, Ill. 
Campbell, G. P., Commercial Staty. 
& Sup. Co., Chattanooga, Tenn. 
Carlson, A. G., Carlson Bros., 
Inc., Moline, Ill. 
Carlson, C. H., Horder’s, 
Chicago, II. 
Carpenter, P. 
Chicago, IIl. 
Carpenter, W., 
Chicago, IIl. 
Carrow, A. M., Speed Products 
Co., Long Island City, N. Y. 
Cassady, W. G., Acme Visible 
Records, Inc., Chicago, IIl. 
Castle, Karl E., Weis Mfg. Co., 
Chicago, II. 


Jim, 
Ind. 


Inc., 
R., Sanford Ink Co., 


Sanford Ink Co., 


Caswell, F. H., F. S. Webster 
Co., Park Ridge, Ill. 

Chambers, Glenn W., Scripto 
Manufacturing Co., Atlanta, Ga. 

Channon, S. L., F. W. Roberts 


Co., Cleveland, Ohio. 
Cheney, Paul, Southworth Co., 
W. Springfield, Mass. 


Chute, Mortimer H., Jr., Bain- 
bridge, Kimpton & Haupt, New 
York. 

Clark, H. M., H. M. Clark Office 
Supply Co., Phoenix, Ariz. 

Clayton, Samuel S., Koh-I-Noor 


Pencil Co., Brooklyn, N. Y. 
Clegg, William C., Clegg Co., San 
Antonio, Texas. 
Cody, Clif, The C. F. Cody Co., 
Dubuque, Iowa. 


Coelln, Albert, Wilson-Jones Co., 
Boston, Mass. 
Coggin, F. L., Sun Rubber Co., 


Barberton, Ohio. 

Cole, L., Better Office Supply Co., 
Chicago, Tl 

Cole, W. W., Manufacturers’ 
resentative, Atlanta, Ga. 

Coleman, Fred M., Jr., Amberg 
File & Index Co., Wilmette, III. 

Collins, Earl, Rockwell-Barnes Co., 
Chicago, IIl. 

Colomb, Lionel A., Weis Mfg. Co., 
New Orleans, La. 

Comstock, W. D., G. J. 
Co., Chicago, Ill 


Rep- 


Aigner 
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AECUTIVE UEohos 





resenting A Tw oo wilh an 
Experienced Background 


® These are history making days: industry 
moves at break-neck speed: momentous de- 
cisions emerge from executive offices. In 
view of this situation, it is the dealer's op- 
portunity ... yes. even his duty to give 
every business executive the kind of en- 
vironment and the business tools that will 
contribute towards his maximum efficiency 
and maximum personal comfort while on 


the job. 


Consequently we have a hunch that many 
successful business men are waiting for an 
enterprising office furniture dealer to come 
along and satisfy this need. Furthermore. 


we firmly believe that the stage is now set 





for the modernization of countless execu- 
tive offices. 

We want dealers who have the vision to 
see this picture. For these dealers. we offer 
a fine sales opportunity. We're making ex- 
ecutive desks that you can sell profitably 
... desks around which you can create a 
smart looking, stimulating home for the 
top flight business men of your community. 


Literature will be mailed on request. 
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I 3480WELIS ST // f° 4 CHIMAGO, ILL. 
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HIS SAME “ASSISTANT” is helping hundreds of 
America’s business leaders increase office efficiency, 
cut costs and save valuable space. 
It is called The Diebold CARDINEER-~—the rotary file 
that is revolutionizing today’s record-keeping methods. 


One turn of the wheel and CARDINEER instantly brings 
any one of 6,000 card records to the operator's finger-tips. 
That’s the equivalent of 120 ordinary card files. Saves 
thousands of steps. Portable. Occupies less than 3 sq. ft. 


Every executive interested in saving time, saving space, 
cutting record costs and speeding up work will want 
to investigate CARDINEER. Just mail the coupon 
below without obligation. 


DIEBOLD SAFE & LOCK COMPANY « CANTON, O. 


Offices in: New York, Chicago, Cleveland, Detroit, 
Washington, Philadelphia, Boston, St. Paul-Minneapolis, 
Pittsburgh, St. Louis. Dealers in other Principal Cities. 


DIEBOLD 














ROTARY FILE 








Essential for today’s record-keeping methods 





We carry CARDINEERS 
in stock for 


immediate delivery 








DIEBOLD SAFE & LOCK CO. Name 
Canton, Ohio 
Please send me, without obli Firm 
gation, complete information on 
iddress — = 


Cardineer Rotary Files. 
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Conklin, Duncan, Boorum & Pease 
Co., Chicago, Ill. 

Conlon, J. E., Rockwell-Barnes 
Co., Chicago, Il. 

Consodine, Charles G., 
olis, Ind. 
Consodine, Dan J., Richard Best 
Pencil Co., Irvington, N. J. 
Constantine, Geo., Palace Office 
Supply Co., Tulsa, Okla. 

Constantine, James, Palace Office 
Supply Co., Tulsa, Okla 

Cooke, James L., Cooke Staty. Co., 
Salem, Oregon. 

Cooley, Parle, Bates Mfg. Co., 
Orange, N. J. 

Cooper, F. S., Codo Mfg. Co., 
Holyoke, Mass. 

Cooper, H. Ed., McMillan Book 
Co., Minneapolis. Minn. 

Cooper, Jim W., Jr., Manufactur- 
ers’ Representative, Atlanta, Ga. 

Cooper, k. D., Art Metal Con- 
struction Co., Chicago. III. 

Cormack, George, Wilson-Jones 
Ce. Chicago, Ill 

Cornish, I. R., Paxton’s, Blooming- 
ton, Ill. 

Coz, W. H., 
Chicago, III. 

Crenshaw, Mrs. V. T., Southern 
Stationery, Atlanta, Ga. 

Crile, Don, Office Equipment Co., 
Canton, Ohio. 

Crow, J. A., Hall Lithographing 
Co., Topeka, Kan. 

Crowl, Les, Blade Prtg. & Paper 
Co., Toledo, Ohio. 

Cunningham, Norman, Arch Cun- 
ningham & Co., Boise, Idaho 
Curry, W. N., Illinois Booksellers 
& Stationers Assn., Peoria, Ill. 
Curtiss, Frank R., Neva-Clog 
Products, Inc., New Haven, 


Conn. 


Indianap- 


Carter’s Ink Co., 


D 


Daley, Alf W., Brown Brothers, 
Ltd., Toronto, Canada. 

Daltcn, William J., Chicago, III 

Daniel, Christine, S. B. Newman 
Co., Knoxville, Tenn. 

D’Armond, A. J., Horder’s, Inc., 
Chicago. III 

Daughaday, Jerry S., Howard D. 
Happy Co., Paducah, Ky. 

Davies, John R., Moore Push Pin 
Co., Philadelnhia, Pa. 

Davis, Grenville, Manufacturers’ 
Representative, Chicago, IIl. 
Davis, G. P., Bank & Staty. Co., 

Indianapolis, Ind. 

Davis, K. F., W. H. Gunlocke 
Chair Co., Wayland, N. Y. 
Davis, Raynes, Swan Pencil Co., 

Los Angeles, Cal. 

Dawson, George H., Wilson-Jones 
Co., Chicago, III. 

Dean, G. A., Horder’s, Inc., Chi- 
cago, Ill 

Decker, Howard, Decker’s, Inc., 
Lafayette, Ind. 

Degroft, W. J., Sanford Ink Co., 
Ft. Wayne, Ind. 

Demaree, C. S., Demaree Station 
ery Co., Kansas City, Mo. 

Demaree, George T., Demaree Sta- 
tionery Co.. Kansas City, Mo. 

Denny, Gayle M., Transylvania 
Prtg. Co., Lexington, Ky. 

Dent, Arthur C., Superior Type 
Co., Chicago, II. 

Denton, Earl A., Automatic Pencil 
Sharpener Co., Chicago, IIl 

Denzer, C. F.. The C. F. Denzer 
Co., Sandusky, Ohic 

Diehl, William, Jr., Diehl Office 
Fruipment Co.. Columbus, Ohi 

Diehl, William, Sr., Diehl Office 
Equipment Co.. Columbus, Ohi 

Deutsch, Fred, C Barkley & 
Co., Chicago, III. 

Dick, Harry C., Redeker & Dick 
Cincinnati, Ohio. 

Dimmitt, M. S., Wilson-Jones C« 
Cincinnati Ohio. 

Dodge, Ed. F., Jr., Johnson Chair 
Co., Chicago, Il. 

Donahue, J E., Yawman and 
Erbe Mfg Co., l 
Minn 

Donisthorpe, H M., Rockwell 
Barnes Co., Columbus Ohio 

Dooley, Edward F., Wilson-Jones 

Co., New York City 

Dopke, Tony, Peerless Key-Im 
perial Manufacturing Co., New 
ark, N. J. 

Douglas, H. D., Stationers, Okla 
homa City, Okla. 

Douglass, R. F., Gunlocke Chair 
Co., Wayland, N. Y 

Downey, Leo, Boorum & Pease 
Co., Chicago, Ill 

Downey, C. Lee, C. L. Downey 


Co., Hannibal, Mo. 


Downs, Fred, Downs- Randolph 
Co., Tuisa, Ukla 

Drake, M. W., The Drake Co., 
Shreveport, La. 

Draper, Carl, Noesting Pin Ticket 
Co., Los Angeles, Cal. 

Dressel, H. k., Autopoint Co., 
Chicago, IIl. ; 

Drio, H. N., Castle Staty. Co., 
New Castle, Pa. 

Duebelbeis, Emmett, National 
Cover and Mfg. Co., St. Louis, 


Mo. 

Duebelbeis, Robert, National Cover 
and Mfg. Co., St. Louis, Mo. 
Duggan, T. G., Columbia Ribbon 
& Carbon Mfg. Co., Glen Cove, 


ms Se 

Dunn, Ed. W. Y., Samuel Ward 
Mfg. Co., Boston, Mass. 

Dunnett, George C., McFarland 
Office Equipment Co., Rockford, 
1 

Durchslag, W. F., Stevens, Ma- 
loney & Co., Chicago, IIl. 

Durham, J. E., John P. Morton 
& Co., Louisville, Ky. 

Dwiggins, L. J., Reyburn Mfg. 
Co., Chicago, Ill. 

Dykema, Raymond, Doubleday 
Bros., Kalamazoo, Mich. 


E 


Eadon, Bert, C. Howard Hunt Pen 
Co., Camden, N. J. 

Earnshaw, O. E., 
Equipment Co., Dayton, Ohio. 

Edelhoff, A. S., General Pencil 
Co., Jersey City, N. J. 

Eichenlaub, Ray J., Service Steel 
Products, Chicago, IIl. 

Ziseman, Alvin, Maverick-Clarke 
Litho. Co., San Antonio, Texas. 

Zider, Claude, The Office Supply 
Co., Missoula, Mont. 

Zidred, Arthur C., Eldred Co., 
Lorain, Ohio. 

emerson, Thomas, Eversharp, Inc., 
Chicago, III. 

Zmery, Lynn B., Lynn B. Emery 
Co., Detroit, Mich. 

spe, Lyle, Midwest Press Supply 
Co., Sioux Falls, S. D. 

-vans, Charles F., 
¢ Ios Angeles. Cal. 

=verly, C. H., Office Appliances, 
Chicago, II. 


Roth Office 


a ee ee. ee ee | 


Sanford Ink 


_ 


F 


Faber, Eberhard, Eberhard Faber 
Pencil Co., Brooklyn, N. Y. 
‘arber, Louis E., J. L. May Co., 
New York, N. Y 

‘arr, Albert E., National Blank 
Book Co., Holyoke, Mass. 
favor, G. M., Koh-I-Noor Pencil 
Co., Brooklyn, N. Y. 

favor, I. P., Koh-I-Noor Pencil 
Co., Brooklyn, N. Y. 

Fecho, J. S., Burrows Bros. Co., 
Cleveland, Ohio 

‘eeley, James E., Springfield Office 
Supply Co., Springfield Mass 
fellowes, Folger, Bankers Box Co., 
Chicago, Il 

Fellowes, H. L., Bankers Box Co., 
Chicago, III 

fenne, Fred O., Associated Sta- 
tioners Supply Co., Dallas, Tex- 
as. 

*itzpatrick, W. T., Gregory Fount- 
O-Ink C Los Angeles, Cal 
‘leming, Bob, The Leopold Co., 

Burlington, Iowa 

follin, M. V., Jasper Office Fur 
niture Co., Jasper, Ind. 
Fontaine, Art, Decker’s, Inc., La- 
fayette, Ind. 

*orbes, Thomas G., Mittag & Vol- 
ger, Inc., Park Ridge, N. J. 
Ford, J. P., Apex Stationery Co., 
Dallas, Texas 
Foster, Paul L., 

Inc., Park Ridge, N. J. 
Foster, W. H., General Fireproof- 
ing Co., Youngstown, Ohio 
Fox, Miles, Miles Fox Co., De 
troit, Mich 

Fraser, R M Marshall-Smith, 
Inc., Cleveland, Ohio 

Frederick, C. I Parker Pen Co 
Janesville. Wis 

Frey, A. R., The Globe-Wernicke 
Co., Cincinnati, Ohio. 

Frisby, Horton, Roberts Office 
Supply Co., Portland, Maine 

rr nd, Fulton Specialty 

th, N. J. 

Esterbrook Steel Pen 

nden, N. J 


— - — 


Mittag & Volger, 









G 
Gage, Nevin I., Office Appliances, 


161 











12 BIG SELLERS 


Your Customers Will Need 


TheIDEAL SYSTEM 


To Meet The Requirements Of The 


NEW INCOME TAX LAW 


Each IDEAL SYSTEM is a Complete, Up-to-date 
Bookkeeping System and Tax Record— 
All In One Book: 


Merchants Business and Tax Record 

General Business and Tax Record 

Restaurant and Cafe Business and Tax Record 
Grocers Business and Tax Record 

Hardware Dealers Business and Tax Record 

Service Station Business and Tax Record 

Garage Business and Tax Record 

Drug Store Business and Tax Record 

Dentists and Physicians Professional and Tax Record 
Beauty Shop or Barber Shop Business and Tax Record 
Jewelers Business and Tax Record 

Farm and Ranch Income Tax Record 


Prices $2.00, $3.50, $5.00, $7.50 Each 
Liberal Discounts and Terms. Delivery Prepaid. 
Best Values Obtainable. Quick Turnover. 
18 Years Nation-wide, Prompt, Dependable 
Service. 

Write for Dealer’s Catalog Now! 


THE IDEAL SYSTEM COMPANY 


Publishers and Manufacturers 


424 South Broadway Los Angeles, California 
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- Year after year Ehrlich has 
been offering the “best 
buys’ in Quality "Leather 
Furniture’. Styled for sales 
with the sales value “Built- 


in. 


To-day Ehrlich 
BUY | 
unite | Recommends A Great 
"Best-Buy" 


STAMPS | * 
WAR SAVINGS STAMPS 
AND BONDS 





EHRLICH UPHOLSTERY WORKS 


520 West 42nd St., New York, N. Y. 








+ + + + + + H 
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NEW! 








PRE-VUE_ VISIBLE 
FILE SYSTEM 











=f 


YOU CAN SELL THIS UNIT 
The market is unlimited 


Here is a practical-visible card record filing 
system priced within reach of every business 
man in your community. You'll share our en 
thusiasm when you see our product and hear 
our interesting story. Note a few of the out 
standing features that make this unit saleable 
Built in 100 card units 

Card capacity may be increased to 200 cards 
Size of cards 342 x5Si2 

Cards offer visible inaex space for quick reference 
Cards easily removed or replaced 

Unit tays flat or stands upright 

Cover of imitation leather, beautifully embossed 
Colors—Biue, brown, maroon 

Retail price ©7.50 ‘ncludirg 100 cards 

No critical materials used 


Write for samples and literature today sure 


PRICE COMPLETE $750 


Including 100 Cards 
Patents Pending. 


eeeeeeeeee 


PREVUE-RADSELL CO. 


538 S. Dearborn St., 


Chicago, Ill. 














GEORGE B. GRAFF 


COMPANY 





64 Washburn Ave. 
Cambridge, Mass. 


Garvin, Charles P., National Sta 
tioners Association, Washington, 
i, Se 

Gassenheimer, Leo, Mercantile Pa- 
per Co., Montgomery, Ala. 

Gerth, N. A., Imperial Desk Co., 
Evansville, Ind. 

Geuther, O. “R., Marshall-Jackson 
Co., Chicago, Il. 

Gilbert, John A., Office Appliances, 
Chicago, Ill, 

Gilbert, P. J., Sears Roebuck & 
Co., Chicago. 

Gill, A. W., A. W. Gill 
Trenton, N. J. 

Gill, Dorothy W., H. H. West Co., 
Milwaukee, Wis. 

Gillice, Tom, Rockwell-Barnes Co., 
Chicago, ll. 

Gingland. R. B., Fsterbrook Steel 
Pen Mfg. Co., Chicago, IIl. 

Girardot, B. F., Gregory Fount 
O-Ink Co., Los Angeles, Cal. 

Goff, W. E., Bill Goff, Inc. Mad 
Ison, Wis 

Goldberg, A. I., A. I 
Co., New York City. 

Goldberg, Lawrence T., David 
Kahn, Inc., North Bergen, N. J. 

Goldstein, Hyman, Rochester 
Staty. Co., Rochester, N. Y. 

Goltzman, Samuel, Mutual Sta 
tioners Supply Corp., New York 
City 

Goodhand, L. C., Oxford Filing 
Supply Co., Brooklyn, N. Y 

Gorman, A. C.. Office Equipment 
Co., Louisville, Ky. 


& Co., 


Goldberg 


Gorton, Howard E., Dennison 
Mfg. Co., Framingham, Mass. 
Graff, Jack, Gunn Furniture Co., 

Grand Rapids, Mich. 


Graff, S., Speed-O-Print 
Chicago, III. 

Grayson, Ben S., Ace Fastener 
Corp., New York, N. Y. 

Grecco, James, Hotchkiss 
Co., Norwalk, Conn 

Greenleaf, William H., Bainbridge, 


Corp ’ 


Sales 


Kimpton & Haupt, New York, 
N. Y 
Gregory, C, G., Gregory Fount 
O-Ink Co., Los Angeles, Cal. 
Gregory, S. E., Heyer Corp., 


Chicago II). 

Gregory, W. B.. II. W. B. Greg- 
ory & Son, Detroit, Mich 

Griebel, Stanley E., Yawman and 
Erbe Mfg. Co., Minneapolis, 
Minn. 

Griffith, Lloyd, Russell Staty. Co., 
Amarillo. Texas 

Griffiths, Fred Jr., Noesting Pin 
Ticket Co., New York City. 

Griffiths, G. F., Noesting, Pin 
Ticket Co., New York City. 

Grimes, Carl G., Jr., Grimes-Stass- 
forth Staty. Co., Los Angeles, 
Cal 

Griswold, H. T.., 
Chicago, III. 


Sanford Ink Co., 


Groom, Thomas, Thomas Groom 
Co. Inc., Boston, Mass 
Guy, Walter C., Arkansas Prtg 


Co., Little Rock, Ark. 
H 


Haage, Jack, Blaisdell Pencil Co., 
Philadelphia, Pa. 

Hackett, Phil, Andrew Geyer, Inc., 
New York, N. Y 

Hall, Dean A., 
Creek, Mich 

Hall. Van Holt, Scripto Mfg. Co., 
Atlanta Ga. 

Haller, Harry, Blaisdell Pencil Co., 
Philadelphia, Pa. 

Hamilton, C. W., The Globe-Wer 
nicke Co., Cincinnati, Ohio 
Hamm, L. W., The Pierce C« 

Fargo, S. D 
Hammarborg, S. R., Dennison Mfg 
Co., Chicago, IIl. 

Hammond, R. L., National Blank 
Book Co., Des Moines, Iowa 
Hampton, Harold J., Indianapolis 
Office Supply Co., Indianapolis, 

Ind. 


Gage's, Battle 


Haney, W. H.. Abiline Prtg. & 
Staty. Co.. Abiline. Texas 
Hanna, L. R., Philip Hano Ce 


‘ ambridge. Mass 

Hanna, Norman L., Philip 
Co., Cambridge, Mass. 

Hanover, Don C., Sturgis Posture 
Chair Co., Sturgis, Mich 

Hansell, M. E., II, F. F. Hansell 
& Bro. Ltd., New Orleans, La 

Hansen, D. S., Carlson Bros., Inc., 
Moline, Ill. 

Hanson, Earl E., Office Furniture 
Contractors, Chicago, IIl 


Hano 


OFFICE APPLIANCES 


Hanson, T. H., National Blank 
Book Co., Tulsa, Okla. 

Hanson, V. A., Brown & Sanger, 
Sioux Falls, S. D. 

Harman, T. H., Cooperative Pub- 
lishing Co., Guthrie, Okla. 

Harper, A. C., Wilson-Jones Co., 
Pleasant Ridge, Mich. 

Harris, C. W., Hiller Office 
Supply Co., Indianapolis, Ind. 
Harris, Jack H., Stationers Asso- 
ciation of Detroit, Detroit, Mich. 
Hasty, Merrill D., Sengbusch Self- 
Closing Inkstand Co., Wayzata, 

Minn. 
Haugen, H. I., 
Chicago, Ill. 
Hayes, George R., Thomas Groom 

Co., Inc., Boston, Mass. 
Healy, E. B., Santa Fe Book & 
Staty. Co., Santa Fe, NN. M. 
Heath, Harry M., Richard Best 
Pencil Co., Indianapolis, Ind. 
Hegnauer, Wilbur, Chas. Ritter & 
Co., Mansfield, Ohio. 
Helmers, F. .. Dennison 
Co., Chicago, II. 
Henderson, B. L., Art Metal Con- 
truction Co., Jamestown, N. Y. 
Henriques, Ralph, Bates Mfg. Co., 
Philadelphia, Pa. 
Hermann, Otto, Buxton and Skin- 
ner Ptg. Co., St. Louis, Mo. 
Herrema, Cy., Economy Office 
Supply Co., Grand Rapids, Mich. 
Herrmann, George, Heyer Corp., 
Chicago, Ill. 

Heusner, A. M., Carpenter Paper 
Co., Omaha, Nebr. 

Heyman, Harry, Eagle Pencil Co., 
New York, N. Y. 

Higgins, Tracy, Higgins Ink Co., 
Brooklyn N. Y. 

*., High’s Office Supply 
Co., Medina, Ohio. 

Hills, Guy D., Seneca Falls Rule 
& Block Co., Inc., Seneca Falls, 
N. Y 


Eversharp, Inc., 


Mfg. 


Hobart, J. C., Eberhard Faber 
Pencil Co., Brooklyn, N. Y. 
Hodge, R. E., Gary Office Equip- 

ment Co., Gary, Indiana. 
Hoffman, H. J., Smead Mfg. Co., 
Hastings, Minn. 
Hoffman, John P., MacTaggart- 
Hoffman Co., Port Huron, Mich. 
Hoge, William, The General Fire- 
proofing Co., Youngstown, Ohio 
Holley, C. C., . W. Holley & 
Sons Co., Des Moines, Iowa. 
Holmes, Al. R., Seattle Office 
Supply Co., Seattle, Wash. 
Holmes, H. B., Columbia Ribbon 
& Carbon Mfg. Co., Glen Cove, 
N. Y 


Hooker, Paul, Decker’s, Inc., La- 
fayette, Ind. 

Hooks, H. C., Moore Push Pin 
Co., Bellerose, N. 

Hooper, Edgar R., 
Co., Chicago, IIl. 

Horder, E. Y., 
Chicago, III. 

Horder, H. G., 
Chicago, Ill. 

Hornbeck, H., 
Chicago, IIl. 

Hostettler, Don, Hostettler Type- 
writer Co., Ashland, Ohio. 

Howard, Grant, Howard and 
Stofft, Tucson, Ariz. 

Howell, C. H., T. H. Payne Co., 
Chattanooga, Tenn. 

Howell, T. P., T. H. Payne Co., 
Chattanooga, Tenn. 

Hudson, M. Scott, Star Printery, 
Inc., Muskogee, Okla. 

Huggins, Miller, Miller J. Huggins 
o., Anderson, Ind. 

Hughes, Frank W., 
Pencil Sharpener Co., 


Stuart-H ooper 
Horder’s, Inc., 
Horder’s, Inc., 


Eversharp, Inc., 


Automatic 
Chicago, 


Til. 
Hughes, William, Weis Mfg. Co., 


Monroe, Mich 
Huntley, Rex, Sturgis Posture 
Chair Co., Sturgis, Mich 


Hurdle, Walter G., Mittag & Vol- 
ger, Inc., Park Ridge, N. J. 


Hutchings, Sealy, Jr., Clarke & 
Courts, Houston, Texas. 

J 
Jackson, Mrs. L. Craig, C. L. 


Downey Co., Hannibal, Mo. 
Jacobs, Samuel, Norma Multikolor, 


New York City 

Jacobsen, Henry W., Jacobsen 
Office Equipment Co., Gary, 
Ind. 

Jacquin, H_ S., Jacquin & Co., 


Peoria, Ill 
Jaffe, Leon, Manufacturers’ Repre- 
sentative, New York City. 
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TRADEMARK 


TRANSFILE FILES 
for action 


When you see these two new TRANSFILE steel reinforced fibre board FILES 
you will never miss the decorative steel front. You may even like the new hard 
fibre board drawer front better. 


And just wait until you try the new three-point roller bearing drawer opera- 


tion. It is the smoothest thing we have seen yet. Automatic drawer stop, too. 


All the weight of files and contents is supported on steel just the same as 
always by that ingenious TRANSFILE patented method of reinforcing the 


casing front. All the drawers move easily and freely. 


The 2-Way Interlock is still a salient TRANSFILE FILE feature—the interlock- 
ing units just slip into place without any fussing with tools, nuts, screws or 


bolts. Welds individual units into staunch batteries. 


Finished in an attractive green—the drawer of the U model is finished in 
green both inside and out—these TRANSFILE FILES will fit right in with 


your present installations. The economical answer to war-time filing. 
Shipped flat. Quickly and easily assembled. No screws, bolts or tools. 


Send a trial order today! 


GUIDE SYSTEM & SUPPLY Co. 335 CANAL STREET, NEW YORK, N. Y. 
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108 PEERLESS 


ai IMPERIAL 
Rélbons and Cartous 


Peerless Key-lmperial— always long on cooperation with the 
Dealer — is prepared to go even further now. 

In your city there are at least a few ''Sacred Cows" (big ribbon 
and carbon buyers — industrialists, institutions, utilities, etc.) 
whose business you are not getting! 

Why? 

Because they are buying direct from the manufacturer. Be- 
cause they are buying at discounts equal to your own. Because 
some ribbon and carbon manufacturers insist these users are 
too big to be turned over to the Dealer. 

YOU SHOULD BE GETTING THIS BUSINESS. You should be 
getting big accounts as well as small. And you can! 

What to do? 

Draw on some of that famous Peerless-lmperial Dealer 

Cooperation! 


-coPeBane® | 










We will submit ribbons and carbons of every size, 
grade, weight you may be called upon to match. 
| We will submit quality you will be proud to show. 
| We will submit prices which must interest the most 
wary purchasing agent, and still allow you a gener- 
ous margin of profit. 


There are no strings to the Peerless brand of co- 
operation. We have been the Dealer's friend for 
| years. We offer in evidence the testimony of 
Dealers in every part of the Country who have 
| called on us for help in opening new and large ac- 
| counts—Dealers whose calls have been answered. 





We can help you too. Just say the word. 


PEERLESS KEY-IMPERIAL MFG. CO., INC. 


General Office & Factory: 401-407 Mulberry St., Newark, N. J. 


THE KEY MEN OF AMERICA ... Manufacturers with the dealers’ viewpoint 
BRANCHES: DETROIT NEW YORK CHICAGO LOS ANGELES 
| 27 Linden St., River Rouge, Mich. 321 Broadway, New York City 179 W. Washington Street 828 S. Spring Street 
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James, Gordon E., American Crayon 
Co., Sandusky, Ohio. 

James, R. A., Cole, Harding & 
James, Richmond, Va. 

Jerue, Sterley, McClain & Hed- 
man Co., St. Paul, Minn. 

Joern, B. V., Eau Claire Book and 
Staty. Co., Eau Claire, Wis. 

Johnson, A. C., Johnson Office 
Supply Co., Worcester, Mass. 

Johnson, H. G., Kendrick-Bellamy 
Staty. Co., Denver, Colo. 

Johnson, J. Alvin, Globe Furn. & 
Staty. Co., Chicago, IIl. 

Johnstone, Jack, Wallace Pencil 
Co., Chicago, Ill. 

Jonas, A., Jr., Oxford Filing 
Supply Co., Brooklyn, N. Y. 

Jonas, R. A., Sr., Oxford Filing 
Supply Co., Brooklyn, N. Y. 

Jones, Charles E., C. L. Barkley 
& Co., Chicago, II. 

Jones, Clayton, The Clyde Press, 
Pine Bluff, Ark. 

Jones, J. F., Jr., Horder’s, Inc., 
Chicavo, Tl 

Jones, L. C., Kubli-Howell Co., 
Portland, Oregon. 

Josephson, Benjamin, Josephson 
Mfg., Co., New York, N. Y. 

= Eldon, Just & Son, Chicago, 


K 


Kahn, Julius, David Kahn, Inc., 
North Bergen, N. J. 
Kaufman, C. L., Speed Products 
Co., Long Island City, N. Y. 
Keeling, E. A., Art Metal Con- 
struction Co., Jamestown, N. Y 
Kelly, Elmer, Kelly Co., Salt Lake 
City, Utah. 

Kelly, William, Office Equipment 
Co., Louisville, Ky. 

Kemske, R. P., Kemske Paper Co., 
New 'Ilm. Minn. 

Kendrick, C. R., Kendrick-Bell- 
amy Staty. Co., Denver, Colo 

Kendrick, Hamilton M., American 
Pencil Co., Chicago, III. 

Kennedy, C. A., William J. Ken- 
nedy Stationery Co., St. Louis, 
Mo. 

Kennedy, Jack, Trussell Mfg. Co., 
Grafton, Mass 

Kenworthy, A. G.. Storey-Ken- 
worthy Co.. Des Moines, Towa 

Kerin, Anthony J., Tower-Cross- 
man Corp., New York City. 

Kern, Jack C., Manufacturers’ Rep- 
resentative, Dallas, Tex. 

Kernaghan, C. S., L. F. Water 
man Co., New York City 

Kerns, J. J., Stationers Loose Leaf 
Co.. Philadelphia, Pa. 

Kettering. James F. Frederick 
Parner & Twine Co., l.ima. Ohio 

Kiesel, K. H., The Carter's Ink 
Co., Chicago, III 

King, Karl G., Office Engineers 
South Bend, Ind. 

Kisling, J]. W., Kisco Co., St 
Louis, Mo 

Kistler, E. O., The W. H. Kist 
ler Staty. Co.. Denver, Colo. 

Klebba, Ed, Klebba’s, Royal Oak, 
Mich 

Knapp, C. J., Matt Parrott & Sons 
Co., Waterloo, Iowa. 

Koch, William. Koch Bros., Des 
Moines, Iowa 

Kochheiser, F. R, Chas. Ritter 
Co., Mansfield. Ohio. 

Kolb, John G., C. Howard Hunt 
Pen Co., Camden. N. J. 

Konerman. W. A., Miami Systems 
Corp., Cincinnati, Ohio. 

Kongsvik, Floyd G.. Curtis 1000, 
Inc., St. Paul, Minn 

Kral. Joseph S., Buckeye Office 
Supply Co.. Cleveland, Ohio 

Kramer, Irving, National Desk 
Co., Herkimer, N ; 

Krieg, A. F. Jasper Seating Co., 
Jasner ‘rd 

Krueger, John, F. S. Webster Co., 
Chicago, Ill 

Krumwiede. E. F., G. J. Aigner 
Co., Chicago. IIl 

Kuch, E P Hotchkiss Sales Cx 
Norwalk, Conn 

Kulp. Harrv. Wilson-Jones C¢ 
Chicago, Ill 

Kuresman. Tack. Pownsford Staty 

, Cincinnati, Ohio 

Kyle, Roland M., Mosler Safe C 

Hamilton, Ohi 


Land. Car! Columbia Ribbon & 
Carbon Mfg. Co., Glen Cove 
N. Y 

Landes losenh D. Schooley Prtg 

& Staty. Co., Kansas City, M« 


Latsch, R. D., Latsch Bros., Lin- 
coln, Nebr. 


Law, C. H., Boorum & Pease 


Co., Chicago, Il. 

Layman, Mason M., Dennison 
Mfg. Co., Chicago, II. 

Leach, H. D.. George B. Graff 
Co., Cambridge, Mass. 

Lee, Leslie, Elkins-Swyers Office 
Equipment Co., Springfield, Mo. 

Lee, V. W., Manufacturers’ Rep- 
resentative, Chicago, IIl. 

Leinweber, W., Associated Sta- 
tioners Supply Co., Chicago, IIl. 

Lengnick, T. E., Arkansas Print- 
ing & Litho. Co., Little Rock, 
Ark, 

Lennartson, Walter S., Office Ap- 
pliances, Chicago, IIl. 

Leonhard, F. C., Victor Safe & 
Equipment Co., No. Tonawan- 
aa, a. T. 

Leroux, Joseph, Franklin Prtg. & 
Eng. Co., Toledo, Ohio. 

Lessard, E. J., Lessard Prtg. & 
Staty. Co., St. Louis, Mo. 

Letner, Marlin, Sioux Falls Book 
and Staty. Co., Sioux Falls, S. 
D 


Levy, Henry, Silver Stationery 
Co., New York City. 

Levy, Irving, Art Steel Co., New 
York City. 

Lewis, Max J., Blaisdell Pencil 
Co., Richmond, Va. 

Lewis, R. P., R. P. Lewis Co., 
Flint, Michigan. 

Lighstone, Ruby, Ruby News 
Corp., Detroit, Mich. 

Linden, Hy., Ace Fastener Corp., 
Chicago, Ill 

Link, John, Lucas Bros., Balti- 
more, Md 

Linsky, Jack, Speed Products Co., 
Long Island City, N. Y. 

Lioman, Charles W., Geo. B. Graff 
Co.. New Vork, N. Y. 
Lipner, William C., Koh-I-Noor 
Pencil Co., Brooklyn, N. Y. 
Lipp, Gus C.. Kistler Staty. Co., 
Denver, Colo. 

Little, Edward L., Wabash Cab- 
inet Co., Wabash. Ind 

Lofgren, C. W., Sanford Ink Co., 
Chicago, Ill 

Long, C. M., Long Office Supply 
Co., Miami, Fla. 

Lowe, C. Guy, The Office Supply 
Co., lackson, Miss 

Lowe, Willis, E. L. White & Co., 
Fort Worth, Texas. 

Luckett, J. S., Luckett J oose Leaf, 
Ltd., Toronto. %nt.. Can 

Luke, Jack, Sengbusch Self-Clos- 
ing Inkstand Co., Milwaukee, 
Wis. 

Lundeen. Victor, Victor Lundeen 
Co., Fergus Falls, Minn. 

Lynn, Chas., Bates Manufacturing 
Co., West Orange, N. J 


Mac 


MacDonald. D. L., Boston Sta- 
tioners Association, Boston, Mass. 
MacDougall, D A.. Stationers 
Loose Leaf Co., Kansas City, 
MacIntyre. E. T., Defiance Sales 
Corp., New York, N ‘ 
MacMorris, J ae * Howard 
Hunt Pen Co., Camden, N. J. 


Mc 


McAllister Donald, Andrew Geyer 
Inc.. New York City. 

McCain, W. ©., Wilson-Jones Co., 
Chicago, Ill 

McCardell, 7. W.. Maryland Office 
Supply Co 3altimore, Md 

McClure, Ed. F., Cramer Posture 
Chair Co.. Kansas Citv Mo 

McCullouch, W. 1... Finch & M« 
Cullouch, Aurora, Ill 

McDaniel. L. H Manufacturers’ 
Representative, Fort Worth, 
Texas 

McGowan, R. H., Shaw-Walker 
Ce Muskegon, Mich, 

McKee, S. C., Hedges Mfg. Co., 
Chicago. Ill 

McNiff. W. H., Shaw-Walker Co., 


I N., McWilliams 


T ex arkana, Texas 





{cW J A Eberhard 
Fz nc ( Brooklyn, N 
Y 

M 
Macke L C K., |} I V j 
Cx Jolie I] 
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r\ oi) = 
ISIBLE 


SAVES 
TIME / 


AlL RECORDS 
ARE /NSTANTLY 
AVANABLE 


Delays are out—as the unheard of demand on American 
industry makes it necessary to speed up—NOW. Scores of 
businesses, manufacturers and Government departments are 
handling increased volume easier and quicker with Acme 
Visible Records — because they have available at all times 
up-to-the-minute accurate data that saves precious time and 
enables them to keep pace with skyrocketing requirements. 

Acme Visible Equipment is applicable to every kind of 

record and, when applied, multiplies the value of the record 

and, in addition, effects a substantial savings in clerical time. 


Ask for your FREE copy of illustrated folder, “ACME TIME SAVING VISIBLE RECORD SYSTEMS” 


ACME VISIBLE RECORDS. INC. 


122 S. MICHIGAN AVENUE, CHICAGO, ILLINO}IS 








CARD INDEX CABINETS 
1 & 2 Drawer—3 x 5—4 x 6—5 x 8—Green 





WAGEMAKER CO., Grand Rapids, Mich. 
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STAPLE- 








WAR ORDERS 
COME FIRST 
OOL NOA YOd IWOS 


Su¥zqdYO G3ILVY NO 





ALSO 
STAPLE-SPAN is: 


And Staples For Both These Fasteners 


MARKWELL MFG. CO. 


200 HUDSON ST., NEW YORK 











You can vastly soll 
m= ROBERTS “= 


OF NUMBERING MACHINES 
because 
J, Low list prices and large dis- 


counts assure you a definite 
profit on every sale. 


, You can sell from a wide range 
of models—figure styles and ac- 
tions. 

3, imprinted literature is available 
for your sales promotion cam- 
paign. 

4, Deliveries on standard models 
are prompt. 


Roberts Numbering Machine Co. 


694-710 Jamaica Avenue Brooklyn, N. Y. 


























Maish, R. A., Dennison Mfg. Co., 
Framingham, Mass. 

Malody, C. H., Associated Sta- 
tioners Supply Co., Chicago, Ill. 

Mann, O. D., Manufacturers’ Rep- 
resentative, Houston, Texas. 

Manning, E. R., Stein Bros. Mfg. 
Co., Chicago, Ill. 

Manning, Gerry, Joplin Printing 
Co., Joplin, Mo. 

Maneval, Ralph V., A. W. Faber., 
Inc., Chicago, IIl. 

Margulis, Wallace, Brady-Margu- 
lis Co., St. Paul, Minn. 

Mark, L. R., A. B. Dick Co., 
Chicago, IIl. 

Markelz, A. J., The Book Shop, 
Inc., Joliet, Ill. 

Martin, Jack, Martin Office Equip- 
ment Co., Jacksonville, Fla. 
Martin, James K., Globe Furn. & 

Staty. Co., Chicago, II. 

Martin, W. T., Shaw-Walker Co., 
Muskegon, Mich. 

Mason, Earl B., Gregory Fount- 
O-Ink Co., Chicago, IIl. 

Mason, George L., Kversharp, Inc., 
Chicago, IIl. 

Maxwell, John, Findlay Prtg. & 
Supply Co., Findlay, Ohio. 

May, Frank, J. L. May Co., New 
York N. - 

Mayo Floyd, Bixby Office Supply 
Co., Grand Rapids, Mich. 

Meek, Elden, Elden Meek Co., 
East Palestine, Ohio. 

Melind, Roy L., Louis Melind 
Co., Chicago, IIl. 

Merrill, F. J., Geo. D. Barnard 
Staty. Co., St. Louis, Mo. 

Metz, E. M., Quality Park Enve 
lope Co., St. Paul, Minn. 

Meyer, Joseph L., Standard Office 
Supply Co., Pittsburgh, Pa. 

Miller, James C., Wosco, Inc., 
Greensburg, Pa. 

Miller, P. R., The Macey Co., 
Grand Rapids, Mich. 

Mitchell, E. J., Manufacturers’ 
Representative, St. Louis, Mo. 
Mix, W. A., Acme Visible Records, 

Inc., Chicago, Ill. 

Modene, O. F., Marshall-Jackson 
Co., Chicago, IIl. 

Monroe, H. E., Bizness Equipment 
Co., Huntsville, Ala. 

Montgomery, James, The Higgins 
Ink Co., Los Angeles, Cal. 

Moore, George H., Pound and 
Moore Co., Charlotte, N. C. 

Moore, Joe, Blaisdell Pencil Co., 
Philadelphia, Pa. 

Moore, R. C., Columbia Ribbon 
and Carbon Mfg. Co., Kansas 
City, Mo. 

Moreland, Roy S., Schooley Prtg 
& Staty. Co., Kansas City, Mo. 

Morgan, George C., Manufacturers’ 
Representative, San Marino, Cal. 

Morgan, Herbert S., Asociated Sta- 
tioners Supply Co., Minneapo 
lis, Minn. 

Morris, L. G., Eaton Paper Corp., 
Pittsfield, Mass. 

Morton. W. A., Bryant Office 
Supply Co., Miami, Fla. 

Mueller, Charles P., Joseph Dixon 
Crucible Co., Chicago, Il. 

Mulliken, Mrs. E., Fritz-Cross 
Co., St. Paul, Minn. 

Murray, Allan, Victor Safe & 
Equipment Co., North Tonawan- 
da, N. 4 

Murray, G. N., Mittag and Volger, 
Inc., Park Ridge, N. J. 

Murrett, Peter J., Ryan and 
Williams Co., Buffalo, N. Y. 

Musser, J. C., Eberhard Faber 
Pencil Co., Brooklyn, N. Y. 


N 


Neary, James E., Andrew Geyer, 
Inc., New York City. 

Netzhammer, G. A.. Northwestern 
Furniture Co., Milwaukee, Wis 

Newton, E. L., The Journal, Lan- 
der, Wyo. 

Nicholas, E. A., Daniels Co., 
Muskegon, Mich. 

Nichols, F. R., Columbia Ribbon 
and Carbon Mfg. Co., Glen 
Cove, N. Y. 

Nichols, Harry, Weis Mfg. Co., 
Columbus, Ohio. 

Nichols, Walter, Weis Mfg. Co., 
Concord, Mass 

Nickel, W. J., Bankers Box Co., 
Chicago. Tl. 

Niesen, William C., Wilson-Jones 
Co., Chicago, II. 

Norman, S. Guy, Hoosier Desk 
Co., Jasper, Indiana. 

Norris, T. W., Columbian art 
Works, Milwaukee, Wis 
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Ober, M. L., Stationers, Inc., In- 
dianapolis, Ind. 

Obstfeld, Lou, Markwell Mfg. Co., 
New York, N. Y. 

O’Callahan, Cecelia, H. B. Arnold 
and Co., Saginaw, Mich. 

O’Connor, L. G., Office Equip- 
ment Co., Louisville, Ky. 

O’Laughlin, D. W., D. D. O’- 
Laughlin Co., Newark, N. J. 

Oliver, William G., Eaton Paper 
Corp., Pittsfield, Mass. 

Olson, Grant F., W. A. Sheaffer 
Pen Co., Ft. Madison, Iowa. 
Olson, R., The Book Concern, 

Hancock, Mich. 
Oppermann, R. P., R. P. Lewis 
Co., Saginaw, Mich. 
Ortega, Gerald L., Blaisdell Pencil 
Co., Philadelphia, Pa. 
Overbeck, Frank Miami 
Systems Corp., Cincinnati, Ohio. 
Overend, Robert, Eagle Pencil Co., 
Chicago, II. 


Pp 


Pagel, Norman, Acme Paper Co., 
Detroit, Mich. 

Palmer, Frank H., Eaton Paper 
Corp., Pittsfield, Mass. 

Pankonin, W. G., The Ace Fast- 
ener Corp., Chicago, IIl. 

Parkin, Bill, Parkin Prtg. and 
Staty. Co., Little Rock, Ark. 
Parkin, Harry W., Parkin Print- 
ing and Staty. Co., Little Rock 

Ark. 

Parrott, 1. S.. Matt Parrott and 
Sons Co., Waterloo, Iowa. 

Partlow, W., The Office Supply 
Co., Laurel, Miss. 

Passmore, Dempster S., Univer- 
sity of Chicago’ Bookstore, 
Chicago, IIl. 

Pearson, Monte, Adams Book & 
Art Shop, Rochester, Minn. 
Pechman, O. W., Denver Staty. 

Co., Denver, Colo. 

Pembroke, Adrian B., Pembroke 
Co., Salt Lake City, Utah. 
Perry, A. S. Jr., Carpenter 
Paver Co., Oklahoma, Okla. 
Pfeiffer, Ralph, Roth Stationery 

Co., Springfield, Ohio. 

Pickering, W. M., Eberhard 
Faber Pencil Co., Davis, Okla. 

Picknell, P. G., Haines & Esseck 
Co., Decatur, Ill. 

Pierce, Walter V., Midland Sta- 
tionery Co., Minneapolis, Minn. 

Pillsbury, Archie, Ruby News, 
Detroit, Mich. 

Pinch, Harry, University of 
Chicago Book Store, Chicago, 
Ill 


Pinney, D. R., Acme Visible 
Records, Inc., Chicago, IIl. 

Pitt, Fred D., Wilson-Jones Co., 
Chicago, II. 

Plant, W. S., Western Bank and 
Office Supply Co., Oklahoma 
City, Okla. 

Pollak, Lud, Idaho Typewriter Ex- 
change, Pocatello, Idaho. 

Popple, J. O., W. H. Zaiser Spe- 
cialty Co., Des Moines, Iowa. 

Powell, B. 1.. A. W. Faber, Inc., 
Chicago, Ill. 

Powell, W. T., Myrtle Desk Co., 
High Point, N. C. 

Praetorius, Henry O., John P. 
Morton and Co., Louisville, Ky. 

Pratt, H. C., Emery Pratt, Cam- 
bridge, Mass. 

Price, Herman, Eagle Pencil Co., 
New York, N. Y. 

Pritchard, Joseph W., Pritchard 
Staty. Co., Chicago, II. 

Pryor, J. D., Wilson-Jones Co., 
Chicago, IIL. 

Putnam, R. B., Practical Drawing 
Co.. Dallas, Texas. 

Pydlek, John, Blaisdell Pencil Co., 
Philadelphia, Pa. 


R 


Ramsey, C. H., Ever Ready Cal- 
endar Mfg. Co., Jersey City, N. J. 

Rasmussen, J. W., Omaha Prtg. 
Co., Omaha, Nebr. 

Raveill, George E., Commander 
Prtg. & Staty. Co., Tulsa, Ark. 

Rebsamen, Raymond, Arkansas 
Prtg. & Litho. Co., Little Rock, 
Ark. 

Redeker, George C., Redeker & 
Dick, Inc., Cincinnati, O. 

Reichard, T., Cardinell Corp. 
Montclair, N. J. 
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WOOD SCREW 
SWIVEL 





(PAT. PENDING) 


Engineered from Wood and Plastic—The Ideal Combination for Smooth 


Bearing Action, Responsive Silent Operation, and Long Life—Saves Metal 








HIS ingenious yet simple desk chair revolving mechan- 
ism is purely a conversion job with spider arms, 
















threaded spindle, adjusting hand wheel, bearings and other 
working parts engineered from wood and plastic instead of 
metal to conserve critical materials for war needs. This 
combination is ideal as the action of wood against plastic 
permits closer tolerances, smoother operation and longer life. 


The wooden hand wheel operating the threaded spindle 
permits raising or lowering the seat to any desired position, 
with ease and micromatic precision. Self lubricating and 
carefully machined, the action of the swivel at all times is 
smooth, silent, and responsive, insuring utmost seating 





(PAT. PENDING) g 







comfort. 





Same Swivel for 
Typewriter Chairs Has 
Extra Posture Adjustments 






The TAYLOR Wood Screw Swivel is not a temporary 
makeshift or substitute, but can be used permanently if 
desired. It embodies the same proven principles and has 
the same characteristic advantages as the standard TAYLOR 








Besides the adjustment to raise or lower 
the seat, the TAYLOR Wood Screw Swivel 
for Typewriter Chairs provides every other 
adjustment needed to make the chair fit 
the individual operator—tall or short, slen- 
der or plump—for correct posture. (1) By 
means of a convenient and accessible hand 
wheel the back can be easily pitched back 
or forward to suit the individual user. (2) 
4 hand wheel at the back of the chair 
raises or lowers the back rest to any height 






Chair Iron, famous for years because of its outstanding 







efficiency and dependability. 







Write for descriptive folder giving complete mechanical details 














desired to give proper support and com- 
fort. (3) At the top the back support, fit- 
ting the «small of the back comfortably, 


“Eaihae tua agieune’ Sok Sa oe” The*Jaylor Girt Company : 


erect. 















BEDFORD, OHIO, U.S. A. . FOUNDED 1816 
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Wood Files and Filing Supplies 


are two of the profitable lines which have not disappeared from the market, and with which the 
dealer can replenish his stock and be able to supply the unusually large demand there is today to 
care for the vast amount of filing and record keeping of our Army and Navy Departments and De- 


fense Plants. 


If you are not soliciting this business now, we suggest that you do so immediately for here you will 
find an excellent source for business in those items you can get and make it possible for you to con- 


tinue serving your customers. 


In these days of scarcity and complete disappearance of certain items, resourcefulness will carry 


us over to the better days ahead. 


If you do not have the Browne-Morse information on Wood Filing 
Cabinets and Filing Supplies, write for it. It will be to your benefit. 


Browne-Morse Company 


Manufacturers of Wood and Steel Office Equipment and Filing Supplies for Over 35 Years 
Muskegon Michigan 
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Reinecke, John, Wood Office Furn. 
Institute, Washington, D. C. 
Reinhardt, G. W., kinch & McCul- 

louch, Aurora, III. 
Reinhardt, William, A. Pomerantz 
& Co., Philadelphia, Pa. 
Reinke, H., Moore Push Pin Co., 
Chicago, II. 

Reynell, Charles E., Oxford Filing 
Supply Co., Brooklyn,, N. Y. 
Richards, O. H., Jr., F. S. Web- 

ster Co., Cambridge, Mass. 
Ridley, William, American Pad & 
Paper Co., Chicago, IIl. 


Riley, H. S., Out West Prtg. & 
Staty. Co., Colorado Springs, 
Colo 

Rising, F. E., Jr., Manufacturers’ 


Representative, Los Angeles, Cal. 
Robbins, Larry, Eversharp, Inc., 
New York City. 
Robbins, W. G., 
Equipment Co., 


Carolina Office 
Rocky Mount, 


Robinson, F. B., F. B. Robinson, 
Golden, Colo. 

Rockwell, H P.. Yawman and 
Erbe Mfg. Co., Rochester, N. Y. 

Roddy, Joseph, Mayton & Roddy 
Office Supply Co., Fort Worth, 
Texas 

Rodriguez, E. R., La Salle Prod 
ucts Co., Chicago, IIl. 

Rogers, Carroll J., Midwest-Natur- 
lite Co., Chicago, IIl. 

Rogers, W. B., Victor Safe & 
Equipment Co., N: Tonawanda, 


Rohrs, Edward C., 
Corp., Chicago, III 
Roland, C. S., Marshall-Jackson 
Co., Chicago, Ill 

Rose, Leonard, National 
Book Co., Chicago, III. 

Rosendorf, Samuel, Jr., 
Stamp & Staty. Co., 
Va. 

Rossow, Walter E., H. H. 
Co., Milwaukee, Wis. 

Roth, C. W., Roth Office Equ 
ment Co., Dayton, Ohio. 

Royall, H. B., Columbia Ribbon 
& Carbon Mfg. Co., Glen Cove 
N. Y 

Ruch, Harold E., Stationers, Inc., 
Indianapolis, Ind 

Ruedy, Walter, S. G. Adams C 
St. Louis, Mo. 

Ryan, Mrs. Ellis F., 


Eaton Paper 
Blank 


Southern 
Richmond, 


West 


Milwaukee 


Chair Co., Milwaukee, Wis 
Ryding, Stan, The Ryding Co., 
Seattle, Wash. 
S 
Sahm, William H., Wilson-Jones 


Co., New York City 

Sainberg, Robert B., Sainberg & 
Co., New York, 5 : 

Salsman, T. J., Rockwell-Barnes 
Co., Chicago, IIl 

Samson, F. W., Moore 
Co., Philadelphia, Pa. 

Sanders, Howard, Stationers & 
Publishers Board of Trade, New 
York City 

Sanner, Harry F., Sanner 
Supply Co., Erie, Pa. 

Sargent, F M., Speed-O-Print 
Corp., Chicago, III 

Schaefer, A. G., Sengbusch Self 


Push Pin 


) ffice 


Closing Inkstand Co Milwau- 
kee, Wis 
Schaefer, F. C., Sanford Ink Co 


St. Paul, Minn 
Schmidt, R. S&., 
& Prtg. Co., 


Modern Staty 
Baltimore, Md 


Schmiederer, William, Buxton & 
Skinner Prtg. Co., St. Louis 
Me 

Schmutzler Robert C., Reyburn 
Mfg. C Philadelphia, Pa 

Schomp, J., Industrial Tape Corp., 
New Brunswick, N. J 


Schoocley. Arthur, Schooley Prtg 
& Staty. Co., Kansas City, Mo 
Schreiber, Nels, Messenger Prtg 

Co., Fort Dodge Iowa 
Schulhof, William, The Office, New 
York, N. Y 
Schumacher, R. V., National Blank 
Book Cx Holyoke, Mass 
Schutz, Carl, Eagle Pencil C 
New York City 
Scrameizza, Lucas J.. Perry & 
Buckley C« New Orleans, La 
Sengbusch, Heinie, Sengbusch Self 


Clesing Inkstand Co., Milwau 
kee, Wis 
Seymour, Fred P., Horder’s, Inc 


Chicago, [Il 

Sharpe, Donald W., Reyburn Mfg 

Cc Philadelphia, Pa 

C. R., W. A. Sheaffer 
Fort Madison, Iowa 


Sheaffer 
Pen C 





Shee, 


Cc. . G3 
Oakville, Conn. 

Shockley, Harry A., Bramwood 
Press, Indianapolis, Ind. 

Short, Harry L., Manufacturers’ 
Representative, Chicago, III. 

Shuster, M., Smead Mfg. Co., 
Hastings, Minn. 

Siegenthaler, J. L., 
Co., Chicago, Il. 

Silliman, Ward H., Manufacturers’ 
Representative, Houston, Texas. 

Sime, Herbert L., Office Appliances, 
Chicago, Ill. 

Simpson, J. H., National Fiber- 
stok Envelope Co., Philadelphia, 
Pa. 

Skagseth, A., Skagseth Staty. Co., 
Miami, Fla. 

Skibbe, A. R., Associated Station- 
ers Supply Co., Chicago, III. 
Small, W. N., Johnson Chair Co. 
and Clemco Desk Mfg. Co., Chi- 

cago, Il. 

Smith, Amory, Avery Adhesives, 
Los Angeles, Cal. 

Smith, Chet, Codo Mfg. Co., Chi- 
cago, Ill 

Smith, R. L., Manufacturers’ Rep- 
resentative, San Francisco, Cal. 

Smith, T. Carl, Columbus Blank 
Book Mfg. Co., Columbus, Ohio. 

Smith, W. E., Ace Fastener Corp., 
Chicago, Ill 

Smythe, John M., Andrew Geyer, 
Inc., New York, N. Y 

Snelling, W. L., Horder’s, 
Chicago, II. 

Somerville, W. F., Dennison Mfg. 
Co., Framingham, Mass. 

Sommer, J. P., Wm. B. Burford 
Prtg. Co., Indianapolis, Ind. 


Oakville Co., 


Wilson-Jones 


Inc., 


Spear, Sheldon, Hoosier Supplies, 
Frankfort, Ind 

Spencer, Osborn, Osborn Paper 
Co., Marion, Ind 

Spitfaden. C. L., C. L. Spitfaden, 


Inc., Cincinnati, Ohio. 

Sprott, J. S., The Globe-Wernicke 
Co., Cincinnati, Ohio 

Stafford, W. S., S. § 
Inc., New York, N. Y 

Stagg. Thomas, Hoskins Co., Phil 
adelphia, Pa 

Stallings, M. R., Stallings, Jenkins 
Co.. Inc., Tampa, Fla 

Stampp, R. C., Fulton Staty. Co., 
Houston, Texas 

Starck, J. W., Roorum & 
Co., Chicago, IIl 


Stafford, 








Pease 


Stark, Vernon G., Mittag & Vol 
ger, Inc., Park Ridge, N. J. 
Stein, Ieo, Stein Bros. Mfg. Co., 


Chicago, Ill 
Steitz. Alfred, 
Tulsa, Okla 
Stephens, Hollis J., 


Field Stationery Co., 


Manufacturers’ 


Representative, Minneapolis, 
Minn 
Stewart, W. Neill, Stewart Office 


Supply Co., Dallas. Texas 

Stilwell, Burl, Fulton Staty. Co., 
Houston, Texas. 

Storey, C. E., Storey-Kenworthy 
Ce Des Moines. Iowa 

Stout, T. M., F. W. Curry Co., 


Pittsburgh, Pa. 
Strafford, PR. C III 
turers’ Representative, 
Darby, Pa 
Strecker, R. D.. R. P. 
Saginaw, Mich 
Stringe. A. R., Commercial Furni 


Manufac 
Upper 


Lewis Co., 


ture Co., Chicago, III. 
Summers, |. B., Victor Safe & 
Fquipment Co., N. Tonawanda, 
N 


Sunderland W. J., Universal Paper 
Chicago, Tll 
& Sutton, 


Products, Inc 
Sutton, W. A Rosser 
Yakima, Wash 
Sweeney, I! A., 
Sturgis, Mich 
Swisher Jim, Bartlesville 
Co, Bartlesville. Okla 
Szafir, lex, F Szafir and Co., 

Beaumont, Tex 


Corp., 


Harter 


Staty 


I 


Taggart, Myron K., Cramer Pos- 
ture Chair Co., Kansas City, Mo 
Tamany, John W., Boorum & 
Coraopohs, Pa 
Tapner, G. B Industrial Tape 
Corp., New Brunswick, N. J 
Tavernier, L. H., Fulton Specialty 
Cc Elizabeth, N J 
han, Harry Higgins 
Brook] N 
Templeton, W. P Joseph Dixon 
; . Jersey City, N. J 
Ten Hoor, Henry, Office Supplies 
Inc Muskegon, Mich 
Gregory, 
& Thom, Detroit, Mich 


Pease Cx 


Ink Co., 
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America’s FIRST ACCOUNTANT 


—and the best is none too good for leaders 
who demand Safety—Security and Long Life 
in Brief Cases. 


MASHEK Quality Cases provide the utmost 
protection to valuable contents, being equipped 
with YALE LOCK security and serve the war 
effort in more ways than one. 


Orders must bear Symbols and Priority Ratings. 


"FRANK RANK MASH @CO. 
CHICAGO 


New York Office—Harold Atwood, 280 Broadway 
“If it's made with Leather, MASHEK makes it Better’ 




















Wood Tables Help to 
Maintain Sales Volume 


styling and building 











MUTSCHLER’S 


long experience in _ bi 1 
SAMSON directors room and office tables for discriminating 
business men has supplied the vital “KNOW HOW” that 
enables them to produce sturdy tables fast for Uncle Sam 

. not only to serve the war winners of today, but as well, 
the peace makers of tomorrow. 


Write for complete descriptive Catalog. 


MUTSCHLER BROS. CO. 





NAPPANEE, INDIANA, U.S.A. 
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«eee Attention Dealers 


SATIN FINISH 
EXECUTIVE rivtons 


Meet the maximum expectations 
of users of SILK RIBBONS 


SATIN FINISH EXECUTIVE Typewriter ribbons were 
introduced five years ago as successful competition to silk 
ribbons for sharpness of write as well as maximum 
durability. 

SATIN FINISH EXECUTIVE Ribbons have been success- 
fully sold by enterprising dealers in competition with silk 
on the basis of equal sharpness, equal wear, something 
unknown heretofore with cotton ribbons. 

SATIN FINISH EXECUTIVE will absolutely meet your 
and your customers’ fullest expectations. It is not uncom- 
mon for users to report that their typewriters consume no 
more than two or three SATIN FINISH EXECUTIVE rib- 
bons a year. So far as we know, there is no similar 
sharp writing, long wearing ribbon on the market. 

With the increasing difficulty in securing your require- 
ments on silk, SATIN FINISH EXECUTIVE is YOUR 
OPPORTUNITY to meet all the demands heretofore sup- 
plied by silk ribbons. 


“Oldest Exclusive Manufacturers of 
Typewriter Ribbons and Carbon Paper” 


f- MIITTLE. 
TN 


MANUFACTURERS Ce 


1888 Factory, Rochester, N. Y. 1942 











PREMIER 


CUTTING BOARDS 
are Sold Year Around! 


Always has the ““Edge”’ 







Protected by 
U. 8S. Patent 
No. 2,256,606 


Army, Navy and other Government branches 
are using Premier Cutting Boards. 


Entirely different from all other makes. Features such as Sliding 
Square-edge guide, Safety "Non-drop" knife, Removable steel 
blade, etc., makes this cutting board a real seller. Sizes range 
from 10!/," to 24". 

Get acquainted with this new, fast selling Cutting Board NOW. 


PHOTO MATERIALS CO. 


1323 S. Michigan Ave. CHICAGO, ILL. 


Representatives 
Fred Deutsch, 3525 Southwestern N. Lt. & K. W. Zeagier, 1709 W 
Bivd.. Dalias, Texas—Texas and Okla Eighth St.. Los Angeles, Cal 
Milton Stone, 30 Church St., New R. Horter. Ind., tll.. Mich... Ohio 


York City, covering New York. » : 
Harry Henkel, 6200 Castile ODr., S. Lichtenstein. 1228 Locust Ave 
Oakland. Cal Philadelphia, Pa 











Thomas, R. A., Grimes-Stassforth 
Staty. Co., Los Angeles, Cal. 
Thomas, W. F., Findlay Prtg. & 
Supply Co., Findlay, Ohio. 
Thompson, E. L., Eagle Penc‘l 

Co., Columbus, Ohio. 
Thompson, Merrill, Quality Park 
Envelope Co., St. Paul, Minn. 
Thorn, G. S., Paul Anderson Cc 
San Antonio, Texas. 
Thorp, Harold S., Hall & Mc- 
Chesney, Inc., Syracuse, N. Y. 
Thrasher, Clyde W., Ball & 
Thrasher, Ann Arbor, Mich. 
Tope, Ronald E., Tope Book & 
Office Supply Co., New Phil- 
adelphia, O. 

Towne, R. P., National Blank 
Book Co., Holyoke, Mass. 
Tracy, J. F., E. W. A. Rowles 
Co., Arlington Heights, Ill. 
Trahan, Gus, General Office Sup- 

ply Co., Lafayette, La. 
Tschudin, J. . F. Weber Co., 
Philadelphia, Pa. 
Tynan, W. J., S. S. Stafford, Inc., 
Chicago, Il. 


U 


Uden, J. A., Boorum & Pease Co., 
Chicago, IIl. 

Urmston, Clinton, J. S. Staedtler, 
Inc., New York City. 

Urmston, R. J., J. S. Staedtler, 

Inc., New York City. 


V 


Vail, Richard B., Vail Mfg. Co., 
Chicago, III. 

Van Dorn, H. B., Joseph Dixon 
Crucible Co., Jersey City, N. J. 

Van Horn, A. C., Eberhard Faber 
Pencil Co., Brooklyn, N. Y. 

Vevier, E. C., Sieber Loose Leaf 
Co., St. Louis, Mo. 

Volzer, Paul W., Baer’s, Inc., 
Canton, Ohio. 

Von Ritter, F. M., Stationers 
Loose Leaf Co., St. Louis, Mo. 

Vorwick, F. W., Blaisdell Pencil 
Co., Philadelphia, Pa. 

Vojta, Robert J., Frank Mashek 
& Co., Chicago, IIl. 


Ww 


Waddy, W. P., Everett Waddey 
Co., Richmond, Va. 

Wagner, Chester I., Safety Fas- 
tener Co., Bloomfield, N. J. 
Wagner, H. A., American Prtg. 

Co., Galveston, Texas. 

Wagner, John A., Baltimore Sta- 
tioners, Baltimore, Md. 

Walcott, H. S., DoMore Chair Co., 
Elkhart, Ind. 

Waldvogel, Water, National Blank 
Book Co., Chicago, IIl. 

Walker, A. J., Farnham Staty. & 
School Supply Co., Minneapolis, 
Minn. 

Wallace, Ebenezer, Southern Cali- 
fornia Stationers, Los Angeles, 
Cal. 

Wallace, James A., Jasper Office 
Furniture Co., Jasper, Ind. 

Wallace, J. J., Carithers-Wallace 
Courtenay. Atlanta, Ga. 

Wallace, William H., Bainbridge, 
Kimpton & Haupt, New York 


ity. 

Walsh, Herbert J., Ace Fastener 
Corp.. Chicago, III. 

Warkentin, Ted R., Southwestern 
Staty. & Bank Supply Co., Law- 
ton, Okla. 

Warner, Daniel T., Gregg Pub- 
lishing Co.. New York, N. Y. 

Waters, E. T., Waters & Waters 
Branch, St. Louis, Mo. 

Waugh, J. L., Halsey & Griffith, 
Inc., W. Palm Beach, Fla 
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Wax, D. C., D. C. Wax Office 
Equipment Co., Portland, Ore. 
Weeks, Frank, Allied Carbon & 
Ribbon Co., New York City. 
Weihe, W. C., S. G. Adams Co., 

St. Louis, Mo. 

Weingaertner, M. T., Egyptian 
Statonery Co., Belleville, Ill. 
Weis, E. T., Weis Manufacturing 

Co., Monroe, Mich. 
Weissenborn, R. A., Manufacturers’ 
Repreesntative, Englewood, N. J. 
Wells, Roy E., Postindex Co., 
Jamestown, N. Y. 
Wessel, S. L., The Wessel Co., 
Chicago, III. 
West, Ross R., Macey Co., San 
Francisco, Cal. 
Whalen, J. J., American Pad & 
Paper Co., Holyoke, Mass. 
Whitney, George, DoMore Chair 
Co., Elkhart, Ind. 

Wilcox, Leonard B., Roberts Prtg. 
& Staty. Co., Hutchinson, Kans. 

Wiley, B. G., All-Steel-Equip Co., 
Inc., Aurora, Ill. 

Wilkerson, G. .. Office Equip- 
ment Co., Springfield, Mo. 

Wilkerson, Oscar, Jr., Security 
Steel Equipment Corp., Avenel, 
N 


Wilkerson, R. E., R. E. Wilker- 
son & Co., Chicago, IIl. 

Wilking, H. C., B. C. D. Office 
Equipment Co., Detroit, Mich. 

Williams, Al, Stationers Guild of 
America, Philadelphia, Pa. 

Williams, Clayton L., Ryan & 
Williams, Buffalo, N. Y. 

Williams. F. C., Yawman and 
Erbe Mfg. Co., Seattle, Wash. 

Wilson, F. H., Old Town Ribbon 
& Carbon Co., Brooklyn, N. Y. 

Wingert, L. P., General Pencil 
Co., St. Louis, Mo. 

Wirtshafter, William, Wirtshafter’s, 
Inc., Cleveland, Ohio. 

Wolcott, George E., Wilson-Jones 
Co., Chicago, Ill. 

Wonders. S. D., Carter’s Ink Co., 
Cambridge, Mass. 

Wood, R. N., Esterbrook Pen Co., 
Camden, N. J. 

Woodhouse, W. T., Jr., Wood- 
house Staty. Co., Washington, 
D.C. 

Woodruff, S. M., Weis Mfg. Co., 
Philadelphia, Pa. 

Wrick, S. T., S. T. Wrick and 
Co., Greensboro, N. C. 

Wright, A. B., Parker Pen Co., 
Janesville, Wis 

Wright, Johnny, Story-Wright Ptg. 
Co., Tyler, Texas. 

Wright, Thomas W., _ Rite-Rite 
Mfg. Co., Downer’s Grove, II. 

Wustner, George, William F. Mur- 
phy’s Sons Co., Philadelphia, Pa. 


¥ 


Yager, Harry, David Kahn, Inc., 
North Bergen, N. J. 

Yawman, P. H., Yawman and 
Erbe Mfg. Co., Minneapolis, 
Minn. 

Yokley, John, Jr., Yokley Prtg. & 
Staty., Nashville, Tenn. 

Young, G. E., Young Office Equip- 
ment Co., Ashland, Ky. 

Youtz, Boyd. L. W. Holley & 
Sons Co., Des Moines, Iowa. 


Z 


Zechs, Jennie R., C-Thru Ruler Co., 
Hartford, Conn. 

Zeller, Frank, Koch Brothers, Des 
Moines, Iowa. 

Zook, M. E., Rockwell-Barnes Co., 
St. Joseph, Mo. 

Zuch, R., Rite-Rite Mfg. Co., 
Chicago, IIl. 


LADIES REGISTRATION 


A 
Aigner, Mrs. A. C., Chicago, IIl. 
Aigner, Mrs. G. J., Chicago, III. 
Allen, Mrs. Claude, Youngstown, 
Ohio. 
Allen, Mrs. Ivan, Atlanta, Ga. 
Anderson, Mrs. Birch, Gadsden, 
Ala. 
Ashley, Mrs. E. Russell, Bridge- 
ton, N. a, 
B 
Baird, Mrs. Paul, Kansas City, 


oO. 

Balaban, Mrs. N.. Detroit, Mich. 

Bansemer, Mrs. Roy, Milwaukee, 
Wis. 

Barkley, Mrs. P. H., Chicago, 
Til. 


Bell. Mrs. Renick, Youngstown, 
Ohio. 

Benner, Mrs. Dan H., Grand 
Rapids, Mich. 

Bishop, Mrs. R. V., Cleveland, 
Ohio. 

Boehmer, Mrs. Walter, Dayton, 
Ohio. 

Boswell. Mrs. R., Roanoke, Va. 
Boyd, Mrs. Lillian, Los Angeles, 
Cal. 


Bradley, Mrs. E. J., Des Plaines, 
Til. 


Brass, Mrs. W. B., Indianapolis, 
Ind. 

Brass, Mrs. W. C., Indianapolis, 
Ind. 
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BUILT UP 


STATIONERS suc KISCO 
YATE) SERVICE DELIVERIES 


SOLO ON 
PERFORMANCE 











ogtator Mout foe our Mert Campaign — | 




















This Sign at the Show 
Proclaimed Kisco’s Leadership 
Foresighted Dealers SECURED DELIVERIES and MADE MONEY with 


the Original, Patented Kisco Line. Kisco kept their promises . . . 
Kisco took care of their Dealers and made deliveries before the 


"Freeze" . . . Kisco continued to serve Dealers with replacements and 
parts ... Kisco cooperated with Dealers in advertising and merchan- 
dising plans. 


And at the recent show, Kisco was again on hand. While we were, 
of course, unable to offer anything for sale, we DID offer our skill and 
facilities to assist Dealers with their service problems, and offer ambi- 
tious future plans with the NEW, IMPROVED Post-War Kisco Line. 


The Standard Kisco models shown here, were displayed, but after 
the war, ‘Something New Will Be Added". So, remember Kisco... 
Keep in touch with Kisco ... Keep posted, and be among the first 
to profit when Kisco CIRCULAIR Air Recirculators, are again made 


available. 


Designers and Manufacturers of Cooling and Ventilating Equipment 


KISCO COMPANY, INC. 


39th Street at Chouteau St. Louis, Mo. 
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Sell merchandise that is available 
for immediate shipment 





Prompt deliveries will help 


YOUR SALES 


baw 





Your salesmen can 
promise prompt ==_-77) 


. af ) Specif 
service when b | oe sited 


you sell 





for 


QUALITY PARK a 
PRODUCTS CHAMPION ee PPE i escent 








This outstanding line 
is sold thru dealers 














only. 
U 
fe QUALITY PARK ENVELOPE CO. 
| j General Office & Factory Chicago Office and 
Bin ae Quality Park Warehouse 
St. Paul, Minnesota 564 W. Monroe St. 





THE LEATHEROID SLIDE FASTENER WALLETS 
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Bristoll, Mrs. B. J., Des Moines, 
Iowa. 

Brown, Mrs. L. M., Brooklyn, 
my. ¥; 

Burbank, Mrs. Paul, 
Ill. 

Burnett, Mrs. R. C., Indianapolis. 

Burns, Mrs. D. Mansfield, 
Ohio. 

Burns, Mrs. Tolman, Mansfield, 
Ohio. 


Chicago, 


Cc 


Castle, Mrs. K., Chicago, IIl. 
Chute, Mrs. Mortimer H., New 


York City. 
Cody, Mrs. C. F., Dubuque, 
Iowa. 


Coggin, Mrs. F. L., Oak Park, 
Ill. 

Conlon, Mrs. J. E., Chicago, III. 
Consodine, Mrs. Dan J., Irving- 
ton, N. J. 
Cooke, Mrs. 
Oregon. 
Cooper, Mrs. R. D., Chicago, IIl. 
Cormack, Mrs. George,’ River 

Forest, IIl. 
Cox, Mrs. W. H., 


Norma E., Salem, 


Chicago, III. 


D 

Davies, Mrs. J. R., Philadelphia, 
Pa. 

Davis, Mrs. G. P., Indianapolis, 
Ind. 

Demaree, Mrs. C. S., Kansas 
City, Mo. 

Demaree, Mrs. G., Kansas City, 
Mo. 


Denny, Mrs. G. M., Lexington, 
K 


y. 
Dick, Mrs. Harry, Cincinnati, 
Downs, Mrs. Fred, Tulsa, Okla. 

E 
Eisemann, Mrs. Alvin, San An 
tonio, Texas. 


Elder, Mrs. Claude, Missoula, 
Mont. 
Emery, Mrs. Lynn B., Detroit, 
Mich. 


Everly, Mrs. C. H., Chicago, Ill 
F 

Farber, Mrs. L. H., Chicago, Ill 
Feeley, Mrs. J., Springfield, Mass 
Fellowes, Mrs. H. L., Chicago, III. 
Fitzgerald, Mrs. F., Chicago, III. 
Fox, Mrs. Miles, Detroit. Mich 

Fritz, Mrs. R., Elizabeth, N. J. 


G 


Garvin, Mrs. Chas. P., Washing 
ton, D. 

Gassenheimer, Mrs. L., Montgom- 
ery, Ala. 

Gever, Mrs. Andrew, New York 
City. 

Gilbert, Mrs. John A., Chicago, Ill. 

Gill, Mrs. A. W., Trenton, N. J. 

Goff. Mrs. Bill, Madison, Wis. 

Goodhand, Mrs. L. C., Chicago, 
Ill. 

Guy, Mrs. W. C., Little Rock, 
Ark. 

H 


Hale, Mrs. Henry M., 
Ind 

Hammond Me EF. L. De 
Moines, Iowa. 

Hansell, Mrs. M. E., 
La. 

Hanson, Mrs. T. H., Tulsa, Okla. 

Hanson, Mrs. V. A., Sioux Falls, 
Ss. D. 

Healy, Mrs. E. B., Santa Fe 
N. M. 

Henderson, Mrs. B. L., James 
town, N. Y. 

Heusner, Mrs. A. M., 
Nebr. 

Heymann, Mrs. H., New York 
City. 

Higgins, Mrs. Tracy, 
N 


Lafayette, 


New Orleans, 


Omaha, 


Brooklyn, 
> 5 

Hoge. Mrs. Wm., Youngstown, 
Ohio 

Horder, Mrs. H. G., Chicago, IIl. 

Horder, Mrs. F. Y., Chicago, II. 

Hooper. Mrs. E. R., Chicago, III 

Howard, Mrs. Grant, Tucson, 
Ariz. 

Hudson, Mrs. Scott, 
Okla 


Muskogee, 


J 
Jerue, Mrs. S., St. Paul, Minn 


K 
Kenworthy, Mrs A G., Des 
Moines. Iowa 
Kerns, Mrs. J. J., Philadelphia, 
Pa 
Klebba, Mrs Ed., Royal Oak 
Mich 


Knapp, Mrs. C. J., Waterloo, 
lowa. 

Kral, Mrs. J. S., Cleveland, Ohio. 

Krieg, Mrs. A. F., Jasper, Ind. 

Kulp, Mrs. H B., Chicago, IIl. 

Krumwiede, Mrs. E. E., Chicago, 
Ill 


L 


Latsch, Mrs. R. D., Lincoln, Nebr. 

Lee, Mrs. V. W., Chicago, II. 

Lennartson, Mrs. W. S., Chicago, 
Ill 


Lessard, Mrs. E. J., St. Louis, Mo. 
Linden, Mrs. Hy, Chicago, II. 
Lipner, Mrs. W. C., Chicago, III. 
Lowe, Mrs. C. Guy, Jackson, 
Miss. 
M 


MacDougall, Mrs. D. A., Kansas 
City, Mo 

Malatesta, Miss Clara F., Chicago, 
Ill. 


McCardell, Mrs. J. N., Baltimore, 
Md. 


McClure, Mrs. Ed. F., Kansas 
City, Mo. 

Montgomery, Mrs. James, Los An- 
geles, Cal 

Morgan, Mrs. H., Minneapolis, 
Minn. 


N 


Neary, Mrs. James, New York 
City 

Nichols, Mrs. Harry, Columbus, 
Ohio. 

Nickel, Mrs. W. J., Chicago, Il. 

P 

Parrott, Mrs J S., 
Iowa 

Partlow, Mrs. W., Laurel, Miss. 
Pechman, Mrs. O. W., Denver, 
Colo. 

Pinney, Mrs. D. R., Chicago, Ill 

Pitt, Mrs. Fred. Chicago, IIl. 


Waterloo, 


Price, Mrs. Herman, New York 


City 
Pritchard, Mrs. Jos. W., Chicago, 
Ill 
R 

Rebsamen, Mrs. Raymond, Little 
Rock, Ark. 
Redeker, Mrs. G. C., 
Ohio. 
Riley, Mrs H. S., 
Springs, Colo 
Rockwell, Mrs. H. P., 


Cincinnati, 


N ‘ 
Roth, Mrs. C. W., Dayton, Ohio. 
Ryding, Mrs. Stan, Seattle, Wash. 


S 
Sanders, Mrs. Howard, New York 
City. 


Schumacher, Mrs. George, Milwau- | 


kee, Wis 
Schumacher, Mrs. R. V., Colum- 
bus, Ohio 
Seymour, Mrs. F. P., Chicago, Ill. 
Shee, Mrs. C. C., Oakville, Conn. 
Siegenthaler, Mrs., Chicago, III. 
Skagseth, Mrs. A.. Miami, Fla. 
Stagg, Mrs. Thomas, Philadelphia, 
Pa. 
Storey, Mrs. C. E.. Des Moines, 
Iowa. 
T 
Taggart, Mrs M. K., 
City, Mo. 
Tamany, Mrs. J. W., Brooklyn, 


Kansas 


Tehan, " Mrs. Harry, Brooklyn, 
N. Y 


Thompson, Mrs. E. L., Columbus, 

Ohio. 
V 

Van Horne, Mrs. A. C., Chicago, 
Til 

Vevier, Mrs. F.. C.. St. Louis, Mo. 

Von Ritter, Mrs. F. M., Milwau- 
kee, Wis. 


WwW 
Wagner, Mrs. H. A., Galveston, 
Texas. 
Wagner, Miss Joy, Galveston, 
Texas. 


Wallace, Mrs. Jas J., Atlanta, Ga. 

Warkentin, Mrs. Ted R., Lawton, 
Okla 

Wax, Mrs. D. C., Portland, Ore. 

Woodhouse, Mrs W. T. iw, 
Washington, D. C 

Wells, Mrs. Roy E., 


Jamestown, 


N. Y 
Wright, Mrs Johnny, Tyler, 
Texas 
Wustner, Mrs. George, Philadel- 
phia, Pa 

Z 
Zeller, Mrs. Frank, Des Moines, 


lowa 


Colorado 


Rochester, | 
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SN (Urges 


WOOD CHAIRS 


“They Look Like Steel” 








No. 180-CA 
STENOGRAPHIC CHAIR 


1. Solid Maple with All Joints Glued and Doweled. 
2. Deep Saddle Seat and Large Form Fitting Back. 
3. No Adjustments—-Swivels on Casters. 
} 4. Choice of Finishes to Match Steel Furniture--Also Stained 
Oak or Walnut. 
5. Genuine Leather or Cavalon Upholstery—Wide Range of 


Colors. : 
6. Attractive Prices—Prompt Deliveries. 


Write for Particulars 


STURGIS POSTURE CHAIR CO. 
STURGIS, MICHIGAN 











Reputation 


Not sporadic uit Moady 











| A n ad a week, in nationally lead- 
ing weeklies—52 weeks a year— 
for years, has made Ticonderoga 
the password la Americas 
pencil business. 


TICONDEROGA 


Pencil Sales Department 98-J11 
JOSEPH DIXON CRUCIBLE COMPANY, JERSEY CITY, N.]J. 


SER, Do SER 
: ms 














NEW 


PROFIT MAKER 


New, easy and fast way to make 
quick drying, non-smearing, non- 
fade, waterproof fingerprints. 


Prompt Shipment—Ask for Prices. 


LAPHILLIPS 


President 


I92 MILL STREET 
ROCHESTER, wee 








DEALE 


RS DISCOVERED 


Sales Iaker 


AT MIAMI'S N. S. A. EXHIBIT 





We want every stationer and office supply dealer in the 
United States to hear the Miami story—the story that was 


dramatically told at the N. S. A. Convention. . 
promise to increased sales. 


. it is the 
Find out for yourself how 


Miami Autographic Registers can be sold to war indus- 
tries—how the sale of printed forms gives you sustained 
income. Write today for complete information. 





7 The MIAM 


| SYSTEMS CORPORATION 
CINCINNATI, OHIO 


* 











OFFICE APPLIANCES 


| DESCRIPTIONS OF EXHIBITS AT FIVE CENTURIES 
OF PROGRESS EXPOSITION 


(Continued from page 25) 


of Conservation models conforming with requirements of the WPB; also 
blank books, columnar pads, memo books, composition books and standard 
diaries. C. H. Law was in charge assisted by J. W. Starck, John Uden 
and Duncan Conklin. Present from out of town were President tS. 
Tamany and Vice-president Leo Downey of Brooklyn, and Ted Barthel 
of St. Louis, Mo. 

Carter's Ink Company, The, Boston, Mass.—Displayed fountain pen inks 
and adhesives, Midnight carbon paper, typewriter ribbons and writing 
sets. Especially featured were the new fifteen-cent Oval fountain pen ink 
and store fixtures. In attendance were General Manager S. D. Wonders, 
Chicago Manager K. H. Kiesel, Assistant Chicago Manager H. C. Bates 
and W. H. Cox and Albert H. Baugher of the Chicago district sales force 

Clemco Desk Company, Chicago, tIl._-This display of business office 
desks was held in conjunction with the Johnson Chair Company showing 
and presented the proper types of office chairs to match and harmonize 
with the desks shown In charge were Sales Director Paul Barrett. 
F. Dodge, R. B. Seavert, W. M. Small, 8. M. Mosby and A. A. Bullock 

Codo Manufacturing Corporation, Chicago, Ili.—Showing and distributing 
samples of the firm’s new, super-treated carbon paper. There was also 
distribution of Codo’s sales promotion program which was fully de- 
scribed. F. S. Cooper, H. R. Holden, Chet Smith and Roscoe Benge were 
in attendance. 

Columbia Ribbon & Carbon Manufacturing Company, Glen Cove, N. Y. 
—Featured Ready-Master forms, both plain and printed, and their use 
in speeding up office routine. The display also {ntroduced Columbia's 
Classic brand, a new typewriter ribbon for executiye correspondence. In 
attendance were F. R. Nichols, vice-president in charge of sales; T. G. 
Duggan, assistant sales manager; R. C. ody western sales manager; 
H. B. Holmes, eastern sales manager, and C. R. Land, Chicago branch 
manager. 

Cramer Posture Chair Company, Kansas City, Mo.—Exhibited the new 
wood line of chairs including four stenographiec models in four finishes. 
and two high-stools, the latter featuring the adjustable foot ring found 
so popular in the comparable steel chairs. All of the units shown 
offered the usual Cramer posture and adjustments. In attendance were 
R. A. Cramer, Ed. F. McClure and Myron K,. Taggart. 

Dennison Manufacturing Company, Framingham, Mass.—In recognition of 
the retail problems caused by restrictions in so many lines, representa- 
tives of the company were on hand to demonstrate how the promotion 
of Dennison staple items can be made the foundation of plans to main- 
tain volume which otherwise might be lost. Director of Distribution 
R. A. Maish was in charge, assisted by H. E. Gorton, manager wholesale 
dealer division, and W. F. Somerville, Chicago regional manager. 

Dick, A. B., Company, Chicago, tl...A graphic presentation showing how 
the company is answering the call to service was displayed, featuring 
a tribute to the lovalty and patriotism of the Mimeograph distributing 
organization. In attendance were General Sales Manager L. R. Mark, 
E. F. Hill and J. D. Griswold 

Diebold Safe & Lock Company, Canton, Ohio.—Display of Cardineers, 
revolutionary rotary type card file in wood as well as steel with capaci 
ties of 500, 1500, 2100, 3000 and 6000 Also two horizontal types. The 
units were described as available without priority. George M. Baxter, 
manager of dealer sales, was in charge. 

Dixon, Joseph, Crucible Company, Jersey City, N. J.—Showing Eldorado, 
Ticonderoga, Anadel and other pencils as well as crayons and erasers 
The Rite-Rite Threadline pencil was also shown. H. B. Van Dorn was 
in charge, assisted by Charles P. Mueller, William B. Allen, Otis C 
Steele. W. J. Becker and A. FE. Berglund. T. H. Wright, president of the 
tite-Rite Manufacturing Company, was also present. 

Domore Chair Company, tInc., Elkhart, Ind.—This display featured the 
company’s new “Sentinel,” an all-wood posture chair with attendants on 
hand to explain the features of the latest addition to the Domore line. 
Vice-president H. 8S. Wolcott was in charge. 

Downey, C. L., Company, The, Hannibal, Mo.—-This year the company 
displayed its entire line of paper products, coin bags and associated coin 
handling devices, which included flat coin wrappers, window coin wrap- 
pers, tubular coin wrappers and gunshell wrappers as well as different 
kinds of bill straps. Physical demonstrations of packaging coins by ma- 
chinery and crimping were given. Those in attendance were Fred W 
Sommerfeld, Harry A. Glynn, Mrs. Carrie Lee Pate, Mrs. Dorothy Bailey, 
Mrs. L. Craig Jackson, vice-president, and C. Lee Downey, president. 

Eagle Pencil Company, Inc., New York, N. Y¥.—The theme of this ex- 
hibit was “No dim out of Eagle advertising—No let down of Eagle 
qualitv.’”” The booth was decorated with large blow-ups of advertisements 
used for various Eagle pencils this year and a limited display of high- 
quality Eagle pencils such as the Mirado, Turquoise, Verithin and Prismi- 
color was made. In attendance were Herman Price, vice-president and 
general manager; Robert Overend, Chicago district manager; William 
Sahm, Harry Heymann; E. L. Thompson and Carl M. Schutz. 

Eaton Paper Corporation, Pittsfield, Mass.—This display featured the 
company’s line of Berkshire typewriter papers, including Corrasable bond, 
air mail papers and legal papers. Those in attendance were L. G. Morris, 
F. H. Palmer and W. G. Oliver. 

Esterbrook Pen Company, The, Camden, N. J.—Institutional display of 
writing Squipenent. Sales Manager R. N. Wood was in charge, assisted 
hy District Sales Manager R. B. Gingland and H. L. MeFarlan Also 
in bec di was President A. G. Frost. 

Eversharp, iInc., Chicago, IJIl.—Exhibited Eversharp Skyline pens 
repeating pencils, desk sets and Red Top leads. Those in attendance 
were C. L. Birmingham and Harold Haugen and Sales Manager Hold 
Hornbeck. 

Eberhard Faber Pencil Company, Brooklyn, N. ¥.—‘‘Paper Work" and 
the stationer’s importance in helping to keen the war effort moving was 
the theme of the firm’s attractive exhibit. In attendance were Eberhard 
Faber, General Manager J. CC. Musser, Sales Manager L. M. Brown 
Chicago District Manager A. C. Van Horne, J. A. MeWilliams, W. M 
Pickering, J. O. Hobart and W. B. Bohart. 

Finch & McCullouch, Aurora, Ill.__Presented many new items in the line 
of ““Memory Masterpieces’? made of solid American walnut, solid maple 
and fabricated leathers, including desk sets with perpetual calendars, 
five-year calendars, monthly calendars, weekly calendars, combinations of 
clocks and fountain pen equipment, ‘‘Pop-Up” cigarette dispensers, alpha- 
betical list finder combinations, memo pads, memo sheet and envelope 
holders, rocker blotters, desk pads, letter trays, waste baskets, book ends 
wall calendars, UT. S. A. Service Memories books, daily memo books, per- 
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FOR YOUR CUSTOMERS’ WARTIME ——— 
STORAGE NEEDS ON 


























Shelving — 
Open Type 


Shelving — 
Closed Type 


% 


Single Tier 
Locker 


Shoprobe 
Patent No. 2-202-427 





Double Tier 


Storage, Wardrobe Locker 


and Combination Cabinets 


LYON 


0 ee ee en on Be 
INCORPORATED 













coccccccccc-o 


Divian es oneness an an an dn annie rnenssaiinani 





LYON 


Cabinets, Shoprobes, Lockers 
and Shelving 


@ Here is the only complete line of wood 
storage equipment on the market today: lockers, 
shelving, cabinets and shoprobes. 

The name'‘Lyon” onallofthese products is familiar 
to American business because Lyon has been iden- 
tified with the manufacture and sale of these and 
similar products in steel for 43 years. 


Reports from dealers are unanimously good: 


‘‘Our business on your wood line is good because of 
the backlog built up due to the fact that these prod- 
ucts have not been available in steel for some time.’ 


“Lyon Wood Shelving going strong because it's 
adjustable, easily erected and knocked down — it's 
going big in war plants in our territory." 


“Thanks for four life-savers."’ 


Mail this coupon for full 
particulars. 


LYON METAL PRODUCTS, 
INCORPORATED 


General Offices: 
2811 Madison Ave., Aurora, Ill. 






Branches and Distributors 
in All Principal Cities 


LYON METAL PRODUCTS, 
INCORPORATED 

2811 Madison Ave., Aurora, Il. 
Send catalog and details of promotion program cov- 
ing new Lyon Shelving, Lockers, Shoprobes and Cab- 
inets engineered in wood for the duration. 





Name___ _ al 
Address pa 


Cay... es 


Bae ane am an ce Ge ee oe ee 
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Modern Improvement Relieves 
Eyestrain— Saves Fingernails 


With these new Transparent Green Kee Kovers on her typewriter the wartime typist 
can speed up her work with less eyestrain and with less danger to delicate fingernails. 
The green color of these plastic Kee Kovers was selected after scientific study of the 
problem of eyestrain. They not only kill the bright reflecting surface of the key rim 
but they absorb the harmful rays on the red end of the spectrum. Also come in black 


and opaque green in blank keys for schools and professional typists. 






Easy to apply to any standard keyboard, they modernize any typewriter, soften the 
touch, and the cupped shape helps to increase the speed of most typists. Available to 
all stationers at standard trade discount. List price, $2.50. 


The Last Word in Writing Equipment . . . MORRISET 
Always ready to write —500 words with one dip 


Here is a pen-ink unit—suitable for everybody—that takes all the fuss and bother out 

of writing. The pen is always inked—ready for 500 words a dip. A six months’ 

supply of ink is always clean and needs no attention. Each unit comes complete with 
/ pen and large bottle of Sanford's MORRISET Ink (with patented ink control) and 
refilling funnel. Nothing else to buy. Available in many attractive colors. Held in 
| a case of unbreakable Tenite. Efficient, inexpensive, practical. List price, $3.00 each 
and up. 
A practical gift for everybody. Especially suited for good will advertising. Name, 
seal or initials can be gold stamped on the cover. Write for particulars. 


| ES TTA = RAE ARR em RN  Ree 
| BERT M. MORRIS COMPANY 


1015 SO. LA CIENEGA BLVD., LOS ANGELES CALIF. 


1 | IN MT RRR <> > 
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petual memo books and appointment pads. President W. L. McCullouch, | 
Sales Director G. W. Reinhardt and G. Douglass were in attendance. 

Globe-Wernicke Co., The, Cincinnati, Ohio—Exhibited Everyday files, 
‘Accesso”” wood desk trays, waste paper baskets, wood transfer cases, 
Wood card index cases, Agate card index trays, angular celluloid tap 
guides, box files, fanfold folder labels, board clips, wood desks anda 
wood filing cabinets. President J. 8. Sprott, Sales Manager Harry C. 
Anderson, Sales Promotion Manager C. W. Hamilton, Artnur R. Frey, 
uanager of the filing supplies and stationery division; H. J. Warnock, 
Chicago branch manager, and Gordon Kickels, Chicago sales representa- 
tive, were in attendance. 

Graff, George B., Company, Cambridge, Mass.—Displayed Graffco Vise, 
Viz, Nu-Vise, Nu-Viz and Cellugraf signals, map-tacks and map-tack- 
signal combination outfits, Vise index tabs, Cellu-Vise tabs and other ol 
their products. Charles W. Lipman and Treasurer Harold D. Leach were 
in attendance. 

Gregg Publishing Company, The, New York, N. Y.—-Displayed its new 
line of plastic spiral steno books, memo and composition pooks, Kamket 
accounting papers and binders, index cards, legal pads and other station- 
ery items. Daniel T. Warner was in attendance. 

Gregory Fount-0-Ink Company, Los Angeles, Calif...Displayed several 
modeis of Fount-O-Ink writing sets with bases of plastic material to take 
place of metal which must now all go to war effort. The regular line ol 
porcelain sets was on display as well as a new khaki brown porcelain 
set. C. G. Gregory, the inventor; B. F. Girardot, mid-eastern representa- 
tive; E. B. Mason, mid-western representative, and W. T. Fitzpatrick, 
western representative, were in attendance at the booth 

Hano, Philip, Company, Holyoke, Mass.—-Lithographed forms, auto- 
graphic registers and forms, continuous and manitoiding forms, Holyoke 
Hano carbon pack, Hanohandi manifold book, individual and continuous 
Snap-A-Part sets and continuous forms interleaved with one-time carbon 
made up this exhibit. L. R. Hanna was in charge. Also in attendance 
was Norman L. Hanna, sales promotion manager. 

Higgins ink Company, Inc., Brooklyn, N. Y.—Drawing inks, writing 
inks, adhesives and sealing wax were displayed against a modern 
background. Dealers were offered a new window display, new leaflets 


and information about Higgins’ defense advertising In attendance Y x * ‘ ¢ 
were President Tracy Higgins, Sales Manager Harry Tehan and Jim y ¥i . P ee 


ME ay ae a Alaa a 





Montgomery, west coast representative. Jim Bradley, resident manager, : 
was in charge of all arrangements. ae led A quality line for your more particular trade. i 
Hunt, C. Howard, Pen Company, Camden, N. J.— Because this firm's . 4 —" °° | ; 
line of Boston pencil sharpeners has been drafted for war efforts, this Clean, long wearing and sharp writing. The : 
display booth was made available as a meeting place for visitors and —_ P . “¢ ; ar: eo ati ' 
eddaes, aibene ean ute 6h Wart ae conapeaae Gar “lak eee eee new Rave n Brand is guaranteed to satisfy. A | | 
tions with Sales Manager John Kolb and Sales Representative A. E. satisfied customer means a “repeat order. i} 
Kadon, who were in attendance \ k f ¥ : le | 
industrial Tape Corporation, New Brunswick, N. J.—Exhibition of a ASK us for samples. j 


full range of pressure-sensitive cellophane adhesive tapes which are avail- 


able in the transparent type and in a wide range of colors. Named 
rextel, the material was shown in the long-length commercial rolls and THE uc eye L on arbon co. 


in small re-sale rolls contained in the Double-Duty dispenser unit. In 


charge were A. L. Schomp, Jr., assistant sales manager; G. B. Tapner | 
i “ae aay ee Re Manufacturers 
Jasper Chair Company, Jasper, Ind.—Several upholstered and wooden » : ie . : . 
chairs were on display, the booth featuring the revolving chairs equipped 1458-68 East 55th St., Cleveland, Ohio 


with the company’s new wood swivel. Those in attendance were Louis T. 


Koerner, president and general manager; Arthur A. Barth, secretary and 
manager; George A. Litchfield, sales manager, and W. H. Brown, Chicago 
representative, were in attendance 

Johnson Chair Company, Chicago, Hl..-Showing various lines of desks 
and chairs made in conformity with present government regulations. 
rhese units were exhibited as very good examples of what can be accom- 
plished in case of necessity. Paul L. Barrett, director of sales, was in 
ittendance. 

Kisco Company, Inc., St. Louis, Mo.—-One of each of the firm’s models 
of cooling and ventilating units was on display These were arranged in 
t graceful manner with various pieces of furniture to give an idea of 
how the units would appear in a furnished office room. J. W. Kisling 
was in attendance 

Koh-I-Noor Pencil Company, tInc., Bloomsbury, N. J.—There was ho 
display of merchandise, the booth instead being made a place where 











ee 


friends and dealers of the company ould sit and rest Sales Managet 
Gerald M, Favor was in attendance | 
McDonald Products Corporation, Buffalo, N. ¥.-Showing ash receptacles 
ind floor smokers in walnut and glass, and also several pieces in metal 
which are available and still on the firm’s inventory Harry J. Smith 


was in attendance 


Macey Company, The, Grand Rapids, Mich...Wood desks, upright files, 


card cabinets, desk trays, waste baskets and costumers were on display REVISED PAY ROLL RECORDS 


Sales Manager P. R. Miller; H. V. Boswell, eastern district manager; 


William E. Patrick, central south manager, and George E, Vinton, central FOR THE NEW TAX LAW 


West manager, were in attendance 


May, J. L. Company, The, New York, N. Y.—Featuring the first offi Be ns ‘= ‘ 
cial showing of the firm's new ‘‘Indestructo” ta There were also shown The Victory Tax, incorporated in the new 


other tags, labels, pin tickets and Folderol labels Frank May was in 
ittendance 


Melind, Louis, Company, Chicago, tl.-This exhibit featured the Melind 
new Justrite drawing ink line, flanked by uch items as index tabbing, 


Income Tax Law, to be collected by the 


employer, will in most cases call for new 


sheet protectors, tray indexes and finger-print chests W B. Stewart, é 
\dvertising manager, was in charge, with Louis Melind, Roy Melind, Pay Roll Records. Cesco forms have been 
David Sterrett, Clem Ambrose and Paul Buleck : ; 

Merriam, G. & C., Company, Springfield, Mass.This publishing firm re-designed to provide the necessary de- 
displayed Webster's new International dictionary, second edition; Web , 

ster’s Collegiate dictionary, fifth edition; Webster’s Dictionary of Syno duction columns. 

nyms, and Merriam-Webster dictionary table Ingham C. Baker and | 


Harris W. Baker were in charge 
Miami Systems Corporation, The, Cincinnati, Ohio. Displaying the 


Send For Sample Sheets 


company’s Book-pac, plastic and etal unter model autographie reg 

isters as used in war industries Mat imples of continuous printed . : : . 
forms for use in the register ind a » for use through a_ typewriter | and take advantage of this outstanding 
with the Miami FastForm carbon shifting attachment were shown | 


Walter A. Konerman and Frank X. Overbeck were in attendance opportunity to increase your loose leaf 


Mittag & Volger, Inc., Park Ridge, N. J. The display background con 


sales. Free information on request. 


sisted of an enlarged photograph of the M. & V actory in color A 
matched package display featured the M&M brand Treasurer V. G. 
Stark, Assistant Sales Manager P I Foster, Chicag Manager W Fi 


Hurdle, Kansas City Manager ( N. Murray and Sales Representatives 
W H. Baldwin and O. M. Wilsor vere I attendance " 
Moore Push-Pin Company, Philadelphia, Penna. Fe ituring the appli- | THE c. E. SHEPPARD CO. 
cation of Control ~~ ae va KS as a d by the ¢ ! re ‘ —_ x ey | 4401-4429 TWENTY-FIRST STR | 
Dig engage Ag ag padi porate esis igre Hace LONG ISLAND CITY, N.Y. 


flanked by exhibits of the Moore lines of push-pit Push-less hangers, 
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CARD CABINETS 





\ Check These Features — 


3 Sizes Double Drawers Only — 3x5, 4x6, 5x8. 

Made of Oak ~—sturdily constructed — drawers 
equipped with follower block. 

Green and Walnut finish. 

Metal card holders and pull. 

Each size cabinet may be stacked. 


Write, wire or telephone for details. 


LUU FARBER 


30 E. Congress St. Tel. Webster 3217 
CHICAGO 
Mfers. Rep. — Desks, Tables, Chairs, Files 
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BRIGHT 


LEATHER 
OFFICE FURNITURE 
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No. 700 Reclining 
Chair for Execu- 
tive Offices. 


BRIGHT offers wealth of charm 
and distinction of appearance in 
executive office seating that gives the user recurring satis- 
faction and delight every time he returns to headquarters. 
It surrounds him in a positive expression of creative and 
vigorous harmony in the reception of his visitors. 


BRIGHT designs offer wide variety of choice for the many 
opposing temperaments that are to be found among men 
in positions of leadership. Throughout the line is an 
outstanding quality that carries on long after all other 
details of the purchase are forgotten. 


BRIGHT CHAIR CO, tne. 


127-133 BLEECKER ST. NEW YORK, N. Y. 
VAAN AN IN 
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OFFICE APPLIANCES 


maptacks and thumbtacks. President J. R. Davies, Vice-president F. W. 
Samson, Sales Manager H. C. Hooks, and H. C. Reinke were in 
attendance. 

Morris, Bert M., Company, Los Angeles, Calif.—A wide showing of 
Morriset pen and desk sets made in the firm’s new Tenite No. 2 
plastic. Bert Bassett was in charge of the display. 

Murray Engraving Company, Chicago, Ill.-‘Victory’’ and military 
stationery was shown together with a general line of engraving. Charles 
L. Streeter, James N. Murray and J. Alexander in charge. 

National Blank Book Company, Holyoke, Mass.—Showing samples of 
simplified products of loose leaf binders necessitated by limitation order 
No. L-188, together with display of bound books, ‘‘Eye-Ease’’ analysis 
pads and other items. Those in attendance were Merchandise Manager 
A. E. Farr, Assistant Treasurer R. P. Towne, New York Sales Manager 
Paul B. Buckwalter and Sales Representatives R. V. Schumacher, R. L. 
Hammond, J. Hawker, L. Rose and R. C. Bauer. 

Oxford Filing Supply Company, Brooklyn, N. Y.—-Displayed folders, 
guides, index cards, Oxford fiberboard files and Pendaflex, the Oxford 
filing method based on folders that hang. In charge was C. E. Reynell 
assisted by L. C. Goodhand. R. A. Jonas, Sr., founder of the company, 
and R. A. Jonas, Jr., sales manager, were also present. 

Parker Pen Company, The, Janesville, Wis.—Exhibited were models of 
the Da-Lite fluorescent lighted showcase and Nos. 907, 908, 909, 920 and 
922 permanent window display material. Featured was Parker Quink 
ink containing Solv-X, together with Micro Film black Quink for use 
with V-Mail. A wide selection of free display material for the two 
last-named items was also shown. Those in charge were Vice-president 
Cc. L. Frederick, General Sales Manager J. N. Black, Chicago Division 
Manager M. M. Morrissey, Janesville Division Manager D. H. Gullett, 
and G. B. Wright. 

Quality Park Envelope Company, St. Paul, Minn.—Featured the com- 
pany’s lines of envelopes and paper specialties in an attractive setting. 
Those in attendance were E. F. Ahlquist, general sales manager; Harry 
Balch, Chicago branch manager; E. M. Metz, western representative, 
and M. O. Thompson, southern representative. 

Reyburn Manufacturing Company, tInc., The, Philadelphia, Penna.— 
This exhibit was arranged in a patriotic color scheme, using the com- 
pany’s display materials including two fluorescently illuminated shadow 
boxes in which were shown packages of gummed labels, mending tapes, 
index tabs, gummed reinforcements, notarial seals and key tags. A 
feature of the booth was a large photograph of the firm’s modern plant. 
Robert C. Schmutzler, of Philadelphia, was in eharge, assisted by 
Don W. Sharpe, of Chicago. 

Rockwell-Barnes Company, The, Chicago, Hl.—The booth carried the 
legend ‘‘Rockwell-Barnes—Paper Specialists to the Stationery Trade” 
together with the firm’s trade-mark across the top of the display. In 
the center was a large reproduction in color of the Wireless Non-Skid 
easel stenographic notebook with an illuminated flasher device behind 
the word “Wireless.’’ On each side of the center panel a model paper 
department was demonstrated, using the actual Rockwell-Barnes pack- 
ages. Advertising copy, stressing the complete list of the company’s 
products and the importance of proper paper display in the store, was 
displayed on two side panels. H. M. Donisthorpe was in charge. 

Rowles, E. W. A., Company, Arlington Heights, I1l.—Showing framed 
blackboards, changeable letter signs, blackboard erasers, cutting boards, 
black-out shades and other items. Seeretary J. F. Tracy, T. L. Miller 
and A. R. Jasper were in attendance. 

Sanford Ink Company, Chicago, tll.—A large display of Sanford inks 
and adhesives in an attractive setting was shown. Those in attendance 
were W. W. S. Carpenter, H. T. Griswold, R. P. Carpenter, C. W. Lof- 
gren, C. F. Evans, F. C. Schaefer and W. J. DeGroft. 

Sengbusch Self-Closing inkstand Company, Milwaukee, Wis.—This 
booth featured many Sengbusch items including the Handi-Pen desk sets 
in a wide variety of models and sizes and the Sengbusch Kleradesk 
unit. Those in attendance were President G. J. Sengbusch, Secretary 
A. G. Schaefer, Assistant Secretary C. W. Sengbusch, Office Manage: 
Fred G. Sengbusch, Midwestern Representative A. F. Sengbusch and 
Northwestern Representative Merrill D. Hasty. 

Sheaffer, W. A., Pen Company, Fort Madison, lowa. Due to the 
shortage of products this display was mainly educational with a number 
of clever exhibits on Skrip, the Sheaffer writing fluid, and V-Black 
Skrip, a new ink for use with V-Mail. The firm's Christmas display 
was also shown. Grant Olson, advertising manager, and Graham Orr, 
Chicago branch manager, were in attendance. 

Southworth Company, The, West Springfield, Mass.—Display of South 
worth papers and envelopes against a background consisting of a wall 
of Southworth packing boxes. Paul W. Cheney was in attendance. 

Speed-O-Print Corporation, Chicago, Il.—A modernistic booth in red, 
white and blue. Displayed were the Pulpit, an automatic feed machine ; 
cabinet, stencil cabinet, stencils, inks and other supplies. In attendance 
were A, Samuels, S. J. Graff and F. M. Sargent. 

Stafford, S. S., Inc., New York, N. Y.—Inks, adhesives, carbon paper, 
typewriter ribbons and specialties were shown. Samples of the firm's 
new Tap Top musilage container, a substitute for the former rubber 
spreader top were given away as souvenirs. In attendance were Presi 
dent W. S. Stafford, Chicago Sales Manager William J. Tynan an. 
R. R. Sparmacher, connected with the Chicago office. 

Stationers Loose Leaf Company, Milwaukee, Wis.—Displayed county 
records, sectional post binders, storage binders, ring binders, visible 
record binders and standard loose leaf merchandise. General Manage: 
of Sales F. M. Von Ritter was in charge assisted by J. J. Kerns. 
D. A. MacDougall and Roy T. Bansemer. 

Stein Brothers Manufacturing Company, Chicago, I1ll.—Featured some 
fine leather for holiday gifts and several new items especially designed 
for commercial and industrial business, including Visualope, Salesfoto 
Visualizer, three inch capacity zipper prong binder, ete. Also a new 
printed form for selection of a model store stock. E. R. Manning. 
vice-president and sales manager, was in charge assisted by several 
members of the sales force. 

Sturgis Posture Chair Company, Sturgis, Mich.—Featuring five models 
of the new Sturgis line of wood chairs which were prominently placed 
to allow visitors to note the resemblance to steel. Rex Huntley, presi 
dent of the company, was in attendance. 

Superior Type Company, Chicago, Il.—Showed Vari-Line printing kits, 
rubber type outfits, sign markers, inks and pads, daters and numberers, 
and featured a rotary printing press. A. C. Dent was in charge assisted 
by A. G. Fales. 

Triner Scale & Manufacturing Company, Chicago, I1l.—Exhibited a 
complete line of mail and parcel post scales, including several models 
which are used by the U. S. Post Office department for weighing and 
re-checking air mail and regular mail. Especially featured was the 
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No. F3066 


A STRONG, SILENT PARTNER 
IN UNCLE SAM'S WAR EFFORT! 


With industry geared to the nation’s war needs, every man and woman working 
at a desk becomes an essential link in a gigantic chain of war activities. Silent 
though these desks may be, office workers acquire a strong attachment for their 
compact, efficiently built partners.” We like to feel that our JACKSON DESKS 
provide desk workers with an extra amount of satisfaction and efficiency in the 
performance of their important tasks. Jackson Desks are making a significant con- 
tribution to the nation’s desk needs .. . . a privilege widely shared by its dealers. 


JASPER OFFICE FURNITURE CO. 
JASPER, INDIANA 


REPRESENTATIVES Ss. R. Evans, 421 Hampton Court, Athens, Ga 
James H. Davison, Hotel Figueroa, Los Angeles, Cal Howard Maley, 115 Tarbell Ave Bedford, Ohio 
Marion V. Follin, 220 Fairbanks Road, Riverside, Iti tL. 4. McDaniel, 3600 Parkhill Drive, Ft. Worth, Tex 


George B. Wray, 130 W. 42nd St., Room 819. New York Charies L. Pettibone, Bedford, Ohio 
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00 years age 


On our 100th Birthday-year it is interesting to look back over the 


One of th 


old records. to note the names of many stationery houses that for 


generations have bought B & P products, and to recall how this com- 
pany has grown great by reason of its policies. 

It is particularly pleasant to thus review old memories when we realize 
just how “young” our ideas, our staff, our plans, and our products are 
today. In the midst of a definite campaign for properly serving the 
stationers of 1942 it is gratifying to remember that we just as properly 


serviced the fathers. the grandfathers and even the great-grandfathers 





of our present customers. 


BOORUM & PEASE COMPANY 


| 
| GENERAL OFFICES: 84 HUDSON AVE., BROOKLYN, N. Y. 
| 
| 


BOSTON: 29 OTIS ST. ° ST. LOUIS: 115 SO. 8th ST. bd CHICAGO: 538 S. WELLS ST. 


NEW YORK CITY SALESROOM: 349 BROADWAY, N. Y. 
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which shows rates for 
and F. J. Campbell 


air 
were 


No. 300 air 
mail and 

in charge. 
Universal Paper Products Company, Chicago. One of the 
for the visitors was a big water cooler located in the display booth of 
this company, which is a manufacturer of paper cups. There were im 
pressive and interesting displays and demonstrations of the firm’s lines 
of VeeCups, Universal flat bottom cups, soda cups, sundae dishes, souffles, 
ind streamlined cup and dish dispensers. The exhibit was in charge of 
W. J. Sunderland. Others in attendance were L. J. McWain, John Watiace, 
be. & and A. L. 
Victor Safe & Equipment Company, 
N. Y.— Featured non-metal products in their 
nent among the new items were several sizes of 
pyroxylin-coated luggage cloth book visible, card panets bound in 
artificgal leather and wood framed tube index panels. Vertical index- 
ing without the use of restricted materials was well shown in a variety 
of card and letter size backed by the Victor new wood four 
drawer vertical filing cabinets, in letter and legal sizes. The back- 
ground of a fluorescent-lighted centerpiece was decorated with visibie 
card forms. General Sales Manager Allan Murray was in charge aided 
by John B. Summers, W. A. Rogers and F. C. Leonhard. 


Waterman, L. E., Company, New York, N. Y. 
play of fountain pens and writing sets for civilian 
fhose in attendance were C. 8. Kernaghan, New 
Chicago; Earle Deahl, Milwaukee, and Arthur 

F. Weber Company, Philadelphia, Penna. 
in oil, water, Tempera and pastel, waterproof 
colors, mat water colors, etching materials, 
etc. G. R. Atkinson and B. Pulskamp were in 
officials of the company. 

F. S. Webster Company, 
extensive line of Webster 
display also stressed the 
served the records of 


mail 
general 


one-pound 
rates 


spec ial, 
postal 


capacity, 
M. Lang 


popular stops 


Brown Barry. 

The, North Tonawanda, 
display this year. Promi- 
wood visible cabinets, 


Inc., 


sets 


Featured a large dis- 
and serviceman. 
York; L. E. Canfield, 
Dezur, Chicago. 

Weber artist colors 
drawing inks, show card 
block printing supplies, 
ittendance with several 


Showing 


Cambridge, Mass.—A display featuring the 
carbon papers and typewriter ribbons. The 
fact that the company has recorded and pre 
three wars. Those in attendance were General 
Sales Manager F. H. Caswell, Chicago Office Manager John C. Krueger 
ind Chicago Salesman OU. H. Richards. 


Weis Manufacturing Company, The, Monroe, Mich.--A full 
ill Weis products out in an interesting and attractive manner. 
rhis year instead of giving away as in previous conventions, the 
Weis organization presented buttonhole gifts including a war savings 
stamp. Those present were President E. T. Weis, Vice-president and 
General Manager H. C. MePike, Walter P. Nichols, Harry L. Nichols, 
Lionel Colomb, Stanley Woodruff, Karl Castle and Will T. Hughes. 


Wessell Company, The, Chicago, Il!l.--This display was given in 
junction with the United States Army Corps and featured the 
new V-Mail for fighting overseas addition were several large 
photographs showing the through which the mail goes between 
being posted and delivered. charge were Wessel, Alfred 
Flessham, John Henn and 8. H. Weislow 


Wilson-Jones Company, The, Chicago, Ill. Displayed a 
of Wilson-Jones loose leaf forms and sheets together with 
products of the firm Also being shown were wartime models of ring 
books and post binders, machine posting and other trays of wood, a 
new line of pressboard binders and forms and indexes. In attendance 
were W. C. Niesen, A. C. Harper, W. E. McCain, H. Calvin, H. Gould, 
H, R. Janovsky, Ole Olsen and yrge Cormack. 


Meidinger, R. 

Zephyr-American Corporation, New York, N. Y¥.—This booth showed 
the firm’s full line of bakelite Autodex, metal Autodex, perpetual calen- 
dars, de-luxe calendar combination with Autodex, Thermodex writing 
sets, Zephyr-Padd memo box, Rolodex other items There were 
ilso shown a new display cabinet, bakelite colors in Urea models, 
Swivodex writing sets and the Zephyr Wedgie file fastener. Those in 
ittendance were Max J. Lewis, director of sales; Lawrence A. Lock 
wood, Chicago representative; Leon Banoyv, New England representative ; 
Gabriel B. Levy, mid-west representative; Robert Smith, West Coast 
representative, and Arthur Carrow, southwestern representative 
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A STATIONER SEES TWO WORLD WARS 
(Continued from page 51) 


old point, and we filled it at the new point. Things 
were not as complicated as they are today. Hog Island 
has a priority rating, and we would get an order for 
a hundred gross, and send it on to Faber. And maybe 
we put in 25 gross for our own stock too, not enough 
to hurt anybody, and the thing worked out simply. 
The demand for raw material in those days was 
nothing like it is today. Baldwin made tanks, but 
they were in their infancy. The aeroplane was purely 
experimental. Radio was a mystery. I had a brother 
in the Navy, and he came home and told me that 
five ships could be in line and one could talk to the 
other without any interference from the other ships. 
I told him he was wasting his time in the Navy, he 
ought to join the Marines; it was too big a lie for me. 
And the automobile, when you saw one go down the 
street with a man’s name on it you turned around 
and looked at the name and remembered it. Today, 
they are a nuisance. Tractors were 
between, and I remember the 108th Field Artillery, 
when they went over, had mules pulling their guns. 


War Demands Must Be Met 


Demands for steel and all metals could be met. We 
had heatless Mondays, gasless Sundays and sugar 


was scarce, but everybody seemed to take it in stride, 
and no one seemed to complain, and the things went 
along not much different from peacetime. We felt it, 
but it wasn’t bad. Then we had a submarine. Just 


few and far | 
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SELL VULCANIZED 
S 


“It’s no use Trying brother... 


Rollers are VULCANIZED around here!” 
FOR USE ON THE FOLLOWING MACHINES 


Multigraph (all models) 
Multilith (all models) 
Elliott Addressor 
Aniline Press 
Stencil Duplicators (all cylinder types) 


High quality merchandise ¢ Synthetic Vulcanized 
Rollers ¢ Oil and Ink Resisting ¢ 56 different kinds 
of rollers on dealer list. Send for your copy. 


WE SELL WHOLESALE ONLY 


BETHEL MFG. CO. 


2600 SOUTH THROOP STREET CHICAGO, ILLINOIS 














Carbon Papers & 
Typewriter Ribbons 


Topflight businessmen and wo- 
men like Codo Carbons and Rib- 
bons because the written results 
are consistently clear, sharp and 
lasting. Super-Kote, Keen-Rite, 
Typocraft and Stenocopy serve 
practically every business typing 
requirement. Most of them are 
in four weights and four finishes. 











Codo Hectograph Carbon 
is available in two types, 
for spirit and for gelatine 
roll duplicators. We have 
prices and samples of roll 
carbon, one time carbon, 
carbonized newsprint, etc. 
for your sales promotion. 








Codo Super-Fiber Ribbon 
tops a popular line, vari- 
ous grades outstanding 
for production, economy 
and bright color through- 
out long service. 


Many dealers have put their ribbon and carbon departments on 
a basis of better profit and superior service with Codo Brands. 
Let us show you. 


Coby— MANUFACTURING CORP. 


509 South Franklin St., Chicago 
270 Lafayette St., New York 


Factory Coraopolis, Pa. 
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Copy RIGHT CoPYHOLDER 


The TILTING, TWO LEVER 
Ball Bearing, Lifetime 
Copyholder with Unrivaled 
EQUI-PRESSURE Paper Grip 


FOR MODERN, FRONT-VISION 
Line for Line Copying 
A Necessary Adjunct to 


Every Typewriter. 


SIX MODEL WIDTHS 
to Meet All Transcribing 


and Copying Needs 


ASSURES MAXIMUM SPEED Man-Hours and 
and Precision; Saves Eyes, “Girl-Hours” too! 
Backache, Time MONEY! 


c 


We hear much these days about 
saving Man-Hours. But millions of 
Girl-Hours too are being saved by 
Stenographer-Typists who use for- 
ward-reading, fixed  line-pointing 


copy-work holders. 


CopyRIGHT will make ‘'scarce"' 
typewriters produce greater output, 
and no office should be without one, 
especially where the priority rating 
indicates the greatest importance in 


warwork and VICTORY! 


Ask for details of special Lamp 
(fluorescent or incandescent ) 
for copyholders only. 


COPY RIGHT MFG. CORPORATION 
PARK PLACE a NTaadely 

















"Air Mail Accuracy” 
BEAM POSTAL SCALE 


iS A PROFITABLE ITEM FOR 
DEALER AND CUSTOMER 


Air mail and first-class postage waste runs into large 
figures yearly. Help your trade eliminate over-postage 
and short-postage weighing devices—show them TRINER 
Air-Mail Hair-Line Accuracy Scales. Their dependability 
is established beyond any doubt. Uncle Sam uses many 
thousands for fine weighing and checking of mails. 

Stationers have already sold thousands to their cus- 
tomers with 100% satisfaction. 

No. 84 illustrated above is of 1 lb. capacity by % 
ounces (other numbers up to 4 lIbs.), with computing 


chart set at 45 degree angle for easy reading. Chart is 
celluloid covered, easily cleaned and easily replaced. 


Write for Circular. 


SCALE & MFG. CO. 


2714 W. 21st Street 


Hair-line 
<—Over- 

i =6. Under 

Weight 


Indication 
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before we got into the war, the German submarine 
pulled into Baltimore and took a cargo of rubber, 
and just after we got into the war a submarine sank 
some of our ships up near New York. But we had the 
whole French nation and their army and navy work- 
ing with us, and they turned out, I understand, some 
wonderful ammunition and arms. 

Then, after what seemed not too long a period— 
and I remember reading in the paper that Marshal 
Haig had said that our backs were against the wall 
—we didn’t have one Armistice parade, but we had 
two, and the war to end all wars was over. Then we 
went through that period of crazy times and depres- 
sions, and people speak of normal times, and in 
my lifetime I have never seen normal times. We are 
down in the dumps or up on the pedestal. My daddy 
told me that when the Republicans were in there was 
always a full dinner bucket, and when the Democrats 
were in we had the bread lines and the soup kitchens, 
and I think he was a Republican. 

Well, many of our plants were doing defense work 
for our allies, and a small bit of preparatory work 
for ourselves, and the increase in business to us was 
not so noticeable. 

Business Increases Small 


A year ago, at Atlantic City, this thing came up. 
For instance, the Brewster plant had just laid foun- 
dations for their plant. Cramp’s new yards were just 
building their ways, the Bendix Company had come 
into Philadelphia. Cramp’s had been torn down, and 
they were building up again. But the increase in the 
stationery business was small. We were expecting 
lots of things, but they didn’t happen. There was 
some increase in business in Philadelphia. And then 
one morning we heard the news of Pearl Harbor, and 
the secret was out. We were at war. Then we started 
to go into production, and last October we started 
to feel the pace that we have had since. The popula- 
tion of Philadelphia proper increased over twelve 
per cent in the first six months of this year, and the 
two surrounding counties, that is, Delaware and Mont- 
gomery, which really form the residential part of our 
city, increased eighteen per cent, and we still need a 
hundred thousand more workers in Philadelphia. A 
year ago, Owen Bayless startled us all when he told 
us that he had to pay his errand boys $16.00 a week 
on account of the union. Now we can’t get errand boys. 
We haven’t offered them $25.00 a week yet; when we 
do, I will take the packages around myself. 

In this territory from Trenton down the Delaware 
River to Wilmington, and including the two counties I 
mentioned, a distance of about eighty miles in length 
and twenty miles in depth, we are producing about 
twenty-four per cent of all defense work of the coun- 
try. My figures may not be exactly right, but they are 
nearly so. But the stationery business has had a tre- 
mendous increase since last October. Many of our 
manufacturing plants were built so they could be 
quickly converted to war work. 


Convertible Buildings 


Someone was foresighted, because some plants, they 
said, could be changed over in twenty-four hours, but 
that may be stretching it a little. But they could be 
turned over very quickly to war work. For example, 
the can company that made beer cans and bottle tops. 
When that was made, it was built so that it could be 
turned into making shells very easily. The Brewster 
Company, Fleetwings, Bendix, RCA—they devoted 
themselves to radio the first part of this vear, and now 
they are making instruments for airplanes and ships, 
and E. G. Budd used to make wheels for automobiles, 
and automobile bodies, and now they are doing air- 
plane work, and are putting up one of the largest 
plants in the East, and I do not believe I am betraying 
any military secret when I say it is mostly under- 
ground. We have the Sun Shipbuilding Company, New 
York Shipbuilding Company, Cramp’s, Autocar, and 
several more smaller but new shipbuilding companies 
down on the Delaware River. Autocar is making trucks 
to be shipped to the other side. The plant that manu- 
factured brass toolings, now is making journals and 
all that sort of stuff for the battleships, and I venture 
to say, regardless of what a factory manufactured, or 
whom they manufactured it for, ninety per cent of 
the manufacturing plants in Philadelphia are doing 
some kind of war work, no matter what it is, instru- 
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WE HAVE A JOB TO DO! 


You and we both! Handicapped and clamped down by so many unavoidable 
restrictions on basic materials, you still must be middle-man between the public 
and its manufacturing sources. Typewriter ribbons and carbon papers seem 
to be more in demand, the scarcer they become. So... just a reminder that 
M. & V. is still on deck, fighting your battle . . . trying with might and main to 
supply you and your customers with needed merchandise. 


BE SURE you obtain and extend Preference Rating information when available 


Mirtac « Votcer, Inc 
PARK RIDGE + NEW JERSEY 
Manufacturer. of INKED RIBBONS and CARBON PAPERS 


These convenient branches to serve you faster and better 
CHICAGO BOSTON ST. LOUIS KANSAS CITY SAN FRANCISCO LOS ANGELES 






















To Retail 


9495 
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ERE’S a globe you'll sell IN BIG VOLUME, 


. 4a 4a b4 
if you display and promote it. So inexpensive Display these “best sellers” too, in your 

every school child should have one. It’s the first MAP-ATLAS-GLOBE DEPARTMENT 
time a genuine Rand M‘*Nally Globe has ever been . . 
o‘fered at this low price. Cash in on it! Rand M°Nally Rand M°SNally 

11%” high, assembled. Walnut wood base. Fur- World Atlases Wail Maps 
nished with complete ball, base knocked down, with ... to retail at 26¢, $1.00, 4,- new Cosmopolitan 
directions for quick, easy assembly by purchaser. $2.50, $3.50, $5.00, $7.50, to 08.16. pm snag yn 
This Victory Globe is a sales “natural” for the and $12.00. $1.00 up. 


Christmas season. Stock it in quantities, display it Cale ca he Chitin Meet eee 


RAND MSNALLY & COMPANY 


536 South Clark St., Chicago @ 111 Eighth Ave., New York City @ 559 Mission St., San Francisco © 125 E. Sixth St., Loa Angeles 
(Write for complete catalogs containing sizes, prices, etc., on a wide variety of Maps, Atlases, Globes) 


prominently. 
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Efficiently equipped offices of 
The Rollins Burdick Hunter Co. 
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Installation by Desks built by 
Horders, Inc. Leopold Company 
Chicago, Illinois Burlington, lowa 














BILLFORM “PROCESSED” 
CARBON PAPERS 


Each sheet of Storm’s “BILLFORM PROCESSED” 
carbon papers is specially processed to make it curl 























resistant. Each sheet is therefore easier to handle. 
Each sheet lasts longer. Each sheet will MAKE new 







friends, permanent friends for you. 





The “Complete Line” 


CARBON PAPERS: Cleangrip, Whitedge, Clean Pull, 
Cameo, American, Reliance, Storms Pen and Pencil 
Carbons, in all weights and finishes. CARBON ROLLS: 
‘ailor’s Marking. Photo Offset, Billing Rolls for Elliott 
Fisher Machines, Billing Rolls for Burroughs Posting 












Machines, Register Rolls, Tally Rolls, Teletype Car- 





bonized Rolls, Rolls for Elliott-Addressing Machines, 
Special Rolls. INKED RIBBONS: Stormtex, Cameo, 
American Reliance, Ribbons for Addressograph Multi- 








graph, Speedaumat, ete. 


H. M. STORMS CO. 


561 GRAND AVENUE BROOKLYN, N. Y. 
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ments or clothing or what not. Then we have the 
Army and Marine Quartermaster Depots in Philadel- 
phia; the Army Depot is not quite finished. And the 
Maritime Commission moved to Philadelphia, and the 
League Island Navy Yard, which has ten times as many 
employees as a year and a half ago. Then the gov- 


ernment started shipping complete departments from | 


Washington. 
Government Agencies 


One department came over from Washington, and 
commandeered a great office building—someone Said 
it was to bolster the Democratic vote—and they are 
all working hard, and we do not know what it is all 
about. I never thought that Tom Stagg would com- 
plain about too much business, but there is so much 
business now that it sort of takes the fun out of it. I 


do not like it, and I am quite sure the average Phila- | 
delphian, if you would ask him his opinion, would | 


rather not have so much war work. It means the stag- 
gering of working hours, the crippling of our transit 
system, increased policing, increased public medical 
attention, more vice, a lot of undesirables; 
floaters who are not much good to any community are 
drifting in. In other words, everything connected with 
war is a curse, and in the last war everyone who made 
money finally lost it, or put it back. We are not going 
to make too much profit on war work. That was funny 
this morning, when our friend over here told about 
selling to the government at full list, and making a 
good profit. How are you going to pay your income 
tax with that big profit? If it is true, the bunk some 
of you guys handed out this morning, with a terrific 
increase in profits, unless your expenses have gone up, 
your profits will be terrible; and we figured out it 
would pay us to service more people and take care of 
our own people, and work more on the profit that can 
be made out of volume. We have never been as low as 
New York City. You know when you figure profits you 
aren’t going to keep them, because the gentleman 
with the taxes will take care of that. 

We have gone into the housing situation. It reminds 
me of the people of Russia, or of a prison, from the 
outside—I haven’t seen much of a prison on the inside 
yet, but I am quite sure they are not going to be too 
good for the health or the morale of any community. 


Many Stationers in City 


I suppose some of these smart fellows from the West 
will get after me, but if the City of Indianapolis would 
swap ten poor stationers for one good one, I think you 
could get one in Philadelphia. We have a hundred 
and twenty stationers in Philadelphia. Camden, across 
the river over which Washington threw the stone, has 
six or seven. Bristol has one, Norristown has three. 
And we have a couple of Chicago houses too. What 
does our city care about prices? We have direct sellers 


of everything in Philadelphia, factory branches of 
nearly everything in our industry, Shaw-Walker, 
Remington Rand, A. B. Dick, almost every check 


writer and practically every carbon paper manufac- 
turer. And Baltimore comes over too, so you see in 
Philadelphia it is not as easy as it looks. Philadelphia 
is a great city, but it has its faults, like I might have 
a couple myself. You get priorities established. then 
there is a change, and you have more bookkeeping to 
do. One concern wants six copies of a bill, and another 
wants five copies, and we had to hire an extra girl to 
take care of the work. We are working under terrific 
pressure. We have a shortage of help, and we get 
physically and mentally tired, and get exhausted; and 


many | 





then someone comes in with the news, and tells us we | 
are fighting the war for a certain group, and they tell | 
us where the aluminum scrap went to, and who gets | 


all the junk rubber, and who is holding all the govern- 
ment jobs, and we start wondering whom we are fight- 
ing for, and if we are fighting for what we think we are 
fighting for. When your stomach gets bad, you can’t 
sleep right. My heart goes out for 
youths, the flower of our manhood, who are going into 
military service, and you see them coming from you 
don’t know where, and going God knows where. You see 
a little group, and there is a boy going away and the 
mother is crying, and the old man trying not to, the 
little family group. and they get on the train, and you 
think of Jack Englehardt. and the little fellow in the 
shipping department, and you wonder what it is all 


those American | 











THERE’S A BIG V IN MODEL KS FOR THE DURATION! 


With a little artistic license we demonstrate the V included in the 
letter K . . . two V's in fact. One's for us (you and the Hunt folks), 
the other is for Uncle Sam. You'll be hearing more about KS through- 
out the war period and that's all you'll be hearing from Pencil 
Sharpener Headquarters because this machine seems to fit the best 
needs of war industry. 


C. HOWARD 
HUNT 
PEN CO. 


Camden, N. J. 





American SPEED SET Model 43 on Special 
Platform for Bank Numbers. 


Write for special SPEED SET 
folder describing all models. 


AMERICAN NUMBERING MACHINE CO. 


BROOKLYN, N_-Y 


CHICAGO Lt 


ATLANTIC AND SHEPHERD AVES 


RRANCH 105 WEST MADISON STREET 
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NO. 822-5 “DESK SET” 
BLOTTER SIZE 19 x 24 
SOLID WALNUT PANELS 


Retails at $7.50 


NO. 821-5 “DESK SET” 
BLOTTER SIZE 12 x 19 
SOLID WALNUT OR MAPLE PANELS 


Retails at $6.50 


*—¢ 


MANY NEW ITEMS IN THE LINE OF 


 — Was lerpieces 
4 r 


AND THEY’RE AVAILABLE 


WRITE 
FINCH & McCULLOUCH 
AURORA - - - ILLINOIS 


MANUFACTURERS OF QUALITY SINCE 1903 








When Esterbrook Pens 
Go Marching Off to War 


‘Uncle Sam and many of the Country's vital war 
industries have ordered hundreds of thousands of 
Esterbrook Pens. At the same time, our ability to 
meet this expanding demand for our products has 
been limited by restrictions on rubber, metal and 
other strategic materials. 


Naturally, under circumstances such as these, our 
good friends and customers have found their non- 
rated orders for our products delayed while orders 
essential to our war effort are being filled. 

We appreciate the good grace with which you 
have accepted these delays. Your helpful under- 
standing has encouraged us and we take this oppor- 
tunity to tell you that we will make every effort 
to fill your orders as quickly as government and war 
industry priority demands and our raw material sup- 
plies will permit. 


THE ESTERBROOK PEN COMPANY 
Camden, N. J. 
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about, and you curse Hitler and all the rest of them 
that made this thing necessary. 

I like a high class drama, and I went to see the pic- 
ture “Mrs. Miniver.” I don’t know whether it was good 
or bad, but the thing that impressed me was when 
the clergyman came out and said this is the people’s 
war. This is your war and my war, and by God, we 
have got to see this thing through, and we have to do 
everything we can. If we can’t do anything actively in 
defense work, then we are going to run our business, to 
give all the help we can to these defense plants that 
want it, and they need it, because they have inex- 
perienced people there. If the people in Washington 
would go to association headquarters in Washington 
—and I mean not only the stationers, but the hard- 
ware people and the others; if they want to buy sta- 
tionery, they can go to headquarters, and they can 
contact Philadelphia, and put them in touch with 
someone who could handle that thing best. The other 
day a young chap called me up from the Navy Yard, 
and said, “I have something here with two pieces of 
board covered with canvass and two poles sticking up.” 
From his description I thought it was a binder. I 
said, “Can you measure it?” He said “No, I haven’t 
any ruler.” And we had to send a man down to help 
the boy out and fix the binder up for him. We want to 
give that service, because we believe this industry is 
an essential industry. They can’t build a plant or a 
battleship or a tank without first using a pencil and 
a piece of paper, and if you see Mr. Faber come in, I 
will say they can’t do it without a Mongol pencil. 


Problems Have Solutions 


Take one of those forms that they send out—and I 
only went to the reform school, and so I do not under- 
stand it, but we have a secretary, and he starts 
digging in, and when you see the answers, it is simple. 
The answer to any problem is simple. I had a problem 
Saturday night. We got into the train and we had a 
compartment, one of those with a lower and an upper. 
Mrs. Stagg is not as young as she used to be, and I 
was trying to figure out how I was going to get her 
into the upper berth. So I was trying to figure the 
problem out, and she said “What are you worrying 
about?” “I have a problem.” She said “What is it?” 
and I told her. She said “That is simple.” When I 
got into the upper berth, I wondered why I didn’t 
think of the answer myself. 

Now, of course, we are talking about the future, and 
why shouldn’t we? Not so far away, but tomorrow 
and the next day and the day after. We are not reach- 
ing for it in Philadelphia, but we do not have any 
fear of this industry, because they can not run any- 
thing without it. Maybe they will bear down on us 
retailers, and maybe we will shrink up, but they can 
not get along without some form of the business, and 
if we shrink up, and even if we have to go out of the 
retail business for a period, if it is going to get this 
war over a little sooner, we do not give a damn. But 
we are going to stay in as long as we can, and we 
believe that American ingenuity will win. 


Improvements in Products 


If you want some examples of it, I will mention 
them. Here is a typewriter desk, and they haven’t 
changed the construction for twenty-five years; when 
you pull the desk out, it goes up. There are some out 
now, one here in Chicago, with not a piece of metal 
on it, and I do not believe they will ever go back to a 
metal desk. Of course, you have to watch out for 
makeshifts. If you go into Boorum & Pease—they have 
a binder made of wood, and where the spring is, there 
are two pieces of wood. You can’t lick this crowd in 
this country, when they try to tell us our civilization is 
wrong, I am glad that I am so dumb that I don’t 
believe it. For instance, if our civilization is gone, how 
is it that after the ten or twelve hard years that we 
have been through, there are more automobiles on the 
street than ever before? And how is it that the men 
who own these machines in most cases have paid for 
them? They have to. They must get their money 
somewhere. They talk about taking care of the under- 
privileged and low-salaried forgotten man. I have 
been around a long while, and I haven’t seen anyone 
starve to death yet, and I have seen very few people 
who wanted a job even in the lowest part of the de- 
pression, who did not get some kind of a job. And 
when you nail the social workers down, and ask them 
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for the cause of poverty, if they tell you the truth, 
there are just two answers: One is drink, and the other 
disease, and they both go together. The only thing 
that is wrong in our civilization—and that can be 
taken care of—is the bunch of men we send to Wash- 
ington to represent us. And whose fauit is it? Yours 
and mine. We do not go to the polls to vote, and if 
we do, we don’t care who it is, so long as they are on 
the Republican ticket—in Philadelphia. That is all 
we need to straighten out this country, because, after 
all, it is the greatest country in the world to live in, 
and no one who ever comes here wants to go back, and 
when I hear the foreigners make suggestions about it, 
why don’t they stay where they came from, and if 
they don’t like it here, why don’t they go back? 


Philadelphia Stationers Active 


I read in the magazine where there were 110 organi- 
zations in this country planning for after the war, so 
we have added another one today, the Philadelphia 
Stationers, and that makes it 111. I don’t suppose we 
will get much recognition out of it, but we are going 
to talk it among ourselves. 


Hang Onto Own Stock Items! 


We are talking about new competition that might 
come into the business after the war. Just before this 
thing started, there was a chain store around Phila- 
delphia that sells automobile supplies, and they said 
they are going to take all of the fast selling items 
along that line out of our business. We used to laugh 
at that, but there have been many things taken out 
of our business, and we must get busy, and if it is a 
Gem clip, they are part of our business, and we should 
fight to keep them there, and to keep those people out. 
On the other hand, you will have some boys coming 
back who will want to go into business, and if they are 
the proper chaps, and have the proper training, they 
have a right to go into business. On the other hand, 
you will have some boys spoiled during this period. 
They have an idea they are salesmen, because they 
come in with big orders from these big plants. That 
happened during the last war. We sent a fellow from 
the shipping room out, because we had nothing there 
for him to do, and some of those fellows thought they 
were knockouts as salesmen. Some salesmen are all 
right, and others are just salesmen. 


Tells of Allotment Plans 


We are talking about allotments. We don’t know 
who will get them. Maybe some of the sales managers 
could figure that out, but we don’t think the areas 
which are doing this terrific volume of defense work 
have had the proper consideration in the allotment of 
merchandise. For instance, suppose every dealer in the 
country is allotted fifty per cent of what he bought in 
1941. Here we are right in the center of the defense 
business. I don’t know. Maybe the fellows should cut 
out the profits. I am quite sure the majority of sta- 
tioners all over the country are forgetting the profit 
motive, and are interested only in rendering the best 
service possible to the defense workers and the govern- 
ment agencies that we are called on to service. 

Here is another thing that strikes me funny, and 
that is making heroes out of these defense workers. 
Every workingman gets paid justly for his work, but 
here is a crowd who are making more money than 
they ever expected to make, and surrounded with all 
sorts of comforts and conveniences. Every shop has a 
hospitalization plan, they have rest rooms better than 
they ever had in their lives before, and yet every time 
they come in in the morning the foreman has to kiss 
their hand to get them to go to work. 


After-War Tempo 


We had a speaker at the stationers association the 
other night, and he said that after the war the tempo 
of things will be so fast that we will have to run to 
Stay in the same place, which means to be stationary. 
I do not know about that, but I do feel that we must 
be flexible. and we must keep abreast of the times, and 
that we will not be able to afford to become old. 

In Philadelphia we have decided to do no more 
gambling on merchandise than under normal condi- 
tions. We are going to try to buy as much critical 
material as we can buy for cash, not notes or exten- 
sions or anything of that kind, because critical mer- 
chandise will always sell, even after the war; but we 


189 





Wartime Tables 


* ST. JOHNS wood office tables have been designed, 
finished and constructed to meet the wartime needs 
of the nation and are now serving every branch of 
the armed services, as well as various government 
and civilian needs. 


* Write today for the new ST. JOHNS catalog and 
specify these distinctive tables that are made of 
selected northern hard woods, and manufactured 

and finished in the well-known ST. JOHNS quality. 


| BUY WAR BONDS! 





No. 28 Table Description: 


*% Selected Northern Oak in Office 
Golden or School Brown finish. 
Plank edge top 14” thick with 
extra frame underneath to pre- 
vent Te Legs are 234”, 6- 











foot length has 314” legs. Draw- 

ers are dovetailed front and Sizes: 
| back with framed-in 3-ply bot- . 
| toms. 5 and 6 foot sizes have 32 x 60 inches 
two drawers. 34 x 72 inches 


| §t. Johns Table Company 


New York Office: 206 Lexington Ave., N. Y. C. 
| Chicago Office: 666 Lake Shore Drive, Chicago 


} 








TWO NEW ITEMS 


Genuine Walnut or Mahogany 





No. 50. Telephone Cabinet No. 51. Telephone Table. 
Size 16x20x30 inches. Size 16x20x30 inches 


Six new waste basket designs have been 
added to the line to augment the No. 
20 and 40 baskets which have been so 
popular with the trade. 


Get your copy of our new folder. 


NUCRAFT Furniture Products 


501-505 Monroe St. N.W., Grand Rapids, Michigan 
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‘GUARDSMAN’ 


SAFETY ASH TRAY 


“No more cigarette burns” 
The Patented Locking Device Insures SECURITY ALWAYS 


No 
more 
cigarette burns 





It 
answers the 
burning question 


The Guardsman Tray insures your furniture and rugs. The pat- 
ented groove holds the cigarette firmly in place. It ‘burns out 
but never falls out." Remove and replace at will. Four styles 
of artistic solid walnut bases—-not pieces glued together— with 
amber glass inset, beautifully boxed. 

Write for Folder of unusual designs with price list and 
discount sheets. 


THE SEYMOUR CONOVER CoO. 


MANUFACTURERS 


New York, N. Y. 


No. 503 


350 Broadway 











War Industries 





Are Waiting For These 
New “Efficiency Lockers 
— Go After This Large- 
Order Business. 
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Just what industry needs 
today ... 


Save space for manufacturing use— 
double locker room capacity. 5 ft. 
unit accommodates |2 (24 back to 
back) provides coat hanger, hat 


each employee. Keeps clothing ‘‘in 
press'’ dry and sanitary—exposed to 
air and light 

(Above) 


Office Valet 
Equipment now 


Sa gg Be For the duration constructed of ply- 
es wood and hardboard. Write for cat- 
alog sheets showing complete line of 


“‘wood'' wardrobe equipment 


OGEL-PETERSON CO., 


“The Checkroom People & 


1823 N. Wolcott Ave., Chicago. U. S. A 





shelf, 12° x 12" x 12"' lock box for | ) E ] 
| without my knowledge. But time cures many things. 
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are not going to stock with a lot of stuff that won’t 
move. 

I have been asked by the Philadelphia association to 
do something, and that is, express the opinion that 
today the manufacturers, some of them, have seemed 
to bend backwards in these trying times to give us 


| service. The loose-leaf manufacturers, even with their 


labor trouble, faced the merchandise problem; the 
pencil manufacturers, even with the terrific demands 
and shortage of material, also did a wonderful job. 


| They have had trouble getting dies, were shut off on 
| rubber and metal caps, but they have done a fine job 
| and have gotten the substitutes. 


Women in Industry 


I would just like to make a few comparisons between 
the two wars, because a lot of people think I remem- 
ber the Civil War, but I don’t. But in the last war 
you may remember in New York and Philadelphia we 
had women street car and taxi cab drivers, and women 
in industry. I saw in Philadelphia a woman taxi cab 
driver, but they are not on street cars, because we are 
going to have bus drivers, and it is hard to drive a bus. 
But we had women in industry, and have them now. 
We had house shortages in the last war and have them 
now. We had a lot of waste then, and we have a lot of 


| waste this time. We had politics, and this we have also 
| now. When you figure it all out, a comparison made 
| between the two wars would be a comparison of spend- 


ing. in money. In the last war we talked in millions, 
and in this war we talk in billions. That carries all 
the way down the line. While it is somewhat different, 


| there are a lot of things the same, and we just have to 


take them as they come. 
I just want to take this occasion to say I do not 


| think I have attended a national convention for about 


> — 


ten years. The girl told me our bills were up—most of 
them are one hundred and twenty days, and that I 
should have a vacation, so I came out. I am astounded 
at the number of people who are here, and the show we 
have. If it were possible. after this mess is over, to 
run this show in ten or fifteen spots, it would be won- 
derful. Suppose during the week we had our annual 
banquet in Philadelphia and we would run a show 
there like this, and invite the public, and invite the 
purchasing agent, and the school girls, etc. I know it 
would be a tremendous job. We had a show down 
there in Philadelphia and we had a tough time, but it 
was worth a lot to us along educational lines and 
otherwise. We kept a record on that month, and we 
did two thousand dollars worth increased business, 
that we got out of that show. Nearly a year after- 
wards a man in the insurance business said to me “I 
got a sample bottle of ink at your show,” and he called 
me up and said “Send me over two or three quarts of 
that ink.” 
Old Association Days 


My mind goes back to the old association. One 
fellow would be asked to read a paper on blank books, 
and another on loose-leaf, and another on pencils and 
erasers, and another on inks and mucilage, and after 
you heard it once, you could go to sleep. But now 
they take a young fellow like Tom Stagg, and he 
knows the whole works. I remember we got a sugges- 


| tion around that they should discontinue the pint 


} 


bottles of ink. Some of those ink men talked, and they 
became round-shouldered and some of us became 
chicken-breasted, because I thought I had told them 
something they didn’t know; but nothing was done 
about it, but about twenty years after we got notice 
they are discontinuing pint bottles. They did not 
consult me, and it hurt my feelings that they did it 


| Make this memorandum, that twenty years from today, 


1962, October 6, all these things that we have com- 


plained about and have been frightened about and 


have worried about are all washed away, and every- 
thing will run like a mill pond, and will be so smooth, 
that all you will have to do is go down about 10:00 
o'clock and get home about 3:00, and putter around. 
Then when the time comes to go to bed you will all be 
so peaceful, and lie down, as the poet says, “Like one 
who wraps the draperies of his couch about him and 
lies down to quiet dreams.” I thank you for your very 
fine attention, and when your time comes, I hope you 
will have a very happy death. 
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How can you be sure 


RED FEATHER 
CELLULOSE STENCILS 


Are better? 











There is only one way you can be sure just how much 
better Red Feather Stencils really are. 

USE ONE! Give a Red Feather Stencil “the works.” 
Use it for your most difficult copy ... your fussiest work, 
and long runs. Then compare the results (and the price) 
with the stencils you are now using. 

All American Red Feather Products create their own 
repeat demand. That’s how we make friends and hold 


customers, 


Write for samples and prices on your business letterhead 


RED FEATHER PRODUCTS, LTD. 429 BUSH ST, SAN FRANCISCO, CALIE 
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GUNS out oF CABINETS 


Steel Office Furniture is being de- 
livered to our Allies in the form of a 
guns and tanks for the duration. ik 
Wood is proving a worthy wee 
substitute and merits your 


serious consideration. ‘ 





























Write fer catalog 


UNRUH AND HASBROOK STS., PHILADELPHIA, PA. 
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FO R YO U Mr. DEALE R: Steady’ advertising such as this helps YOU 


sell more Higgins products. It is one of our 1942 series running in: SCHOLASTIC 
INDUSTRIAL ARTS +- SCHOOL ARTS + AMERICAN ARTIST + SCHOOL MANAGEMENT 
NATION’S SCHOOLS « SCHOOL EXECUTIVE . SCHOOL BUSINESS AFFAIRS « NATIONAL SECRETARY 
PENCIL POINTS +» PRODUCT ENGINEERING « THE ARTIST and MECHANICAL ENGINEERING 








ANNOUNCING 141rh ANNUAL HIGGINS 
MEMORIAL AWARDS 


TURN YOUR TALENT TO WAR NEEDS—by competing in the Higgins spon- 


sored drawing ink section of the Scholastic Awards. This year you may help your 
country as well as yourself. In the free hand drawing division you ean turn your 





; art talent in a direction useful to the war effort. The problems have been drawn 
ay 


with special care to allow the widest leeway in entries. Classroom problems in 
mechanical drawing are acceptable. 
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THE UNITED STATES NAVY 
(Continued from page 53) 


tion that made this country what it is today—that 
stood with the men who fought barefoot in the snow 
at Valley Forge—that helped our forefathers make this 
nation strong—that stands by the side of every fight- 
ing seaman and every worker—every mother, father 
and sweetheart who has been left behind. That is the 
American spirit. 

All are fighting and working together—the man in 
uniform, the business executive, the man in overalls 
and the families left behind to maintain home morale. 
And just as a chain is no stronger than the least of 
these, we must all do our utmost to win, or suffer alike 
the horrors of defeat. Neither age nor youth is exempt 
in this war—the homes for the aged are gutted from 
the air by the same bombers that assail factory and 
farm and fort. In total war there is no rear—no zone 
of safety. And there are no non-combatants. All are 
enlisted for the duration. All must be willing to make 
the sacrifices necessary to win. We have only to turn 
to the history of the overrun countries of Europe to 
envision what the alternative would mean for us all— 
men, women and children alike. 

This generation has grown up to regard our free- 
doms and privileges as its natural-born right. They 
are rights which our forefathers fought to establish 
for us, and which we must now fight to maintain. The 
United States Navy is playing a leading part in that 
fight. Let us who are left behind resolve on this Navy 
Day to give our full support in every possible way. 
Certainly, as true Americans, we can do no less. And 
we can show our willingness to serve by gladly paying 
our devotions to the men of our fleet who are now 
doing so much in our behalf. 

Navy Day! 

Navy Day was first established in 1922, as a day on 
which we pay tribute to the men and ships of our 
fleet. Down through the peaceful years, it became a 
national tradition. How much greater significance 
does it have today—the first wartime Navy Day. In 
previous years the grand ships of our fleet have par- 
ticipated spectacularly in the celebration. Today, these 
Ships are out there on the high seas. As this Navy 
Day, 1942, approaches, they are performing a higher 
function, carrying the battle to the enemy that Amer- 
ica might remain free. 

October 27 was set aside for the celebration of Navy 
Day, because it was the birthday of Theodore Roose- 
velt—whose keen interest in a sound naval policy 
played such an important part in the development of 
our modern Navy—and also to commemorate the 
founding of the American Navy in 1775, by the Conti- 
nental Congress. On this day when our nation again 
is in mortal peril it might be well to turn back for a 
moment to those days in 1775 when the first armed 
vessels were ordered by Continental authority to set 
sail upon the vaguely-charted seas. In those days, the 
nation was pathetically equipped. Those tiny wooden 
ships flew a new flag and were scoffed at by the Ad- 
miralty of our enemy with its grand fleet and splendid 
naval tradition. 

But the laughter that shook the sides of our over- 
confident foes turned to respect as those early fighting 
ships, crude as they were, recorded victory after vic- 
tory in our early fight for freedom. Our seamen won 
those victories because they had the will to win. They 
were patriots fighting for freedom and they didn’t 
count the cost of victory. For they knew the cost of 
defeat. 

What “Navy Day” Means 

How much better off are we today with our splendid 
factories, vast shipyards and mighty fleet. Again to- 
day, as in 1775, we feel the men of our fleet are giving 
a splendid account of themselves because they have 





the will to win. Let me read you what the Secretary | 


of the Navy has to say about our fighting seamen in 
connection with Navy Day, 1942. He said and I quote: 

“Navy Day this year, means more than any other 
time in our history. It is a day of days on which we 
can re-dedicate our best efforts to our common cause, 
as we pay tribute to the brave men of our fleet who are 
taking the battle to the enemy. Every American is 
proud of those men—they have earned every Ameri- 
can’s gratitude. 

“I am proud to say that all America appreciates the 
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magnificent job they are doing, and America is ex- 
pressing that gratitude by going all-out in the Navy’s 
expansion program. The shipyards are turning out the 
ships and planes, and red-blooded patriots from the 
length and breadth of our land are volunteering to 
man those ships and planes—anxious to become a part 
of our great Navy, Coast Guard and Marine Corps.” 

That is what the Secretary of the Navy has to say 
about the men of our Navy. I am Sure that you all 
concur with him in paying tribute to their bravery 
and expressing thanks for the magnificent job they 


| are doing. I went over to one of the mills the other 


day to make a talk, and on the way picked up a Blue- 
jacket, and took him over. We made some remarks to 


| the men there betwen shifts. Then the Bluejacket 


| said to the group: 


“You don’t remember me, do you? 
I was a CIO organizer over here, but I joined the 
Navy, and am back on leave. Nothing must stand in 
the way of production we need out there, because you 
must remember we are fighting this war on both ends.”’ 
A man came in the other day to apply for a commis- 
sion in the Navy. He seemed well qualified, but after 
talking with him about winning the war, he said, 
“What are the chances of advancement?” I know 
anyone else would have kicked him out. The men of 
the Navy are not working for advancement, except to 
advance our front line. 


Importance of Civilian Defense 
I have heard some say that civilian defense is not 


| important. Where would England be if it hadn’t been 


for civilian defense? Take a center like Chicago, and 
the cities where folks live on the sea coast. If you 


/ can not see how important civilian defense is, and 


how important it is to be ready when the time comes, 


| you are not doing your part. 


I want to say also that there is no feeling between 
the branches of the service. There is a good feeling 
between the men in the different services. You know 
what the Marines have done, what a fine job they have 
done in the Pacific. We carried them there, but we 
couldn’t get along without them. And the Army is 


| going to follow them out, and they will do a good job, 


too. I can’t help thinking of what Mr. Stagg said 
about our civilization. There is a song “Fifty Million 
Frenchmen Can’t Be Wrong.” I do not know, but the 
other day on parade I saw thirty thousand Bluejackets 
go by, step by step. If our civilization is gone, then I 
don’t belong to the Navy, because when you look on the 
faces of those men you know that our civilization is 
worth anything that anyone has been through. If our 
civilization is wrong, then why would O’Hara want to 


| Stay up there and bring down five planes? Why would 


a fellow on the South Side here in Chicago, in the 
Marines—he was always gentle, and everybody liked 
him — why should he suddenly be capable of killing 
thirty-seven Japanese? You know the other day the 
“New Yorker” showed the men on the Solomons, and 


| the Japs and the monkeys in the trees, and the captain 
| in charge said “Be careful, boys, only the ones in uni- 


form.” This boy from South Chicago is a man in 
uniform; he wanted a chance to do something, and 


| he did it. We want to get back to gentle ways, because 


we have all been brought up to that. 


An Immortal Fighting Word 


In this hour when America stands at the cross-roads 
of national destiny, we can do no better than recall the 


| fighting utterance of that great American seaman, 


_ who dying, exhorted his men: 


“Fight her till she sinks, 
but don’t give up the ship.” 

If you do your part, as the men of the fleet are doing 
theirs, we will not have to give up the ship, and neither 
will she sink. Keep your faith in the Navy, tne Marines, 
the Army, the Coast Guard. They will not fail you, 
and they will win the war, but they need your help. 
Thank you very much. 

ieceanineiM i cinciiavsiic 
WHAT'S DOING IN CANADA 
(Continued from page 57) 


| tax was placed on many items for the definite pur- 


pose of killing the sale of unnecessary goods. Here 
again, this tax is placed on the wholesale price and 
the retailer may not add a profit but may recover 
his tax. 


Beginning in September of this year new income 


taxes went into effect. They were high enough before 
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—now they have been drastically stepped up. Twenty 
per cent of the taxes is returnable after the war is 
over at 2 per cent rate of interest. 


Dominion Taxes Explained 


In addition to the forced loans, that is the return- 
able part of the tax, our government is very definite 
that voluntary War Savings must continue. We are 
paying a very great percentage of the cost of this 
war out of income. For example, take company profits. 
They are based on a normal profit made during the 
years of 1936-7-8-9. The average profit over these four 
years is considered the normal profit. Suppose, for 
example, that this was $10,000 per year for an average. 
The government takes 40 per cent, leaving $6,000 to 
the company. All profits over the above $10,000 are 
excess profits and 100 per cent is turned into the gov- 
ernment as excess profits. Twenty per cent of the 
excess is returnable after the war without interest. 
You can readily see that the high income individual 
and the company making huge profits out of the war 
are taxed heavily. Our smaller income people, up to 
$20 or $25 per week, are taxed lightly. 


Priority Substitute 


Now what about restrictions. I don’t need to discuss 
priorities and allocations and the PRP plan. You 
know more about that than I do, but although Canada 
has no priorities, allocations or PRP of its own, we 
are definitely controlled and under the same regula- 
tions as you are for all goods originating in the United 
States, and this a very considerable amount of our 
raw materials and partially manufactured goods. We 
have orders issued by the Department of Munitions 
and Supply that are called prime contracts and any 
of these government orders issued by this department, 
or by the Wartime Prices and Trades Board, or the 
War Industries Control Board, rank first for Canadian 
products. In other words, they take the place of your 
high rating priorities in the United States. 

So you see we not only have to follow the priority 
and allocation systems of the United States in order 
to get merchandise, but we must tie that in with our 
own Canadian demands by our government depart- 
ments. We have similar restrictions on materials, 
some of them more drastic than yours. For example, 
early in the war the ban was put on aluminum for 
anything other than war purposes. More recently we 
have had a complete ban on the use of rubber except 
for high war purposes. No erasers or rubber bands 
may be made in Canada or imported into Canada. 
This includes reclaimed rubber, or any of the so-called 
rubber plants such as Balta, etc. Steel, brass and all 
metals of this kind are definitely under the priority 
ratings and cannot be obtained except with the proper 
priority. 

Everybody Registers 

Registration. Early in the war we had a complete 
registration of the man and woman power of Canada 
when all over 16 years of age had to register and must 
carry their registration card. Then we have had 
periodic registration of men and women in industry 
and lately of women between the ages of 20 and 24 
not employed have had to register. At the present 
time, the National Selective Service Board controls all 
employment. We may not discharge anyone without 
seven days’ notice given to the employee and to the 
National Selective Board (except for insubordination, 
etc.). No one may quit without similar notice and the 
Board has the authority to discuss with the employer 
and the employee the reasons for leaving, and perhaps 
have reinstatement made if deemed advisable. We may 
not hire anyone who has not a permit from the Na- 
tional Selective Service Board. We may not even dis- 
cuss a position with such a person without his permit. 
These powers, which I have touched on lightly, have 
been used fairly and, in most cases, intelligently. 

How does all this affect the stationer? The retail 
stationer is in much the same position as you are 
except that so much of the merchandise that he sells 
comes wholly or partially from the U.S.A. that he 
has been cut off from many items that you still have 
both on account of the restrictions on importation and 
on account of price. An item that retails in the U.S.A. 
for $1.00 retails in Canada even though there may be 
no duty for about $1.35, made up of 11 per cent ex- 
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change, 10 per cent importation tax, and 8 per cent 
sales tax, plus clearing charges. On a standard rate 
of duty of 30 per cent, and this applies to a good many 
of the items, these charges pyramid to 70 per cent, so 
that a $1.00 item becomes $1.70 in Canada and in 
some cases even more because of the great distance 
and the high transportation costs as well as the high 
distribution costs we have because of the great dis- 
tances and the natural barriers dividing the country 
as I have described before. The manufacturers and 
wholesalers have the same problem. All of us must 
maintain high inventories and have high cost of dis- 
tribution so that the wholesaler’s markup must be 
more than the wholesaler’s markup in the U.S.A. On 
account of the smaller quantities manufactured in 
Canada, manufacturing costs are higher. 


Industry Losing Man Power 

Since the war started, all of us, manufacturer, 
wholesaler and retailer in every industry, have lost 
manpower to the Army, Navy and Air Force and to 
munitions work. We know of many retail stores that 
have lost every man with the exception perhaps of 
the proprietor. I know of one, for example, where 
two sons are in the service, their salesman as well, 
the owner is not young but he is doing the work of 
servicing the machines in addition to running the 
business and calling on certain customers and his 
young daughter has taken the place on the road of 
her two brothers. This is only one instance, perhaps 
an extreme one. We, ourselves, have lost every young 
man in our place. They have been replaced with 
female help and, in most cases, we have to take our 
hats off to these young ladies. They are doing a 
splendid job. 

Now, in closing (and I am going to stop), I must 
do two things. First, anything I have said in the way 
of comparison between the United States and Canada 
is only for the purpose of showing what we have had 
to do after three years of war. In many ways you 
have done a great deal more and by the time you are 
at war for three years you will probably far surpass 
us in proportion. 

I want to express on behalf of the Canadian people, 
and particularly the Canadian enlisted man, the sin- 
cere and grateful appreciation for the wonderful treat- 
ment that our boys get when they cross the border. 
I have heard of incident after incident where a 
Canadian uniform has meant the freedom of the city 
literally, and our men and our people appreciate this. 
We in turn have seen many soldiers in Canadian uni- 
form with the initials “U.S.A.” on their shoulder strap. 
These boys come from various states, and our casualty 
lists which are constantly coming through frequently 
have some address in the United States listed as next- 
of-kin. 

Tribute to Canadian Government 


Lastly, I want to pay a sincere tribute to our gov- 
ernment officials. I would not have you think that 
I would stand here and tell you that all our govern- 
ment officials are efficient, capable, courteous and 
make no mistakes. In building up the various depart- 
ments this has been one of our serious problems, as 
recognized by our leading men, but the leaders of each 
department are sincere, capable men. They are doing 
an honest job to conduct war as vigorously as possible, 
and to treat industry as fairly as possible administra- 
tors have been set up over most industries. For in- 
stance, we have our Converted Paper Administrator, 
who has to do with all loose leaf sheets as well as 
many other items. Instead of sitting down himself and 
writing the regulations, he called us together and told 
us to write them with definite instructions to make 
“drastic curtailments.” We have the same thing in the 
printing industry and in the pencil industry, and in 
all other industries. These men are largely business 
men and I have yet to meet one of them who did not 
give me a courteous and intelligent interview and en- 
deavor to meet the situation in a fair way. The same 
is true with those in charge of the price ceilings and 
war ceilings. With few exceptions we have had nothing 
but courtesy and understanding in the sincere effort 
between industry and the government to work out 
mutual problems for the proper conduct of the war be- 
cause, after all, that is the main thing that we are 
all interested in at the moment. 
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There is a Personal Expense Book, too, for 
records at home. 


Beach Publishing Co. 
7338 Woodward Ave., Detroit, Mich. 





MAGIC FLOW 


An Excellent 
Duplicating Ink 
ALSO OTHER DUPLICAT- 
ING SUPPLIES . . . Colored 


Inks available. Samples and 


prices upon request. 


CONTINENTAL 
INK COMPANY 


544 W. Lake St. 





Chicago 





THAT 

















THE NAME IMPLIES! 


INKED RIBBONS 
CARBON PAPERS 


TRIED, TESTED AND APPROVED 
Write For Samples and Prices 


ee ae ee - 


RIBBON & CARBON CORP. 


Manufacturers 


2202-2210 SUPERIOR AVENUE, CLEVELAND, OHIO 











List Price $2.50 
Every store, office, factory and home a prospect. Ideal for traveling 
ic. Write at once for new price and full particulars. 
PROMPT SHIPMENTS 


OCA 5% W. JACKSON BLVD., CHICAGO, ILL. 


Ss top Petty Thefts 


WONDER [OCK does everything the or- 
dinary lock can do—plus many things 
no other lock has ever done before. 
Instantly applied and will securely lock 
every kind of a drawer, file or door. 
(See illustration). Also made to pro- 
tect the contents of show cases. No 
holes to drill—no nails or screws, no 
tools required. Two drawers may be 


secured with one WONDER [OcK by the 
use of brace plate furnished. 














Speed Key Mfg. Co. 


NON-RUBBER 


Typewriter 
Keys 


e 
The SPRING’S 
the THING! 


MASTER 
SPEED KEYS 


Guaranteed for three 
years. 


330 Columbus Place 
Brooklyn, New York 




















CRATVIER 


The Complete Line of 
Posture seating 


A Price for Every Purse in Our 3 Price Ranges 


CRAMER POSTURE CHAIR CO. 
1210-18 Campbell St. Kansas City, Mo. 








Steady Profits! 
Repeat Sales! 


For dealers handling the MAILERS’ 
line of 100% Guaranteed Rebuilt 
Office Machines, Supplies, Equip- 
ment, Parts, etc... . ALL rebuilt in 
MAILERS' modern six story build- 
ing, staffed by factory trained ex- 
DOTTED cis s 


E-X-P-A-N-D and Sell 








Addressograph Adding Machines No Invest- 
Elliott Calculators ment.. 
Mimeograph Comptometers Write for 
Multigraph Dictating Machines Complete 
Mailing Machines Kardex Cabinets Details. 


Accessories, Supplies and Parts 


Mailers’ Service & Equipment Co. 
38-40 W. 15th St., Dept. B-10 (Mailess’ Bldg.) N.Y.C. 











STAPLE REMOVER 


The New PRESTO Staple Re- 0 
mover quickly—easily re- ne 


moves all wire staples frem of the 
checks, letters, reports and 

other papers. No torn papers. Four 

No broken fingernails. The 

Presto is made of colorful P R E S$ TO 
plastic and hardened steel— 

priced low—assuring wide Profit 

use in office, school and home. Makers 


Write for full facts. 


METAL SPECIALTIES MFG. CO. 
3200-08 Carroll Ave. Chicago, Ill. 


25¢ 
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Specify — 


WoORLD’S QUALITY STANDARD 


They Correct Mistakes in Any Language 


— lasting satisfaction for your Customers 


Af a oo kol, Sel -1-9-b a _me 00) - 0-0 2 - a OF om e oa NewarRk, New Jersey, U.. S. A. 








ROLLING STORE LADDERS 
“A” Type Ladders . Library Ladders 


For use with Filing Cabi- 
nets and Shelving, in Of- 
fices, Vaults and Store- 
rooms. 


Made of Oak and Birch, 
in a variety of heights 
and styles, with wheels 
and Automatic Safety 
Brakes. 


‘ 





DESKS... 


Foe efficiency, for service, for QUALITY! 
National Desk is the line that features Flush Con- 
struction and so many other innovations that have 
incomparable consumer appeal. Go National for 
greater sales! 


New Literature Now 
Ready 








WRITE FOR IT, WITH 
| _\ PRICES AND DISCOUNT 





NATIONAL DESK CO., Inc. 


Manufactured by 


Herkimer oo Men ok I. D. COTTERMAN 5 ¥2,,umion 5 


KEEP 'EM TYPING | «pinup aia 








The War Production Board has greatly restricted the sale of typewriters 


and other indispensable office machines. Every means must be taken to THI 
keep existing machines, especially the type and platens, in the best possi- 10 
« 


ble condition. 





You can help your custom- 
ers in protecting their 
machines by selling them 









the SPEED-MO TYPE ERS 
CLEANER with the auto- puSH-LESS HANG 
matic finger tip control hem for 
which saves fluid and pre- Display ' petter 

vents evaporation. There more sales e 


is no dirt; no daubing or 
spattering. Fluid is al- 
ways clean. 


ofits. Your i 
can supply a 


WRITE TODAY FOR CATALOG 
NO. 141 AND FULL DETAILS 
RIVET-O MFG. CO. 
96 Jason Street 
ORANGE, MASS. 


MOORE PUSH-PIN COMPANY | 


Since 1900 113-25 Berkley St., Phila., Pa. | 




















Have You 


a Friend—.. business acquaint- 

ance who might like to keep in touch 
| with office equipment by reading ses . 
| e 

Office Appliances? If so, send us the C Loom to, 

; “or , . ° ( D 
name, address and business and we will ° “ 
send a sample copy with our com- 


3 
plirr ents. 
t : 
THE OFFICE APPLIANCE COMPANY DAYTON STENCIL 
600 WEST JACKSON BOULEVARD, CHICAGO, U. S. A WOR KS tf . A yy 
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Reconditioned and refinished, new safe guarantee, olive 
green finish, 3 tumbler combination lock. Fire-proof con- 
struction, the best commercial grade. 


All sizes and types for record, money protection. 


NO PRIORITY CERTIFICATES REQUIRED. 
IMMEDIATE DELIVERIES. 


Catalog, price list and dealer's discount upon request. 












INC 











139 Grand St., New York, N. Y. 


EASY T0 USE 


Stenographers prefer Clarotype be- 
cause it works instantly and is easy 
to use . . . no gadgets to clog or 
get out of order. It is the one type 
cleaner that makes REPEAT sales 
Feature Clarotype today. .. . 
It's in demand . . . Order early!! 


The Clarotype Company, Inc. 
16-M Hudson Street, New York 





ww a 


CLAR-O-TYPE 


THE BEST KNOWN TYPE CLEANER 
KNOWN AS THE BEST 








FREE DESIGNING 
FREE PROOF 
FREE DIE 





Genuine Engraved 
Letterheads 





Agents Wanted 





Letterhead Engraving Sample Book mailed for deposit of $1.00 which is 
refunded after receiving $10.00 net of engraving or return of sample book 


NATIONAL ENGRAVING COMPANY 


BIRMINGHAM, ALABAMA 














500 SAFES | Mdccdauiei ie Laced 
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BUILD good-will and insure repeat orders with the preferred 
Daco line. Write today for catalog A, available to all deal- 
ers, with complete price list. 

@ Filing Systems @ Filing Folders 

@ Printed and Ruled Stock Forms @ Guides and Indexes 

@ Special and N.C.R. Forms @ Bank and Insurance Forms 


tas Manufacturing Specialists for a 


a a Quarter of a Century 
ps DACO aaa TSan 


9 FEDERAL COURT BOSTON, MASS 








Acme No. 1 Saddleback 


STAPLES FLAT 
$ 1 5 0 





OR GADDLE WORE 


Adjusted Instantly eoaane 5 sateen ho 
Cc here a og — . . 2 eA 
rm E Handy for offices or small binderies—uses 
S TA p L e V4, 5/16, % and 12” leg length staples 

without mechanical change and has 12” 

reach. Saddle back and flat interchange- 

COM PANY able tables are standard equipment. Com- 

pare the Acme Silverstreak Line of standard 

1648 Haddon Ave. and special capacity staplers, as shown 
CAMDEN, N. J. in the Silverstreak Folder. 











Also Mfr. ACME No. 1—No. 2—-SURESHOT—MIDGET—SIMPLEX 








BANK PASSBOOKS 


and Pocket Check Covers 


New methods of manufacturing 
make Low Prices and Easy 
Sales. Super Finish and An- 
tique Moorish Passbooks. N.C.R. 
and Burroughs Window Ma- 
chine Passbooks and all other 
style Passbooks and Check 
Cases. BIG OPPORTUNITY 
for Bank Supply and Stationery 
Salesmen. 


Write for samples and prices. 
Full particulars on request. 





AMERICAN PASSBOOK CO. 


AKERS BLDG. CLEVELAND, OHIO 








: We have said it before, and 
we say it again: “Our job 
now is to do everything we 


can to help win the War.” 


THE HARTER CORPORATION 
Sturgis, Michigan 


New York, 354 Fourth Ave Chicago, 14 E. Jackson Bivd 


“LEADERS IN THE STEEL CHAIR FIELD.” 








SELL MEILICKE CALCULATORS 
The’Modern Method of Figuring 


PAYROLL, INTEREST, DISCOUNT, LUMBER, COAL, FREIGHT 
AND MANY OTHER CALCULATIONS 


No levers to pull. No 
keys to punch. No tedi- 
ous figuring. No errors. 
Just copy the answers 
tabulated in convenient 
form. Sold on 10 day 
free trial basis. Nation- 
ally advertised| Write 
for details nowl 






Simply tip 
the card 
and copy 

3468 N. Clark St. 


Meilicke. Systems, Inc. Chicago, ill. 
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EXPORTER 


@ Published in Great 
Britain every three 
months this popular 
Journal contains up- 
to-date news of the 
activities of British 
Manufacturers of 
stationery and allied 
lines. 


Scores of American 
dealers are on our 
regular mailing lists 
and we shall be 
pleased to send you 
a copy FREE each 
quarter if you will 
complete and return 
the form below. 


BRITISH STATIONERY 





SEND US THIS COUPON 








To F. W. BRIDGES LTD. 

Proprietors THE BRITISH STATIONERY EXPORTER. 

34, Bridge Street, HEREFORD, ENGLAND 

(Late of Grand Buildings, Trafalgar Square. London, W. C. 2.) 


Please send to the address below Free Copy each quarter of 
the BRITISH STATIONERY EXPORTER. 


Name 
(Please attach your business card or letter-head) 


Address 


Date 
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For Defense First! 


The Yellow Box Line and the materials of which it 
is made are enlisted in our country’s service. 


Dealers! Extend all Preference Rating Certificates 
to Oakville. 





OAKVILLE 


COMPANY 


Division of Scovdll Manufacturing Company 
WATERBURY, CONNECTICUT 





NEW YORK HIC SAN FRANCISCO 
In Canada: BROWN BROS., LTD., TORONTO 2 


Jume Savor 
FILE 


@ Non-priority wood construction 

@ Two Drawer—Top opens completely 

@ ‘'Two-Way"' Compressor and Guide 
Rod 








@ Letter and Legal Size; Olive Green 
Finish 

@ Desk Height 30!/,” 

@ Shipment week or ten days 


No. MF500G—tLetter Size, 
$27.00 List 


No. MF600G—Legal Size, 
$29.00 List 
F. O. B. Rockford, Ill. 


BUSINESS EFFICIENCY AIDS 


P.O. No. 258-SA, Skokie, Ill. 

















Loose-leaf envelopes, punched; card-cases, any 
size; menu covers; factory record protectors; tag 
holders; bill-fold envelopes; stamp containers, etc. 
Made of acetate (flame resistant) transparent cel- 
lulose. We build to fit your particular need. Write 
us for details. 


Markile Company, Mfrs. 


3633 8S. Racine Ave. Chicago, U. S. A. 








T, nantes Pinash- Oualliby 


RITE-RITE MFG. CO. * DOWNERS GROVE, ILL. 


SUBSIDIARY OF JOSEPH DIXON CRUCIBLE COMPANY 
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AND SOUND 






FOR VICTORY TODAY 
JOINED TOMORROW 





Get This Flag Flying Now! 


This War Savings Flag which flies today 
over companies, large and small, all across 
the land means business. It means, first, 
that 10% of the company’s gross pay roll is 
being invested in War Bonds by the workers 
voluntarily. 
It also means that the employees of all these 
companies are doing their part for Victory 
. by helping to buy the guns, tanks, and 
planes that America and her allies must have 
to win. 
It means that billions of dollars are being 
diverted from “bidding” for the constantly 
shrinking stock of goods available, thus put- 
ting a brake on inflation. And it means that 
billions of dollars will be held in readiness 
for post-war readjustment. 


Save With 





Think what 10% of the national income, 
saved in War Bonds now, month after month, 
can buy when the war ends! 


For Victory today ... and prosperity tomor- 
row, keep the War Bond Pay-roll Savings 
Plan rolling in your firm. Get that flag fly- 
ing now! Your State War Savings Staff Ad- 
ministrator will gladly explain how you may 
do so. 


If your firm has not already installed the Pay- 
roll Savings Plan, now is the time to do so. 
For full details, plus samples of result-getting 
literature and promotional helps, write or 
wire: War Savings Staff, Section F, Treasury 
Department, 709 Twelfth Street NW., 
Washington, D. C. 


War Savings Bonds 
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VITAL to SUCCESS 


are Uncle Sam’ “= 
su PPLY eo 7 oe = 


Pa 
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HECTOGRAPHS Dy 
“4 Sizes—Makes 50 to 100 Copies ‘# att) 









HECTOGRAPRMeREFILL 
Renews Any Pan-Type 







eet. % 
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LINE ,/ SUPPLIES 


fF Through sea lanes and over desert sands—on a score 






Le of widely separated fronts, war materials are moving 






—supply lines MUST be kept open. And we on the 





home front MUST see that even non-critical materials 





mgpoccaan are directed through right lanes. 






HEYER Quality Duplicator Supplies play their humble 
though important part by serving War Industries, Gov- 







By selling HEYER | ernment Agencies and Educational Institutions. And 
Quality Supplies, you 
sell a complete line for 
every make of Gelatin, . & 
cal wat Sead Ge. not only serve the war effort, but keep open their line 
plicator, which assures of supplies so VITAL to SUCCESS. 

your customers econ- 

omy—long service and 

lasting satisfaction. A [] 
desirable line, fully Te iye 
guaranteed and backed 


by 39 years of ex- ALWAYS 


perience. 






dealers who concentrate on priority rated orders, 
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SATISFIES 








For Letterqrapn, 





« NO MILITARY SECRET... 


4 


The angry roar of guns and the 
busy hum oft office machines are 
first cousins in more than sound. 


For the tactonies that once 


made office machines are now 
hard at work turning out weapons. 


America’s g 
industry. ..of which Underwood 
Elhott Fisher 1s proud to be a 
part...1s now devoting practi 
cally all its manufacturing skill 
and experience to the production 


ot war materials. 


We possess this great industry 


reat ofhce machine 


» your office helps in the attack! 


only because in offices like yours 
energetic, resourceful workers 
insist on modern machine meth 
ods . . . only because America’s 
office workers lead the world in 
eficiency. So, in a very direct 
sense, your office is equipping 
fighters and to your office workers 


goes the credit. 


Underwood Elliott Fi 


Helps Speed The om’s Victo y 


Under 1 F Fisher Compar © One Park Avenu 


ENLIST YOUR DOLLARS BUY MORE WAR 


sher 


And here is our promise to such workers, 


several million of them our valued customers. 


No matter what the difficulties, our main- 
tenance service will continue undiminished 


trom coast to coast. 


We shall continue to provide spare parts 
as well as a complete line of carbon paper 
ind ribbons, unsurpassed in qu ility, for every 


make of office machine. 


And we shal! continue to devise and sug 
gest methods for conserving their typewriters, 
adding and accounting mac hines and for oper- 


ating these machines with greater efficiency. 





New York, N. Y. 


BONDS. rO SHORTEN THE DURATION 








